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EXECUTIVE SUMMARY

1. CURRENT RESPONSIBILITIES

Ms. Hughes is a Senior Director in the Seattle office AfR. W. Beck, Inc. She is also an Accredited
Senior Appraiser (ASA) in Public Utilities certified by the American Society of Appraisers. At
R. W. Beck, Ms. Hughes is responsible for managing projects and performing studies involving
utility rates and regulation, cost of service, depreciation and valuation.

PURPOSE OF TESTIMONY

Ms. Hughes' testimony presents the results of a study conducted by R. W. Beck to determine the
estimated Reproduction Cost New Less Depreciation (RCNLD) value of the Arizona plant in
service of Qwest Corporation (Qwest) as of December 31, 2003.

3. SUMMARY OF TESTIMONY

The estimated RCNLD value was developed using the same methodology used in previous
RCNLD studies for Qwest's predecessor U S WEST Communications, which were accepted with
approval by the Arizona Corporation Commission (ACC). The original cost of the property, by
account and year of installation, was indexed to current cost using the C.A. Turner Telephone Plant
Index, a publication widely used in the telecommunications industry. This index represents the
change in price levels from the date of installation to the date of valuation. Depreciation was
deducted based upon estimates of life expectancy incorporated in Qwest's currently authorized
depreciation rates.

The total estimated Reproducion Cost New and Reproduction Cost New Less Depreciation value
of the Arizona plant in service of Qwest as of December 31, 2003 is shown below.

Reproduction Cost New $8,348,462,715

Reproduction Cost New
Less Depreciation . $4,677,243,928

Condition Percent 56%

2.

- i S
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IDENTIFICATION OF WITNESS

PLEASE STATE YOUR NAME. OCCUPATION. AND BUSINESS ADDRESS

My name is Nancy Heller Hughes. I am a Senior Director in the Seattle office of R. W. Beck

Inc, My business address is 1001 Fourth Avenue, Suite 2500, Seattle, Washington 98154-1004

QUALIFICATIONS

PLEASE OUTLINE YOUR EDUCATIONAL BACKGROUND

I graduated from the University of Chicago with a Bachelor's Degree in Business and Statistics

in 1977. I received a Master's Degree inBusiness Administration at the University of Chicago

in 1978. In addition, I have completed a series of depreciation courses taught by Depreciation

Programs, Inc., Kalamazoo, Michigan

15 0 PLEASE SUMMARIZE YOUR PROFESSIONAL EXPER]]8NCE

I have worked as a consultant in the utilities industry for over twenty five years specializing in

utilityrates and regulation. From 1977 to 1982, Iras employed by Ernst and Whitney (now

Ernst and Young) in Tacoma, Washington, as a management consultant in their

telecommunications group. At Ernst and Whinney, I was responsible for the supervision and

preparation of revenue requirement and rate design studies for telephone companies. Iras also

involved in numerous proceedings before the Federal Communications Commission (FCC)

including Federal-State Joint Board proceedings examining jurisdictional cost separations

procedures. This work involved the preparation of comments, briefs, and testimony on behalf of

independent telephone companies and other common carriers
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In 1982, I joined R. W. Beck where I am responsible for conducting and analyzing

revenue requirement, cost of service, and rate design studies for electric, gas, telephone, water,

and solid waste utilities, A substantial part of my work involves depreciation and valuation

issues. [have performed valuation and appraisal studies to determine the value of a wide range

of utility property including electric, water, wastewater, telephone, railroad, and solid waste

landfill property. These studies have been performed in connection with the sale and acquisition

of property, eminent domain cases, property tax issues, and utility rate cases. Shave conducted

analyses to determine die Original Cost Less Depreciation (OCLD) and Reproduction Cost New

Less Depreciation (RCNLD) value of utility property, and determined the value of property

based on the estimated future earning power of the property.

12 ARE YOU A MEMBER OF ANY PROFESSIONAL SOCIETIES?

Yes. I am an Accredited Senior Appraiser (ASA) in Public Utilities certified by the American

Society of Appraisers,

16
i

HAVE YOU TESTIFIED AS AN EXPERT WITNESS REGARDING UTILITY REVENUE

REQUIREMENTS, RATES AND OTHER REGULATORY MATTERS?

Yes. Shave testified as an expert witness before federal and state regulatory agencies, city

councils, and courts of law. A record of my testimony is provided in Exhibit NHH-l to my

to-:stimony .

HAVE YOU TESTIFIED BEFORE THB ARIZONA CORPORATION COMMISSION (ACC)

A.

Q.

A.

IN PRIOR UTILITY RATE PROCEEDINGS?
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Yes.

Nos.

I testified on behalf of Qwest's predecessor, U S WEST Communications, in Docket

T-1051-91-004, T-1051-93-183 and T-1051B-99-105 regarding the RCNLD value omits

Arizona properties.

ON WHOSE BEHALF ARE YOU TESTIFYING IN THIS PROCEEDING?

I am testifying on behalf of Qwest.

ASSIGNMENT

10 WHAT WAS YOUR ASSIGNMENT BY THE COMPANY IN THIS CASE?

R. W. Beck was requested by Qwest to perform a study toestimate the RCNLD of its total plant

in service located in the State of Arizona as of December 31, 2003. My testimony presents the

results of that study.

IS A COPY OF YOUR STUDY PROVIDED WITH YOUR TESTIMONY?

16 A.

Q.

A.

Q.

A.

Q.

A.

Yes. A copy of the study entitled "Reproduction Cost New Less Depreciation Study of the

Properties of Qwest Corporation Located in the State of Arizona as of December 31,2003" is

provided in Exhibit NHH-2 .
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METHODOLOGY

PLEASE DEFINE REPRODUCTION COST NEW LESS DEPRECIATION.

Reproduction cost new less depreciation (RCNLD) is defined as the cost of constructing an

exact replica of the property at current price with the same or closely related materials, less

accrued depreciation.

WHAT GENERAL PROCEDURE DID YOU USE TO ESTIMATE THE RCNLD OF

QWEST'S ARIZONA PROPERTIES ?

The trended original cost approach was used to estimate the RCNLD value of Qwest's Arizona

properties. Under this approach, the original cost of the property, by account and year of

installation, was indexed to current cost using a cost index that represents the change in price

levels from the date of installation to the date of valuation. The trended costs are equal to the

estimated reproduction cost new QQCN) of the property. The estimated RCNLD was then

determined by subtracting an amount representing the accrued depreciation from the estimated

RCN. The amount of accrued depreciation was developed based on the life expectancies and

mortality characteristics reflected in Qwest's currently authorized depreciation rates .

19 HAS THE ACC APPROVED PREVIOUS VALUATION STUDIES PREPARED BY

R. W. BECK ON BEHALF OF QWEST'S PREDECESSOR U S WEST?

Yes. The ACC has accepted the results of previous RCNLD valuation studies which R. W. Beck

Q.

A.

A.

Q.

A.

Q.

prepared for U S WEST, including RCNLD studies filed in U S WEST's last three rate cases.
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IN DETERMINING THE ESTIMATED RCNLD VALUE FOR THIS CASE, DID YOU USE

THE SAME METHODOLOGY AS WAS USED IN PREVIOUS VALUATION STUDIES OF

QWEST'S (OR U S WEST'S) PROPERTY?

Yes. The estimatedRCNLD value as of December 31, 2003 was developed using the same basic

procedure and data that was used in previous RCNLD studies performed of Qwest property in

Arizona. The RCNLD study was performed using a computer model that R. W. Beckoriginally

developed on behalf of the ACC in connection with a Mountain Bell rate case in 1971. In

subsequent rate cases, R. W. Beck has been retained by Qwest (or its predecessors) to determine

the estimated RCNLD value of its Arizona properties using the same methodology approved by

the ACC,

ANALYSIS

14 PLEASE DESCRIBEEXHIBIT NHH-2.

Exhibit NHH-2 is a copy of the final report prepared by R. W. Beck presenting the results of the

RCNLD study of Qwest's Arizona properties. The report provides a step-by-step description of

the analyses performed, describes the source of data used in the analyses, and presents our

opinion as to the RCN and RCNLD value of the properties. A detailed summary of the RCN and

RCNLD value by plant account is provided in Tables 1 through 4 of the report. The detailed

output from the computer model is provided in Appendix A of the report.

WHAT IS THE SOURCE OF THE ORIGINAL COST DATA USED IN THE RCNLD

A.

Q.

Q.

A.

Q.

STUDY?
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Vintaged plant data, i,e., the original cost of the property by year of installation, is needed when

using the trended or iginal cost approach to determine the RCN of the proper ty. Vintaged

original cost data for each plant account as of December 31, 2003 was available from Qwest's

Generation Arrangement Data File for Arizona. This data is used to support the depreciation

rates prescribed by the ACC. The total original cost as of December 31, 2003 for each account

is equal to the plant investment shove on Qwest's MRZA financial report for Arizona

WHAT COST INDICES WERE USED TO TREND THE ORIGINAL COST DATA TO

REFLECT CURRENT COST?

The original cost of the property, by account and year of installation, was indexed to current cost

using the C.A. Turner Telephone Plant Index (TPI), a publication widely used in the

telecommunications industry. This index shows the change in construction cost over time for

various types of telecommunications plant and equipment. The index represents the change in

price levels from the date of installation to the date of valuation. A copy of the TPIs used in the

study is provided in Appendix B of Exhibit NHH-2

17 HOW DID YOU DETERMINE TH18 AMOUNT OF DEPRECIATION RESERVE TO

18 DEDUCT FROM THE RCN OF THE PROPERTY?

Q.

The amount of depreciation reserve to be deducted from the RCN was determined by applying a

factor known as the "condition percent." The condition percent is defined as the ratio of the

present depreciable value to the depreciable value of the plant when new. Thus, the condition

percent when multiplied by the RCN gives the RCN less depreciation (i.e., RCNLD), whereupon

the dollar amount of the depreciation reserve may be derived, if desired. A more detailed

description of how the condition percent was determined is provided in Exhibit NHH-2
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The use of the condition percent is based on the principle that the value of a piece of

property, as affected by all the physical and functional .conditions that will ultimately force its

retirement from service, depends upon the number of years it can reasonably be expected to give

service in the future. To illustrate, if the life expectancy of an existing item of property is

estimated to be 15 years but a consistent estimate of its life expectancy if it were new is

20 years, then the remaining service to be expected from the property is 15/20 or '75 percent of

the service to be expected from a new item. On this basis, the condition percent is equal to

75 percent.

10 HOW DID YOU DETERMINE THE LIFE EXPECTANCIES OF THE PLANT IN EACH

ACCOUNT?

12 A. The life expectancies for each plant account were determined based on the survivor curves and

average service lives incorporated in Qwest's currently authorized depreciation rates for

Arizona. Qwest uses Iowa type survivor curves to describe the mortality characteristics of each

plant account. A copy of the depreciation parameters used in the study isprovided in

Appendix C of Exhibit NI-IH~2. A survivor curve shows the percentage of each vintage, or

group of plant placed in service during a single year, which is still surviving in service at a given

age. Once the survivor curve is defined, the computer model calculates the life expectancies of

the plant when new and at the date of valuation. The condition percent is then equal to the life

expectancy of the plant at the date of valuation divided by the life expectancy of the plant when

Q.

new.
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CONCLUSION

WHAT IS THE RCN AND RCNLD VALUE OF THE ARIZONA PROPERTIES OF QWEST?

Based on the results of our study as described in this testimony and the study report provided in

Exhibit NHH-2, the total estimated RCN and RCNLD value of the Arizona plant in service of

Qwest as of December 31, 2003 is shown below:

Reproduction Cost New $8,348,462,715

Reproduction Cost New
Less Depreciation . $4,677,2,43,928

Condition Percent 56%

HAVE YOU INCLUDED THE DETAILED CALCULATIONS SUPPORTING THIS

DETERMINATION OF VALUE?

Yes. The detailed calculations supporting our determination of the RCN and RCNLD value are

provided in Exhibit NHI-I-2.

DOES THIS CONCLUDE YOUR TESTIMONY?

A.

A.

Q.

Q.

A.

Q.

Yes, it does.
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REPRODUCTION COST NEW
LESS DEPRECIATION STUDY

of the Properties of
QWEST CORPORATION

Located in the State of Arizona

As of December 31, 2003

Introd u action

The Arizona Corporation Commission requires a utility to provide a calculation of its
fair value rate base whenever i t makes a rate fi l ing. In past rate cases, the Arizona
Corporation Commission has determined that the fair value of the plant investment
included in rate base shal l  be equal to the average of the original cost less accrued
depreciation (OCLD) and the reproduction cost new less depreciation (RCNLD) of the
property in service. RCNLD is defined as the cost of constructing an exact replica of
the property at current prices with the same or closely related materials, less accrued
depreciation. This report presents the results of our study to estimate the RCNLD
v a l u e  o f  t he  A r i z ona  p l a n t  i n  s e r v i c e  o f  Qw e s t  C or po r a t i on  (Qw e s t )  a s  o f
December 31, 2003.

The estimated RCNLD value was developed using the same procedure, the trended
or ig ina l  cos t  approach,  tha t  was  used in prev ious  RCNLD s tud i es  for  Qwes t ' s
predeces s or ,  U  S  W EST,  w h i ch  w ere  a ccepted  w i th  a pprov a l  by  the  Ar i z ona
Corporation Commission. Under this approach, the original  cost of the property is
indexed to current cost using a cost index that represents the change in price levels
from the date of instal lation to the date of valuation. The amount of accumulated
depreciation in the RCNLD study is  computed based on the l i fe expectancies and
mortal ity characteristics used to calculate Qwest's depreciation rates for each plant
account.

Original Cost Data

Original cost data as of December 31, 2003 by vintage for each plant account or sub-
account was obtained from Qwest's Generation Arrangement Data File for Arizona.
Thi s  da ta  i s  u sed  to support  the  deprec i a t i on ra tes  prescr ibed  by  the  Ar i zona
Corporation Commission. The or ig ina l  cos t  of  the pl ant  inves tment by year  of
placement is shown in Column B on the detailed output in Appendix A.

The total original cost as of December 31, 2003 shown in Column B for each account
is equal to the plant investment shown on Qwest's MR2A financial report.

File: 011246/11-00956-10101-0101
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Cost Indices

The original cost of the property as of December 31, 2003, by account and year of
installation, was indexed to current cost using the C.A. Turner Telephone Plant Index
(TPI), a publication widely used in the utility industry. This index shows the change
in cost over time for various types of telephone plant and equipment. This index
represents the change in price levels from the date of installation to the date of
valuation. A copy of the TPIs used in the study is provided in Appendix B. The TPI
for each plant account, by vintage, is also shown in Column C of the detailed output in
Appendix A.

The cost indices in Column C were converted into translators in Column D by
dividing the index at the date for which the Replacement Cost New (RCN) is desired,
December 31, 2003, by the index for the year of placement. For example, on page 1
of Appendix A, which shows the calculation for Account 2112, Motor Vehicles -
Passenger Cars, the index at December 31, 2003 is 269 while the index for the year
1992 is 251. This indicates, for example, that a car which cost $10,000 in 1992 would
cost $10,720 on December 31, 2003, or (269 divided by 251) 1.072 times as much.
This 1.072, which is shown in the line of Column D for1992, is used to "translate" the
dollars spent for a passengercar in 1992 into the cost of an equivalent passenger car at
prices forecast to be in effect on December 31, 2003.

Reproduction Cost New

The RCN of the plant investment shown in Column E of the detailed output was
calculated by multiplying the original cost of the plant by vintage in Column B, by the
corresponding translator in Column D. The average increase in cost for each account
(RCN divided by original cost) is shown on the "total" line in Column D.

Depreciation Reserve

The amount of depreciation reserve to be deducted from the RCN was determined by
applying a factor known as the "condition percent." The condition percent is defined
as the ratio of the present depreciable value to the depreciable value of the plant when
new. Thus, the condition percent when multiplied by the RCN gives the RCN less
depreciation (RCNLD), whereupon the dollar amount of the depreciation reserve may
be derived, if desired.

Mathematically, the condition percent is defined by the equation (N-X)/N, where N is
equal to the probable average service life of the plant and X is equal to the age of the
plant. Since by definition the probable average service life is equal to the age plus the
life expectancy, the fionnula for determining the condition percent can be written as
follows:

Condition Percent =
Life Expectancy at Age X

Life Expectancy When New

File: 011246/ll~00956-10101-0101 R. W. Beck 2



Reproduction Cost New Less Depreciation Study

Arizona Corporation Commission
Docket No. T-01051 B-03-D454
Docket No. T-0000DD-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 4 of 65, May 14, 2004

The use of the condition percent is based on the principle that the value of a piece of
property, as affected by all the physical and functional conditions that will ultimately
force its retirement from service, depends upon the number of years it can reasonably
be expected to give service in the future. To illustrate, if the life expectancy of an
existing item of property is estimated to be 15 years but a consistent estimate of its life
expectancy if it were new is 20 years, then the remaining service to be expected from
the property is 15/20 or 75 percent of the service to be expected from a new item. On
this basis, the present condition percent is 75 percent.

The calculation of the condition percent is shown in Columns F through 1 on the
detailed output provided in Appendix A. Column F shows the average age of each
plant vintage as of December 31, 2003. In calculating the average age, it was assumed
that all plant was placed into service at the middle of the year. Thus, the average age
of plant placed in service ding 1985, for example, is equal to 18.5 years
GDecember 31, 2003 minus July 1, 1985). Columns G and H show the estimated life
expectancies for each vintage as estimated in the calculation of the prescribed
depreciation rates. Column G shows the estimated life expectancy for new plant
which is the reference point as new plant is, by definition, in 100 percent condition.
Column H shows the estimated life expectancy for each plant vintage given its age as
of December 31, 2003. The condition percent in Column I is equal to Column H
divided by Column G.

The life expectancies shown in Columns G and H for each plant vintage were
determined based on the survivor curves and average service lives currently authorized
for Qwest by the Arizona Corporation Commission. A survivor curve shows the
percentage of each vintage, or group of plant placed in service during a single year,
which is still surviving in service at a given age. Qwest uses Iowa type survivor
curves to describe the mortality characteristics of each plant account. The
depreciation parameters used for each plant account are shown in Appendix C.

Reproduction Cost New Less Depreciation

The RCNLD value of the property shown in Column J for each account in
Appendix A was calculated by applying the condition percent in Column I to the RCN
value in Column E. The procedures described in this report were used in the computer
model to determine the RCN and RCNLD, by plant account or sub-account, for all
Arizona property of Qwest for which vintage plant data was available. A summary of
the output from the computer model is provided in Table 2 to this report.

The RCN value of land (Account 21 ll) and art works (Account 21222) was assumed
to be equal to the original plant investment recorded on Qwest's books as of
December 31, 2003. TPIs were not available for these accounts and the nature of this
plant does not lend itself to use of a trended cost approach. In addition, because land
and art works are not depreciable plant accounts, there is no depreciation reserve.
Thus, the RCNLD for land and art works was assumed to be equal to the original cost
of the plant.

File: 011246/1]-00956-1010]-0101 R. W. Beck 3
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The RCNLD of nonregulated and other plant was assumed to be equal to the original
cost less depreciation (i.e., net investment) recorded on Qwest's books as of
December 31, 2003. Qwest does not maintain vintage plant data for nonregulated and
other plant accounts. As a result, it is not possible to perform trended cost analyses for
these accounts, The RCN and RCNLD values for nonregulated and other plant are
shown in Tables 3 and 4, respectively, to this report

Assumptions and Limiting Conditions

This study was prepared at the request and for the use of Qwest, and the conclusions
observations, and opinions contained herein constitute only the opinion of R. W. Beck
To the extent that infonnation provided by Qwest or prepared by others has been used
in the preparation of this report, we have relied upon the same to be accurate, and for
which no assurances are intended and no representations or warranties are made. The
information was deemed reasonable for the purposes of this report

The conclusions and opinions found in this report are made expressly to the following
conditions and stipulations

1. The vintage data contained in the Generation Arrangement Data File for Arizona
as of December 31, 2003 prepared by Qwest is assumed to be an accurate and
acceptable estimate of the age distribution of the plant in service

The Telephone Plant Index prepared by C.A. Turner is assumed to be an accurate
and reasonable indicator of the change in cost over time for various types of
telephone plant and equipment

The depreciation parameters that define the survivor curves used by Qwest to
determine its currently authorized depreciation rates are assumed to be accurate
and acceptable

Opinion of Value

The total estimated RCN and RCNLD value of the Arizona plant in service of Qwest
as of December 31, 2003 is shown in the table below. This estimate is based on the
limiting conditions and assumptions described in this report. A detailed summary of
the RCN and RCNLD values by plant account is provided in Table 1

Value as of December 31. 2003

Reproduction Cost New $8.348.462.715

Reproduction Cost New
Less Depreciation $4-.677.243,928

Condition Percent

File: 011246/11-00956-10101-0101

2.

3.

R. W. Beck 4
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We appreciate the opportunity to perform this valuation study for Qwest Corporation

Respectfully submitted

R. W. BECK, INC

Nancy Heller Hughes, ASA
Senior Director

May 11, 2004

Attachments
Tables 1 2 3 and 4
Appendices A, B and C

Fife: 011246/1 l-00956-10101-0'l(]l R. W. Beck 5
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QWEST COMMUNICATIONS, INC.

REPRODUCTION COST NEW LESS DEPRECIATION
VINTAGE PLANT

As of December 31, 2003

Original
Cost

Reproduction
Cost New Depreciation

Reproduction
Cost New Less
Depreciation

Vintage Plant 1 $6.405,382,861 $7.906,181,526 $3,608,013,941 $4_298,167,585

Land 12,812,913 12,812,913 0 12,812,913

Artwork 126,381 126,381 0 126,381

Unregulated Plant 2 92,578,697 92,578,697 38,775,506 53,803,191

Other Plant 3 336,783,198 336,763,198 24,429,341 312,333,858

Total Arizona Plant $6,847,664,050 $8,348,462,715 $3,671 _218,787 $4,637,243,928

1 See Table 2

2 See Table 3

3 See Table 4

ll
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QWEST COMMUNICATIONS, INC.

REPRODUCTKJN COST NEW LESS DEPRECIATIDN
VINTAGE PLANT

As of December 31, 2003

Account Description

Original
Cost

1z13112003

Telephone
Plant

Translator
Reproduction

Cost New
Condition
Percent

Reproduction
Cost New Less
Depreciation

2112
2114
2115
2116
2121
2122
2123
2123
2124
2212
2220
2231
2232
2362
2411
2421
2422
2423
2424
2426
2431
2441

Motor Vehicles
Special Purpose Vehicles
Garage Work Equip
Other Work Equip
Buildings
Furniture
Office Equipment
Company Comm Equip
Gen Purpose Computer
Digital SW Equip
Operator Systems
Radio Systems
Circuit Equip
Other Term Equip
Pole Lines
Aerial Cable
Underground Cable
Buried Cable
Sub Cable
intra Bldg Cable
Aerial Wire
Conduit Systems

$70,640,813
25,794

1,518,694
38,319,200

238,125,665
1,770,500
5,913,204
2,428,544

96,308,662
1,134,442,323

2,507,979
32,674,980

1,732,041 ,544
61 ,115,593
52,703,591

207,829,853
589,838,528

1,651 ,782,380
2,572

44,379,536
10,998,432

450,214,473

1.042
1.267
1.199
1.053
1.815
1.170
1.035
1.056
0.187
0.788
1.157
1.122
0.992
0.968
3.793
1.725
1.542
1.335
1.770
1.839
1.454
1.951

$73,623,095
32,590

1,821 .162
40,359,391

432,299,957
2,071,162
6,122,920
2,565,553

18,004,749
894,056,694

2,902,342
38,569,330

1,718,536,462
59,157.645

199,908,134
358,179,832
878,963,480

2,204,960,104
4,552

81 ,620,596
15,985,235

878,335,439

46. 1 %
26.4%
64.5%
56.4%
65.4%
56.9%
37.8%
50.7%
38. 1 %
69.5%
36.5%
34.7%
75.0%
92.5%
58.0%
28.6%
29.9%
43.2%
0.0%

38.8%
49.0%
55.3%

$33,922,236
8,824

1,174,063
22,743,511

282,893,297
1,178,404
2,315,209
1,301 ,147
6,867,921

621 ,631 ,126
1,060,348

12,71 1 ,108
1,288,163,738

54,714,571
115,854,620
102,450,768
262,935,034
952,160,136

0
31 ,631 ,572

7,831 ,234
494,617,923

Total Vintage plant $65405.382,861 $7,906,181 ,526 54,298,167,585
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REPRODUCTION COST NEW LESS DEPRECIATION
NON REGULATED ACCOUNTS

As of December 31, 2003

1213112003 Telephone
Plant

TranslatorAccount
2112
2124
2212
2231
2232
2311
2351
2382
2421
2422
2423

Description
Motor Vehicles
Computers
Switching Equipment
Radio Equip
Circuit Equipment
Station Apparatus
Public Telephone
Other Teml Equip
Aerial Cable
Underground Cable
Buried Cable

Original
Cost
$628,005

0
20,633,339

215,463
16,595,544
32,899,496
21,555,092

50.000
0

(243)
0

nf3uzoos
Reserve
Balance

[$26D,853)
45

16,325,072
115,909

(2,757,781)
12,351 ,534
12,759,009

15,708
348
kg

215,435

$38,775,508

1.00
1.00
100
100
1.00
1.00
1.00
1.00
1.00
1.00
1.0o

Total Non-Regulated Accounts $92,578,697

1281/2003
Net

Plant
$888,857

(45)
4,3081267

1001554
19,354,305
20,537,962
8,796,084

34.292
(34a)
(302)

(216,435)

553303, 191

Reproduction
Cost New

$628,005
0

20,633,339
216,463

16,596,544
32,899,495
21,555,092

50,000
0

(248)
0

$92,578.697

Reproduction
Cost New Less
Depreciation

$888,857

(45)
4,308,267

100,554
19,354,305
20,537,962
8,798,084

34,292
(348)
(302)

( 2 1 8 8

$53,803,191
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REPRODUCTION cosT NEW LESS DEPRECIATION
OTHER ACCOUNTS

As of December 31. 2003

Account
2B81
2581
2681
2681

Telephone
Plant

TranslatorDescrlptlon
Capital Leases - Buildings
Capital Leases - Vehicles
papaw Leases - Software
CapoRal Leases - Other

12/31/2003
Original

Cost
$0

15,713
4,431 ,831

684,801

12/31/2003
Reserve
Balance

($35,548)
12,187

2,980,698
36,929

1213112003
Ne!

Plant
$35,548

3,546
1,471,138

847,872

1.00
1.00
1.00
1.00

Reproduction
Cost New

$0
15,713

4,431 ,831
684.601

Reproduction
Cos! New Less
Depreciation

$35,548
3,548

1.471 ,138
847,672

2682
2882

Leaseholds- Buildings
Leaseholds - Computers

32,740,973
0

27,424,606
(9,020)

5,316,367
9,020

1.00
1.00

32,740,973
0

5,316,387
9,020

2690
2690

Intangibles - Org Fees
Intangibles » Other

0
29,405

(51,812)
(5,908,674)

51 ,812
5,938,079

1.00
1.00

D
29,405

51,812
5,938,079

2690
2003
2004
2005

Intangibles - Software
Under Construction - Short Teml
Under Construction Long Term
Non-Operating Plant

1.D0
1.00
1.00
1.00

Total Other Accounts

270,377,124
25,471,555
2,842,220

369,776

$336,753.198

0
0
0
0

$24.429,341

270.377, 124
25,471 ,555
2,642,220

369,776

5312,333,858

270,377,124
25,471 ,555
2,842,220

389,778

$386,7831195

270,377, 124
25,471,555
2,542,220

359,775

$312,333,858
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Appendix A

DETAILED OUTPUT BY PLANT ACCOUNT
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Plant Account:
Plant Sub-Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Motor Vehicles
Passenger Cars
2112
MVA
LE
8.6
269

Telephone
Plant
Index

(C)

Telephone
Planl

Translator

(D)

Life
Expectancy
when New

(G)

Life
Expectancy
12/31/2003_ _

(H)

Condition
Percent

Year of

Macing

(A)
1987
1988

1989

1990
1991

1992

1993

1994
1995

1996

1997
1998

1999

2000
20ot

2002
2003

Original
Cost as of

12/31/2003
(B)

28,114
260,394
426,757
148,017
233,796
15.091

0
0
O
0
0
0
0

329,192
236,343

0
1 ,615

1 ¢677.319

220,0
222.0
229.0
232.0
241.0
251 .0
261 .0
271.0
270.0
276.0
271.0
263.0
266.0
289.0
266.0
263.0
257.0

1.223
1.212
1,175
1159
1.116
1.072
1.031
0.993
0.996
0.975
0.993
1.023
1.011
1.000
1.011
1.023
1.047
1.113

Reproduction
Cos_t New

(E)
31,937

315,598
501,439
171,552
280,916
16,178

0
0
0
0
0
0
0

329,192
238,943

0
1 ,691

1 l857»446

Age
as of

12/31120{l3

(F)
16.50
15.50
14.50
13.50
12,50
11.50
10.50

9.50
8.50
7.50
6.50
5.50
4.5D
3.50
2.50
1.50
9.59

8.60
8.60
8.60
8.60
8,60
8.60
8.60
8.60
8.60
8.60
8.60
8.60
8.60
8.60
8.60
8.60
8.60

0.79
1.01
1,22
1.46
1.72
1.97
2.22
2.44
2.60
2.80
3.11
3.64
4.39
5.19
6.14
7.14
8,03

(i)
9.19%

11.74%
14.19%
16.98%
20.00%
22.91%
25.81%
28.37%
30.23%
32.56%
36,16%
42.33%
51 .05%
60.35%
71.40%
83.02%
93.95%
30.36%

Reproduction

C-osi New
Less

_Deprecia\i<>n

(J)
2,935

37,051
71 ,154
29,129
52,183

3,?O6
0
0
0
0
0
o
o

198,667
170,605

0
1.5B9

567,021

1



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-D1051 B-03-0454
Docket No. T-0UODDD-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 13 of 65, May 14, 2004

Plant Account:
Plan\ Sub-Account
Index Number;
Field Code:
Survivor Curve:
Average Service Life:
1213t/2003 TPI:

Motor Vehicles
Light Trucks
2112
MVB
LE
8.6
269

Year of

PMcmg

(A)
1984
1985

1986
1987

1988

1989

1990
1991

1992

1993
1gg4

1995

1996
1997

1998
1999
2000
2001
2002
2003

Telephone
Plant
[nd ex

(Cl

Telephone
Plan!

Translator

(D)

Age
as of

12/31/2003

cF)

Life Life
Expectancy Expectancy
When New_ 12131/2003

(G) (H)

Condition
Percent

Original
Cost as of
12/31/1997

(B)
44,994

5.648
12,449
30,323

1 ,281,629
1 ,500,783
1 ,809,539
2,846,411
2,065,600
2,944.681
2,089,410

232.919
5,108,367
3, 173.179
4,174,250

10,754,364
13,916,101

6,859,427
575,238

5,147,995
M 3 7 3 3 0 7

204.0
210.0
215.0
220.0
222.0
229.0
232.0
241 .0
251 .0
261 .0
271.0
270.0
276.0
271 .0
263.0
266.0
269.0
286.0
263.0
257.0

1.319
1.201
1 .251
1 .223
1.212
1.175
1.159
1.116
1.072
1.031
0.993
0.998
0.975
0.993
1.023
1.011
1.000
1.011
1.023
1.047
1 .028

Reproduction
Cost New

(E)
59,347
7,235

15.574
37,085

1,553,334
1 ,763.420
2,097,256
3,176,595
2.214.323
3,035,966
2,074,784

231 ,987
4,980,658
3,150,967
4,270,258

10,872,662
13,916.101

6,732,681
588,458

5,389,951
66,168,652

19.50
18.50
17.50
15.50
15.50
1450
13.50
12.50
11 .50
10.50
9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

8.60
8.60
B.60
B.60
8.60
8.60
8.60
8.60
8.60
8.60
8.60
8.60
8.50
8.60
8.60
8.60
8.50
8.60
8.60
8.50

0.21
0.40
0.60
0.79
1.01
1 .22
1.48
1.72
1.97
2.22
2.44
2.60
2.80
3.11
3.64
4.39
5.19
6.14
7.14
8.08

l l )
2.44%
4.65%
6.98%
9.19%

11.74%
14.19%
16.98%
20.00%
22.91 D/,
25.81 %
28.37%
30.23%
32.56%
36.16%
42.33%
51.05%
60.35%
71 ,40%
83.02%
93.95%
48.75%

Reproduction
Cost New

Less
Depreciation

(J)
1,448

336
1,087
3,408

182,361
250,229
356,114
635.319
507,301
783,583
588,616

70,130
1,621 ,702
1,139,390
1 ,807/600
5,550,494
8,398,367
4,807,134

488,547
5,063,859

32,257,026

2



Qwest -Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-000000-00~06'/2

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 14 of 65, May 14, 2004

Plant Account:
Plant Sub~Account:
Index Number:
Field Code;
Survivor Curve:
Average Service Life:
12/31/2002. TPI:

Motor Vehicles
Heavy Trucks
2112
MVC
LE
8.6
269

Year of

Macing

(A)
1980
1981
1982
1983

1984

1985
1986
1987

1988
1989
1990

1991

1992
1993

1994
1995
1996
1997
1998

1999
2000
2001

2002
2003

Telephone
Plant
Index

(C)

Telephone
Plan!

Translator

(D)

Age
as of

12/31/2003

(F)

Life
Expectancy
When Mew

(G)

Life
Expectancy
12/31/2003

(H )

Condition
Percent

Reproduction

Cost New

Less
Depreciation

[J )

OriginaI
Ccvst as of
1213111997

(B)
129,476
388.471
281,330
862,315
704.193

462
0
O
O

38-,833
229.936
74,476

265,615
512,830
118,604

5,702
0
0

7,342
0
0
0

872,602
0

4,590,187

167.0
186.0
195.0
199.0
2(J4,0
210.0
215.0
220.0
222.0
229.0
232.0
241.0
251.0
261.0
271 .0
270.0
276.0
271 .0
2630
266.0
259.0
266.0
263.0
257.0

1.611
1.446
1.379
1.352
1.319
1.281
1.251
1.223
1.212
1.175
1.159
1.116
1.072
1.031
0.993
0.996
0.975
0.993
1,023
1.011
1.000
1.011
1.023
1.047
1.217

Reproduction
Qost New

(E)
208,586
561,729
387,954

1,165,850
928,831

592
0
0
0

45,629
268,496
83,115

284,739
631,828
115,788

5,679
0
0

7,511
0
0
0

892,672
0

5,588,998

23.50
22.50
21_50
20.50
19.50
18,50
17.50
16.50
15.50
14.50
13,50
12.50
11.50
10.50
9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

8.60
8.60
8,60
8.60
8.60
8.50
8.60
8.60
8.80
8.60
8.60
8.60
8.60
8.60
8,60
8.60
8.60
8.60
8.60
8.60
8.60
8.50
8.60
8.80

0.00
0.00
0.00
0.00
0.21
0.40
0,60
0.79
1.01
1.22
1.46
1 .72
1 .97
2.22
2.44
2.60
2.80
3.11
3.64
4.39
5.19
6.14
7.14
8.08

(l)
0.00%
0.00%
0.00%
0.00%
2.44%
4.65%
8.98%
9.19%

11.74%
14.19%
16.98%
20.00%
22.91%
25.81%
28.31%
30.23%
32.56%
36_16%
42.33%
51.05%
60.35%
71 .40%
83.02%
93.8%
19.66%

0
0
0
0

22,663
28
o
0
0

6,475
45,251
16,523
65,234

163.075
32,849
1 ,717

0
0

3,179
O
0
0

741,096
_0

1,098.190

3



Qwest - Arizona
Reproduction Cost New Less Deprecialion

Telephone Plant in Service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 15 of 65, May 14, 2004

Plant Account:
Plant Sub-Account:
Index Number:
Field Code:
Sup/Ivor Curve:
Average Service Life:
12131;2003 TPI:

Special Purpose Vehicles
Special Purpose Vehicles
2114
SPZ
SO
16,1
404

Year of

_FMCMQ

(A)
1975
1976
1977

1978
1979
1980

1981

1982
1983

1984
1985
1986

1987

1988
1989

1990
1991
1992

1993
1994

1995
1996
1997
1998
1999
2000
2001
2002

2003

Original
Cost as of
12/31/1997

<31

Tel phone
Plant
Index

(C)

Telephone
Plant

Trgn5@tor

(D)

Reproduction
Cost New

(E)

Age
as of

12/31/2003

(F)

Life
Expectancy
When new

(GI

Reproduction
Cost New

Less
Depreciation

(J)
8

14
55

193
258
330
642
509

1,062
1 ,191

697
361
297
830

1.704
61

512
162

0
1E» ,8D8

0
0
0
0
0
0
0
0
0

25,794

141 .0
151 .0
162.0
177.0
195.0
220.0
245.0
263.0
270,0
274.0
277.0
281.0
287,0
293.0
309_0
319.0
328.0
337.0
348.0
351.0
360.0
368.0
374.0
382.0
388.0
391 ,D
392.0
398.0
404.0

2.865
2.675
2.494
2.282
2.072
1.836
1.849
1.536
1.496
1 .474
1.458
1.438
1.408
1.379
1.307
1.266
1.232
1.199
1.161
1.151
1 .122
1.098
1.080
1.058
1.041
1.033
1.031
1.015

1.009
1.267

23
37

137
440
535
606

1,059
935

1,589
1,756
1,016

519
418

1,145
2,227

77
631
194

0
19,345

0
0
0
0
0
0
0
0
0

32,690

28.50
27.50
26.50
25.50
24.50
23.50
22,50
21 .50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12.50
11,50
10.50

9.50
8.50
7.50
5.50
5,50
4.50
3.50
2.50
1.50
0.50

16.10
16.10
16.10
16.10
16.10
16.10
16.10
16.10
16.10
16.10
15.10
16.10
16.10
16.10
16.10
16.10
16.10
16,10
16.10
16.10
16,10
15,10
16,10
16.10
16.10
15.10
16.10
18.10
16.10

Life
Expectancy
12/31/2003.

(H)
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.21
0.26
0.34
0.44
0.59
0.86
1.25
1.83
2.63
3.55
4.67
5.84
6.60
7.57
8.53
9.68

10.83
11.59
12.56
13.52
14.65
15.62

Condilion
Percent

00
0.00%
0.00%
0.000/9
0.00%
0.00%
0.00%
0.00%
1.30%
1.61 %
2.11%
2.73%
3.66%
5.34%
7.76%

11.37%
16.34%
22.05%
29.01 %
35.03%
40.99%
47.02%
52.98%
50.00° /o
66.02%
71 .99%
78.01%
83.98%
90.99%
97.02° />
26.38%

0
D
O
0
0
0
0

12
26
37
pa
19
22
89

253
13

13g
56
O

7,930
0
0
0
0
0
G
0
0

...Q
8.624

4



Qwest - Arizona
Reproduction Cost New Less Depredation

Telephone Planl in Service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T,00000D-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 16 of 65, May 14, 2004

Plant Account:
Plant Sub-Account;
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Garage Work Equipment
Garage Work Equipment
2115
Gwen
LO
13.7
379

Year of

PMCMQ

(Al
1975

1976
1977
1978

1979

1980

19B1
1982

1983

1984
1985

1986

1987
1988

1989
1999
1991

1992
1993
1994
1995

1998
1997
1998

1999
2000
2001

2002
2003

Original
Cost as of
12/31/1997

(B)

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003

{F)

Life
Expectancy
When New

(G)

Condition

Percent

15a
342

1,529
6.475
9,996

14,485
31 ,337
32,465
81 .124
73,074
45,137
24,466
20,929
60,552

128,045
4.687

40,237
10,359
41.823

149,960
114,603
115,287
121,500

19,796
65,576

242,847
4,453
6,875

70,497
11518,694

139.0
147.0
159.0
172.0
189m
213.0
234.0
248.0
251 .0
257.0
283.0
267.0
270.0
279.0
294.0
305.0
316.0
322.0
328.0
336.0
345.0
354.0
359.0
364.0
368.0
372.0
377.0
376.0
378.0

2.727
2.578
2.384
2.203
2.005
1.779
1.620
1.528
1.510
1.475
1 .441
1,419
1.404
1.358
1.289
1.243
1.199
1.177
1.155
1,128
1.099
1.071
1.056
1.041
1.030
1.01 g
1.005
1.008
1.003
1.199

Reproduction
Cost New

(E)
431
882

3,845
14,254
20,042
25,769
50,766
49,687
92,297

107,784
85,042
34,717
29,384
82.230

165,050
5,801

48,244
12.193
48,306

169,155
125,949
123,472
128,304

20,608
87,646

247,461
4,475
6,930

. 70,708
1,821 ,162

28.50
27.50
26.50
25.50
24.50
23.50
22,50
21 .50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12.50
11.50
10.50
9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

13.70
13.70
13.70
13.70
13.70
13.70
13,70
13,70
13.70
13.70
13.70
13.70
13.70
13.70
13.70
13.70
13.70
13.70
13.70
13.70
13,70
13.70
13,70
13.70
13.70
13.70
13.70
13.70
13.70

Life
Expectancy
12/31/.2003

(H)
4.39
4.5B
4.79
4.98
5.18
5.38
5.62
5.84
6.06
6.32
6.58
6.81
7.09
7.36
7.63
7.91
8.24
8.54
8.85
9.23
9.56
9.91

10.33
10.71
11.11
11.54
12.09
12.63
13.26

(I)
32.04%
33.43%
34.96%
36.35%
37,81 %
39.27%
41_O2° /u
42.63%
44.23%
46.13%
47.88%
49.71 %
51.75%
53.72%
55.69%
57.74%
60.150/9
62.34%
84,60%
87.37° />
69.75° /,
72.34%
75.40%
78.18%
81.09%
84.23%
88.25%
92.19%
96.79%
84.47%

Reproduction
Cost NEW

Less
Depreciation

(J)
138
295

1 ,274
5.185
7,578

10,119
20.824
21,147
40.823
49.721
31 ,142
17,258
15,206
44,174
91,916

3,350
29,019

7,601
31 ,205

113,960
B7,B87
89,320
96,741
18,111
54,854

208,436
3,949
6,389

68439
1.174,083



Qwest - Arizona
Reproduction Cost New Less Depreciation

TerephoraePlant in Service as of December 31 , 2003

Arizona Corporation Commission
Docket no. T-01051 B-03-0454
Docket No. T.g0()00D-[][)-0» 572

Qwest Corporation -. NHH-2
Exhibits of Nancy Heller Hughes

Page 17 of 85, May 14, 2004

Plant Act:ount
Plan! Sub-Account
Index Number
Field Code
Survivor Guise
Average Service Life
12/31/2003 TPI

Other Work Equipment
Other Work Equipment

Original
Cost as of
12/31/1997

Telephone
plant

Translator

Reproduction
cost New

Year of
Placing

Telephone
Plant
Index

Reproduction
Cost New 12/31/2003

Expectancy Expectancy
When New 12/3112003

Condition
Percent Depreciation

21
3.65%
4.78%

7.04% 32.715
28.819
20.815

1.295
1.248

1.162
1.133
1.119
1.088

1.054
1.046

209.821
215.705
124.988
250.095
371.683
224.793
292.787
182.540
529.336
982.860

12.998
45,633
79.467

208.839
324.516
245.832
155.934
662.041

1.225.595
1.135.613

611 .606
1.167_819
1.669.477

920.236
1.067.032

552.117
1.333.907
2.118.684

78.815
3,706.115
7.581 .589
4,564,056
2.852.736
5.998.553

38.319.200

1.026

0.996
1.000
0.928
t.o53

114.353
300.519
484.707
339_4g4
210.043
878.528

1.587.146
1.417.245

729.646
1.357,006
1.891.517
1 .029.744
1.160.931

591.317
1 .4D5.93B
2.216.143

81
3,802,474
12725513
4,545.810
2.852.736
5.586.857

40.359.391

9.91%
11.65%
13.22%
15.22%
17.13° /<
18.43%
19.65%
21 .83%
25.22%
30.87%
37.65%
44.359
52.52° /o
6143%
70.00° /0
78.00%
87.04%

Vo
56.35%

2.324.452
5.407.933
3.545.732
2.483.021
5.343.991

22.743511



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0.72

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 18 of 65, May 14, 2004

Plant Account
Plant Sub~Ac:count
Index Number
Field Code
SurvivorCurve
Average Service Life
12/31/zaoos TPI

Buildings
Large Buildings

Original
Cost as of

_ 12/31/1997

Telephone
Plant

Telephone
Plant

Translator

Reproduction
Cos! New

Year of
Placing

Reproduction

Cos! N_aw 12/31 /2003
Expectancy Expectancy
When New 12/31/2003

Condition
Percent

25.010 5.98%

Dep_reciqi5on

19. 603

49.465

327.806
0
0

648.338 8.07%
8.95%

52.321
28.0
28.0 114.005

0
t4.208

10.899

28.0

13.989 183.354
0

28.530

39

41.261

92.249
273.800
564.972

13.107
13.107
13.107
13.107
13.107
13.107
13.107
13,107
13.107
13.107
13,107
13.107
13.107
13.107
13.107
13.107
13.107
13.107
13.107
13.107
13.107
13.107
11.469

9.919
9.410

8_535
8.341
7.978
7.809
7.490
8.925
5.554
6.673
6,439
6.328
5.220
6.117
6.117
5.919

170.514
265.831
293.536
173.825
382.229
455.020

1.015.296
424.433
696.227

T .787.06D
1.678.552

240.631
735.092
908.176
188.19
266.322
368.331
762.742
578.677

1.724.529
2.793,807
4.384.991

5.734
5.646
5.319
5.027
4.705
4.218
3,946

1 .058.0<>4
2.715.822
5.316.387

515.551
1 .455.337
2.217.295
2.341.830
1 .357_399
2.862.895
3_151_014
6.654.250
2.832.241
4,483,006

11_308_516
10.441 .215

1.471.940
4.496.558
5.375.494

980.458
1527.090
2.079.597
4.057.025
2.909.009
8.113.909

11.784,278
17,303.174

10.16%
11.07%
1157%
12.30%
13.26%
13.91%
14.56%
15.56%
16.26%
16.93%
17.98%
18.70%
19.42%
20.5184
21.28%
22.02%
23.19%
23.98%
24.77%
26.00%
26.81%
27.65%
28.93%
29.81%
30.70%
32.02%
32.95%
33.86%
35.28%
36.23° /0
37.21%
38.21%
39.70%
40.72%
41 .77° A
43.339
44.40%
45.49%
47.14%
48.26%
49.40%
5t.12%

245.351
651 .254

1 .315.869
134.843
390.176
B13.082
577.491
404.541
878.909

1.008.955
2.192.575

958.997
1.581.604
4.097.075
3.885.176

552.428
1_785.133
2.188.901

409.537
661 .688
923.341

1845.541
1.371.307
3.915.772
5.821 .433
8.845.383



Qwest - Arizona
Reproduction Cost New Less Depreciation
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play Account
Plant Sub-Account:
Index Number:
Field Code:
Survivor Cuwei
Average Service Life:
12/31/2003 TPI:

Buildings
Large Buildings
2121
BUA
RE
43
367

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003

(F)

Life Life
Expectancy Expectancy
When _Flew 12/31/2003

(G) (H)

Condition
Percent

30,50
29.50
28.50
27.50
26.50
25.50
24.50
23.50
22.50
21.50
20,50
19.50
18,50
17.50
16.50
15.50
14.50
13.50
12.50
11.50
10.50

Year of
p@ghg

(A)
1973

1974
1975

1978

1977

1978
1979
1980

1981
1982

1983

1g84
1985
1986

1987
1988

1989
1990
1991
1992
1993

1994

1995
1996

1997
1998
1999
2000
2001

2002
2003

Original
Cost as of
12/31/1997

(8)
5,159,607
1,427,013
t ,674,153

262,349
1,541,892
1_163,221
2,812,830
1,983,005
3,?74,808
4,772,278
1,633,215
31497,374

ti .414,548
4.283.122
2,645,435
5,893,456
5,058,303
3,789,979
3,725,789
5,011,842
1 ,894,M6
2,280,191
6,076,522
4,172,321
2,365,747
1 ,925,791
4,635,818
8,586,635

12,083,231
13,692,039
12,233,915

162,649,292

100.0
125.0
141.0
143.0
150.0
166.0
182.0
212,0
226.0
230.0
238.0
241 .0
243.0
250.0
251 .0
258.0
258.0
2650
264.0
269.0
280.0
295.0
315.0
328.0
333.0
334.0
341.0
350.0
361.0
367.0
367.0

3.670
2.936
2.603
2.566
2.447
2.211
2.016
1.731
1.824
1 .596
1.542
1.523
1.510
1.468
1.462
1.422
t .422
1.385
1.390
1.364
18,11
1.244
1.165
1.119
1.102
1.099
1.076
1.049
1.017
1.000
1.000
t .963

Reproduction
Cost New _

(E)
18,972,458
4,189,710
4.357,820

673.188
3,773.010
2.571,882
5,267,465
3,432,582
6,130,288
7,615,556
2,518,418
5,326,501

17,235,967
8,287,623
3,889,088
8,380,494
7,192,907
5,249,121
5,178,847
6,836,152
2,483,828
2,836,558
7,079,148
4,668,827
2,607,053
2,116,444
4,988,140
9,007,380

12,288,646
13,592,039
12,233,915

319,239,708

9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1,50
0.50

43.00
43.00
43.00
43.00
43.00
43.00
4a.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43,00
43.00
43.00

22.48
22.99
23.76
24.28
24.80
25.60
26.t4
26.69
27.51
28.07
28.62
29.47
30.04
30.61
31.48
32.06
32.64
33.52
34.11
34.70
35.59
36.19
36.79
37.70
38.31
38.93
39.85
40.47
41 .10
42.05
42.68

U)
52.28%
53.47%
55.26%
56.47%
57.67°/>
59.53%
60.79%
62.07%
63.98%
65.28%
66.56%
68.53°/1
69.86%
71 .19%
73.21 %
74.56%
75.91 *vo
77.95%
79.33%
80.70%
82.77%
84.16%
85.56%
87.67%
89.09°/v
90.53%
92.67%
94.12%
95.58%
97.79%
99.26%
62.55%

Reproductitw
Cost New

Less
Depregalion

<J)
9,918,801
2,240,238
2,408.131

380.149
2,175,895
1 ,531 ,041
3,202,092
2_130_603
3,922,158
4,972,088
1,670,259
3,650,251

12,041,047
4,475,159
2,832,559
6,248,49T.
5,450,138
4,091,690
4,108,379
5,516,775
2,D55.B65
2,387,247
6,056,919
4_093.161
2,322,624
1 ,916.017
4,622,509
8,477,746

11,745,488
13,389,445
12,143,384

199,587,623



Qwest - Arizona
Reproduction Cost NewLess Depreciation
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Docket No. T-01051 B-03-0454
Docket No. T~00000D-00-0672
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Page 20 of 65, May 14, 2004

Plant Account:
Plant Sub-Account;
Index Number:
Field Code:

Survivor Cube:
AverageService Life:
12/3112003 TP1;

Buildings
Other Buildings
2121
BUB
RE
43
367

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

Age
as of

12/31/2003

(F)

Life
Expectancy
When New

(G)

Year of

Iflaging
(A)
1926

1927
1928
1929

1930

1931
1932
1933

1934
1935

1938

1937
1938
1939
1940

1941
1942
1943
1944

1945
1946

1947
1948
1949
1950
1951

1952
1953.
1954

1955
1958

1957
1958
1959
1960

1981
1962
1983

1964
1965
1966

1987
1968
1969

1970
1971
1972

1973

Original
Cost as of
12/31/1997

(B)
2,619
8,423
2,702
2,496

0
0
0
0
0
0

5.691
0

2,791
0

1 ,077
0

4,668
0

7,532
0

3,399
0
O

54,779
15,814
3,975
8,895
6,133

80,437
92,851
54,548

106,837
127,896
29,233

345,370
427,040
185,526
148,358

87,425
50,0'I6
79,024
55,395

141,294
145,845
360,054
327,003
530.749
856,704

28.0
28.0
28.0
28.0
28.0
28.0
28.0
28.0
28.0
28.0
2a.0
28.0
20.0
28.0
28.0
28.0
28.0
28.0
28.0
28.0
28.0
32,0
37.0
39,0
41.0
43.0
44,0
48.0
47.0
49.0
53.0
56.0
55.0
57.0
58.0
59.0
60.0
60.0
62.0
03.0
64.0
65.0
69.0
73.0
78.0
87.0
93.0

100.0

(D)
13107
13107
13107
1&107
13107
13107
13407
13407
13.107
13107
13407
13107
13.107
13407
13107
13107
1310?
13107
13107
13107
13.107
11.489
9919
9410
8851
8.535
8341
7978
7.80g
7.490
6925
6554
6.673
6.439
6328
8220
6117
6117
5919
5825
5734
5646
5319
6027
4106
4218
3946
3670

Reproduction
Cost New

(E)
34,327
84,186
35,415
32,715

0
0
0
0
O
0

74,592
O

38,582
0

14, 116
0

61.183
0

98,722
0

44,551
0
0

515,470
141,551
33.927
57,511
48,929

628,133
695.454
377,745
700,210
853,450
188,231

2,185.501
2,658.1 BE
1,134,863

907,506
517,469
291,343
453,124
312,780
751,543
733,183

1 ,694,054
1379,299
2,094,336
3, 144, 104

77.50
75.50
75.50
74.50
73.50
72.50
71.50
70.50
69.50
68,50
67.50
66.50
55.50
64.50
63.50
62.50
61.50
60.50
59.50
58.50
57.50
56.50
55.50
54.50
53.50
52.50
51.50
50.50
49.50
48.50
41.50
46.50
45.50
44.50
43.50
42.50
41 .50
40.50
39.50
38.50
37.50
36.50
35.50
34.50
33.50
32.50
31 .50
30.50

43.00
43.00
43.00
43.00
43.00
43.00
43,00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00

Life
Expectancy
12/31/2003

(H)
2.96
3.22
3.47
3.85
4.11
4.37
4.76
5.02
5.29
5.70
5.98
6.26
6.69
6.99
7.28
7.73
8.04
B.35
8.82
9.15
9.47
9.97

10.31
10.65
11. 18
11.53
11.89
12.44
12.82
13.20
13.77
14.17
14,56
15.17
15.58
16.00
15.43
17.07
17.51
17.96
18.63
19.091
19.56
20.27
20.75
21 .24
21 .98
22.48

Condition
Percent

cu
688%
7.49%
8.07%
8.95%
9.56%

10.16%
11 .07%
11.67%
12.30%
13.26%
13,91%
14.58° />
15.56%
18.26° />
16.93%
17.98%
18.70%
19.42%
20.51 %
21.28%
22.02%
23.19%
23.98%
24.77%
26.00%
26.81%
27.85%
28.93%
29.81 %
30.70%
32.02%
32.95%
33.86%
35.28%
38.23%
37.21%
38.2t %
39.70%
40.72%
41.77%
43.33%
44.40%
45_49%
47.14%
48.28%
49.40%
51.12%
52.28%

Reproduction
Cost New

Less
Depreciation

(J)
2,362
6,306
2,B58
2,928

O
0
0
0
o
O

10,376
0

5,592
0

2,390
0

11.441
0

20,248
0

9,a1o
0
0

127,882
36.803
9.096

15,902
14,155

187,246
213,504
120,954
230,719
288.978
66,408

791,807
988,368
433,631
360,280
210,713
121,894
198,338
13B,866
341 ,877
345,Bt3
817,550
681,374

1,070,624
1 ,G43,737

9



Qwest - Arizona
Reproduction Cost New Less Depreciation
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Docket No. T-01051 B-03-0454
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Page 21 of 65, May 14, 2004

Plant Accnunl:
Plant Sub~Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Buildings
Other Buildings
2121
BUB
R1
43
367

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(0)

Age
as of

12/31/2003

(F)

Life
Expectancy
When New

(G)

Life
Expectancy
12/31/2003

(H)

Condition
Percent

Year of
Prang

(A)
1974
1975
1976

1977

1978
1979

1980

1981
1982
1983

1984
1985
1986

1987
1988
1989
1990
1991

1992
1993

1994
1995
1996

1997
1998
1999
2000
2001

2002
2003

Original
Cost as of
141 /1997

(B)
602,482

1.158,301
276,881
326,973
539,310
705,534
336,605
890,722

1,009,080
1 .920.439

830,774
3.809,862
3,432,672
3,393,714
3.630,477
2,837,237
2,220,613

918,344
798,448
946,552
810,062
316,075
209,473
718,366

2,580,429
1,177,759
5,386,922
8,824.BB4
5,742.252

14,766,733
75,476,374

125.0
141.0
143.0
150.0
166.0
182.0
212.0
226.0
230.0
238.0
241.0
243.0
250.0
251 .0
258.0
258.0
26500
264.0
269.0
280.0
295.0
315.0
328.0
333.0
334.0
341.0
350.0
361.0
357.0
367.0

2.936
2.603
2.566
2.447
2.211
2.016
1.731
1.624
1.596
1.542
1.52a
1.510
1 .468
1.482
1.422
1.422
1.385
1.390
1.364
1.311
1.244
1.165
1.119
1.102
1 .099
1.076
1.049
1.017
1.000
1.090
1.498

Reproduction
Cost New

(El
1,768,887
3,015,058

710,477
800,103

1,192,414
1 ,422.357

582,663
1,446,533
1,510,492
2,981 ,317
1,265,269
5,752,590
5,039,162
4,961 .610
5,162,538
4,034,551
3,075,549
1,276,498
1,089,083
1,240,930
1.007,717

368,227
234,400
791,639

2,835,891
1,267,269
5,650,881
8,974,907
5,742,252

13,766,733
113,060,249

29.50
28.50
27.50
26.50
25.50
24.50
23.50
22,50
21 .50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12_5O
11.50
10.50

9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43.00
43,00
43.00
43.00
43.00
43.00
43.00
43.00
43.00

22.99
23.76
24.28
24.80
25.60
26,14
26.69
27.51
28.07
28.82
29.47
30.04
30.61
31.48
32.06
32.64
33.52
34.11
34.70
35.59
36.19
36.79
37.70
38.31
38.93
39.85
40.47
41.10
42.05
42.68

Cr)
53,47%
55.28%
56.47%
57.67%
59.53%
60.79%
62.07%
63,98%
65.28%
65.56%
68.53%
69.86%
71 . 19%
73.21 %
74.56%
75.91 %
77.95%
79.33%
80.70%
82.77%
84.16%
85.56%
87.67%
89.09%
90.53%
92.67%
94.12%
g5.58%
97,79%
99.25°/,
73.59%

Reproduction
Cost New

Less
Depreciation

(J)
945,824

1,666,121
401,205
461,419
709,844
864,651
381,659
925,492

1,051,329
1,971 ,053

867,089
4,018,759
3_587,38U
3,632,395
3,849,189
3,062,628
2,397,390
1,012,846

878,890
1,027.117

848,095
315,055
205,499
705,271

2,567,333
1 ,1741378
5.318,609
8,578,216
5,615.348

.1i4657,459
83,205,674

10



Qwesl - Arizona
Reproduc.tion Cost New Less Depreciation

Telephone Plant in Service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672

Qwest Corporation .- NHH-2
Exhibits of Nancy Heller Hughes

Page 22 of 65, May 14, 2004

Plant Account:
Plant Sub-Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Furniture
Furniture
2122
FEZ
OF
9.5
347

Yearol

. _Placing

(A)
1971

1972
1973

1974
1975
1976

1977
1978
1979

1980
1981
1982

1983
1984
1985

1986
1987

1988
1989
1990
1991
1992

1993
1994

1995
1996
1997

1998
1999

2000
2001
2002
2003

Original

Cost as of

12/31/1997_

(B)

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003

(F)

Life
Expectancy
When New

(G)

Life
Expectancy
.12/31/2003

(H)

Condition
Percent

802
1 ,947

0
8,900
4,531

945
7,070
3,490

450
7,881

24,923
22,817
15,580
20,115
26,114
15,207
4,607

20,160
299,670

0
0

81,008
8,526

31 ,279
9,792

285,895
72,399

729,508
0

4,853
0
0

62,031
1 ,770,500

91.0
93.0

100.0
114.0
128.0
135.0
144.0
155.0
171.0
182.0
199.0
213.0
222.0
229.0
238.0
245.0
252.0
263.0
274.0
284.0
290.0
294.U
299.0
309.0
315.0
322.0
328.0
330.0
333.0
337.0
341 .0
341 .0
346.0

3.813
3.731
3.470
3.044
2.711
2.570
2.410
2.239
2.020
1 .907
1 .744
1.629
1.563
1.515
1.458
1_416
1.377
1 .31 g
1.266
1.222
1.197
1,180
1.161
1.123
1.102
1.078
1.058
1 .052
1.042
1.030
1.018
1.018
1.003
1.170

Reproduclion
Cost New

(E)
3,058
7,264

0
27.092
12,284
2,429

17,039
7,814

913
15,029
43,456
37,169
24,352
30,474
38,074
21,533

6,344
26,591

379,382
0
0

95,589
9.899

35,126
10,791

308.195
76,598

767,442
0

4,999
0
0

62,2_17
2,071,162

32.50
31 .50
30.50
29.50
28.50
27.50
26.50
25.50
24.50
23.50
22.50
21 .50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12.50
11.50
10.50
9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

9.50
9.50
9.50
9.50
9.50
9.50
9.50
9,50
950
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50
9.50

4.57
5.03
5,53
5,99
6.49
6.98
7.42
7.91
8.34
8_80
9.22
9.65

10.05
10.47
10.83
11.21
11.52
11.84
12.10
12.34
12.51
12.63
12.69
12.66
12.55
12.35
12.03
11.68
11.17
10.71
10.23
9.87
9.60

(|)
12.33%
13.77%
15.35%
16.88%
18.55%
20.24%
21 _88%
23.68%
25.40%
27.24%
29.07%
31.00%
3 2 . 9 %
34.93%
36.92%
39.05%
41 .11 %
43.31 %
45.49%
47.76%
50.02%
52.34%
54.72%
57.13%
59.62%
82.22%
64.92%
67.95%
71 ,CB%
75.37%
80.36%
a8,81%
95.05%
56.90%

Reproduction
Cost New

Less
Depreciation

(J)
377

1 ,000
0

4.573
2,278

492
3,727
1.850

232
4,095

12,634
11 ,523

8.011
10,646
14,059
8,408
2,608

11,516
172,576

0
0

50,033
5,417

20,068
6,433

191,748
49.729

521,467
O

3,767
0
D

59.137
1,178,404

11



Qwest - Arizona
Reproduction cost New Less Depreciation

Telephone Plant in Service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-01051803-0454
Docket No. T-00000D-0D-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 23 of 85, May 14, 2004

Plant Account:
Plant Sub-Account:
index Number:
Field Code:
Survivor Cure:
Average Service Life:
1Z31/2003 TPI:

Office Equipment
Office Equipment
2123.1
OEZ
L0.5
7
159

Year of
Pmgng

(A)
1974
1975
1976

1977
1978

1979
1980
1981
1982
1983
1984

1985
1986
1987

1988
1989

1990
1991
1992

1993
1994
1995
1996
1997

1998
1999
2000
2001
2002

2003

Telephone
Plant

_Index
(C)

Telephone
Plant

Translator

(D)

Age
as of

12/382003

(F)

Life
Expectancy
When New

(G)

Lire
Expectancy

213112043

(H)

Condition
Percent

Reproduction
Cost New

Lass
Depfecialion

(J)

Original
Cost as of
T2/31/1997

(B)
4,794

O
1 ,667
4,349
1,675
3,990

10.963
17,262
21,352

0
188,754

3,678
78,773
73,456

168,236
1 _e68.508
1,322,201

114,269
227,485

22.445
58,226

655,465
100.004
457,409
14.226

258,339
46,533

389,146
0

» 1
5,913,204

105.0
111 ,O
112.0
113.0
118.0
123.0
130.0
136.0
140.0
143.0
142,0
142.0
143.0
146.0
149.0
153.0
154.0
153.0
15G,0
155.0
155.0
156.0
156.0
157.0
157.0
157.0
157.0
158.0
158.0
157.0

1.514
1.432
1.420
1.407
1.347
1.293
1.223
1.169
1.136
1.112
1.120
1.120
1112
1.089
1.067
1.039
1.032
1.039
1.01g
1.026
1.025
1.019
1.019
1.013
1.013
1.013
1.013
1.006
1.006
1.013
1.035

Reproduction
Cost New

(E)
7,258

0
2,367
6,119
2,256
5,159

13,408
20,179
24,258

0
211,404

4,119
87.596
79,994

179.508
1,733,578
1,3644511

118,725
231 ,807
23,029
59,740

667,91 g
101,904
453,355
14,411

261.697
47,138

391,481
0
1

6,122,920

29.50
28.50
27.50
26.50
25.50
24.50
23.50
22.50
21.50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12.50
11.50
10.50
9.50
8.50
7.50
5.50
5.50
4.50
3.50
2.50
1.50
0.50

7.00
7.00
7.00
7.00
7.00
7.00
7.00
7 0 0
7.00
7.00
7.00
7.00
7.00
7.00
7.00
7,00
7.00
7.00
7.00
7.00
7.00
7 0 0
7.00
7,00
7.00
7.00
7.00
7.00
7.00
7.00

0.00
0.00
0.00
0.00
0.67
0.69
0.86
0.99
1.13
1.27
1.38
1.49
1.59
1.70
t.83
1.98
2.13
2.31
2.52
2.73
2.96
3.23
3.50
3.80
4.11
4.48
4.85
5.30
5.90
6.59

(1)
0.00%
0.00%
0.00%
0.00%
9.57%
9.86%

12.29%
14,14%
16.14%
18.14%
19.71 %
21 .29%
22.71 %
24.29%
26.14%
28.29%
30.43%
33.00%
36.00%
39.00° /a
42.29%
46.14%
50.00%
54.29%
58.71%
64.00%
69.43%
75.71 %
84.29%
94,34%
37.83%

0
0
0
0

216
509

1,648
2,853
3,915

0
41 ,668

877
19,893
19,430
46.923

490,429
415.221

39,179
83,451
8,9at

25,264
308,178
50,952

251 .556
8.461

16?° ,486
32,728

296.390
0

_ _ 1
2,316,209

12



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephorle Plant in Service as of December 31 , 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 24 of 85, May 14, 2004

Plant Account:
Plant Sub»Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Company Communications Equipment
Stand Alone
2123.2
OECA
L0.5
8.3
159

Year of

F4ack4

(A)
1988
1989

1990
1991
1992

1993
1994
1995

1996

1997
1998
1999

2000
20o1
2002
2003

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(D)

Life
Expectancy
When Ne_w

(G)

Life
Expectancy
12/31/2003

(H)

Condition
Percent

Original
Cost as of
12/31/1997

(B)
3,210
4.092
3,272
2,033
2,801

25,923
12,454
2,637
3,003

0
0

5,151
501 ,840

1,494
5,594
4,741

578.245

149.0
153.0
154.0
153.0
156.0
155.0
155.0
156.0
156.0
157.0
157.0
157.0
157.0
158.0
158.0
157.0

1.067
1.039
1.032
1.039
1.01 g
1.026
1.026
1.019
1.019
1.013
1.013
1.013
1.013
1.006
1,006
1.013
1.015

Reproduction
Cost New

(E)
3,425
4,252
3,377
2,112
2,854

26,597
12,778
2,687
3,060

0
0

5,218
508,364

1 ,503
5,628
4,803

586,657

Age
as of

12/31/2003

(F)
15.50
14.50
13.50
12.50
11.50
10.50

9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1 .50
0.50

B.30
8.30
8.30
8.30
8.30
8,30
8.30
8.30
8.30
8.30
B.30
8.30
8.30
8.30
8.30
8.30

2.62
2.80
3.00
3.22
3.45
3.70
3.99
4.27
4.58
4.90
5.25
5.63
6.05
6.55
7.16
7.88

(I)
31 -57%
33.73%
36.14%
38.80%
41 .57%
44.58%
48.07%
51 .45%
55.18%
59.04%
63.25%
67.83%
72.89%
78.92%
86.27%
94.94%
70.14%

Reproduction
Cost New

Less
Depreciation

(J)
1,081
1.434
1,220

B20
1,186

11,857
6,142
1,383
1,689

0
0

3,539
370,546

1,185
4,855
4,569

411 ,499



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as of December 31 . 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-000000-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 25 of 65, May 14, 20o4

Plant Account
Plan! Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12r31/2003Tpl

Company Communication Equipment
PBX 8- Key Intrasystems
2123.2

Original
Cost as of
12/31/1997

Telephone
Plant
Index

Reproduction
Cost New

Year of
Placing

Telephone
Plant

Translator
Reproduction

Cos! New 12/31/2003
Expectancy Expectancy
When N&W 12/31/2003

Condition
Percent Depreciation

38.639 52.047

21 .419
157.399

33.322
28.391

567.820
3

24,332
175.028

37.321
31 .798

631.416
3

174.208
1

23
19.598
19.059

57,107

71
55.921
51.101
23.524

134.813
69

118.364
O

22.790

58.102
52.736
24.441

137.374
70.998

121.441
0

23.223

58,377

12.814

30.365 22.421
61.636

309.855
1,850,299 1.070

78.099
32.681

313.883
1 .978.896

16.14%
17.71'm
19.28%
20.60%
213104
23.13%
24.46%
25.90%
27.59° A
29.52° A
31,57%
33.73%
36.14%
38.80%
41.57%
44.58%
48.07%
51.45%
55.18° /0
59.04%
63,25°/o
67.83%
72.89%
78.92%
88.27%
94.94%
44.96%

298.001
889,648



Qwest - Arizona
Reproduction Cost New Less Depredation

Telephone Plant in Service as ii December Br, 2003

Arizona Corporation Commission
Docket no. T-01051B-03-0454
Docket No. T-00000D-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 26 of 65, May 14, 2004

Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

General Purpose Ccmpuler
General Purpose Computer

Telephone
Plant
Index

F¥9produclion
Cost New

Year of
Placing

Original
Cost as of
12131/1997

Telephone
Plant

Transla_tor
Reproduction

cost New 12/31/2003
Expectancy Expectancy
When New 12/31/2003

Condition
Percent Depreciation

57 0.00% 0

U 0
0

O

37.171
0

84.043
51.374

0.097

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0,00%
0.00%
0.00%
0.00%

M
0.143
0.143
0.150
D200

64
15.625

884.442
225.883
143.196

1 .313.168
802.716
289.548

11.873.954
2.245.636

914.675
3.749.176

10.101 .085
9.049.741
6.692.413
7.056.088
6.228.598
7.757.745
9 . 9 5 5 2 4

12.205.074
3.745.344

618.035
1.004_059

96.308.662

0.214
01231
0.273
0.333

t .151.774
231 .301
114.334
536.132

1.444.455
1294.113
1303362
1.411 .218
1.332.941
1.660.157
2.158.839
3.331 .985
1 _247_200

255.137
602.435

18.w4.7490.187

15.00%
25.00%
35.0004
45.00%
55,00%
65.00%
75.00%
85.00%
95.00%
3835%

64.706
159.579
352.804
466.529
747,071

1.187.362
2_155,790

935.400
225.366
572.314

6.867921

15



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as of December 31 , 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0572

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 27 of 65, May 14, 2004

Plant Account:
Plan! Sub-Account;
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Digital Switching Equipment
Digital Switching Equipment
2212
DEZ
0 1
10
22

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(0)

Age
as of

12/31/2003

(F)

Life
Expectancy
When New

(G)

Life
Expectancy
12/31/20Q3

(H)

Reproduction
Cost New

Less
Depreciation

(J)
0
0
0
0
0
0
O
0
0

Year of

P r a n g

(A)
1950
1951

1952
1953
1954

1955

1955
1957

1958

1959

1960
1951
1952
1963
1954
1965
1986

1967
1968

1969
1970
1971

1972
1973
1974

1975
1976
1977
1978
1979

1980

1981
1982

1983

1984
1985
1986
1987
1988

1989
1990
1991

1992
1993
1994

1995
1996
1997

Original
Cost as of
12/31/1997

(B)
18_511

0
O
0
0
0
0

21,099
6,053
7,751

40,125
38,681

3.982
75 .

14.019
8,057

194.151
1,152

10,273
8,581

43.595
340,067
301 ,434
368,379
270,939
265,619

48,071
898,191

1,050,577
1508,253
1 ,053.855
1,905,156
4,585,874
2,066,464
5,173,901
9,383,136

24,680,755
28,772,605
33.143,160
32,037,057
25,657,289
25,867,038
43,747,640
40,903,147
53,580,540
89.531 .418
57,707,968
47.158,668

105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0
105.0

95.0
95.0
95.0
96.0
97.0
90.0
77.0
57.0
57.0
55.0
56,0
50.0
40.0
38.0
33.0
31 .0
31 .0
32.0
31 .0
27.0
25.0

0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.210
0.232
0.232
0.229
0.229
0.227
0.244
0.286
0.386
0.386
0.393
0.393
0.440
0.550
0.579
0.667
0.710
0.710
0.688
0.710
0.815
0.846

Reproduction
Cost New

15)
3,887

0
O
0
0
O
0

4,431
1 ,271
1,628
8,426
8,123

836
16

2,944
1,892

40,772
242

2,157
1,802
9,155

71,414
63,301
77,380
56.897
55,780
10,095

208,380
243,734
345,390
241,333
432,470

1,118,953
591 ,009

1,997, 126
3,621,890
9,699,537

11,307,634
14,582,990
17,820,381
14,855,570
17.253,314
31,060,824
29,041 ,234
36,863,412
63,567,307
47,031 ,994
39,898,233

53.50
52.50
51 .50
50.50
49.50
48.50
47,50
46.50
45.50
44.50
43.50
42.50
41 .50
40.50
39.50
38,50
37.50
35.50
35.50
34.50
33.50
32.50
31.50
30.50
29.50
28.50
27.50
26.50
25.50
24.50
23.50
22.50
21.50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12.50
11.50
10.50

9.50
8.50
7.50
6.50

10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00

0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.25
0.75
1.25
1 .75
2.25
2.75
3.25
3.75
4.25
4.75
5.25
5.75
6.25
6.75

Condition
Eeroenl

(I)
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00°/0
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
039°/0
2.50%
1.50%

12.50%
1750%
22.50%
27.50%
32.50%
:a7.s0%
42.50%
47.50%
52.50%
57.50%
62.50%
67.50%

0
0
0
D
0
0
o
0
0
0
0
0
0
o
0
0
O
D
o
0
0
0
0
0
0

49,928
271 ,642

1,212,442
1,978,836
3,2811173
4,845,605
4,828,060
6.469,993

13,200,850
13,794,586
19,353,291
38,551,201
29,394,995
26,929,957

16



Qwest - Arizona
Reproduction Cos! New Less Depreciation

Telephone Plant in Service as of December31, 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket NO. T-00000D-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 28 of 65, May 14, 2004

Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TP I

Dlgital Switching Equipment

Digital Switching Equipment

Original
Cost as of
12/31/1997

Telephone
Plant
Index

Telephone
Plant

Translator

Reprodurnion
Cost New

Year of
Plaglng

Reproduction
Cost New 12/31/2003

ExpeGlancy Expectancy
When New 12131/2093

Condition
Percent Deprecia§gn

86.87S.362
110.962.602
177.091 ,265
145.915.984

53.438.04
27.734192

1.134.442.323

0.846
0.880
0.917
0.957
0.957
1.000
0.788

73.497,402
97.647390

162.392.890
139.6415597

51_140.177
27.73-4.792

894.056.694

72.50%
7750"/n
82.50%
87.50%
92.50%
97.50%
59.53%

53.285.617
75.876.495

133,973,989
122.186.397

47.304564
27.041 ,422

821 .631,126

17



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as Of December 31, 2003

Arizona Corporation Commission
Docket No. T-010518-03-0.54
Docket No. T-00000D-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 29 of 65, May 14, 2004

Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

Operator Systems
Operator System s

Original
Cost as of

12131/1997

Telephone
Plant

Translator

Reproduction
Cost New

Year al
Placing

Telephone
plant
Index

Reproduction
Cost New 12/31[_2003

Expectancy Expectancy
When New 12{31!200§

Condition
Percent Depreciation

0
0

881.966
78

102.997
178.433

1.216 1.072.471
92.852

121.845
204.663

176.421
17
27.671
53.560

0
204.284 81.530

O
182.723
35.271

0
1.027.922

o
1,109 1.139.965 682.953

0

O

2507.979 t.157 2.902.342

0.00%
1.50%
3.36%

Vo
6.92%
9. 16%

11 .31 %
13.64%
18.45%
19.25%
22.71%
26. 17%
30.00%
34.95°/1
39.9181
45.61%
52.71 %
59.91%
87.76%
77.20%
85.98%
95.05%
36.53% 1 .060_348



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as of December 31. 2003

Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-000000-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 30 of 65, May 14,2004

Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

Radio Systems
Radio Systems

Telephone
Plant
Index

Telephone
Plant

Translator

Reproduction
Cost NeW

Year of
Placing

Original
Cost as of

_12/31/1997
Reproduction

Cost_New _ 12/31/2003
Expectancy Expectancy
When New 12/31/2003

Condition
Perrient Depreciation

14,975 0.00% O

0

0.00%
%

21.351 0.00%

42.919
81.986

160.356
232,550

0.00%
80.264

149.291
212.318

40.531
56.519

127.167
163,376
199.200

75.220

2.91 %
4.70%
549%

5
10,993

13.756

1.173

1.159
1.188
1.173
1.159

1.118

60.708
131 ,235
185.518
222.321

81
60.842

112.703
48.020

734.980
524.441

4.761 .311
495.087

4.545.093
3,934,782
3.214.523
2.274.574

798.100
1.583.823
1.224.502
2.024.512

103.722
574.497
216.673
704.856

1.139.687

1.092

50.133
743.065
623.036

5.585.018
603.016

5.268.922
4.674.521
3.770.635
2.636.231

924.998
1 .770.714
1.337.265
2.210.767

110.671
599,775

518.033
721.201
515,302

32.674.980 1.122

704.856
1.128.290

450.294
618.033
721.201
515.302

36.869.330

9.74%
1132%
13.11 "A
15.03%
16.69%
18.749
20.60%
22.85%
25.30%
27.55%
30.3394
33.38%
36.16° /o
39.67%
42.91° /0
47.09° /<
51.52%
55.70%
60.86%
66.42%
71.52%
77.75%
83.31%
90.07%
97.02%
34,66'%

124.018
116.757

1.150.514
137.789

1.333.037
1.287.831
1.143.634

879.974
334.479
702.442
573.821

1,041 .050
57.018

334.075
134.768
468.165
806.953
350.103
514.883
649.586
499.948

12.711 .108

19



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone plant in Service as of December Br, 2003

Arizona Corporation Commission
Docket No. T-01051B.03-0454
Docket No. T-DOODOD-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 31 of 65, May 14, 2004

Plant Account:
Plant Sub-Account:
Index Number:
Field Code:
Survivor Cure:
Average Service Life:
12/31/2003 TPI:

circuit DDS
Circuit DDS
2232
CRDA
L I
8. 1
38

Year of

PwcMg

(A)
1976
1977
1978

1979
1980
1981

1982

1983
1984
1985

1986
1987
1988

19B9
1gg0
1991
1992
1993
1994
1995

1996
1997
1998

1999
2000
2001

2002
2003

Original
Cost as of
12/31/1997_

(B)

Telephone
Plant
Index

(Cl
116.0
126.0
127.0
120.0
107.0
93.0
94.0
96.0
82.0
78.0
59.0
39.0
35.0
35.0
34.0
34.0
38.0
39.0
39.0
37.0
38.0
35.0
36.0
35.0
38.0
37.0
38.0
38.0

Telephone
Plant

Translator

(D)

Age
as of

_12/31/2003

(F)

Life
Expectancy
When New

(G)

Life
Expectancy
12/31/2003

(H)

Condition
Percent

Reproduction
Cost New

Less
Depreciation

(J)
531

57
3.180

251
2,582
9,276

84,150
88,813
82,738

232,317
55,069

199,791
186,543

89,462
160,013
136,541
303,287
267,317
228,458
379,638
308,396
299,174
508,941

1.118,818
264,470
314,214
99.979
50,945

5,472,751

0.328
0.302
0,299
0.317
0.355
0.409
0.404
0.396
0,463
0.487
0.644
0.974
1.086
1 .086
1.118
1.11 B
1 ,OOO
0.974
0.974
1.027
1.000
1.000
1 .056
1 .086
1.056
1.027
1.000
1.000
0.987

Reproduction
Cost New

(E)
114

17
951
80

917
3.794

33,997
35.091
383308

113,138
35,464

194,596
202,586
97,156

178,895
152,653
303,287
260,367
222,518
389,888
306,396
324,903
537,442

1.215,036
279,280
322,698
99,979

- 50.945
5,400,555

27.50
25.50
25.50
24.50
23.50
22.50
21 .50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12.50
11 .so
10.50
9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

8.10
8.10
8.10
8.10
8.10
8.10
0.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
8.10
a.10
B.10
8.10
8.10

0.00
0.00
0.00
0.28
0.43
0.58
0.76
0.93
1.10
1.29
1.48
1.67
1.89
2.10
2.33
2.5a
2.82
3.08
3.38
3.67
3.98
4.33
4.68
5.06
5.53
6.08
6.70
7.65

ct)
0.00%
0.00%
0.00%
3.46%
5,31 %
7.16%
9.38%

11 .48%
13.58%
15.93%
18.27%
20.62%
23.33%
25.93%
28.77%
31 .85%
34.84%
38.02%
41 .73%
458.1 %
49.14"/o
53.46%
57.78%
62.47%
68.27%
75.06%
83.46%
94.44%
49167%

0
0
0
3

49
272

3,189
4,028
5,202

18,023
6,479

40,126
47,263
25,192
51 .468
48,620

105.574
98,991
92,857

1`{6_558
150,563
173,693
310,534
759,033
190,565
242,217

83,442
_4§;112

2,682,255
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Reproduction Cost New Less Depreciation
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Plant Account:
Plant Sub-Account:
Index Number;
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Circuit Digital
CircuitDigits I
2232
CRD
02
10
38

Original
Cost as Rf
12/31/1997

(B)

Telephone
Plant
Index

(C)

Reproduction
cost New

(E )

Life
Expectancy
M e g New

(G)

Life
Expectancy
12/31/2003

(H)

Condition
Percent

(U

Reproduction

Cost New
Less

Depreciation

(J)
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00

0
o
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
O

Year of
P M c m q

(A)
1949
1950

1951
1952
1953
1954

1955
1956

1957
1958
1959
1960
1961
1962
1953
1964

1965
1966
1967
1968

1969
1970

1971
1972
1973
1974

1975
1976
1977
1978
1979
1980
1981
1982
1983

1984
1985
1986
1987

1988
1989

1990
1991
1992

1993
1994
1995

1996

0
29,316

0
0
o

747
472

0
63,778

0
664

1,050
20,999

0
7.251

39,455
20,065
57.294
73,343
12,064

308,095
199,584
465,803
459,822
925,950

1,152,890
750,787

1,172,227
576,947
810,257

1,713,050
3,330,371
5,914,799
9,497,706

17,211.323
25,181 ,269
41,973,150
43,885,757
33,900,647
36,715,165
34,318,002
43,969,383
47,712,287
47,096.186
41,708,477
55,953,572
74,354,133

104,613,875

104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
104.0
105.0
116.0
126.0
127.0
120.0
107.0
93.0
94.0
98.0
82.0
78.0
59.0
39.0
35.0
35.0
34.0
34.0
3B.0
39.0
39.0
37.0
38.0

Telephone
Plant

Translator

(D)
0.365
0.365
0.365
0.365
0,365
0.365
0.365
0.365
0.365
0.365
0.365
0.365
0.365
0.365
0.355
0.365
0,365
0,365
0.365
0.365
0.365
0.365
0.385
0.365
0.365
0.365
0.362
0.328
0.302
0.299
0.317
0.355
0.409
0.404
0.396
0.463
0.487
0.644
0.974
1 .086
1 .086
1,118
1.118
1.000
0.974
0.974
1.027
1.000

0
10,700

0
D
0

273
172

D
23,279

0
242
383

7,865
O

2,647
14,401
7,324

20,912
25,770
4,403

112.455
72,848

170,018
171 .485
337,972
420.805
271,785
384,490
174,238
242,267
543,037

1,182,282
2,419,153
3,837,073
8a815.684

11.658,928
20,440,924
28,2G3.D72
33,019,230
39,872,669
37,269,350
49,157,770
53,342,337
47.096,186
40,824,057
54,504,623
76.361,695

104,613,875

Age
as of

12/31/2003

(F)
54.50
53.50
52,50
51.50
50.50
49.50
48.50
47.50
46.50
45.50
44.50
43.50
42.50
41.50
40.50
39.50
38.50
37.50
36.50
35.50
34.50
33.50
32.50
31.50
30.50
29.50
28.50
27,50
26.50
25.50
24.50
23.50
22.50
21.50
20.50
19.50
18.50
17.50
15.50
15.50
14.50
13.50
12.50
11.50
10.50
9.50
8.50
7.50

10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10,00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00
10.00

0.00
0,00
0.00
0.00
0,15
0.65
1.14
1.62
2.09
2.55
2.99
3,42
3.83
4,21
4,56
4.88
5.15
5.38
5.56
5.69
5.78
5.86
5.94
6.05
6.20
6.42
6.68
8.98

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0,00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
1.50%
6.50%

11.40%
16.20%
20.90%
25.50%
29.90°/o
34.20%
38.30%
42.10%
45.60%
48.80%
51 .50%
53.80%
55.60%
56.90%
57.80%
58.50%
59.40%
00.50%
82.00%
04.20%
60.80%
69.80%

0
0
0
O

5,070
27,352
30,983
62,287
36,416
61,778

162,368
404,340
925,536

1,615,408
3,107,952
5,689,557

10,527,076
15,205,532
18,358,692
22,687,549
21,541 ,684
28,806,453
31,685.34B
28,493,193
25,186,915
34,991 ,968
51 ,OD9,612
73,020,485
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Plant Account:
Plant Sub-Account:
Index Number:
Field Code;
Survivor Curve:
Average Service Life:
12/3112003 TPI:

Circuit DigRal
Circuit DigRal
2232
CRD
O2
10
38

Year of
Placing

(A)
1997
1998
1999
2000
2001
2002
2003

Telephone
Plant
Index

(C )

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003

(F)

Life
Expectancy
When Ne_w

(G)

Life
Expectancy
12/3_1/200§

IH)

Condition
Perch_qt

Original
Cost as of
12/31/1997

(B)
69,971,255

107,969,354
206,514,234
219,201,984
258,256,113

76,899,589
72,004,488

1,687,132,597

35.0
36.0
35.0
36.0
37.9
38.0
38.0

1.086
1.056
1.086
1.056
1827
1.000
1.000
0,992

Reproduction
Cost New

(E)
75,988.783

1 t4,015,638
224,383,058
231,477,295
265,229,028

76,899,569
72,004,486

1,673,497,550

6.50
5.50
4.50
350
2.50
1.50
0.50

10.00
10.00
10.00
10.00
10,00
10.00
10,00

7.32
7.83
8.07
8.47
8.88
9.30
9.74

it)
73.29%
76.80%
80.70%
84.70%
88.80%
93.00%
97.49%
75.96%

Reproduction
Cost New

Less
, Dépfedatfgn

(J)
55,523,789
87,564,010

181_077_128
196,061,269
235,523,377

71,516,599
79.132,369

1,271,143,095

22
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Reproduction Cost New Less Depreciation
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Docket No. T-00000D~00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 34 of 65, May 14, 2004

Plant Account
plant Sub» Account
lrulex Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

Circuit Analog
Circuit Analog

Original
Cost as of
12/31/1997

Reproduction

Cost New
Year Of
Placing

Telephone
Plant
Index

Telephone
Pearl

Translator
Reproduction

Cost New 12{31/2003
Expectancy Expectancy
When New 12/31/2003

Condition
Peroenl Depreciation

0
o

0.00%
o,00%

0.00% O
0

4
35.857 17.032

0.00%
0.00%

301.575 185.469

14

0.00%
0.00%
0.00%
0.00%

15.225

10.022
22.929
20.469
17.039
41 .985

100.412
158.836
120.389
157.040
132267
157.488
139.036
208.513
347.169
885.764
941 .101

1283.700
2.181.598
2.722_746
2.309.746
3.333.371
3.535.757
3.355,293
2.380.162
2.248.516
1.175.087
1076.586
1.710.060
1128.394

702_621
624.786
630.912

1.180
1.108
1.125
1.001
0.935
0.947
0.947
1.000
0.986
1.021
1.000
1.000
0.986
0.980

14.176
38.038
88

178.591
180.479
217.500
176.312
202,530
180.330
254.386
420.074

1.045.202
1.042.740
1.444.163
2.389.123
2.545.768
2.187.329
3.158.702
3.535.757
3.310.291
2.430.145
2.248.516
1.175.087
1.051 .514
1.675.859
1 .088.D97

674.518
803.543
822.079

2.06

0.00%
0.00%
0.00%
t.5o%
5.13%
7.00%
8.38%

10.00%
11.50%
13.13%
14.63%
16.38%
18.13%
20.00%
21.75%
23.75%
25.75°/
28.00%
30 .00%
32.50%
34.75%
37.38%
39.88%
42.88%
45.63%
48.88%
52.00%
55.63%
59.25%

20.253
20.738
33.401
51.457

171.204
189.049
288.833
517.677
604.620
563.237
883.877

1.060.727
1.075.845

844.476
840.495
468.625
455.177
764.694
531 .862
350.748
335.751
368.582

23
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Page 35 of 65, May 14, 2004

Plant Acrxwunt:
Plant Sub-Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Lite:
12/31/2003 TPI:

Circuit Analog
Circuit Analog
2232
CRA
L0
8
144

Year of
__P\ac§ng

(A)
1997
1898
1999
2000
2001
2002
2003

Telephone
Plant
index

(C)

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003.
(F)

Life
Expectancy
When New

(G)

Life
Expectancy
1W31/2003

(H)

Condition
Percgi

Original
Cost as of
32/3111997

(B)
445.098

1 .3G3.392
1,687,434

711 ,959
510,480
289,039
244, 997

39,436,1%

145.0
143.0
143.0
144.0
142.0
143.0
144.0

0.993
1.007
1.007
1000
1 .014
1 .007
1.000
1 .005

Reproduction
Cast New

(E)
441,982

1,312,516
1,699.246

711,959
517,627
291 ,062
244,997

39,638,357

6.50
5.50
4,50
3.50
2.50
1.50
0.50

8.00
8.00
8.00
8.00
8.00
8.00
8.00

5.07
5.39
5.76
6.12
8.56
7.02
7.63

(I)
83.38%
67.38%
72_00%
76.50%
82.00%
87.75%
95.38%
38.17%

Reproduction
Cost New

Less
Deprecia_tion

(J)
280,128
884,373

1,223,457
544,649
424,454
255,407
233,678

14,338,386

24
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Reproduction Cost New Less Depreciation
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Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/21/2003 TPI

Other Term Equipment
Older Term Equipment

Original
Cost as of
12/3111997

Telephone
Plant

Translator

Reproduction

Cos! New
Year of
Placing

Telephone
Plant
index

Reproduction
Cost NEW 12./3'H2D03

Expectancy Expectancy
_When New 12/31/2003

Condition

Percent Depreciation

135.748 208.645 0
o0.00%

0.00%
0,00%

19.547
216,837
11.960

0.00%
0.00%

133.487

123.907
6

36.120
75,587
54.695
78.015

0.00%

175.486

37.B1D
151 .883

14.248
68

140,391
83
25

55.326
36.217

35.275
385.584
122.361

4.48

457.973
370.843

1_787_158
3.676.515
5,079.136
5.403.628
5.746.090
B.079.312
7.739.440
8.894.105
7.305.577
3.458.316
2.686.983

61 .115.593

0.875
0.875
0.895
0.926
0.945
0.974
0.984
0979
0.995
1.000
1 .000
0.968

132.860
169,726
278.672
295.624
203.523
17.952
77.651

135.337
76.714
22,406

109.089
30

350.496
109.146
271 .114
402.558
327.454

1,563.763
3,216,951
4.550.906
5.003.760
5.430.055
5,921 ,250
7.615.609
8.707.329
7,269,049
3.458.316
2.666.983

59.157545

8.57

0.00%
M

12.79%
19,71 %
26,91 %
33.97%
40.88%
47.21 °/o
53.82%
80.15%
65.88%
71.47%
76.91%
81 .47'%
85.88%
89.71 %
92.79%
95.00%
96.62%
97.35%
97.35°/n
96.76%
95.03%
95.15%
95.00%
95.74%
97.50%
92.49%

65.517
20.148

250.499
83.944

220.877
345.717
293.759

1.451 .016
3.056.103
4.397.085
4.871.160
5.288.159
5.729.401
7_313.269
8.285.023
6.905.597
3.310.992
2.w0.308

54_714_571

25
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Reproduction Cost New Less Depreciation
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Planl Account:
plant Sub-Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31f'2003 TPI:

Pole Lines
Pole Lines
2411
PLZA
OF
46.4
473

Year of

P W d n g

(A)
1925

1926

1927

1928

1929

1930

1931

1 9 3 2

1 9 3 3

1934

1 9 3 5

1 9 3 5

1937

1938

1939

1940

1941

1 9 4 2

1943

1944

1 9 4 5

1 946

1 947

1 948

1 949

1 950

1951

1952

1953

1954

1955

1956

1957

1958

1959

1 960

1961

1 9 8 2

1963

1954

1 9 8 5

1 966

1 967

1968

1959

1970

1971

1972

Telephone
Plant
Index

(C)

Age
as of

12/31/2003

(F)

Life
ExpectaNcy

wppq New
(G)

Life
Expectancy
12/31 /2093

(H)

condition
Percent

(0

Original
Cost as of
12/31/1997

(B)
57,751
27,292
71,426
84,747
82,575
85,499
19,885
26,477
27,175
21,247
57,250
41.990
62,423
41 ,895
49,007

125.585
135,322

79,463
39,511
51 ,361

133,984
176,794
231,074
235.842
249,942
338,330
373,063
435,518
573,021
791,192
659,822
710,713
920,944

1,192,432
1 ,s40,871
1,545,738

870,839
647,718
755,437
650,338
526,287
346,500
245,720
297,226
340,418
349,418
286,245
209,134

34.0
34,0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
34.0
38.0
40.0
41 .0
42.0
45.0
46.0
48.0
51 .0
50.0
54.0
57.0
62.0
62.0
63.0
64.0
66.0
66.0
67.0
69.0
70.0
71.0
75.0
78.0
81 .0
89.0
97.0

Telephone
Plant

Tl8n$l3tQf

(D)
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13.912
13,912
13.912
13.912
13.912
12.447
11 .825
11.537
11.262
10.511
10.283
9.854
9.275
9.460
8.759
8.298
7.629
7.829
7.50a
7.391
7.167
7.167
7.960
6.855
6.757
6.662
6.307
6.064
5.840
5.315
4.876

Reproduction
Cost New

(E)
803,432
379.686
993,679

1,179.000
1,148,783
1,189,462

278,640
368,348
378,059
295,588
796,452
584,185
868,429
582,843
881,785

1 ,748,530
1,882,600
11 105,489

549,677
714,534

1,863,985
2,459,558
2,876,178
2,788,832
2,883,581
3,810,272
3,921 .265
4,478,432
5,646,549
1,338,306
6,241 .918
6,225,135
7,841,993
9,097,064

12,518,205
11,605,401
6,436,371
4,642,195
5,421 ,384
4,591,386
34607,697
2,341 .301
1,636,987
1,874,604
2,064,295
2,040,601
1,415,092
1,019,737

78.50
77.50
76.50
75.50
74.50
73.50
72.50
71 .50
70.50
69.50
68.50
67.50
66.50
65.50
64.50
63,50
62.50
61 .50
60.50
59.50
58.50
57.50
56.50
55.50
54.50
53.50
52.50
51.50
50.50
49.50
48.50
47.50
46.50
45.50
44.50
43.50
42.50
41.50
40.50
39.50
38.50
37.50
36.50
35.50
34.50
33.50
32.50
31 .50

46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46,40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
4G.40
46.40
46.40
46.40
46.40
46.40
48.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40

7.19
7.66
8.12
8.58
9.05
9.74

10.21
10.67
11.14
11.80
12.06
12.76
13.22
13.69
14.15
14.62
15.08
15.54
16.24
16.70
17.17
17.63
18.10
18.56
19.26
19.72
20.18
20.65
21.11
21.58
22.04
22.74
23.20
23.66
24.13
24.59
25.06
25.75
26.22
26.68
27.14
27.61
28.07
28.54
29.23
29.70
30.16
30.62

15.50%
16.51%
17.50%
18.49%
19.50%
20.99%
22.00%
23.00%
24.01%
25.00%
25.99%
27.50%
28.49%
29.50%
30.50%
31 .51 %
32.50%
33.49%
35.00%
35.99%
37.00%
38.00%
39.01%
40.00%
41 .51 %
42.50%
43.49%
44.50%
45.50%
46.51%
47.50%
49.01%
50.00°/o
50.99%
52.00%
53.00%
54.01 %
55.50%
56.51 %
57.50%
58.49%
59.50%
60.50%
81 .51 %
83.00%
64.01%
65_D0%
65.99%

Reproduction
Cost New

Less
Depreciation

(J)
124,532

62,686
173.894
217,997
224,013
249.668
60.861
84,720
90,772
73.897

207,000
160.645
247,415
171 ,939
207,945
550,962
611,845
370,228
192,387
257,161
689,675
934,632

1,121.997
1,115,533
1,196,974
1,819,366
1,705,358
1,992,902
2,569,180
3,413,046
2,964,910
3,050,939
3,820,997
4,638,593
6,509,487
6,150,862
3,476,284
2,576,41 B
3,063,624
2,640,047
2,110,142
1,393,074

990,377
1,153,069
1,300,508
1,306,189

919,810
672,925

26
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Planl Account:
Plant Sub-Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12131/2003 TPIZ

PoleLines
Pole Lines
2411
P IJ A
OF
46.4
473

Year of
F4adng

(A)
1973
1974

1975

1976
1977
1978

1979
1980
1981
1982

1983
1984
1985

1986
1987
1988
1989
1990

1991
1992

1993
1994
1995
1996
1997

1998
1999
2000

2001
2002
2003

Telephone
Plant
Index

(CJ

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003

(F)

Life
Expectancy
When New

(G)

Life
Expectancy
12/31/2003

(H)

Condition
Perggnt

Original
Cost as of
12/31/3997

(B)
379,857
275,335
169,250

1 ,244,435
333,341
367.319
186,429
188,518
222,184

1 ID24.353
1.144,745

878,184
1,166.51 t
1 ,5%,751

929,899
1,287,205
2,344,916
1,681,640
1,642v215
1,377,190
1,713,925
1,813,694
1,339,717

738,300
1.834,927
1,596,604
1.651,339
1 ,785,254
1,720,203
1526,411

45.388
52,703,591

107.0
131 .0
156.0
159.0
168.0
181 .0
208.0
232.0
250.0
260,0
289.0
274.0
283.0
292.0
295.0
281 .0
290.0
299.0
313.0
326.0
337.0
365.0
389.0
382.0
400.0
412.0
422.0
427.0
441.0
453.0
465.0

4.421
3.611
3.032
2.975
2.815
2.613
2.274
2.039
1.892
1.819
1.758
1.726
1.671
1.620
1.603
1.683
1,631
1.582
1.511
1.451
1.404
1.296
1.282
1.238
1.183
1.148
1.121
1.108
1.073
1.044
1.017
3.793

Reproduction
C os t  N o

(E)
1,579,348

994,238
513,166

3,702,194
938,355
959,805
423,940
384,388
420,372

1,863,316
2,012,462
1,515,746
1,949,240
2,580,257
1,490,828
2,1661366
3,824,558
2,660.354
2,481,387
1898,303
2,406,351
2,350,547
1,717.517

911,539
2,170,719
1,832,901
1,851,151
1,978,061
1,845,778
1,597,973
1,571,650

199.908.134

30.50
29.50
28.50
27.50
26.50
25.50
24.50
23.50
22.50
21.50
20.50
19,50
18.50
17.50
16.50
15.50
14,50
13.50
12.50
11.50
10.50

9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

46.40
48.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
48.40
46.40
46.40
46.40
45.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40
46.40

31.09
31 .55
32.25
32.71
33.18
33.64
34.10
34.57
35.26
3573
38.1g
36.66
37.12
37.58
38.05
38.74
39.21
39.67
40.14
40.60
41.06
41 .76
42.22
42.69
4315
43.62
44.08
44.54
45.24
45.70
45.17

cm
6T.00%
68.00%
69,50%
70.50%
71.5t%
72.50%
73.49%
74.50%
75.99%
77.00%
78.00%
79.01 %
80.00%
80.99%
82.00%
83.49%
84.50%
85.50%
86.51%
8750%
88.49%
90.00%
90.99%
92.00%
93.00%
04.01%
95.00%
95.99%
97.50%
98.49%
9_§.50%
57.95%

Reproduction
Cost New

Less
Depgqajon

(Jo
1,125,163

676,082
356,650

2.610,047
671,018
895.858
311,558
286,369
319,441

1,434,754
1,569,720
1,197,591
1,559,392
2,089,750
1,222,315
1 ,808.699
3,231,752
2,274,603
2,146,648
1 .74B,515
2,129,380
2,115,493
1,562,769

838,81B
2,018,768
1,723,111
1,758,593
1 .898,741
1 ,799,633
1,672,334
1,563,801

115,854,620
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Plant Acoouhl
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Lite
12/31/2003 TPI

Aerial Cable Meta!
Aerial Cable Metal

Original
Cost as of
12/31/1997

Telephone
Plant
index

Telephone
Plant

Translator

Reproduction
Cos! New

Year of

Placing
Reproduction

Cost New 12/31/2003
Expectancy Expectancy
When new 1213112003

Condition
Percent Depreciation

34.483 9.00%

11.790

13.695

0.00%
0.00%
0.00%
0.00%

12.636

44,303
37.780

0.00%
0.00%
0_O0%

91

13.990
13.563

55_006
40.909

112.242
108.816
14
14.907

0.00%
0.00%

15.174

56,009
59

107.128

0.00%
0.00%
0.00%
0.00%
000%
0.00%

30.507

0.00%

5.803
5.516

0.00%
0.00%

0.00%
0.00%

91
0.00%
0.00%

v.
0.00%
o.ca°A

as
0.00%
0.00%

157.813
267.511
431 .428
451.343
357,880
532.810

1.010.403
1.697.618
2.991 .048
1.384.880
1.490.763
1.645.491
1.393.408
1.310.308
1.179.106
1.072.421
1.098.470
1 .475.9B6
1 £22,415
1.208.286
1.453.781
1,437,313

4.770
4.903
4.972
4.903
4.707
4.836
4.836
4.972
4903
4.707
4.468
4.358
4.202
4.057
3.677
3.639
3.530
3.299

215.379
461.088
913.264

1 .4g8_864
2.379.757
2.342.922
1.707.088
2.512.387
5.023.724
8.323.421

14.078.863
6.697.280
7.209.330
8.181 .381
6.831 .879
6.167.620
5.268.245
4.673.611
4.615.771
5.988.075
7.068.720
4.396.953
5.131.847
4.741 ,696

0.00%
0.00%

0.00%
0.00%
0.U0° /l

28
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Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

Aerial Cable Metal
Aerial Cable Metal

Original
Cost as of
12/31 /1 gg7

Telephone
plant
Index

Telephone
Plant

Translator

Age
Reproduction

Cost New
Year of
Placing

Reproduction
Cost New 12/31/2903

Expectancy Expectancy
When_New 12/31/2003

Condition
Percent Depredation

3 0
0.00%
0.00% O

11.790

28.353
34.483
74.461
94.591
10.157 VO

D_00%

12.636

44.303 0.00%

0.00%

0.00%
13.990
13.553

20.234
12.684
55.008
40.909

112.242
108.816
14,738
14.907

0.00%
%

0.00%

0.00%
0.00%

15.174

0.00%
0.00%

Ya
0.00%

0.00%

ZN

0.00%
0.00%
0.00%

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%

30.507
75.762

157.813
267.511
431.428
451.343
357,880
532.810

1.010.403
1.697.618
2.991 .048
1 .384.880
1 _490.763
1.645.491
1 .393.408
1.310.308
1.179.106
1 .072.421
1 .098.470
1 .4T5.9B5
1.922.415
1.208.286
1 .453.781
1.437.313

5,603
5.516
5.191
4.770
4.903
4.972
4.903
4.707
4.836
4.836
4.972
4.903
4.707
4,468
4.858
4.202
4.057
3,677
3.839
3.530
3.299

56.009
59.788

107.128
191 .216
215.379
461 .088
913.264

1 ,498.884
2.379.757
2.342.922
1 .707.088
2.612.367
5.023.724
8.323.421

14.078.863
6.697.280
7.209.330
8.181 .381
6.831 .879
6.167.620
5.268.246
4.673_611
4.615.771
5.988.075
7.088.720
4.396.953
5.131 .847
4.741 .596

0.00%
0.00%
0.00%
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Reproduction Cost New Less Depreciation
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Plant Account:
Plant Sub-Account:
Index Number:
Field Code:
Survivor Curve :
Average Service Life:
12/31/2003 TPI:

Aerial Cable Metal
Aerial Cable Metal
2421
ACM
RE
12
353

Telephone
Plant
Index
(C)

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003
(F)

LifB
Expectancy
When New

(G)

Life
Expectancy
12/31/2003

(H)
0.00
0.00
0.00
0.00
0.00
0.00
0.20
0.52
0.86
1.15
1.44
1.79
2 . 12
2.46
2.88
3.27
3.68
4.18
4.64
5.14
5.72
5.27
6.85
7.52
8.15
8.78
9.52

10.18
10.86
11.65

Condition
Percent

Reproduction
Cost New

Less
Depreciation

(J)

Yearof
PMCMQ

(A)
1974
1975

1976
1977
1978

1979
t980
1981

1982
1983

1984

1985
1986
1987

1988
1989
1990

1991

1992
1993
1994

1995

1996
1997
1998
1999
2000

2001
2002
2003

Original
Cost as of
12/31/1997

(B)
1,320,187

928,167
902,886

1293,319
454,994

1 ,471 ,680
1.681 ,363
1,794,184
5,091 ,699
3,671 ,077
4,158,437
4,650,293
4,754,405
6,131 .969
7,071 ,987
6,717,356
7,560,340
7,189,042
6,289,128
6,398,621
6,477,344
8,425,887

10,81 G, 115
9,838,886
7,735,931
7,739,297

13,297,453
10,204,118

8,174,820
9,268,010

198,30B,710

125.0
125.0
135.0
144.0
151 .0
169.0
193.0
197.0
205.0
214.0
209.0
230.0
223.0
227.0
234.0
272.0
274.0
276.0
275.0
282.0
282.0
309.0
322.0
327.0
323.0
314.0
320.0
330.0
334.0
345.0

2.824
2.824
2.615
2.451
2.338
2.089
1,829
1.792
1.722
1.650
1.589
1.535
1.583
1.555
1.509
1.298
1.288
1.279
1.284
1.252
1.252
1.142
1.096
1.080
1 .093
1.124
1.103
1.070
1.051
1.020
1.752

Reproduction
Cost New

(E)
3,728,208
2,621 ,144
2,361 ,047
3,169,925
1,063,776
3,074,340
3,075,213
3,215,178
8,767,906
6,057,277
7,020,222
7,138,200
7,542,053
9,535,212

10,671 ,62B
8,719,128
9,737,71 B
9,194,785
8,075,240
8,011 ,073
8,109,635
9,622,363

11 ,854,462
10,409,997
8,455,373
8,698,970

14,567,091
10,918,406

8,640,785
9,453,370

347,423,150

29.50
28.50
27.50
28.50
25.50
24.50
23.50
22.50
21 .50
20.50
19.50
18.50
17.50
15.50
15.50
14.50
13.50
12.50
11.50
10.50

9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1 .50
0.50

12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12,00
12.00
12.00
12.00
12.00

(I)
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
1.67%
4.33%
7. 17%
9.58%

12.00%
14.92%
17.67%
20.50%
24.00%
27.25%
30.67%
34.83%
38.67%
42.83%
47.57%
52.25%
57.0a%
52.67%
57.92%
73. 17%
79.33%
B4.83%
90.50%
97.08%
27.76%

0
0
0
0
0
0

51,356
139,217
628,659
580,287
842,427

1,065.019
1,332,681
1,954,718
2,561 ,191
2,375,962
2,986,558
3,202,544
3,122,695
3,431 ,143
3,865,863
5,027,685
6,766,527
6,523,945
5,742,889
6,365,036

11,635,403
9,262,084
7,819,910
9,177,332

96,461 .131

I

2
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Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

Aerial Cable Non Metal
Aerial Cable Non Metal

Telephone
Plant
Index

Reproduclion

Cost new
Year of
PIQcM

Original
Cost as of
12/31/1997

Telephone
Plant

Translator.
Reproduction

Cost New 12/31/2093
Expectancy Expectancy
when New 12131/2003

Canditiors

Percent Depretjalion

185.127
168.316

26.806
36.222

1.230
1_216
1.189

502.153
948.556

1.047.968
1G2.880
277.290
122,933

155.700
140.030
273.120

1.184.032
1.878.764
1.818.041

249.465
385.583
157.044

1.199.502
480.633
782,990
618.238

9,323.143

1.092

1.154

1.456.359
2284.577
2, 161.651

293.372
443.806
176.832

1.309.856
508.990
805.697
629.985

10156582

14.48%
21.52%
28.48%
34,4B%
41.52%
48.48° /¢
55_52%
G2,48° /o
69.52%
76.48%
83.52%
90.48%
97.52%
55.68%

728,994
614.361

5.989.637

30
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Reproduction Cost New Less Depreciation
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Plant Account:
Plant Sub~Account:
Index Number:
Fieki Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Underground Cable Metal
Underground Cable Metal
2422

U G M
R1.5

15
311

Original
Cost as of
12/31/1997

(B)

Telephone
Plant

Translator

(D)

Age
as of

12/31[2003
(F)

Life Life
Expectancy Expectancy
When New 12/31/2003

(G) (H)

Condlfvon
Percent

(I)

Reproduction
Cos! New

Less
Deprecialign

(J)
0
0
0
O
0
o
0
0
0
0
O

Year of
P Q d n q

(A)
1925

1926
1927
1928

1929
1930
1931

1932

1933
1934
1935

1936
1937
1938
1939
1940
1941
1942

1943

1944
1945

1946
1947
1948
1949
1950

1951
1952
1953
1954
1955
1956
1957

1958
1959

1960
1961

1962
1963
1954

1965
1966
1967

1968
1969
1970

1971
1972

G
28,503
22,833
74,154

177,061
30.031

347
too

12,406
34,034

10
7,585

59,532
13,749
15,460
69,954

113,280
27,054
56,594

0
3,742

10,785
289,927
82,986
45,480
41 ,880

189,834
280,364
499,906
662,908

1,262,410
1,357,526
1,877,607
1 ,509,947
1,482,663
2,966,381
1,736,795
1,528,803
1,470,787
1,949,709
2,274,941
1 ,962,642
2,372,006
2.226.073
4,434,672
7,043,593
7,627,374
8,476,603

Telephone
Plant
Index

(C)
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
48.0
4a.0
48.0
48.0
48.0
48.0
48.0
52.0
54.0
53.0
55.0
84.0
57.0
70.0
70.0
75.0
B2.0
78.0
76.0
77.0
79.0
76.0
76.0
74.0
74.0
77.0
81 .0
84.0
86.0
90.0
99.0
99.0

100.0

6.479
6.479
6,479
6.479
6.479
6.479
6.479
5.479
6.479
6.473
6.479
8.479
6.479
6.479
6.479
5.479
5.479
6.479
6.479
6,479
5.479
6.479
5.981
5.759
5.868
5.655
4.859
4.642
4.443
4.443
4.147
3.793
3.987
4.092
4.039
3.937
4092
4.092
4.203
4.203
4.039
3.840
3.702
3.616
3.456
3.141
3.141
3.110

Reproduction
Cost New

(E)
0

184,G7/
147,935
480,444

1,1-4?,t78
194,571

2.248
4,535

80,378
220,506

65
49,143

385,708
89,080

100,165
453,232
733,941
175,283
366,673

0
24,244
69,876

1 ,734,053
477,916
266,877
235,700
922,403

1,301 ,450
2,221 .082
2,945,300
5,235,214
5,149,096
7,486,019
6,178,703
5,988,476

11,678,642
7,106,965
6,255,862
6,181 ,718
8,194,627
9,188,487
7,536,545
8,781 ,166
8,049,486

15,326,226
22,123,926
23,957,582
26,362,235

78.50
77.50
76,50
75.50
74.50
73.50
72.50
71.50
70.50
69,50
68,50
67.50
66.50
65.50
64.50
G3.50
82.50
61.50
60.50
59.50
58.50
57.50
55.50
55.50
54.50
53.50
52.50
51.50
50.50
49.50
48.50
47.50
46.50
45.50
44.50
43.50
42.50
41 .50
40.50
39.50
38.50
37.50
36.50
35.50
34,50
33.50
32.50
31,50

15.00
15.00
15.00
15.00
15,00
15.00
15.00
15.00
15.00
15.00
15,00
15,00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
1s.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00

0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
go()
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00

0.00%
0.00°/o
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0. 00%
0.00%

0
0
0
0
0
0
D
0
0
D
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
D
0
0
0
0
0

31



Qwest .- An'zona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as of December 31, 2003

Arizona Gorporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-0000DD-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 44 of 65, May 14, 2004

plant Account:

Plant Sub-Account:

Index Number:
Field Code:
Survivor Curer

Average Service Life:
12131/2903 TP11

Underground Cable Meta!
Underground Cable Metal
2422
UGM
R1.5
t o
311

Telephone
Plant
Index

IC)

Telephone
Plant

Translator

(D)

Age
as of

12/31 /2003

(F)

Life
Expectancy
When New

(G)

Condition
Pefceni

<4

Reproduction
Cost New

Less
Depreciglion

(J)

Year of
Placing

(A)
1973
1974

1975
1976
1977
1978

1979
1980
1981

1982
1983
19B4

1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
2001
2002
2003

Original
Cost as of
12/31/1997

(B)
11,341,147
8,769.462
3,916,789
2.214,408
4,997,476
7,688,388
9,222,789
9,427,523
6.891.039

15,977,824
12,375,873
15.659591
15,995,809
13,252,383
11,653,275
1G,882,745
10.157.%9
13,212,089
7,832,804
3.367.541
9,612,807

10,703,859
8,537,959

11 ,983,240
10.596.082
20,776,309
22.299.e68
5,072,264

14,4%,224
11 ,233,a25
10,298,510

387,857,802

107.0
127.0
125.0
134.0
142.0
148.0
167.0
193.0
192.0
19?.O
203.0
193,0
217,0
205.0
208.0
219.0
262.0
263.0
260.0
255.0
260.0
257.0
288.0
302.0
307,0
299.0
285.0
288.0
296.0
296.0
305.0

2.907
2.449
2.488
2.321
2.190
2.101
1862
1.611
1.620
1.579
1.532
1.611
1.433
1.517
1.495
1.420
1.187
1.183
1.196
1 .220
1.196
1.210
t.080
1.030
1.013
1.040
1.091
1.080
1.051
1 .051
1.020
1.752

Reproduction
Cost New

(E)
32,968,714
21.476,412
9,744,971
5,139,641

10,944,472
16,153,303
17,172,833
15,187,740
11,183,483
26,807,984
18,959,837
25.243,872
22,921,994
20,103,865
17,421 ,646
15,453,498
12,056,441
15,629,901
9,368,034
4,108,400

11.496,917
12,951,659
9,220,996

12,342,737
10.733,831
21,607,351
24,328,938
5,478,045

15,225,021
11,806,225
10,504,480

679,518,893

30.50
29.50
28.50
27.50
28.50
25.50
24.50
23.50
22.50
21 .50
20.50
19.50
18.50
17.50
16.50
15,50
14.50
13.50
12.50
11 .50
10.50
9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1 .50
0.50

15.00
15.00
15.00
15.00
15.00
15.00
15.00
15,00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00
15.00

Life
Expectancy
12/3112003

cH
0.00
0.20
0.55
0,89
1.13
1.36.
1.61
1.84
2.13
2.43
2.70
3.04
3.40
3.73
4.15
4.61
5.04
5.56
6.13
6.65
7.28
7.94
8.54
9.26

10.00
10.66
11.44
12.24
12.94
13.78
14.63

0.00%
1.33%
3.57%
5.93%
7.53%
9.07%

10.73%
12.27%
14.20%
16.20"/»
18.00%
20.27%
22.67%
24.87%
27.67%
30.73%
33.60%
37.07%
40.87%
44.33%
48.53%
52.93%
5 ;83%
61.73%
66.67%
71 .07%
76.27%
81 .¢so°/.
86.27%
91 .B7%
97.53%
23.80%

0
285,535
357.840
304,781
824,119

1,485,105
1,842,845
1,863,536
1,585.215
4,342,893
3,412,771
5,116,933
5,198,416
4,999,831
4,820,569
4,748,860
4,050,964
5,794,004
3.828,715
1,821,254
5,579,454
5,855.319
5,249,513
7,619,172
7,156,245

15,356,352
18,555,681
4,470,085

13,134,628
10,846,379
10,245,020

151729,731
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Plant Account:
Plant Sub-Account:
lnclexNumber:
Field Code:
Survivor Curve:
Average Service Life:
12/3112003 TPIZ

Underground Cable Non Metal
Underground Cable non Meta!
2422
UGN
SQ
13.1
87

Year of
.ECWQ

(A)
1984

1985
1986
1987
1988
1989
1990
1991

1992
1993
1994

1995
1996
1997

1998
1999
2000
2001
2002
2003

Telephone

Index

(C)
119.0
101 .0

94.0
99.0
74.0
76.0
75.0
77.0
76.0
74.0
72.0
73.0
74.0
75.0
76.0
78.0
80.0
82.0
85.0
85.0

Telephone
Plant

Tran;;lalor

(D)

Age
as of

1%/31/2008

(F)

Life
Expectancy
When New

(G}

Reproduction
Cost New

Less
Depreciation

(J)

Original
Goat as of
12/31/1997

(B)
288,497

6,039,378
5,307,728
2,292,089
3,824,838
5,662,558
4,225,532
9,151 ,597
5,179,360
7,431 ,762
6,581,443
7,553,392
9,554,552
4,323,993
6,748,344

18,300,034
39,173,789
27.061 ,817
8,246,191

. 5,033,852
181 lg80_726

0.731
0.851
0.926
0.879
1.176
1.145
1,160
1.130
1.145
1.176
1.208
1.192
1.176
1.160
1.145
1.115
1.088
1.061
1.024
1.012
1.096

Reproduction
Cost New

(E)
210,891

5.199.904
4,914,9%
2,014,746
4,498,009
6,483,629
4,901,617

10,341 .305
5,930,367
8,739,752
7,950,383
9,003,643

11 _236, 153
5.015.832
7,726,854

20,404,538
42,621 ,061
28,712,588

8.444,100
5,094,258

199,444,587

19.50
18.50
17.50
16.50
15.50
14,50
13.50
12.50
11.50
10.50
9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

13.10
13.10
13.10
13.10
13.10
13.10
13.10
13.10
13.10
13,10
13.10
13.10
13.10
13.10
13.10
13.10
13.10
13.10
13.10
13.10

Life
Expectancy
12/31/2003

(H)
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.72
1 .64
2.69
3.60
4.65
5.70
8.82
7.60
8.71
9.63

10.68
11.72
12.64

Condition
Percent

0)
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
5.50%

12.52%
20.53%
27.48%
35.50%
43.51° /o
50.53%
58.47%
66.49%
73.51 %
81.53%
89.47%
96_4.9%
50.74%

0
0
0
0
0
0
0

568,772
742,482

1,794,271
2,184,765
3,196,293
4,888,850
2,534,500
4,517,891

13,555,977
31 .330,742
23,409,373
7,654,936
4,915,450

101,205,303
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plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TP!

Buried Cable Metal
Buried Cable Metal

Original
Cost as of
12/31/1997

Telephone Telephone
Plant Plant
Index Translator

Reproducticun

Cost New
Year of
Placing

Reproduction
Cost New 12/3112003

Expectancy Expectancy
When New 12/31/2003

Conation
- _Percent Depreciation

13.613

0.00%
0.00%

O

4 29.550

0.00%
0.00%
0.00%

0.00%

60.465
13.946

360.371
41.696 0.00%

0.00%
0.00%

16.766
10.083 0.00%

90.420
53.309

0.00%
0.00%

0.00%
0.00%
0.00%
0.00%
0000"/<
0.00%

3.973
4.027

0.00%

449.632
224.482
184.169
289.326
823.545

1.084.117
1.471 .783
2538.316
2.717.453
2936.749
3.348.121
3.304.809
4,092.856
7.867.593

12.104135
12_159.835
12.265613
22.447.435
13,335,239

7.285.589
8.522.878

11_938.044

3,634
3.506
3.425
3.275
2.950
2.980
2.980
2_785
2.328
2.403

2.099

12.777
18.471

384.918
217.607

1,039,932
596.577

1.575_410
825_869
703.710

1.091 .338
3.029.822
4.142.411
5.695.800

t0.084.729
10.943.183
7.882.219

12.1670072
11.586.860
14.01B.032
25.756367
35.708.9G8
36.236308
36,554,507
62.516.108
31.044.436
t 7.507.270
19.D99.77D
25.057854

8.42%
9.58%

10,8a%
12.00%
13.17%
14.58%
15.83%

490.831
1.288.318
2.438.923
3.051 .097
3.501.922
6.770.494
3_725.332
2.305.708
2.784.746
3.966.674



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone plant in Service as of December 31, 2003

Arizona Corporation Commission
Docket No. T-010518-D3-0454
Docket No. T-00000D~00-0_72

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 47 of 65, May 14, 2004

Plant Account:
Plant Sub-Account;
Index Number:
Fi&1d Code:
Survlvor Curve:
Average Service Life:
12/31/2003 TPI:

Buried Cable Metal
Buried Cable Metal
2423
BCM
L1.5
12
298

Year of

Prang

(A)
1978
1979

1980

1981
1982
1983

1984
1985

1986
1907
1988
1989

1990
1991
1gg2
1993
1994

1995
1996
1997

1998
1999
2000
2901
2002
2003

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(D)

Age
as of

12/31(2003

(F)

Life
ExD8cl3l'lcy
When New

(G)

Condition
Percent

Original
Cost as of
12/31/1997

(B)
17,663,610
19,527,131
20,006,214
21 ,061 ,546
50,176,909
38,354,000
53,499,362
59,990,601
51 ,397,405
57.179,416
47,281 ,737
40.979175
34,346,643
34,697,266
35,981 ,118
33,488,287
44,283.132
69,927,991
91 ,141,285
92,883,712
86,892,236

102,216,837
141,529,013
119,473,541

68,916,847
53,550,598

1,628,171 ,174

147.0
168.0
192.0
189,0
19300
199.0
187.0
212.0
1970O
200.0
214.0
260.0
259.0
256.0
249.0
253.0
249.0
282.0
297.0
301_0
291.0
275.0
278.0
285.0
284.0
292.0

2.027
1.795
1,552
1.577
1.544
1.497
1,594
1,406
1.513
1,490
1,393
1.146
1.151
1.164
1.197
1_178
1 ,197
1.057
1,003
0.990
1_D24
1.084
1.072
t .046
1.049
1.021
1.338

Reproduction
Cost New

(E)
35,804,137
35,051,200
31,049,544
33,214,058
77,473,147
57,415,938
85,277,983
84,346,785
77,764,274
86,091,330
55,863,460
46,952,822
39,532,986
40,387,618
43,069,395
39,449,202
52,982,969
73,913,886
91,414,709
91 854\875
88,977,650

110,802,835
151 .719,102
124,959,324
72,293,773
64,885.161

2_17B,731,279

25,50
24.50
23.50
22.50
21 .50
20.50
19.50
18.50
17,50
16_5D
15.50
14.50
13.50
12.50
11,50
10.50

9.50
8.50
7.50
6.50
5.50
4.50
3.50
2.50
1.50
0.50

12.00
12.00
12.00
12.00
12.00
12,00
12.00
12.00
12.00
'I2.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00
12.00

Life
Expectancy
12L3W2fQ§_

(H)
2.07
2.26
2.43
2.62
2.84
3.04
3.25
3.50
3.73
3.97
4.24
4.49
4.74
5.02
5.28
5.55
5.87
6.19
6.56
7.04
?.56
8.16
8,94
9.70

10.53
11.54 _

(I)
17.25%
18.83%
20.25%
21.83%
23.67%
25.33%
27.08%
29.17%
31.08%
33.08%
35.33%
37.42%
39.50%
41.83%
44.00%
45.25%
48.92%
51.58%
54.67%
58.67%
63.00%
68.00%
74.50%
80.83%
87.75%
995.17%
43.13%

Reproducilon
Cost New

Less
Depreciation

(J)
6,176,214
6,600,141
6,287,553
7,250,629

18,337,894
14.543,457
23,093,278
24,603,957
24,169,138
28,479,012
23,269,560
17,573,488
15,615,530
18,894,140
18,950,535
18,245,256
25,919,288
38,124,783
49,976,421
53,949,925
58,055,919
75,345,927

113,030,731
101 ,012,704

53,437,785
62,400,059

939,667,159

35



Qwest - Arizona
Reproduction Cost New Less Depreciation

Telephone Plant in Service as of December 31, 2003

Arizona Corporation Commission
Docket no. T-01051 B-03-0454
Docket No. T-00000D-00-0672

Qwest Corporation - NHH-2
Exhibits of Nancy Heller Hughes

Page 48 of 65, May 14, 2004

Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

Buried Cable Non Metal
Buried Cable Non Metal

Telephone
Plant

Telephone
Plant

Translator

Reproduclian
Cost New

Year of
Placing

Original
Cost as of
12/31 It Q97

Reproduction

Cost New 12131/20D3
Expectancy Expectancy
When New 12/318003

Condition
Percent Depreciation

G.00° I< 0572.771
144.757

1.201 .640
1509.741

240.69?
1.871 .908
3.908.017

0,857
1.167

1.171 .150
1 ,228.278
2.358.672
1332.257

254.229
558.075
400.860

3.550.447
563.593
717. 178

1 .063,455
23.511.205

1.120
1.135
1.167
1.217
1.200

1.024
1.111

481.128
130.716

1.029.805
1.761.868

273.191
2.154.566
4.376.979
1.093.551
1.366.732
1.494.814
2.830.406
1.554.744

292.618
633.415
448.953

3.873.538
599.099
743.714

1 .0B8.978
26.228.825

18.52%
23.52%
29.49%
35.51 %
40.51%
46.48%
52.50%
57.509
63.529
69.499
74.499
80.51%
86.48%
91 .48%
97.50%
47.63%

66.731
220,233

50.595
506.754

1.290.771
388.320
553.663
694.790

1.485.963
893.978
185.871
440.160
334.433

3.118.585
51B_101
680.349

1 .081 .753
12.492.9B6
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Plant Account
Planl Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/31/2003 TPI

Submarine Cable Metal
Submarine cable Meta!

Original
Cost as of
12I31_/1997

Telephone
Plant

Reproduction
Cost New

Year of
Placing ,

Telephone
Plant

Translator
Reproduction

Cost NEW 12/31/2903
Expectancy Expectancy
When New 12/31f2D03

Conditlan
Percent DupLe_dgtion

0.00%
0.00%

M

0
0

0.00%

0.00%
3.53%

10.539
17.53%
23.53%

m,
37.53° /0
43.53%
50,53%
57.53%
53.53%
70.53%
77_53%
83.53%
90.53%
97.53%
0.00%
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Plant Account
Plant Sub-Account
Index Number
Field Code
Sun/ivor Curve
Average Service Life
12131/2003 TPI

intra BuildingCable Metal
intra Building CableMetal

Telephone
Plant
Index

Telephone
Plant

Translator

Reproduction
Cost New

Year of
Placing

Ofiginai
Cost as of
12/3_1/1997

Reproduction
cost New 12/31/2003

Expectancy Expectancy
When New 12/31/20_03

C0ndi\ion
_Percent Depreciation

0 0

0 0
2 16.040

21.216
21.216

0.00%
0.00%

%
0.00%

0.00%
0.00%

0.00%
0.00%

0.00%
0.00%
0.00%
0.00%

0.00%
14.920
11,104 0.00%

0.00%
0_00'%

58.679 0.00%
c\.o0° /v

14.253
17.879

1.89%

35.777
46.948

24.358
88.012

104,898
77

195.774
243.003

3.47%
4.32%

%
6.21%
7.11 M

13.049
14.231
28.538

103.029
187.552
153,974
190.237
273.931
190.109
223.594
271 .a25
250.086
332.972
572.491
628.804
687.593

4.889

4.346
4.190
4,046
3.705
3.629
3,520

401.375
268.515
409.811
483.515
915,942
742.463
943.195

1.339.249
892.182
995.335

1.181 .351
1.047.880
1.347.205
2.121 .079
2.281 .930
2_420]011

9.05%
9.95%

10.899
12.0094
12.95%
13.89°/>
14,89%
18.11%
17.11 °/>
18. 16%
19.21%
20.53%
21133%
22.79%

37.088
48.110
99.855
89.096

122.144
188.022
132.846
160.510
202.129
190.291
258.798
435.458
493.581
551 ,520
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Plant Acmcounl
Plant Sub»Account
Index Number
Field Code
Survivor Curve
Average ServiceLite
12/31/2003 TPI

Intra Building Cable Metal
Intra Building Cable Metal

Original
Cost as of
12/31/19Q7

Telephone
Plant
Index

Reproduction
Cost New

Year of
placing

Telephone
Plant

Translator
Reproduction

Cost New 12/31_/2003
Expectancy Expectancy Condition
When New 12/31/2003 Percent Depreciation

3.290
2.818
2.816
2.607
2.444

5.05

23.95%
25.37%
26.58%
27.79%
29.32%
30.58%
31.84%
33.05%
34.58%
35. 79%

741.888
714.875
583.073
547.696
472.509
595.605
797.782

941.536
1.000.638

778.996
755.979
659.813
835.562

1202.879
1.075.107
1.246.757
2.177.055
1.949.437
2,080,071
1 .8S4.327
2.562.121
2,081 .916
1.390.509
1,19T.252
1_034.15g

830.355
815.315
478.468
503.731
787.681
989.299

1.305.076
1.17G.280
1,312,223
1.410.809
1.565.164
1 ,425.325
1.588.436

43.325.426

2,083
1.824
1.787
1.709
1.637
1.676
1.524
1.571
1.544
1 .498
1.299
1.285
1.275

3.097.853
2.817.797
2,193,653
1.970.837
1.812.583
1.947.695
2.505.597
1.960.995
2.227.955
3,720,587
3.191.228
3_488.199
2,841,234
4.025.092
3214.473
2.082.982
1.547.436
1,328,894
1.058.703

787.603
599.520
528.555

770.427
1.331.598
1.180.754
1.332.077
1.125.981
1.643.848
1.355.224

905.472
700.370
623.91 B
517.070
401.678
324.041
358.020

1.097
1.080
1.090
t.121
1.100
1,067
1.054
t_020
1.857

1.085.261
1 .409.482
1.282.123
1.471.002
1.551.890
1.670.030
1.502.293
1.520.205

80.436.382

38,21'%
39.83%
40.84%
42.16%
43.47%
45.26%
46.959
48.84%
51.00%
54.05%
56.95%
60.21 %
64.58%
88.5894
72.74%
77.11%
82.53%
87,21%
92,05%
97'_0G%
38.22%

7G0.862
965.623
932.617

1.134.290
1.280.775
1_456.433
1.382.850
1 .571.59Q

M141 .279
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Plant Account
Plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
1213112003 TP1

Intra BuildingCable Non Metal
intra Building CableNon Metal

Telephone
Plant

Telephone
Plant

Translator

Reproduction
Cost New

Year of
Piacfng

Original
Cost as of
12/31/1997

Reproduction

Cost New 12/31/2003
Expectancy Expectancy
WhenNew 12/31/2003

Condition
Percent Depreciation

16
14.850

15.685
15.075

26.821

19. 622
16_093
29.774
37. 742

17.398
23.546
19.312

10.709

19.690
27.4f)9

72.207
43.781

57.700
142.322
145.083
80.935

113.856

19.48%
24.009
28.5243
32.52%
37.04%
41.48%
45.48%
50.00%
54.52%
58,52%
83,04%
S7,48'%
71.48°A
76.00%
80_52%
85.04%
89,04%
93.48%

130.298
135.963

1 .054.110 1,123

48,838
88.608

107.004
61 .250
66.297

161.820
159.881
86.520

118.1 BE
123.857

1.184.215 75_18%

110.477
121.380
890,293
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Plant Accoun!:
Piano Sub» Account:
Index Number:
Field Code:
Survivor Curve:
Average Service Life:
12/31/2003 TPI:

Aerial Wire
Aerial Wire
2431
AWZ
LT
8.9
392

Original

Cost as inf

12/31/1997

(B)

Telephone
Plant
Index

(C)

Telephone
P\8l° \\

Translator

(D)

Reproduction
Cost New

(E)

Age
as of

12{31/2003

(F)

Life Life
Expectancy Expectancy
When New 12/31/3003

(G) (H)

Condition
Percent

Reproduction
Cost New

Less
Depreciation _

(J)
46.0
49.0
51 .0
55.0
58.0
57.0
60.0
63.0

0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.37
0.53
0.67
0.79
0.91
1.03
1 .17
1.29
1.43
1.56
1.70
1.86
2.01
2.16
2.32
2.50
2.68
2.85
3.04
3.25
3.46
3.67
3.90

Year of
Placjnq

(A)
1952
1953
1954
1955

1958
1957

1958
1959
1960
1961

1982
1963
1964
1965
1965
1967
1968
1969
1970
1971
1972

1973
1974
1975

1976
1977
1978

1979
1980
1981

1982
1983
1984

1985
1986
1987

1988
1989
1990

1991
1992
1993

1994

1995
1996
1997
1998
1999

0
5

132
888

1,262
2,619
4,007
6,703
9.908

14,044
21 ,380
8,364
9,778

11 ,124
16,547
16,025
13,801
14,535
24,257
49,444
57,971
72,142
98,232
79,456
62,540
65,388
79,535

138,463
274,504
175,951
136,195
212,830
122,575
179,725
218,968
265.590
249,972
231,419
306,303
408,907
287,162
444,142
468,533
447,168
568.033
952,473
751 ,369
812,752

55.0
85.0
67.0
58.0
69.0
72.0
75.0
75.0
78.0
82.0
90.0
94.0

100.0
107.0
125.0
130.0
138.0
145.0
14g_(]
171 .0
192.0
207.0
215.0
227.0
239.0
248.0
251 .0
251 .0
2se.0
272.0
278.0
289.0
297.0
304.0
312.0
322.0
329.0
334.0
342.0
34210

8.522
8.000
7.686
7.127
6.759
6,877
G,533
6.222
8.031
6.021
5,851
5.765
5.681
5.444
5.227
5.227
5.026
4.780
4.356
4.170
3.920
3.884
3.136
3.015
2.84t
2.703
2.631
2.292
2.042
1.894
1.823
1.727
1.640
1.581
1,562
1.562
1.531
1.441
1 .410
1.356
1.320
1.289
1.256
1.217
1.191
1,174
1.146
1.146

51 .50
50.50
49.50
48.50
47.50
48,50
45.50
44.50
43.50
42.50
41.50
40.50
39.50
38.50
37.50
36.50
35.50
34.50
33.50
32.50
31 .50
30.50
29.50
28.50
27,50
26.50
25.50
24.50
23.50
22.50
21 .50
20.50
19.50
18.50
17.50
15.50
15.50
14.50
13.50
12.50
11.50
10.50

9.50
8.50
7.50
6.50
5.50
4.50

8.90
8.90
8.90
8.90
8.90
8.90
880
8.90
8.g0
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8.90
8,90
8.90
8.90

4.15

0
40

1.015
4,903
8,530

18,011
26,178
41,706
59,755
84,699

125,094
48,218
55,549
60,559
86,491
83,763
68,359
69,477

105,563
206,181
227,245
284,328
308,056
239,560
177,876
176,690
209,257
317,357
560,537
333,251
248.283
357,557
201,023
284.145
342,028
414,852
382,707
333,475
431 ,887
554,478
379,054
572,439
588,477
544,203
676,527

1,118,203
861,069
931,414

4.40
4.66
4.93
5.22
5.55
5.87
5.27
6.57

(I)
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
4.16%
5.98%
7.53%
8.88%

10.22%
11.57%
13.15%
14.49%
16.07%
17.530/D
19.10"/>
20.90%
22,58° /9
24.27%
26.07%
28.09%
30.11%
32.02%
34.16%
38.52%
38.88%
41 .24%
43.82%
46.63%
49.44%
52.36%
55.39%
58.65%
62.36%
65.98%
69.78%
73.82%

0
o
0
0
0
o
O
0
o
0
0
0
0
0
0
0

2,844
4,141
7,956

18,309
23,225
30,583
40,509
34.712
28,553
30,974
39.968
86,328

126,569
80,880
64,728

103,24?
50,528
90,983

116,837
151.504
148,797
137,525
189,253
258,553
187,404
299.760
325,958
3T9,175
421 ,882
737,567
600,854
687,570
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Plant Account:
Pianl Sub-Account:
Index Number:
Field Code:
Survivor Curve:
Average Sewioe Life:
12/31/2003 TPI:

Aerial Wire
Aerial Wire
2431
Avvz
LT
8 9
392

Year of
Peacing

(A)
2000
2001
2002
2003

Original
Cost as of
124415397

Telephone
plant
Index

(C)
353.0
38310
371.0
384.0

Age
as of

12/31/2003

(F)
3.50
2.50
1.50
0.50

Life Life
Expectancy Expectancy
When New 12/31/2003

(G) (H)
8.90 6.99
8.90 7.42
8.90 7.90
8.90 8_4g

Condition
Percent

(B)
698,879
653,204
694.745
558,903.

10,998,432

Telephone
Plant Reproduction

Translator Cost New

(D) (E)
1.110 775.756
1_0B0 705.460
1.057 734,345
1 .021 570,840
1.454 15,986,235

0>
78.54%
83.37%
88.76%
95.39%
48,99%

Reproduction
Coal New

Less
Depredation

(J)
609,279
588,142
651.805
544,333

7,831 .234
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Plant Account
plant Sub-Account
Index Number
Field Code
Survivor Curve
Average Service Life
12/3112003 TPI

Conduit Systems
Conduit Systems

Telephone
plant
index

Telephone
Plant

Translator

Reproduction

Cost New
Year of
Placing

Gfiginai
Cos! as of

12/31/1997
Reproduclion

Cost New 12/31/2003
Expectancy Expectancy
When New 12/31/2003

Condition
Percent Depreciation

13.759.054
191.186
81

293.773
304.723
166.778

7.655 0.00%
0.00%
0.0094
0.00%

103.398

105.325.5513
1 .46a.529

620.813
2.248.832
2.332.655
1.278.686

24.994
52.582

791 .512

0.00%
0.00%
000%
0.00%

83.574
24.810

639.759 0.00%

11.619 88.943
0.00%
0.00%
0.00%

57.168 437.621

43 330.038

33.299

0.00%
0.00%
0.00%
0.00%
0. 00%

30.375
2.51%

104.247

824.542
448.638
128.422
132,321
204.434

1.471 .458
482.573
325.476

1.475_445
1 . 103.111
1.1G7.969
1.150.898
1.385.419
5.143.290

872,162
5.397

1.030.861
1 .607.653
1.343.925
1 .366.832

979.999
1.264.066
2.221,055
5,525,887
4.298.951
2.009.443

5.012
4.784
4.432

254.904
394.056

6.198.907
3.256.663

916.419
944.243

1.388.107
9.833.754
3.276.671
2.076211
9.558.457
6.931.950
7.125.779
6.547.459
7.673.836

27.758.336
4.647.751
6.080.682
5.425.421
8.253.691
6.816.388
6.769.919
4.911.755
6.335.499

11.131.928
26.435.843
19.052,951
8.292.971

g_51 M
11 .509
13.509
14.51%
16.50° /o
18.50%
20.49%
2150%
23.50%
25.49%
21.51 "A,
28.50° /<
30.49%
32.51%
34.51%
36.50%
37.51 %
39.51 '%
41.50%
43.50%
44,5191

376.817
280.289

1.386.642
1.143.772
1.318.269
1,341,574
1.649.875
6.523.209
1,184, 712
1 .s72.7/6
1.546.245
2.518.550
2.215.008
2.336.299
1.792.791
2.376.446
4.398.225

10.970875
8.288.034
3.691.202
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Plant Account;
Plant Sub» Account:
Index Number;
Field Code:
Survivor Curve:
Average Service Life:
12131l'2D03 TPII

Conduit Systems
Conduit Systems
2441
UCZ
SQ
56,6
421

Year of

PC MQ

(A)
1973

1974
1975

1976
1977
1978

1979
1980
1981

1982
1983
1984

1985
1986
1987

1988
1989
1990
1991
1992
1993
1994

1995
1998
1997
1998
1999

2000
2001
2002

2003

Telephone
Plant
Index

(C)

Telephone
Plant

Translator

(D)

Age
as of

12/31/2003

(F)

Life
Expectancy
When New

{G)

Life
Expectancy
12/31f2003

(H)

Condition
Percent

Original
Cost as of
12131/1997

(B)
5,706.173
5,473,494
1,788,606

955,288
1 .3m,974
2,324,227
3,812,204
2,370,954
1,289, 144

10,764,923
7,566,847
7,318,416
9,719,510

10,024,407
10,390,264
14,912,844
181474,463
24,324,453
14,643,297
8.206.032

12,490,677
10,633,552
13,868,859
19,268,558
12,056,797
26,19s,115
16,273,471
65,51B,109
27,813,288
17,241 ,746
13,429,750

450,214,473

107.0
117.0
129.0
139.0
148.0
161.0
179.0
198.0
2120
222.0
242.0
254.0
261.0
270.0
275.0
270.0
302.0
303.0
306.0
309.0
318.0
329.0
337.0
343.0
350.0
356.0
367.0
377.0
388.0
404.0
412.0

3.935
3.598
3.264
3.029
2.845
2.615
2852
2.148
1.986
1.898
1.740
1.657
1.613
1.559
1.531
1.559
1.394
1.389
1.378
1.362
1.324
1.280
1.249
1.227
1.203
1.183
1.147
1.117
1.085
1.042
1.022
1.951

Reproduction
Cost New .

(E)
22,453,791
19,893,631

5,838,010
2,893,567
3,718,341
6,077,854
8,966,304
5,092,809
2,560,240

20,296,534
13,168,314
12,126,615
15,677,570
15,628,051
15,907,494
23,249,124
25,753,401
33,786,665
20,149,177
11 ,176,816
16,537,656
13,611 ,075
17,072,405
23,642,521
14,504,327
30,990,004
18,665,671
73,181 ,494
30,177,396
17,965,899
13,725,205

878,335,439

30.50
29.50
28.50
27.50
26.50
25.50
24.50
23,50
22.50
21.50
20.50
19.50
18.50
17.50
16.50
15.50
14.50
13.50
12.50
11.50
10.50

9.50
8.50
7.50
5.50
5.50
4.50
3.50
2,50
1 .50
0.50

56,60
56.60
56.60
56.60
56.60
56.60
56,60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56.60
56,60
56.60
56.80
56.60
56.60

26.32
27.45
28.58
29.15
30.28
31.41
32.55
33.11
34.24
35.38
36.51
37_64
38.21
39.34
40.47
41 .60
42.17
43.30
44.43
45.56
46.13
47.26
48.39
49.53
50.66
51.22
52.36
53.49
54.62
55.1 g
56.32

(l)
46.50%
48.50%
50.49%
51.50%
53.50%
55.49%
57.51%
58.50%
60.49%
62,51 %
64.51 %
65.50%
67.51%
89.51 Ry,
71.50%
73.50%
74.51 %
76.50%
78.50%
80.49%
81.50%
83.50%
85.49%
87.51 %
89.51 v.,
90.49%
92.51 %
94.51%
96.50%
97.51%
99.5t° />
56.31 %

Reproduction
Cast New

Less
Depreciation

(J)
10,441 ,013

9,551 ,411
2,947,611
1,490,187
1 .989,312
3,372,601
5,156,521
2,979,293
1,548,689

12,887,363
8,493,589
8,064,199

10,583,927
10,853,058
11,373,858
17.0B8,106
19, 188,859
25,846,799
15,817,104

8,996,058
13,478,190
11 ,365.247
14,595,199
20,589,570
12,982,823
28,042,855
17,267,612
69,153,830
29, 121 ,187
17,518,548
13,657,951

494.617,923
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THE

c. A. TURNER

TELEPHONE PLANT INDEX
Cost Trend Tables from 1946 to January 1, 2004
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F
c
C

A

c
c

L

COST INDEX NUMBERS L
l
N
E

N
O

l
9
4
6

I
9
4
7

I
9
4
8

l
9
4
9

I
9
5
0

I

9

5

1

I
9
5
2

1

9

5

3

I

9

5

4

I

9

5

5

I
9
5
6

I

9

5

7

1

9

5

8

I

9

5

9

L
l
N

E

N
O

I
I
3
4

5
6
7
8
9
10
l l
12
13
14
15
16
17
18
19
20
21
'12
23
24
15
26
27
ZN
29
3D
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49

50
51
52
53
54
55
56

Total Plant

Moth! Vehicles
Aircraft
Special Purpose Vehicles
Garage Work Equipment
Other Work Equipment .

Buildings
Furniture
Office Equipmcm .
General Purpose Computers .

Analog Electronic Switching
Digilal Electronic Swilchin8

Electro Mechanical Swilclrirug

Operator Systems

Radio Systems » Analog
Radio Systems - Digital
Circuit Equipment _ Analog
Circuit Equipment - Digital

Public Telephone Term Et _

Poles
Aerial Cable - Metallic .
Aerial Cable - Fiber
Underground Cable - lvlclallir,
Underfund Cable - Fiber
Buried Cable - Metallic
Buried Cable _ Fiber
Submarine Cable _ Metallic .
Submarine Cable Fiber
lnlra Building Cable Metallic
Intra Building Cable - Fiber

Aerial Wire
Conduit Systems

2112
2113
z114
2115
2116

2121
2122
2123
2124

2211
2212

2215

2220

22311
22312
22321
22322

2351

241]
24211
24212
24221

24222
24231
24232
24241
24242
24261
24262
2431
2441

85

57
56

30
36
50

28
43
67
67

0
0

37

36

5]
u

347
0

[48

34
44
0

48
0

50
0

44
0

44
0

34
55

89

57
56
34
38
50

32
43
67
67

0
0

48

50

57
0

392
O

IS

38
47
0

52
0

54
0

46
D

47
0

38
56

9]

63

62
38
Hz
52

37
46
69
69

D
0

51

49

62

0
417

0

145

40

50
0

34
0

SO
0

49

0
49
0

40
58

91

67
66
41
44

54

39
47
69
69

0
0

57

59

63
0

411
0

[45

41
49
0

53
0

55
0

49
0

49
0

39
59

92

67
66
42
46
55

4/
50
70
'10

0
0

62

64

63
D

410
D

148

42
50
0

$5
0

57
0

50
0

50
D

39
59

95

70

69
46
SI
59

43

56
75
75

0
o

64

67

66
0

423
0

I 54

45

5a
0

64
0

66
0

56
0

5?
D

44
62

96

74
73

47
51
59

4-4

56
74
14

1]

D

67

69

64
0

410
0

143

46
61
0

67
0

77
0

58
0

60
0

46
63

96

74
73
48
52
61

46
57
76
76

0
0

66

68

60
0

401

D

143

48
63

0
70
0

73
0

60
0

61
0

49

62

95

74
73
49
53
62

47
57
77
77

0

0

64

66

58
0

348
0

146

5 I
64
0

70
0

72
0

62
0

64
0

51
66

95

77
75
51
56
64

49

60
79
79

0

U

65

67

58
0

311
0

[58

50
68
0

75
0

vs
0

65
0

68
0

55
65

97

ex
80
56
61
67

53
64
82
82

0
0

68

70

49
0

319
0

I 59

54
74

0
82
0

85
0

7 l
0

74
0

58
67

97

84
83
60
65
70

56
68
85
85

0
0

70

72

49
0

317
0

164

57
72
0

78
0

81
0

69
0

71
0

57
69

97

87

86
62
67
'11

55
70
87
87

0
0

69

71

46
0

sos
0

165

62
71
0

76
0

78

0
71
O

71
0

60
74

89
as
65
69
74

97

57
70
88
as

0
0

71

73

47

0
299

o

165

62
72
0

77
0

79
0

73

0
72
0

63
76

I

2
3
4
S
6
7
8
9
10

12
13
14
15
16
17
18
19
20
ZN
ZN
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40

41
42
43
44
45
46
41
48
49
50
51
52
53
54
55
SO
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Arizona Corporation Commission
Docket NO. T-01051B-03-0454
Docket No. T-000000-00-0672

Qwest Corporation »  NHH-2
Exhibits of Nancy Het}er Hughes

Page 59 of 65, May 14, 2004

C. A. TURNER TELEPHONE PLANT INDEX
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PLANT IN SERVICE
DESCRIPTION

CI A. TURNERBULLETIN NO. 29



L
I
N
L

N
0

LCOST INDEXNUMBERS
I

N
E

N
0

1
2
3
4

s
6
7

a
9
10

12
13
14
15
16
17
18
19
20
21
22
23
24
15
26
27
CB
29
30
31
32
33
34
35
36
37
38

39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56

98

88
86

66
70
75

58
71
88
88

0
0

70

71

36
0

312
0

165

63
IS

0

kg
0

SI
0

75
0

75
0

65
78

97

87
86
67
70
77

59
71
89
89

0
0

72

74

36
0

297
0

166

64
73

o
76

0
78

0
73

0
72

0
65
79

96

87
85
67
71
78

60
71
89
89

0
0

71

73

46
0

273
U

166

66
73

0
76

0
'11

0
74

0
73

0
67
79

95

BE

85
68
7 I
79

60
71
90
90

U
0

76

77

49
0

234
0

166

66
Tl
0

74
D

75
D

73
Cr

71
0

68
80

95

86
84
70
72
79

62
72
90
90

0

D

78

79

SO

0

228

0

166

67
72
0

74
0

74
0

73
U

72
0

69
82

95

85

84
'12

73
79

63
72
90
90

0
0

75

'76

60
0

214
0

131

69
'75

0
77

0
77

0
76

0
75

0
72
83

96

85

84

74

76

81

64
73
91
91

0
G

72

72

58
0

224
0

123

70
79

D
81

0
82

0
79

0
79

0
75
85

96

86
84
77

79
85

65
77
92
92

0
0

7]

71

63
0

210
0

121

71

81

0

84

0

85

0

81

0

81

0

75

84

96

88
86
so
82
88

69
80
93

93

0
0

76

75

62
0

173
0

120

75
84,
0

BE
U

87
0

BE
0

84
0

78
84

97

89
88
85
85
93

73

83
93
93

0
0

St

Rl

66
0

159
D

117

78
87

0
90

0
91

0
86
0

87
0

82
84

101

92
91
89
90
98

78
89
96
96

0
0

84

85

78

0

163

0

[08

8]
96
0

99
0

IO!
0

94
0

95
0

90
88

101

97

96

93

94

1 OU

87
91
97
97

0
0

89

89

97
0

128
0

108

89
97

0
99

0
100

0
97
D

97
D

94
95

doz

go
99
96
96

I00

93
93
99
99

0

D

98

98

lG
0

ma
0

ws

97
me

0
100

0
ID

0
laI

0
109

0
100
102

105

100
100
100
100
100

moo
100

100
100

my
0

104

104

104

0

104

104

107

107
107

0
107

0
107

0
107

0
107

0
107
107

108

102

102
103

114
100

105
103
101

100

103
0

106

106

102
0

105
104

106

119
114

0
HE

0
I 14

0
1/3

0
113

0
113
110

I 13

105

109

l 14

l 18

1 ll

125
I14
[05
100

106
0

l 10

108

:oz
0

}08
104

107

131

125

0

127

0

128

D

123

0

125

0

125

117

HE

116
119
130
134
118

133
130
109
102

110
0

1 15

I lx

l0z
0

I11
105

110

144

129

0

130

0

131

0

127

0

129

o

130

127

11'l

116

123

141

139

122

141

128
111
103

1 ll
0

120

114

102
0

112
105

I09

156

125

0

125

0

124

0

126

0

125

0

130

129

118

123
128
147
143
119

136
129
110
100

I 24

117

97

0

11 1

I10

109

158
130

0
129

11
128

0
131

0
130

0
134
134

121

124
131
151
147
122

143
135
112
100

113
105

127

119

98
0

11I
116

1 11

159
135

0
134

0
133

0
136

0
135

0
H E
139

IN

131
136
158
153
124

144
136
111
98

113
100

132

121

103

0

l 15

121

I 12

163
139

0
1311

0
138

0
140

0
140

0
141
143

124

132

140

162

159

130

150
144
HE

90

I 13

95

136

122

104
0

118
126

113

168

144

0

142

0

142

0

144

D

144

0

145

148

12I

I

I

14

14

171

165

131

154
149
114
90

115
95

140

125

106
0

118
126

115

175

147
0

145

0
144

0
148

0
147

0
144
157

129

143

IS

177

172

137

166
155
HIS

90

119
95

145

128

106
0

119
127

HE

181

151

0

148

0

147

D

153

0

151

0

149

161

]
2

3
4

S
6

7
a

9
10
I l
12
13
14
15
16
17
18
19
20

22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49

50
5]
52
53
54
55
56

l
9
6
0

I

9

6

I

1

9

6

2

1

9

6

3

I
9
6
4

I
9
6
5

I
9
6
6

I
9
6
7

I
9
6
8

1
9
6
9

I
9
7
0

1

9

7

I

I
9
7
2

l
9
7
3

1974 1975 1976 197? 1978

Jan

1

July
I

Jan
1

July
l

Jan

I

July

1

Jan

I

July
I

Jan

1

July
l
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L
I
N
E

PLANT IN SERVICE
DESCRIPTION

N
0

P
C
C

A
c
c
L

L
I
N
E

N
0

I
z
3
4

s
6
7

a
9
10
l l
12
[3
14
15
i n
17
18
19
20
21
Hz
13
ZN
25
26
17
18
29
30
31
31

33
34
35
36
37
38
39
40
4]
42
43
44
45
46
47
48
49

50
SI
52
$3
SO
55
56

Total Plant

Motor Vehicles .
Aircraft .
Special Purpose Vehicles
Garage Work Equipment .

Other Work Equipment

Buildings _
Fwnimre _
Office Equipment .
General Purpose Computers

Analog Electronic Switching ..
Digital Flectronic Switching

Electro Mechanical Switching

Operator Systems

Radio Systems Analog
Radio Systems - Digital .
Circuit Equipment - Analog
Circuit Equipment - Digital _

Public Telephone Term Eq

Poles
Aerial Cable - Metallic .
Aerial Cable - Fiber .
Underground Cable - Metallic .
Underground Cable - Fiber
Buried Cable - Metallic
Buried Cable - Fiber ,.
Submarine Cable - Metallic .
Submarine Cable - Fiber
intra Building Cable - Metallic
Inna Building Cable - Fiber
Aerial Wire .
Conduit Systems .

2112
2113

2114
2115
2116

2121
2122
2123
2124

2211
2212

2215

2220

22311
22312
22321
22322

2351

2411

24Z11
24212
24221
24222
24231
24232
24241
24242
24261
24262
2431
2441

131

149
157

187
180
141

172
160
119
90

122
96

\5\

132

ION
0

\20
123

122

194
157

0
154

0
153

0
159

0
157

0

156
167

136

155

163
195
189
147

182
ml
ID
90

125
96

156

136

103
0

121
120

121

208
169

0
167

0
166

0
170

D
169

0
171
179

l4z

162
n o
206

200
153

199
ITS
125

90

130

96

167

146

100
0

125
114

132

220
181

0
130

0
ISO

0
181

0
182

0
\$2
187

14a

167

180
220
213
165

212
law
130
90

140
96

188

157

100
0

130
107

141

232
193

0
193

0
192

0
192

0
193

0
192
196

148

178
\95
231
223
170

ZI9

187
132
90

149
97

199

166

laI
0

119
100

146

24l

192
0

has
0

186
0

194
0

192
0

199
204

152

}86
205
245
234
181

226
\99
136
90

163
97

2 0

176

l02
0

Ipa
93

150

250
197

0
192

0

189
0

200
0

197
0

207
212

153

195
2\S
254
24I
183

221
210
137
87

219

163
94

180

90
0

\30
93

158

255
202

0
195

0
193

0
206

0
zoo

0
ZK l
2z0

154

195
Z n

263
248
189

230
213
140
83

175
90

226

185

91
0

132
94

167

260
205

0
197

0
193

0
210

0
206

0
2\S
222

159

20]
224
266
250
189

231

us
140
76

I83
84

232

191

94
HIS
m
95

190

265
209
V57
200
p g
[96
130
216
148
210
137
221
23 I

162

I99
223
270

ZSI
I89

238
222
143

69

Ias
77

248

197

94
HIS
154
96

196

269
214
138
203
132
199
131

220
150
215
138
227
242

158

203
227
171
253
189

B E
224
142
59

268

204

193
67

79
115
\53
89

201

272
211
132
198
125
192
124
219
146
212
133
233
247

155

204
228
274
257
190

243
219
142
48

199
57

277

211

so
I 17
152
so

206

274
209

127
193
I 19
187
118
219
141
210
127
139
254

157

206
230
274

260
192

242
232
140
48

202
51

282

213

80
119
153
so

210

k w
219
HE
224
HO
198
109
228
134
220
I19
243
258

159

210
234
277
263
197

243
238
142
48

204
57

281

215

Bl
121
152
78

212

E u
230
m
217
101
212
100
237
128
23 I

248
26l

I
z
3
4

S
6
7

s
9
to

12
xi
14
15
16
17
18
19
20
Z!
Hz
23
24
25
26
27
28
29
30
3I
32
33
34
35
36
37
38
39
40
41
42
43
44

45
46
47
48
49
50
SI
SO
53
54
55
56

1979 1980 1981 1982 1983 1984 1985

Jan

I

July

I

Jan

l

July

I

Jan

I

July
I

Jan

I

July

l

Jan

l

July

I

Jan

I

July

I

Jan

1

July
I

COST INDEX NUMBERS
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L
I
N
E

N
O

COSTINDEXNUMBERS L
1

N
E

N
O

l
2

3
4

5
6
7
8

9
10
11
12
IJ
14

15
16
17
18
19
20
21
22
23
24
ZN
26
27
ZN
ZN
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49

50
St
so
53
54
55
56

I SO

215

238
278
264
199

245
242
141
48

205
57

283

216

77
122
147
68

213

287
227
I DB
21 I
98

205
96

236
126
228
10s
250
266

155

215
237
281
267
202

250
245
143
47

208
56

7.86

218

78
124
144
59

217

292
F m
105
205
94

197
93

2 4
124
224
105
15)
270

155

227
233

283
268
z04

250
248
143
47

210
$6

187

219

82
126
145
49

21B

294
224
107
205
97

198
95

237
127
225
108
252
274

\55

220
232
287
270
205

251
252
146
47

210
56

287

219

82
124
146
39

z's

295
227
H0
208
99

200
98

238
129
228
H0
25)
275

150

221
231
289
273
206

252
255
147
45

204
52

278

213

80
117
140
36

205

275
224
93

209
83

203
81

232
112
225
94

245
264

152

222
B 4
293
279
210

258
263
149
43

207
50

284

216

80
117
141
35

208

28]
234
as

219
74

214
72

239
105
235
85

256
270

157

231
234
298
286
215

13;
269
IS!
37

210
45

289

217

81
117
142
35

210

286
254
83

242
71

138
70

255
104
254
83

264
294

163

229
240
309
294
218

25B
274
153
31

212
AD

218

29I

Bl

1.18

144

35

212

290
272
87

262
76

260
74

268
108
27I
88

271
382

162

236
246

298
298
22I

262
278
154
30

214
39

291

218

8]
III
145
33

215

295
270
87

'259
'15

255
73

268
108
269
87

272
303

163

232
254
319
305
228

265
284
154
29

211
38

292

218

82
l 19
144
34

212

299
274
87

263
75

259
73

271
109
273
8?

277
303

165

144
26]
325
309
230

262
287
152
26

212

36

196

220

81
116
145
3.

ZIP

306
280
89

268
76

264
74

277
111
278
89

284
31 I

I63

241
271

328
316
234

264
z90
\53
24

214
33

302

223

82
116
146
34

215

313
276
90

260
77

256
75

277
I 12
276
90

289
306

164

254
274
333

318
235

262
29 I
153
23

213
32

224

303

84
l 17
147
37

214

318
279
89

262
75

257
74

281
H E
79
89
92
06

163

151
284

337
322
240

269
294
156
2 I

213
31

304

224

85
HIS
147
38

214

326
275
89

255
76

249
74

278
113
275
90

297
309

166

258
285
343
324
240

271
296
154
21

213
31

399

227

86
119
147
39

213

33 I
281
89

262
75

255
73

284
113
28 I
89

302
313

16

1v
I

261

29]

34

32

z4

I28
299
155
21

me
3]

317

231

87
120
149
39

216

337

28?
88

260
74

253
'72

285
113
28 I
89

304
3 K8

16 1

1

26

29

34

331

244

290
302
155
21

215
32

316

23I

87
I39
150
39

215

351
282

87
259
73

252
AD

286
I 13
282
88

306
324

169

271
300
351
336
250

287
309
155
21

216
32

324

236

87
120
150
39

216

365
282
87

257
72

249
69

287
I 13
282
87

312
329

17

|/

11

27
3
35
33
25O

•
l

29
30
154
21

238

213
32

89
120
152
36

213

329

367
293
87

269
72

262
70

296
114
292
GB

318
335

174u

I27
312
360
345
254

815
315
156
20

212
31

327

236

89
121
[49
37

212

369
309
so

288
73

282
70

308
I 14
308
88

322
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Arlzona Current Parameters Effective 512000

FIRST p.L. AVG. FUTURE CURVE SHAPE PARAMETERS
ELG OR NET NET

CATEGORY YEAR AYFR SALV, SALV.
2112 MOTOR VEHICLES 15 15
2112 PASSENGER CARS 1983 8.5 15.4 16 lOWA CURVE L3.0
2x12 LlGHTTRU<:KS 1983 8.5 15.4 18 lOWA CURVE La.0
2112 HEAVYTRUCKS 1983 8.6 15,4 16 lOWA CURVE L3.0
2114 SPEC PURPOSE VEHICLES o 16.1 0 0 lOWA CURVE S6.D
211.5 GARAGE WORK EQUIP D 13.7 -24 -4 lOWA CURVE L0.0
2116 OTHER WORK EQUIP 0 11.5 9 7 lOWA CURVE L4.0
2121 BUILDINGS 2 -6
2121 LARGE BUILDINGS 1983 43 2 -6 lOWA CURVE R1.0
2121 OTHER BUILDINGS 1983 43 2 -6 lOWA CURVE Rt.o
2122 FURNITURE 1983 9.5 3 0 lOWA CURVE 04.0

lOWA CURVE LO.52123.1 OFFICE EQUIPMENT 1983 7 0 0
2123.2 COMPANY COMM EQUIP 0 0
2123.2 STAND ALONE 0 8.3 -0.1 0 lOWA CURVE L0.5
2123.2 PBX & KEY INTRASYSTEMS 0 8.3 -0.1 0 lOWA CURVE L0.5
2124 GEN PURPOSE CMPTR 1983 5 to 5 lOWA CURVE OF .o
2211 ANALOG SW EQUIP D 2902.5 e 0 CONSTANT RETIREMENT RATE 1.5
2212 DIGITAL SW EQUIP
2220 OPERATOR SYSTEMS

1983 10 3 3 lOWA CURVE 01.0
1983 10.7 -3 -a lOWA CURVE S2.0

2231 RADIO SYSTEMS 1983 15.1 -1 -2 lOWA CURVE s1.5
2232 CIRCUIT DDS 1983 8_1 8 3 lOWA CURVE -1.0
2232 CIRCUIT DIGITAL 1983 10 2 2 lOWA CURVE 02.0
2232 CIRCUIT ANALOG 1983 8 -1 0 lOWA CURVE L0.0
2351 PUB TELTERM EQUIP 0 7.9 30 30 lOWA CURVE S6.0
2362 OTHER TERM EQUrP o 6.8 8 2 \OWA CURVE 03.9
2411 POLE LINES 1982 46.4 -86 -138 lOWA CURVE 01.0
2421 AERIAL CABLE MET 1982 12 -21 -27 lOWA CURVE RE.0
2421 AERIAL CABLE NON MET 1982 14.5 -27 »27 lOWA CURVE SQ
2422 UNDGRD CABLE MET 1982 15 .6 -s lOWA CURVE R1.5
2422 UNDGRD CABLE NON MET 1982 13.1 -5 -s lOWA CURVE SQ
2423 BURIED CABLE MET 1962 12 -7 .7 lOWA CURVE L1.5
2423 BURIED CABLE NON MET 1982 17.8 -7 -7 lOW A CURVE SQ
2424 SUB CABLE MET 1982 15 0 0 lOWA CURVE SQ
2424 SUB CABLE NON MET 1982 g 0 o lOWA CURVE SQ
2425 INTRA BLDG CA MET 1982 19 2 0 lOWA CURVE L2_0
2426 INTRA BLDG CABLE NON MET 1982 11.5 0 o lowA CURVE 01.0
2431 AERIALWIRE 0 8.9 -25 -30 lOWA CURVE L0.0
2441 CONDUIT SYSTEMS 1982 56.6 -20 -20 lOWA CURVE SQ

Parameter Report
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WITNESS QUALIFICATION STATEMENT

NAME: Nancy Heller Hughes

EMPLOYED BY: R. W. Beck, Inc.

ADDRESS1 1001 Fourth Avenue, Suite 2500
Seattle, WA 98154-1004

EDUCATION : University of Chicago,B.A. in Business and Statistics
University of Chicago, M.B.A. in Finance and Accounting

PROFESSIONAL ACTIVITIES : Accredited Senior Appraiser (ASA), Public Utility Discipline,
American Society of Appraisers

WORK EXPERIENCE:

Ms. Hughes has worked in the telecommunications and energy industries since 1977 specializing in rates
and regulation, depreciation, and valuation. She has testified as an expert witness on these issues before
federal and state regulatory commissions, city councils, and courts flaw. In the area of rates and
regulation, Ms. Hughes is responsible for conducting and analyzing revenuerequirement, cost-of-service,
and rate design studies for electric, gas, telephone, and solid waste utilities. She has also participated in
utility merger and acquisition cases before federal and state regulatory agencies.

Ms. Hughes has performed valuation and appraisal studies to determine the value of utility property
including electric, water, wastewater, telephone, railroad, and solid waste landfill property. These
studies have been performed in connection with the sale and acquisition of property, eminent domain
cases, property tax issues, and utility rate cases. In conjunction with her appraisal work, Ms. Hughes has
testified as an expert witness on the valuation of utility property in condemnation proceedings and utility
rate cases
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Nancy Heller Hughes, of lawful age being first duly sworn, deposes and states:

My name is Nancy Heller  Hughes.
Washington.

I am a Senior  Director  of R. W. Beck, Inc.,  Seattle,

Attached hereto and made a part hereof for all purposes is my testimony consisting of pages 1
through 8, and my exhibits numbered NHH-1 through NHH-3 .

I  hereby swear  and affi rm that  my answers con tained in  the at tached test imony to the
questions therein propounded are true and correct to the best of my knowledge and belief.

cy Heller Hugh
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EXECUTIVE SUMMARY

Current Responsibilities

My title is Staff Director - Service Cost. My responsibilities include preparing

expert testimony and testifying about the cost of service for at! products and

services that Qwest offers, including its traditional retail services and the more

contemporary wholesale services

Purpose of Testimony
My testimony presents and describes theTotal Service Long Run Incremental

Cost (TSLRIC) studies that have been filed in support of the price changes filed

in this proceeding. My testimony provides an overview of the economic

principles considered in the studies, and describes the cost calculation

procedures followed in the studies

Summary of Testimony

My testimony is organized into five parts: (a) the principles of TSLRIC, (b)

Qwest's TSLRIC Study procedures, (c) descriptions of each study; (d)

comparison of TSLRIC and TELRIC principles, and (e) calculation of the revenue

deficiency Qwest is requesting from the Arizona Universal Service Fund (AUSF)

Principles of TSLRIC. TSLRIC studies assume forward-looking technology (not

what is actually used for current services). The studies are replacement cost

studies, meaning that they calculate the cost of replacing the network used to

provide service based on the asset costs of technology used to provide

telecommunications service, These studies estimate a cost per unit of demand

assuming demand at the existing level of service provided by Qwest. The costs

are identified in terms of Direct costs and Network Support costs. These costs

are only the primary costs of service, the common costs of the firm which need to
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be recovered from the prices charged for service are included in what the studies

refer to as fully allocated costs (FAC)

TSLRIC Study Procedures. My testimony describes the procedures used by

Qwest cost analysts to estimate recurring and non-recurring costs. Recurring

costs are those that are ongoing, based on investment related to the physical

asset, and last as long as the service is provided. Non~recurring costs are those

that are one-time, usually incurred when service is established, and are primarily

labor related. The recurring cost procedures describe the process of converting

investment data into monthly recurring costs. The non-recurring cost procedures

describe the process of obtaining work times for tasks required for order taking

and installation, as well as the probabilities that each task will occur, and

converting those times and probabilities into non~recurrirlg costs. Both recurring

and non-recurring cost studies are validated with other data sources

Qwest TSLRIC Studies, In the Exhibits to my testimony I provide a cost

summary sheet and detailed descriptions of each study for the purpose, scope

and application of the study, description of the service, the models, and the key

assumptions used, including a key assumption that primary costs be consistent

with the Arizona Corporation Commission's decisions to the extent they were

addressed in Docket No. T-00000A~00-0194

TSLRIC vs. TELRIC. I compare and contrast the principles used in both of these

types of cost analyses. Although many of the principles are the same or similar I

point out that the application and objectives of the two study types are very

different. Whereas Total Element Long Run Incremental Cost (TELRIC) studies

estimate the costs of unbundled nehvork elements (UnEs) that are used to

provide service, Total Service Long Run Incremental Cost (TSLRIC) studies

estimate the cost of providing a service that a customer receives. TELRIC

studies have been used by Commissions, such as the Arizona Corporation
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Commission, to set the prices charged to Competitive Loca! Exchange Carriers

(CLECs) to enable competition in the local market. In these situations, TELRIC

equals the wholesale price. TSLRIC studies are used to determine the lowest

cost to provide a single service and therefore are useful in determining the price

floor of a service. For retail services, TSLRIC does not equal the price charged

to customers. Because TSLRIC represents the forward-looking theoretical cost

of providing service, the aggregation of TSLRIC would not equate to an overall

revenue requirement that would be established in, for example, rate case

proceedings

The Arizona Universal Service Fund. I discuss the calculation of the revenue

deficiency that results from TSLRIC costs for the wholesale wire center zones

UNE zones 2 and 3) and provide an exhibit that details the funds that Qwest

is requesting from the AUSF pursuant to Article 12 of the Arizona Administrative

(ie.,

Conclusion and Recommendation. The Commission should approve the use of

Qwest's TSLRIC studies as the appropriate price floor for the services in this

proceeding
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IDENTIFICATION OF WITNESS

2 Q. PLEASE STATE YOUR NAME, OCCUPATION AND BUSINESS ADDRESS

3 My name is Teresa K. (Terri) Million. My business address is 1801 California

Street, Room 2050, Denver, Colorado 80202. I am employed by Qwest Services

Corporation as a Staff Director, Service Costs, in the Public Policy Department. In

this position, I am responsible for preparing testimony and testifying about Qwest's

cost studies in a variety of regulatory proceedings

8 Q. PLEASE REVIEW YOUR EDUCATION, WORK EXPERIENCE AND PRESENT
RESPONSIBILITIES

10

11

12

t received a Juris Doctor from the University of Denver, College of Law in 1994 and

am licensed to practice law in the state of Colorado. I also have a Master of

Business Administration from Creighton University and a degree in Animal Science

from the University of Arizona

16

l have more than 20 years experience in the telecommunications industry with an

emphasis in tax and regulatory compliance. I began my career with Qwest

(formerly Northwestern Bell Telephone Company and U S WEST) in 1983

Between 1983 and 1986 I administered Shared Network Facilities Agreements

between Nortlwwestem Bell and AT8¢T that emanated from divestiture. I held a

20

A.

A.

variety of positions within the U S WEST, Inc. tax department over the next ten

years, including tax accounting, audit, and state and federal tax research and
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planning. In 1997, I assumed a position with responsibility for affiliate transactions

compliance, specifically compliance with section 272 of the Telecommunications

Act of 1996 (the "Act"). 47 U.S.C. §272. In September 1999, I began my current

assignment in the cost organization. In this position, I am responsible for

managing cost issues, developing cost methods and representing Qwest in

proceedings before regulatory commissions

7 Q. HAVE YOU PREVIOUSLY TESTIFIED BEFORE THIS COMMISSION?

8 A. Yes. On April 24, 2000, I filed direct testimony in Phase I of the wholesale cost

g docket (Docket No. T-00000A-00-0194). also filed direct and rebuttal testimonyI

10 in Phases Ii and HA of that proceeding. In addition, I have provided testimony in

numerous proceedings in Arizona, Colorado, Idaho, Montana, Nebraska, New

Mexico, South Dakota, Washington, and Wyoming

PURPOSE OF TESTIMONY

14 Q. WHAT IS THE PURPOSE OF YOUR TESTIMONY?

15

16

18

A. My testimony presents and describes the Total Service Long Run Incremental

Cost (TSLRIC) studies that have been filed in support of the price changes in this

proceeding. 1 provide an overview of the economic principles considered in the

studies, and describes the cost calculation procedures followed in the studies
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1 My testimony also discusses the computation of the revenue deficiency that results

2 from TSLRIC costs for the wholesale wire center zones (i.e., UNE zones 2 and 3)

3 and the funds that Qwest is requesting from the Arizona Universal Service Fund

4 (AUSF) pursuant to Article 12 of the Arizona Administrative Code.

5 Q. HOW IS YOUR TESTIMONY ORGANIZED?

6

7

8

g

10

11

My testimony is organized into five major sections. First, I describe the cost

principles used in the studies. Second, I describe the procedures that Qwest used

in preparing the studies for this proceeding. Third, I describe the specific studies

filed in this proceeding. Fourth, I discuss the differences between TSLRIC and

TELRIC studies. Finally, I discuss and provide an example calculation of the

amount of the revenue deficiency that Qwest is requesting from the AUSF.

12 TSLRIC PRINCIPLES

13
14

Q. PLEASE SUMMARIZE THE ECONOMIC PRINCIPLES THAT SHOULD BE
APPLIED IN TSLRIC STUDIES.

15

16

17

18

19

Total Service Long Run Incremental Cost (TSLRIC) studies identify the forward

looking, Fong run incremental costs that are directly caused by offering a service or

group of services, plus the costs that are shared among services or groups of

services. The description used in Qwest's cost studies for TSLRIC is Tore! Direct.

The assumptions, methods, and procedures used in TSLRIC cost studies are

20

A.

A.

designed to yield the long run forward-looking replacement costs of reproducing
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the telecommunications network, considering the most efficient least cost

technologies that are currently available

3 Q. IS IT IMPORTANT THAT TSLRIC STUDIES CONTAIN REALISTIC FORWARD
LOOKING ASSUMPTIONS?

5 Yes. A properly constructed TSLRIC study identifies the forward-looking costs that

are likely to be incurred in the future, based on the latest available technologies

and methods of operations. Therefore, only commercially available and tested

technologies currently being used in the industry should be considered

Theoretical future technologies should not be considered in constructing TSLRIC

studies, because it is impossible to know how much such theoretical technologies

will cost or how they will be configured or if, in fact, they will ever become

commercially available

13 WHAT DEMAND ASSUMPTION IS USED FOR TSLRIC STUDIES?

14 A TSLRIC study considers a forward-looking network that is designed to

accommodate current levels of demand for all sen/ices and basic network15

functions. This means that TSLRIC studies consider the costs of a network that is

built from scratch," assuming current wire center locations, to serve all current

demand as well as demand anticipated within the current universe of customer

locations. These studies identify total "rel:>Iacement" costs, rather than the costs of

A.

Q.

A.

adding equipment to an existing network to meet a small increment in demand
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1 Thus, the studies consider the efficiencies associated with building a network to

2 serve total demand.

3

4

5

TSLRIC studies consider the average cost for all units of demand, rather than the

marginal cost of the next or last unit of demand. Therefore, the TSLRIC studies

identify the total cost of offering the service-defined as the total costs incurred by

6

7

8

9

10

Qwest while offering the service. In the Qwest studies, these total service costs

are unitized, and stated as an average cost per unit. The TSLRIC or direct costs

serve as a price floor of Qwest's retail services, such that the retail rate equals or

exceeds the price floor pursuant to the Arizona Administrative Code (AAC)

regulations regarding the pricing of services (A.A.C. § R14~2-1310).

11 DO THE cosT STUDIES IDENTIFY DIFFERENT TYPES OF COSTS?

12 Yes. The Qwest cost studies identify the total long run incremental costs directly

13 associated with the service. These are the direct costs that would be eliminated if

14

15

the service were not offered, and include volume sensitive costs (Le, costs that

vary with the volume of a service) and service specific 17xed costs (i.e., costs that

16 are caused by the service, but do not vary with volume).

17 The TSLRIC includes the costs associated with the investment needed to provide

18

'19

20

Q.

A.

the service (e.g., depreciation, maintenance) plus other expenses associated with

offering the service (e.g_, product management, sales expense, etc.). Qwest's cost

studies normally show TSLRK3 on a unitized basis, which is simply the total
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service long run incremental cost divided by the total number of units of the

service

The studies also identify Network Support costs associated with the provision of a

group of services. Network support costs are network administration and

engineering costs that vary directly with the total volume of the group of services

being provided and is not directly dependent on the quantity of any individual

service in that group. The Qwest cost studies also display Network Support costs

on a unitized basis

Finally, the cost studies display the sum of the Total Direct (TSLRIC) and the

Network Support costs (Shared Costs)

11 Q. DOES QWEST INCUR OTHER COSTS ABOVE AND BEYOND THE DIRECT
AND NETWORK SUPPORT COSTS?

13 Yes. Qwest also incurs common overhead costs. Common overhead costs are

14

16

A.

the costs a firm incurs as a result of doing business that are not associated with a

specific service or a specific group of services. These costs represent a significant

expense to the corporation. Examples of common overhead costs include

executive compensation and planning expense, cost for accounting, finance, public

policy, human resources and legal organization, and general and administrative

expenses not directly related to services or groups of services. Common costs are

not included in the TSLRlC calculated in Qwest's studies, but nonetheless
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represent real costs that must be recovered in prices (sometimes referred to as

contribution to common cost) and, thus, are included in calculating the fully

aHoy:ated cost (FAC) of a service or services

4 Q. DO TSLRIC STUDIES FOLLOW THE PRINCIPLE OF COST CAUSATION?

5 Yes, TSLRIC studies follow the principle of cost causation. If a service causes an

10

investment to be made, or an expense to be incurred, these costs are included in

the study for the service. When investments (e.g., switching) are utilized by more

than one service (e.g., basic exchange service, message telecommunications

service, switched access), the investment costs are assigned to each service

based on the consumption (usage) of the investment by the given service

11
12

ARE QWEST'S TSLRIC STUDIES BASED ON THE ASSUMPTIONS AND
PRINCIPLES THAT YOU DISCUSS ABOVE?

13

14

The answer to that question is complex. This is because Qwestls TSLRIC studies

utilize investments determined by the Commission for unbundled network

elements (UNEs) in the wholesale cost docket (Docket No. T-00000A-00-0194)

16 Those investments resulted from models and cost studies that were used to

develop TELRIC. As I discuss below, there are many similarities between TELRIC

and TSLRIC cost methodologies, especially as relates to the development of ti"le

A.

A.

Q.

underlying investments utilized by the cost studies. However, as asserted in the

cost docket, Qwest does not agree with many of the determinations made by the

Commission in that docket. Nevertheless, because those investments were
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adopted by the Commission to form the basis of the cost of its forward-looking

network for Qwest's competitors in Arizona, and because Qwest assumes that the

Commission would reach the same conclusions in this proceeding with respect to

forward-looking costs, I have used those same investments to form the basis of its

TSLRIC costs

6 Q. ARE ALL OF QWEST'S TSLRiC COSTS BASED ON INVESTMENTS FROM
THE TELRIC DOCKET?

8 No. There are some retail services that do not rely on investments from the

Commission-determined wholesale costs either because there are not

corresponding unbundled elements that have been reviewed in a cost docket, or

the wholesale rates established by the Commission are not based on a

'14

discernable cost model. For example, in the case of Switched Access, Toll MTS

and Directory Assistance Qwest has developed investments using its own retail

models. Thus the costs that result from these TSLRIC studies are based on the

assumptions and TSLRIC principles discussed above, including the principle of

cost causation

17 How SHOULD THE TSLRiC DATA SUBMITTED BY QWEST IN THIS
PROCEEDING BE USED?

A.

For example, in Phase alA of the cost docket the Commission set interim unbundled transport rates
based on the results of an AT8.T Arbitration for which there are no corresponding cost model or
calculations available. Being unable to replicate the ordered transport rate Qwest used its current
transport cost model to develop transport costs in its TSLRIC studies, including the Switched Access, Toll
MTS and Basic Exchange services

Q.
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1 The information provided in the Qwest TSLRIC studies should be used as one

input in the pricing process. The economic costs that I am sponsoring provide

price floor information for each service (and group of services) in accordance with

the Commission rules. However, these costs do not by themselves define the

appropriate price level, Market demand and other factors should also be

considered in determining the actual price

Studies are useful in determining whether the direct revenues associated with a

service iii cover the direct forward-looking costs associated with the service

That is, the Commission rules require the revenues for a service or group of

services to cover the direct costs (i.e., TSLRIC) of the facilities, components or

capabilities used to provision the service or services. Therefore, if the price of a

service equals or exceeds the TSLRIC of the service, stated as a cost per unit, the

service passes the test without question. (A.A.C. § R14-2-1310 C(1))

14

A.

While the TSLRIC fs useful in determining whether the direct revenues from a

service cover the direct costs, TSLRIC by itself does not provide any information

as to whether the service covers its proportionate share of shared costs (network

support) and common overhead costs, which may be substantial. Nevertheless
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the Commission's pricing rules state only that a service must exceed TSLRIC as a

price floor

The pricing of a company's services must also consider common overhead costs

Thus, Qwest must price its services so that in total, among all services its common

overhead costs are recovered in addition to its Total Direct and Network Support

costs to remain a healthy, viable and growing corporation that can continue to

invest in new products and services. If the firm can not receive contribution from

products to help recover these overhead costs, the products are not likely to be

offered by the firm

QWEST'S TSLRIC STUDY PROCEDURES

11
12

WHAT PROCEDURES DOES QWEST USE TO IDENTIFY ITS TOTAL SERVICE
LONG RUN INCREMENTAL COSTS?

13

14

Although each study is performed separately, the Qwest TSLREC studies all utilize

a common approach in the calculation of results. The majority of costs can be

15 described as recurring or non-recurring, but some fall into the category of

transaction costs that occur as transactions are made, Examples of transaction

costs occur with Directory Assistance, Message Toll, Switched Access, and

Operator services. In this section of my testimony, l describe the methods used to

calculate recurring and non-recurring costs because they represent the majority of

Q.

A.

the costs Qwest incurs
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1 Q. PLEASE DEFINE RECURRING COSTS

2

3

4

Recurring costs are the ongoing costs associated with providing a service

Recurring costs are generally physical asset or "investment-related", and include

both capital costs and operating expenses. These costs are often presented as a

cost per month or per unit of usage (e_g., per minute of use, or per call or inquiry)

and are incurred throughout the time period the service is provided to a customer

7 Q. PLEASE DEFINE NON-RECURRING COSTS

8 A.

9

10

Non-recurring costs are the one-time costs that are incurred at the time a customer

establishes, disconnects or changes service. These costs, also referred to as

provisioning costs, normally result from a customer service order and are

predominantly labor-related

A. Recurring Cost Procedures

13
14

Q. PLEASE SUMMARIZE THE PROCEDURES USED TO CALCULATE
RECURRING COSTS

15

16

Qwest's cost models all employ the same basic procedures to arrive at monthly

recurring Total Direct or TSLRIC, Network Support and common overhead cost

estimates that make up the fully allocated costs. The basic steps of performing a

study are as follows

A.

A.

Arizona Administrative Code (ACC) § R14-2-1310
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Define the Service. The cost analyst works with product management

and technical staff to define the seivioe to be studied. This step includes

identification of all the network components that are needed to provide the

service. and an estimation of demand for the service

Normally the investment required to

provide the service is estimated either based on a special study or using

investment models utilizing the forward-looking cost principles discussed above

However, as I have already mentioned, the studies I am sponsoring in this

proceeding are based on the investments determined by the Commission

previously in the wholesale cost docket. To the extent that the TSLRIC studies

require investments for elements that were not determined in the cost docket

those investments are based on Qwest's forward-looking engineering practices

and include the actual vendor prices for material and equipment, plus the cost to

place the equipment, including capitalized labor costs

Development of Investment.

When appropriate, investment loading factors are used. For example

investment in land and buildings is identified via the application of an investment

loading factor to central office equipment investment

Investment-related

capital costs (i.e., depreciation, cost of money, income tax) are calculated based

on the application of annual cost factors to the investment. Capital cost

comprises a large portion of total service cost, and the level of capital cost is

Estimation of Investment-related Capital Costs.
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impacted by the depreciation lives for the relevant plant accounts and the

weighted cost of debt and equity capital that is used

Estimation of Operating Costs. Operating expenses for TSLRIC

recurring cost studies fail into three major cost categories -.

costs, and fully allocated costs. These costs are estimated, in most cases

utilizing annual cost factors

direct costs, shared

Direct costs consist of network costs (capital, maintenance, and other operating

taxes), element-specific expenses (i.e., billing and collection. application

software, etc.) and marketing costs. Network capita! and maintenance costs are

investment-related expenses which are calculated based on annual cost factors

and applied to product/service investment amounts. Other operating taxes are

calculated based on forward-looking investment amounts and are expressed as

cost factors. Element-specific expenses are costs unique to each service and

are typically determined on an individualized basis. Marketing costs are

calculated based on annual cost factors for specific business segments (i.e

retail or wholesale)

Shared costs consist of Network Operations expenses. They are calculated

based on forward-looking investment amounts and are expressed as cost factors

which are applied to the direct cost amounts

Fully allocated costs consist of support asset costs (i.e., land, buildings

computers, etc), common overhead costs, and uricoiiectibies, and are calculated

in a hierarchical nature. These are expressed as cost factors to be applied to ail
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preceding cost elements. The uncollectible cost factors are unique for the retail

and wholesale specific business segments

After costs have been estimated, this data is

reviewed and compared with other cost data, to assure reasonableness. Results

are compared across states and across services to check for reasonableness. In

addition, forward-looking loop investment data is compared with actual recent

construction expenditures

Validation of Results.

8 How DOES THE COST ANALYST OBTAIN THE VARIOUS INPUTS FOR THE
STUDY?

10

11

12

On a day-to-day basis, as a cost analyst is completing a study, he or she works

closely with a broad spectrum of resources and personnel within Qwest, and

external to Qwest. A cost analyst collects data and analyzes alt the resources

Qwest uses to provide a service or group of services-a function that is considered

critical to the success of the product team

15

18

A.

Q.

The cost analysts work with product managers to develop sen/ice descriptions and

to evaluate proposed methods of operation. They work closely with the engineers

that design the service to identify component parts for the service, and to

determine engineering capacity. Cost analysts work with depreciation specialists

to determine the economic life of the equipment, with billing personnel to identify

the billing requirements, and with product managers and demand and forecasting

analysts to estimate demand. They also work with Qwest purchasing personnel
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1 and vendors to determine prices charged to Qwest, and of course, the cost

2 analysts work closely with other analysts and managers within the cost

3 organization.

4 Q. IS QWEST SUBMITTING RECURRING COSTS IN THIS PROCEEDING?

5 Yes. The recurring costs that I am sponsoring in this proceeding are summarized

in Exhibit TKM-01 .6

7 B. Non-recurring Cost Procedures

8
9

Q. PLEASE SUMMARIZE THE GENERAL PROCEDURES USED BY QWEST TO
CALCULATE NON-RECURRING COSTS.

10 Qwest follows six steps to produce non-recurring costs:

11

12

13

t. The cost analyst, working with a product team, identifies the activities

necessary to establish a particular service or network element for a customer,

e.g. installation of a telephone line.

14

15

16

17

18

A.

A.

2. Based on special studies and input from subject matter experts, the cost

analyst estimates the work time, and probability of occurrence associated with

each of these non-recurring activities. For example, the cost analyst evaluates

Qwest business office processes to detail the time needed for service

representatives to take particular types of service orders
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1

2

3. The cost analyst calculates the expenses for each activity by multiplying the

time required for each non-recurring activity by the appropriate labor rate.

3 4. The total costs for each separate activity are aggregated into a subtotal.

4

5

6

7

8

9

10

5. Operating expenses for TSLRIC nonrecurring cost studies fall into two major

cost categories - direct costs and fully allocated costs. These costs are

estimated using the same annual cost factors as were described above for

recurring cost studies, with two exceptions. Other operating taxes (which

primarily consist of property taxes) are not assigned to nonrecurring cost studies.

Shared network operations costs are also not assigned to nonrecurring cost

studies.

11

12

13

14

15

6. The costs for each service are validated to assure reasonableness. These

validations include comparisons with non-recurring estimates for similar Qwest

provided services, and comparisons with competitor estimates to the extent that

is possible. Input time and labor estimates are validated across service and

element offerings to assure consistent application.

16
17

Q. PLEASE IDENTIFY SOME OF THE MAJOR WORK ACTIVITIES THAT ARE
INCLUDED IN NON-RECURRING COST STUDIES.

18 A non-recurring cost study includes the costs of activities associated with a

19 customer's request for service. These activities may include: order negotiation and

20 preparation, plant assignment, circuit design, installation, testing, and order

21

A.

completion.
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1 IS QWEST SUBMITTING NON-RECURRING COSTS IN THIS PROCEEDING?

2 No. None of the products or services for which Qwest proposes to change prices

3 involve non-recurring rates, therefore I am not submitting non~recurring costs in

4 this proceeding.

5 QWEST'S TSLRIC STUDIES

6
7

IN THIS PROCEEDING, IS QWEST PROVIDING TSLRIC STUDIES FOR ALL
COMPETITIVE AND NON-COMPETITIVE SERVICES?

8

9 I

10

11

12

13

14

15

16

No, in this proceeding I am sponsoring recurring cost results only for the services

for which Qwest proposes to change prices or make other changes. In addition,

am providing the cost results for the basic exchange products that are used in

calculating the appropriate level of the AUSF funding need. Finally, I am providing

cost results for Switched Access service and Message Toll Service (MTS) due to

the consolidation of the Cost of Access Docket (Docket No. T-00000D-00-0672)

with this proceeding. Exhibits TKM-03 through TKM-11 provide non-proprietary

descriptions of each cost study. Proprietary Exhibit TKM-01 is a summary of the

results of these studies.

17 Q. WHICH STUDIES HAVE BEEN INCLUDED IN THIS PROCEEDING?

18

19

Q.

A.

A.

Q.

A. The studies are identified in the Index of Exhibits by the descriptions attached to

this testimony as Exhibits TKM-03 through TKM-11 .
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TSLRIC vs. TELRIC

2
3
4

SINCE THE LAST RATE CASE, THE COMMISSION HAS REVIEWED
CONSIDERABLE DETAIL REGARDING QWEST'S COSTS FOR UNBUNDLED
NETWORK ELEMENTS AND THE USE OF TELRIC STUDIES. DO TSLRIC
AND TELRIC STUDIES FOLLOW THE SAME ECONOMIC PRINCIPLES?

6 In principle, yes, While a Total Element Long Run Incremental Cost (TELRIC)

study identifies the cost of a network element, and a TSLRIC study identifies the

costs associated with a service. both studies follow the same overall economic

cost principles. Both TSLRIC and TELRIC studies identify the forward-looking

costs associated with the provision of a UNE or service in the long run. These

studies identify iota/ cost of the UNE or service, i.e., the average incremental cost

of providing the entire quantity of the element or service. The assumptions

methods, and procedures used in Qwest's TSLRIC and TELRIC studies should be

designed to yield the forward-looking replacement costs of reproducing the

telecommunications network, considering the most efficient least cost technologies

16 that are currently available

20

A.

Q.

In this proceeding the investments utilized in Qwest's TSLRIC studies are the

same as the investments determined by the Commission for TELRIC in the

previous wholesale cost docket. Those TELRIC investments are not based on

Qwest's models and inputs, rather they are the result of assumptions and inputs to

AT8T's HAI model with which Qwest disagrees. Nevertheless, because the

Commission has determined those TELRlC investments to be the appropriate
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forward-looking investments in Arizona, Qwest has utilized them as the basis for its

TSLRIC costs in this proceeding

3 Q. ARE THERE DIFFERENCES BETWEEN TSLRIC AND TELRIC STUDIES?

4 Yes. While TSLRIC and TELRIC studies have the same economic underpinnings

there are some methodological differences between the studies

6 Q. PLEASE SUMMARIZE THE MAJOR DIFFERENCE BETWEEN A TSLRIC AND
A TELRIC STUDY

8

9

10

12

As I noted earlier, TELRIC studies by definition capture the costs associated with

unbundled network elements while TSLRIC studies capture the costs associated

with finished services, (such as Residence Flat Rated, Business Flat Rated, etc.)

The major methodology difference between the two types of studies relates to how

certain costs are categorized. TSLRIC studies separately identify Total Direct (Le

TSLRIC), Network Support and common overhead costs that in total represent

fully allocated cost (i.e., FAC)

16

18

TELRIC studies seek to assign a greater portion of costs directly to a network

element, per the FCC's methodology. The FCC's TELRIC methodology explicitly

calls for some of the costs that are shared among services in a TSLRIC study to

be considered direct or attributed costs for an unbundled network element in a

A.

A.

TELRIC study. In addition, TELRIC results should include a percentage for

common costs in the total estimate. in contrast. Qwest's TSLRIC results include
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only the direct costs for each of the single services, whereas the costs which are

shared among services and the common costs resift in what is referred to as the

fully allocated cost

4 GIVEN THE METHODOLOGY DIFFERENCES THAT YOU HAVE DESCRIBED
DO QWEST'S TSLRIC AND TELRIC COST STUDIES USE SIMILAR INPUTS?

6 Yes. As discussed above. the studies use the same investment data. In addition

7

8

10

both TSLRIC and TELRIC studies use capital cost factor formulas, maintenance

factors, and other direct factors. Beyond the basic investments for the elements

that comprise the sen/ices represented by the studies, the inputs and assumptions

that are used by Qwest in its TSLRIC studies are those that it believes properly

reflect forward-looking costs to be used in this proceeding. The remaining costs

assigned (with the exception of marketing, advertising, and product-specific costs)

are the same, but are developed separately as retail and wholesale factors

14 Q. WOULD you PLEASE CLARIFY THE PURPOSE OF THE TSLRIC STUDIES?

15

16

As i mention above, the purpose of TSLRlC studies is to provide information to be

used as a price floor for retail services as required by Commission rules

THE ARIZONA UNIVERSAL SERVICE FUND

18
19
20

A.

Q.

A.

Q. MR. TEITZEL'S TESTIMONY RECOMMENDS ALLOWING QWEST TO DRAW
FROM THE ARIZONA UNIVERSAL SERVICE FUND (AUSF) TO DEFRAY ITS
COST OF PROVIDING SERVICE IN HIGH COST WIRE CENTERS. How
SHOULD THE LEVEL OF AUSF SUPPORT BE CALCULATED?
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1 The level of fund support should be calculated by determining the difference

2

3

4

5

between Commission-approved residential local exchange rates plus End User

Common Line Charge (EUCL) and Qwest's current costs for residential local

exchange service in wire centers represented by cost zones 2 and 3 as

established in the wholesale cost docket for UNE loops (Docket No. T-00000A-00-

6 0194). Arizona Administrative Code 14-2-1202(A) states;

7
8
g

10
11
12
13
14

The amount of AUSF support to which a provider of local basic
exchange telephone service is eligible for a given AUSF support area
shall be based upon the difference between the benchmark rates for
basic local exchange telephone service provided by the carrier, and
the appropriate cost to provide basic local exchange telephone service
as determined by the Commission, net of any universal service support
from federal sources.

15

16

17

18

19

20

Commission rule 14-2-1201(7) defines "benchmark rates" as local exchange rates

approved by the Commission for the local service provider, "plus the Customer

Access Line Charge approved by the Federal Communications Commission." To

determine the level of AUSF support, benchmark rates should be the statewide

local exchange rates currently in effect for residential and business customers,

plus the current EUCL. The Qwest local exchange tariff would continue to reflect

21 current rates, while the AUSF offset would ensure that residential customers in

22 Zone 2 and 3 wire centers pay precisely the same rate for local service as

23

24

25

A.

residential customers in Zone 1 wire centers and allow Qwest, or other competitive

providers of local service, to recover the costs of providing local service in these

high cost wire centers.



Zone 3 Residential

Lines in Service

AUSF Funding Need

Per Line

Total AUSF Monthly

Funding Need

Primary Line 160,000 $3082 $4,851 ,200

Additional

Line

20,000 $31.41 $628,200

Grand Total

AUSF Need

180,000 $5,479,400
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1 A sample calculation illustrating the required level of AUSF Zone 3 support is

2 shown before. For example, if the residential local exchange cost for wire centers

3 located in Zone 3 is $50.00, the approximate level of AUSF support required on a

4 per-line basis for a primary residential line in Zone 3 is $30.32 ($50.00 less the

5 recurring line rate of $13.18 less the End User Common Line Charge of $6.58)

6 For a secondary residential line, if the cost is $48.00, the approximate level of

7 AUSF support is $31 .41 per line ($48.00 less the recurring line rate of $10.00 less

8 the additional line EUCL charge of $6.5-39). This same calculation could be made

9 for Zone 2 using the Zone 2 residential line costs.

10

11

An example of the calculation of the monthly funding need for Zone 3 residential

lines using the sample per-line rate calculated above is provided in the table:

12 AUSF Support Estimate for Qwest Zone 3 Residential Lines

13

14

15

A similar calculation can be made for the total AUSF monthly funding need for

residential local exchange lines for wire centers located in Zone 2. Specific
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calculations by zone, based on the confidential cost results for basic exchange

services contained in Proprietary Exhibit TKM-01, are provided in Proprietary

Exhibit TKM-02

4
5
6

YOU HAVE PROVIDED A SAMPLE CALCULATION FOR RESIDENTIAL LINES
LOCATED IN WIRE CENTERS REPRESENTED BY WHOLESALE ZONES 2
AND 3. DOES THE AUSF CALCULATION APPLY ONLY TO RESIDENTIAL
LINES?

8 No. As shown in detail in Proprietary Exhibit TKM-02 the same AUSF calculation

9 has been made for business local exchange lines in Zones 2 and 3, as well. in

10

13

14

calculating the business package cost, the costs may also include an amount for

the features and/or additional lines that are part of the package. Based on the

calculations in Proprietary Exhibit TKM-02 only the business local exchange lines

in Zone 3 require AUSF funding, and although the overall business revenue

deficiency amounts to $1 .75 million, it represents only 2.7% of Qwest's total annual

AUSF fund request of $64.04 million

16 FOR LARGE EXCHANGE CARRIERS THE COMMlSSlON'S RULES REQUIRE
AN AUSF SUPPORT AREA TO USE u.s. CENSUS BLOCK GROUPS AND BE
TSLRIC BASED. IS QWEST'S AUSF REQUEST CONSISTENT WITH THIS
PROVISION?

20 Yes. The Model Documentation for the HAI cost model approved by the

21

22

Commission in the TELRIC cost docket (Docket No. T-0D000A-00-0194) indicates

that census block information for loop costs is used as the basis for customer

23

A.

Q.

A.

Q.

locations, As I discussed above, Qwest utilized the HAI-based investments
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previously determined by the Commission in the wholesale docket in its TSLRIC

studies

3
4
5

YOU HAVE USED QWEST'S FULLY ALLOCATED COST TO CALCULATE THE
AMOUNT OF AUSF SUPPORT NECESSARY. PLEASE EXPLA\N WHY THIS IS
APPROPRIATE

6 A.C.C. Rule 14-2~1202(A) states that AUsF support "shall be based upon the

7

8

difference between the benchmark rates for basic local exchange telephone

service provided by the carrier, and the appropriate cost to provide basic local

exchange telephone service as determined by the Commission...." As I explained

above, the total cost to provide a retail service includes the direct cost of the

service, the costs that are shared among groups of services and a contribution to

the common overheads of the corporation. If the AUSF support were calculated

using an amount that recovered less than the total cost to provide the service, then

the shared costs as well as the amount of contribution to common overheads from

16

basic local exchange telephone service would be borne entirely by the lines

located in Zone 1, Any necessary contribution not recovered from the Zone 1 lines

would have to be recovered from Qwest's other retail services. This would result

in an implicit subsidy of the Zone 2 and 3 business and residential basic exchange

customers. The purpose of a universal service fund is to help maintain affordable

rates in high cost areas and at the same time eliminate implicit subsidies for high

cost service* in addition, it is important to note that Qwest's CLEC competitors in

A.

Q.

For example Arizona Corporation Commission Decision No. 65472, December 19, 2002 states
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Zones 2 and 3 pay for unbundled network elements on the basis of TELRIC rates

that include shared and common costs. As discussed in Mr. Teitzel's testimony

because AUSF support is portable to qualifying CLECs it is important that the

AUSF surcharge calculation, based on the AUSF funding need, be sufficient to

cover the costs of any qualified provider on a competitively neutral basis

Therefore, the appropriate cost to use in calculating the AUSF support amount is

Qwest's fully allocated cost

8
9

10

Q. WILL YOU EXPLAIN HOW TO ESTIMATE THE PER-LINE AUSF SURCHARGE
NECESSARY TO FUND THE AMOUNT RESULTING FROM YOUR ABOVE
CALCULATIONS?

11 No. Mr. TeitzeI's testimony contains an explanation of the estimation of the per

12

15

17

line AUSF surcharge based on the monthly funding requirement calculated in my

Proprietary Exhibit TKM-02. However, as Mr. Teitzel explains, the actual level of

the AUSF surcharge must be calculated based on the AUSF fund amount

determined by the Commission in this docket in combination with actual data

provided by all telecommunications service providers in Arizona to the AUSF fund

administrator

CONCLUSION AND RECOMMENDATION

19 Q. WHAT IS YOUR RECOMMENDATION TO THE COMMISSION?

A.

Pursuant to Decision No. 56639, Dated September 22. 1989, the AUSF was established to maintain
statewide average rates and the availability of basic telephone services to the greatest extent reasonably
possible
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1 The Commission should approve the use of the TSLRIC results from Qwest's cost

studies (Proprietary Exhibit TKM-01) as meeting the Commission's requirement for

TSLRIC information, In addition, the Commission should base the computation of

the AUSF funding need on Qwest's fury allocated costs as represented in the

calculations above and as shown in Proprietary Exhibit TKM-02

6 Q. DOES THIS CONCLUDE YOUR TESTIMONY?

7

A.

A. Yes
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BASIC EXCHANGE COSTS

A. PURPOSE. SCOPE. AND APPLICATION
The purpose of this study is to estimate QWEST's recurring long-run incremental
costs to provide customers with Basic Exchange service on the telecommunications
network. This study includes local access (access line) and usage costs

B. DESCRIPTION OF SERVICE
The following defines the cost components of the various services provided with this
study

The access line is defined as all the non-traffic sensitive plant facilities and operating
expenses associated with the customer's basic telephone service. That is to say, those
costs that do not vary with the amount or type of usage. Access lines include the
subscriber loop facility, drop (service wire) facility, and the non~tratlfic sensitive
portion of the central office (NTS COE). In addition to those physical parts, the access
line also includes costs associated with the maintenance of the basic number listing
database for the telephone directory, and the billing and collection costs for the basic
customer monthly bill

The subscriber loop is composed of those outside plant and circuit facilities extending
from the central office switch to and including the customer serving temiinal. The
cost of the loop does not include any inter-office trunk (wire center to wire center)
facilities. Inter-office facilities are considered part of the traffic sensitive (usage)
costs
For certain customers, the loop includes building cable up to and including the main
building tenninal in addition to the other traditional construction types (fiber optic &
copper underground, buried and aerial cable). Included in the costs for the outside
plant loop facilities are the cables, associated supporting structures (underground
conduit, manholes, and poles), cable terminals, air drying equipment and other non
mechanical signal modifying and enhancing devices for both fiber optic and copper
loops. The loop includes the circuit equipment terminals, repeaters, and channel plugs
associated with pair gain devices

The drop or service wire includes the cost of wire facilities between the customer's
serving outside plant terminal and the customer's service location. A station protector
or network interface is also included in the cost of the drop facility. Drop wires may
be aerial or buried

The non-traffic sensitive portion of the central office (NTS COE) costs include
equipment for the main distributing frame (MDF) and MDF protectors, line cards
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office alarms, and power distribution frames. This equipment is sensitive to the
number of lines served by the central office, but not to the amount of traffic (usage)
going through the office. Therefore, the cost of equipment is associated with the
incremental cost at exchange access lines, not the incremental usage costs of a
particular switched service

The basic exchange service customer receives a listing in the white pages directory as
well as a listing in the directory assistance database. The cost associated with
providing this listing is included in this study for all services where appropriate

The Billing & Collection cost included in the basic exchange services cost study
covers the recurring incremental billing and collection costs associated with the
preparation, rendering, and collection of Customer Record Information System (CRIS)
bills

Costs for local exchange usage are included in the cost study
Local exchange usage provides two-way telephone communications between end users
within the same local calling area via the local public switched network. The
communication path for this service extends from the sewing wire center where the
call originates to the serving wire center where the call tenninates

Usage includes costs for end office switching, tandem switching, interoffice facilities
and terminations, measurement equipment, operator assistance and preparation of bills
for local measured service

See Assumptions Section for particulars regarding the inputs to this study

c. STUDY METHODOLOGY

Recurring Basic Exchange costs by service are developed by first accumulating the
various investments for separate cost components and combining them with other
miscellaneous inputs to calculate an investment for each component. After
investments are identified by component, the components are combined to yield
investments by product or service type

Each investment by account code and component, are entered into the Retail Cost
Program Model to calculate costs for each service. The program applies the
appropriate annual cost factors for the jurisdiction and services being studied

D. STUDY ASSUMPTIONS
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For this study, Loop, Drop, Pol't and Usage investments come from the HAI model
compliance runs underlying the rates in the Arizona SGAT. DID P011 investments
come from the Qwest Integrated Cost Model (ICE) compliance run. All other
investments inputs come from Qwest internal models.
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XX Database Access Service Costs

A. PURPOSE. SCOPE. AND APPLICATION

The purpose of this study is to estimate the long run incremental costs associated with
XX Database Access Service. This study reflects the cost of the technology and

methods of operation, which will be used to serve growth in the XX Database
Access Service. The results of this study may be used for pricing and other
management decision making. In general, these costs represent the price floor for the

XX Database Access Service. Service and equipment charges or other nonrecuning
costs are not included in this study

B. DESCRIPTION OF SERVICE

800 Database Access Service allows Access Customers to provide SXX service toll
free, to originating end users. 800 Database Access Service gives full number
portability to SXX subscribers, since carrier identification is performed using ten digits
of the XX number. 800 Database Access Service is an originating service that
utilizes trunk side switched access and relies on ten-digit translation to identify and
deliver traffic to the appropriate Access customers. Qwest communications will
perform the carrier identification function based on the dialed digits to determine the
customer location to which the call is to be routed. The routing of the XX call will be
in accordance with die Service Management System (SMS/800) information residing
in the QWEST Service Control Point (SCP). The service is provisioned to all access
tandems, stand-alone operator switches equipped as SSPs in the LATA, and all SSP
equipped end offices. An Access customer whose end offices home on a QWEST
access tandem!SSP may choose to route XX traffic  to  the  tandem. Carrier
identification will be performed and calls will be routed to the designated carrier 800
residing in the QWEST SCP. The 800 call will be routed to the Access Customer's
tnpk at the QWEST access tandem/SSP

Vertical Features
In addition to the basic carrier identification function. 800 DB Access Service
subscribers may request vertical features through a Responsible Organization in
accordance with the SMS/800 User Guide. Vertical features will be maintained
within the QWEST SCP when technically feasible

POTS Translation
The POTS Translation vertical feature provides the option of having the ten-digit
POTS number (i.e.,  NPA-NXX-XXXX) delivered instead of the XX dialed
number (i.e., l+8XX-XXXX) delivered to the sen/ice provider
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Call Handling and Destination Features:
Call Handling and Destination Features allow service subscribers variable routing
options by specifying a single carrier, multiple coniers (Exchange and/or
Interexchange Carriers), single termination or multiple tenninations.

c. STUDY METHODOLOGY

The hardware and software equipment costs were identified using the QWEST SSH
Core Model. This model was developed to determine the economic costs of
QWEST'S Common Channel Signaling (CCS)/SS7 network. These economic costs
are used to estimate the costs of services that use the SS7 network. One of these
services is the InterLATA and IntraLATA XX Service. The tern "cost" used in the
model refers to initial cash outlays for hardware and software. Because software may
be expensed, the tern investment is not used. The model outputs expressed in terns
of costs represent only the initial cash outlays. These outputs are die basis upon
which the capital-related and operating expenses associated with these initial cash
outlays are computed.

The QWEST SSH Core Model outputs are input to the Retail Cost Model.
Expense include (Billing Expenses) a One time billing expense to open SXX Codes
on a recurring basis- and also (Service Control Point SCP expenses) engineering
program support, SCP software support, and a one time software on-site installation
and support on a recurring basis.
Expenses are spread over the total levelized XX Data base calls.

D. STUDY ASSUMPTIONS

This cost study utilized forecasted interstate and intrastate XX traffic. The logic for
using all XX traffic is that the CCS cost model develops a unit cost based on XX
traffic for all jurisdictions that would be utilizing the CCS network. The CCS
network is utilized as a regional network whereby some states access centralized
network elements residing in other states. The deployment of the network elements
was based on technical requirements, geographic location and disaster recovery, and
not for specific state requirements.
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DIRECTORY ASSISTANCE

COMPLETE A CALL

A. PURPOSE. SCOPE. AND APPLICATION
The purpose of this study is to estimate the 2004 long-run incremental costs that
QWEST will incur for providing Directory Assistance Complete A Call. This study
develops statewide average long run incremental costs and the results are displayed on
a per call basis

B. DESCRIPTION OF SERVICE
Directory Assistance Complete A Call offers automatic call completion on local and
intralata Directory Assistance call

c. STUDY METHODOLOGY
The cost components included in this study are switch investment, switching and
transport, and billing expenses

D. STUDY ASSUMPTIONS

1. Costs are calculated for fonvard looking digital offices only
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LOCAL DIRECTORY ASSISTANCE

A. PURPOSE. SCOPE. AND APPLICATION

The purpose of this study is to estimate the 2004 long-run incremental costs that
QWEST will incur for providing Retail Local Directory Assistance. This study
develops statewide average long run incremental costs and the results are displayed as
Fully Allocated costs. Costs are stated on a per call basis

B. DESCRIPTION OF SERVICE

Directory Assistance service provides telephone number and address information for
the business, residence, or government listing the caller requests

c. STUDY METHODOLOGY

The cost components included in this study are operator related expenses, equipment
related expenses, dedicated facilities expenses, transport and switching expenses, and
billing expenses

D. STUDY ASSUMPTIONS

1. AH costs displayed are a 2004 level

2. Costs are calculated for forward looking digital offices only
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NATIONAL DIRECTORY ASSISTANCE

A. PURPOSE. SCOPE. AND APPLICATION

The purpose of this study is to estimate the 2004 long-run incremental costs that
QWEST will incur for providing Retail National Directory Assistance. This study
develops statewide average long run incremental costs and the results are displayed as
Fully Allocated costs. Costs are stated on a per call basis

B. DESCRIPTION OF SERVICE

National Directory Assistance is a service whereby a local QWEST caller can obtain
telephone numbers for any state within the United States. QWEST customers would
simply dial the QWEST National Directory Assistance number to request a listing
they need, whether it's across town or across the nation

c . STUDY METHODOLOGY

The cost components included in this study are operator related expenses, equipment
related expenses, dedicated facilities expenses, transport and switching expenses
database access expense, listings imputation expenses, and billing expenses

D. STUDY ASSUMPTIONS

1. All costs displayed are a 2004 level

2. Costs are calculated for forward looking digital offices only
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INTRASTATE INTRALATA
MESSAGE TELECOMMUNICATIUNS SERVICE (MTS)

A. PURPOSE. SCOPE. AND APPLICATION

The purpose of this study is to estimate the 2004 long-run incremental costs that
QWEST Communications will incur for each billed minute fuse for Intrastate
IntraLATA Message Telecommunications Service (MTS) within the State of Arizona

This study develops statewide average long run incremental costs (LRIC) costs, Costs
are stated on a billed minute basis

Traffic sensitive usage costs are provided for interexchange transport, tandem
switching, end office switching, measurement, intercept, toll assistance, and billing

B. DESCRIPTION OF SERVICE

Message Telecommunications Service (MTS) is a long distance toll telephone service
that allows telephone communications between users in two different local calling
areas. It provides two-way transport of end-user message toll calls within a given
LATA via the interexchange public switched network

The communication pads for this service extends from the serving wire center for the
end user that originates the call to the sewing wire center for the end user where the
call is terminated

This cost study includes the costs for the following components

The interexchange transport transmission path between the originating and
terminating end offices. It includes interoffice trunk facility and termination
and signaling equipment as well as tandem switching equipment

b. Traffic sensitive switching components in the originating and terminating end
offices

a.

c. Basic Intercept service which includes limited mechanical announcements
informing callers of new numbers, referral numbers and/or line status. This
cost is included in the switching costs
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d. Billing and Collections that provide the billing mechanism for QWEST to
charge end users for the use of our toll network, It also includes costs to the
business office for MTS customer inquiries

Operator Assistance that includes providing operator support for MTS calls
This includes miscellaneous operator support for calls such as dialing
instructions and connections to directory assistance

Measurement equipment components located within the switching machines
and teleprocessing measurement costs

c. STUDY METHODOLOGY

Two QWEST Communications models are used to calculate the long-run incremental
investment of the QWEST network. The Switching Model calculates the investment
associated with switching and measuring calls in end office and tandem switches and
the Transport Model (TM) calculates the investment associated with transporting calls
over the QWEST interoffice network. Both investment models calculate the
incremental investment for network components that are not product or service
specific

Investment associated with Billing and Collections, Operator Assistance and
Measurement Polling are calculated in separate studies

Per call set-up and per conversation minute investment for end office switching
tandem switching and measurement from the Switched Usage Model and interoffice
facility and terminations from the Transport Model are mapped to specific services
using the Microsoft® Excel spreadsheets located in this study. The spreadsheets
calculate the investment of specific services by determining the quantity of the
network components required for specific services, adding in the appropriate Billing
and Collection, Operator Assistance and Measurement Polling investment and
formatting the investment into the rate structure of the services being studied

Current year investments in the Switching Model and the Transport Model (TM)
along with forward-looking trended 2002 factors were applied to the investments via
the Retail Cost Program (RCP) to create 2003 costs for end office switching
measurement, tandem switching, and switched transport

Costs are identified on a per minute of use (MOU) basis. The investment is actually
calculated on a per call set-up and per minute basis within the investment models, but
are converted to the MTS MOU format by spreading the c-all set-up investment across
the average duration of an MTS call. Set-up investment and MOU investment are

f.

e.
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added to create a total investment per MOU. These conversions are made in the
Microsoft®  Excel spreadsheets

The costs identified in this study represent average per unit costs when demand for the
services studied starts at zero. Total network demand is calculated in the Switching
Model using office characteristics and busy hour data for each of the QWEST central
offices in the study

D. STUDY ASSUMPTIONS

Costs are based on a least cost scorched node scenario and represent the cost of
fully replacing the network required to provision the service, beginning from the
existing grid of network nodes used by QWEST today

b. Costs do not reflect the emergence ofwidcspread competition in the local
exchange market

c. All network investments are forward-looking

i. Switching and transport equipment and facilities are digital
ii. SONET is the forward looking technology in the interoffice network

a.

d. Standby capacity is a volume-sensitive cost. Non-volume sensitive spare
switching capacity (e,g., modular spare) is a shared cost. Please refer to
documentation for the Switching Cost Model for further explanation
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SWITCHED ACCESS SERVICE

A. PURPOSE. SCOPE.. AND APPLICATION

The purpose of this study is to estimate the 2004 long-run incremental costs

QWEST Communications (QWEST) will incur for each minute of use for Switched Access
Service within die State ofARIZONA

This study develops statewide average long run incremental costs (LRIC). All costs are stated
on a per minute of use (MOU) basis and are for Local Switching, End Office Trunk Ports
Tandem Switching, Tandem Trunk Ports, Common Transport Multiplexing, and the tandem
switched portion of Local Transport

B. DESCRIPTION OF SERVICES

Switched Access Service provides the transmission path required by an Interexchange Carrier
(INC) to extend its telecommunications facilities to end users via QWEST's intraLATA
switched network. This path extends from the Interexchange Carrier's Point of Presence
(POP) to the end office serving the end user's premises. It provides an Interexchange Ca1Tier
with access to end users and provides end users access to the facilities of an Interexchange
CarTier for the purpose of making or receiving calls. Switched Access Service provides the
capability to both originate and terminate calls to end users

This cost study addresses three cost components associated with Switched Access Service
Local Switching, Tandem Switching and Tandem Switched Local Transport are described as
follows

A. Local Switching

Local switching consists of

1) Originating and/or terminating end office switching

2) Basic Intercept service which includes limited mechanical announcements
informing callers of new numbers, referral numbers and/or line status

3) Carrier access billing which provides the billing mechanism for QWEST to
charge Interexchange Cam'ers for use of the QWEST local network
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4) T011 assistance which includes providing operator support for Switched Access
calls. This includes miscellaneous operator support for calls such as 0- No
attempt, dialing instructions, and connections to directory assistance

5) Measurement equipment components located within the switching machines
and teleprocessing measurement costs associated with polling switching
machines to obtain billing information

6) The cost of local switching is calculated without the end office shared tnpk
polT and well as the cost for the shared trunk port on per MOU and as a
dedicated monthly cost at a DSO level

B. Tandem Switching
This includes the usage sensitive cost of switching an originating or terminating call
through an Access Tandem switch

A monthly cost for a dedicated tandem tank pop at a DS() level is included

C. Tandem Switched Local Transport
Tandem Switched Local Transport provides the transmission path from the wire
center serving the Interexchange Carrier's Point of Presence through the Access
Tandem Switch to the end office which serves the end user. This study calculates
costs for the two elements of Tandem Switched Transport

1) Non-Distance Sensitive

a. Common Transport Multiplexing. This element identities the usage sensitive
costs associated with multiplexing common interoffice facilities in end offices and
tandem switches. These multiplexing costs are stated for each of the mileage

b. Common Transport Terminations. This element identifies the usage sensitive
costs associated with terminating interoffice facilities in end offices and tandem
switches. These termination costs are stated for each of the mileage bands

2) Distance Sensitive

The costs identified in this element are also usage sensitive and are associated with
the outside plant facilities and intermediate
multiplexing which is required to connect central offices and tandem switches in
the QWEST network. The costs are different by mileage bands as the costs vary
by the distances between the offs
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c. STUDY METHODOLOGY

Two QWEST Communications (QWEST) models are used to calculate the long-run
incremental investment of the QWEST network. The Switching Model calculates the
investment associated with switching and measuring calls in end office and tandem switches
and the Transport Model (TM) calculates the investment associated with transporting calls
over the QWEST interoffice network. Both investment models calculate the incremental
investment for essential network components which are not product or service specific.

Investment associated with Billing and Collections, Intercept, Operator Assistance and
Measurement Polling are calculated in separate studies.

Per call set-up and per conversation minute investment for end office switching, tandem
switching and measurement from the Switched Usage Model and interoffice facility and
terminations from the Transport Model are mapped to specific services using the Microsoft®
Excel spreadsheets. The spreadsheets calculate the investment of specific services by
determining the quantity of the network components required for specific sen/ices, adding in
the appropriate Billing and Collection, Intercept, Operator Assistance and Measurement
Polling investment and formatting the investment into the rate structure of the services being
studied.

Current year investments in the Switched Usage Model and the Transport Model (TM) along
with forward-looking trended 2002 factors were applied to the investments via the Retail Cost
Program (RCP) to create 2004 costs for end office switching, measurement and tandem
switching

Costs are identified on a per minute of use (MOU) basis. The investment is actually calculated
on a per call set-up and per conversation minute basis within the investment models, but are
converted to a per MOU basis using the Microsoft® Excel spreadsheets to match the Switched
Access tariff format. The spreadsheets in Tab 5 are used to make the conversion.

Billing and Collections, Operator Assistance, and Measurement Polling expenses are
calculated in separate studies.

No product specific advertising expenses are included in this study.
The costs identified in this study represent average per unit costs when demand for the services
studied starts at zero. Total network demand is calculated in the Switched Usage Model using
office characteristics and busy hour data for each of the QWEST central offices in the study.

D. STUDY ASSUMPTIONS
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a) Costs are based on a least cost scorched node scenario and represent the cost of fully
replacing the network required to provision the service, beginning from the existing grid
of network nodes used by QWEST today

b) Costs do not reflect the emergence of widespread competition in the local exchange
market

c) All network investments are forward-looking

d) Switching and transport equipment and facilities are digital

e) SONET is the forward looking technology in the interoffice network

D Standby capacity is a volume-sensitive cost. Non-volume sensitive spare switching
capacity (e.g., modular spare) is a shared cost. Please refer to documentation for the
Switching Cost Model for further explanation

g) The Switching Model output does not include the SSH investments
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CUSTOMIZED CALL MANAGEMENT SERVICES

A. PURPOSE. SCOPE. AND APPLICATION

The purpose of this study is to estimate the long run incremental costs QWEST will
incur to provide Customized Call management Services (CCMS)/CENTRON 1

Costs are stated on a sen/ice element basis and are used as an input to the pricing of
the Customized Call Management Services (CCMS)/CENTRON 1 service elements

B. DESCRIPTION OF SERVICE

CCMS/CENTRON 1 is composed of standard and optional features. CENTRON l is
available to individual line residence customers and CCMS is available to individual
line business customers wishing to combine one or more exchange access lines into a

Standard Features

Call Hold/CONSULTLINE A user of CCMS/CENTRON 1 service can place any
established call on hold by dialing a control code. This frees the line to originate
another call or use the call pickup feature. Call Hold is the service offering for
resident customers, CONSUL TINE is the service offering for business customers

User Transfer The  user  o f  CCMSlCENTRON l se rvice  can t r ansfe r  any
established call to another line within or outside the package

Conferencing The user of CCMS/CENTRON 1 service can hold an in-progress
call and complete a second call while maintaining privacy from the first call. In
addition, the user may choose to add on the previously held call into a three-way
conference

Optional Features

Alternate Answering - (Busy Line) This feature automatically transfers incoming
calls that encounter a busy condition to an alternate designated line

Alternate Answering (Call Forwarding-Don't Answer) This feature
automatically transfers incoming calls that encounter a don't answer condition after
a preselected number of rings (from 1 to 7) to an alternate designated line
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Alternate Answering -  (Cal l Forwarding-Busv/Don't Answer) This feature
automatically transfers incoming calls that encounter a (1) busy condition and/or a
(2) don't answer condition after a preselected number of rings (from l to 7) to an
alternate designated line

Call Forwarding-Variable A function which allows incoming calls to be forwarded
to another telephone number. The number the calls are forwarded to may be
changed as required by the customer

Call Pickup Group This feature enables a user of CCMS/CENTRON 1 service to
answer a call which has been directed to another line in the package

Call Waiting This feature provides a tone alert to a CCMS/CENTRON 1 service
user who is on an existing call that another call is waiting

Convenience Dialing This feature allows CCMS/CENTRON 1 user to abbreviate
dialing patterns for frequently called numbers. By dialing an access code of one or
two digits, a customer can dial up to six (6) or thirty (30) preprogrammed numbers
All lines in a package may share the same (30) number list, or the (30) number may
be available to an individual line only. The (6) number list is available on an
individual basis

Programmable Call Forwarding Busy Line

Programmable Call Forwarding Don't Answer

Six-Wav Conferencing (Business Qnlv) This feature permits the CCMS customer
to establish a conference call with up to six (6) conferees, including the originator
Conferees may be inside or outside the CCMS system

CLASS Features: Investment support secured from separate CLASS study. Call
Rejection, Continuous Redial, Last Call Return, Priority Call, and Selective Call
Forwarding

c. STUDY METHODOLOGY

The feature investments are obtained firm the Qwest Switching Cost Mode] (SCM)
for digital stored program controlled central offices

The switch investments include feature hardware and applications software
appropriate for each feature. The investments are converted to monthly costs using
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monthly cost factors, e.g. land and building, which are applied through the use of the
Windows Personal Cost Calculator (WINPCB) cost program

The WINPC3 model develops Long Run Incremental Costs (LRIC) from investments
and/or expenses associated with Qwest products and services, A detailed description
of this program is provided in the Model Description tab

The investments are converted to monthly costs using monthly cost factors, which are
represented as investment based and expense based. Examples of investment based
factors include Capital and Ad Valorem taxes. Capital costs consist of depreciation
income tax, and cost of money. Examples of expense based factors would include
administration and business fee taxes

D. STUDY ASSUMPTIONS

1. All costs displayed are represented on a per line basis

2. All resuming costs are weighted between two switch types

3. A11 network investments are forward looking
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DSO PRIVATE LINE SERVICE
NAC AND CHANNEL PERFORMANCE

A. PURPOSE. SCOPE. AND APPLICATION

The purpose of this study is to estimate Qwest's 2004 long-run incremental costs for DSO
Private Line Service within the state of Arizona

This study develops statewide average total long run incremental costs. Costs are
specific to the state of Arizona and are stated on a per point of termination basis
unless specified otherwise. Cost results are based on Commission Prescribed Lives
and 9.61 % Cost Of Money (COM)

DSO Private Line Service costs are provided for NAC and Channel Performance

B. DESCRIPTION OF SERVICE

DSO Private Line Service provides the transmission facilities between the customer
designated premises, to the serving wire center or a Company Hub where bridging
multiplexing or connection to other services functions are perfolrned or to other
customer designated premises. Voice Grade/DSO facilities are available for Network
Access Channel, Channel Performance and for Interoffice Transport facilities

This cost study includes the costs for the following components

a. The Network Access Channel (NAC) rate category provides for the
communications path between the Demarcation Point and the serving wire enter of
that customer designated premises. One Network Access Channel charge applies
per channel terminated at the Demarcation Point. The NAC costs are comprised of
a 2-wire and a 4-wire facility, local subscriber loop and drop and a portion of the
central office Main Distributing Frame (MDF) that is used to make loop
connections

b. The Channel Performance rate category provides the electronic equipment
which is added to the Network Access Channel to provide the desired level of
transmission performance. It modifies the circuit with the basic performance
necessary for the circuit function. If appropriate, it may also provide various
signaling parameters to enhance the basic performance. Chamiel Perfonnances are
optional channel functions that maybe added to provide characteristics not included
with the standard capabilities of the basic Network Access Chamiel. One Channel



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672

Qwest Corporation
Exhibit TKM-11

Page 2, May 20, 2004

Performance charge will apply per chamlel terminated at the Demarcation Point on
the property where the customer is sewed

The following are definitions of the Channel Performance and Other Features and Functions
services provided by Qwest

Voice Grade Service Channel Performance

End-Link or Mid-Link Applications, This application is intended for customers requiring
Dedicated Transport as part of an overall circuit extending beyond the LATA. Several
channel performances are available to facilitate circuit compatibility and a mechanized
Design Layout Report (DLR) is available to assist the customer with the overall circuit
design. The network channel interface between the LEC facility and the remainder of the
overall circuit is referred to as the Mid User Point Of Termination (POT). The network
channel interface that is at the tenninating end of the overall circuit is referred to as the
End User POT. Following are the service categories that normally apply to the End-Link
or Mid-Link Voice Grade Service application

VG2~- Suitable for use as a voice two-point or multi-point dedicated circuit and switched
special service circuit. The transmission interfaces are either two wire or four wire

VG3-- Suitable for use as a two-point voice trunk type circuit. The transmission
interfaces are either two wire or four wire

VG6-- Suitable for voice grade analog data circuits, (applications may be limited). This
service is provided on a two-point or mu1ti~point basis. The transmission interfaces are
provided on a four wire basis only

VG7-- Suitable for two-point use for a switched or non~switched data circuit. The
transmission inter-faces are either two wire or four wire

VG]0-- Suitable for a specialized simultaneous two way voice grade analog data circuit
that extends LEC Digital Data Service into areas without digital data service facilities
This service is provided on a two-point or multi-point basis, The transmission interfaces
are provided as either two wire or four Wire

End-To-End Applications. This application is intended for customers requiring overall
Dedicated Transport within the LATA. No DLR mechanized Design Layout Report is
provided since the performance and maintenance will be the responsibility of the LEC
The network channel interface that is at the tenninating end of the overall circuit is
referred to as the End User POT. Following are the service categories that normally apply
to the End-to-End application
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VG32-- Suitable for use as a two-point or multi-point line-type circuit. The basic channel
is modified with Channel Performance providing no signaling, loop start, automatic
manual or code select signaling. Data capability may be added to specific combinations of
loop start signaling circuits. The loop start signaling option provides the additional
capabilities of extending the signaling ranges and of offering repeated ringing for PBX
station ports

VG33-- Suitable for use as a two-point trunk type circuit. The basic channel is modified
with channel performance providing no signaling, E&M or ground star signaling. Data
capability may be added to specific combinations of E&M or ground start signaling
circuits

VG36-- Suitable for use as a two-point or multi-point voice grade (analog) circuit. All
cha nnels  a r e p r ovided wuhba mda ta a nsmiiQ ameters modified by the
appropriate Channel Performance. Additional conditioning parameters may be added to
the basic channel performance. These conditioning parameters allow the selection of
attenuation distortion/envelope delay and inter modulation distortion as needed

Voice Grade Basic (VGB)--This service is a two-point and two wire transmission service
designed to provide a low cost communications path between two locations served from
the same wire center. This service does not provide technical specifications or signaling
and there is no guarantee of continuity

End-Link or Mid-Link And End-To-End Applications. A custom voice service may be
provided upon request to meet specific customer needs not provided by the standard AP
Channel Performances. These custom voice services are treated as "VGC" as described
below

Local Area Data Service (LADS) is furnished by the Company subject to the availability
of facilities suitable for base band transmission for digital data signals between two points
within the same serving wire center area. Normal service is provided between two points
that are not more than six route miles apart, as determined by the Company, using norm
cable routing between the points to be served. Channel lengths in excess of three route
miles per end from the serving wire center may be provided, however, a special
construction charge will apply to delta and reload the cable to the original exchange
specifications. The Company will not guarantee the noise and the insertion loss
characteristics of circuits in excess of six route miles

Low-Speed (Narrow Band) Analog Data Service Channel Performance



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-000000-00-0672

Qwest Corporation
Exhibit TKM~11

Page 4, May 20, 2004

End-To-EndApplication5. This application is intended for customers requiring overall
dedicated Transport within the LATA. No DLR mechanized Design Layout Report is
provided since the performance and maintenance will be the responsibility of the LEC
The network channel interface that is at the terminating end of the overall circuit is
referred to as the End User POT

Following are the service categories that normally apply to the End-to-End application

LS31-- Provides for data transfer at speeds within the range of 0 to 150 baud. The channel
is further defined by speed into the following functions

0 to 30 baud channels provide: (l) two point service used for key control circuits or
remote status monitoring, furnished on a two wire only basis, (2) two-point or
multi-point service intended for use in McCulloh Alarm type applications, furnished
on a two wire only basis, and, (3) DC channel (metallic channel) current interfaces on
a two wire basis. Available at the option of the LEC, on aerial intraoffice basis, only
where facilities and operations permit (this two-point or multi~point service is
intended for applications where DC continuity is required)

Low-Speed (Narrow Band) Analog Data Service Optional Features And Functions

EJ Centro! Ojice Bridging. McCul1oh Bridging allows the connection of up to twenty-six
customer premises. This bridging is only available with McCulloh Alamo type service
Telegraph Bridging allows the connection of three or more customer designated premises
Direct Bridging allows the connection of three or more customer designated premises on
the DC channel

c. STUDY METHODOLOGY

Qwest Communications uses three cost models to calculate the long run
incremental costs associated with its network, the Transport Model(TM), the Loop
Module Model and Channel Transmission Equipment Calculator (CTEC) Model
These models calculate the incremental costs of essential network components
The Retail Cost Program calculates the incremental costs of network components
based on investment input from these models

HAI investments were used for the Network Access Channel (NAC)

Qwest uses the Channel Transmission Equipment Calculator (CTEC) to calculate
the Long Run incremental investment for analog Private Line service. The CTEC
model contains several modules that calculate the Channel Perfonnance and
Optional Features and Functions investment for these two network services
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The Retail Cost Program was used to convert installed investments to monthly costs
by applying appropriate investment and expense factors to the installed investment

D. STUDY ASSUMPTIONS

1) Costs are based on a least cost scorched node scenario and represent the cost of
fully replacing the network required to provision the service, beginning from the
existing grid of network nodes used by Qwest today

2) A11 network investments are fowvard-looking

3) All costs displayed are a 2004 level

4) Cost results are based on Commission Prescribed Lives and 9.619
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EXECUTIVE SUMMARY

The purpose of my Direct Testimony is to discuss and support revisions to

Qwest's Private Line, Switched Access, and Billing and Collection services

Private line services are dedicated. direct connections between two or more

points. Qwest has completed a review of each of the individual price elements in

the Private Line Transport Tariff, taking into consideration the current costs for

each element, the highly competitive nature of private line services and the price

of competing services. The resulting price adjustments produce an increase in

revenue of just under $748,000 annually

Switched access service is provided by Qwest to interexchange carriers for the

purpose of connecting these carriers to their end~user customers via the local

switched network. I am proposing to revise the rates for the 800 Database

Switched Access product, to bring it into conformity with rates that are currently

in effect in the federal jurisdiction. The impact of this proposal is an annual

revenue increase of approximately $46,000. Mr. Ziegler discusses the potential

for additional Switched Access revisions in his testimony

Billing and Collection service allows Qwest to bill end user customers for the long

distance service provided by interexchange carriers ("laCs"). This service is a

holdover from divestiture of the Bell System in 1984, when laCs were not able to

bill customers directly. I am proposing that this service be deregulated in this

proceeding
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1 IDENTIFICATION OF WITNESS

2

3 PLEASE STATE YOUR NAME, OCCUPATION, AND PLACE OF

4 EMPLOYMENT.

5

6 I

7

8

9

10

My name is Scott A. Mclntyre. work for Qwest Services Corporation ("Qwest").

My title is Staff Director - Public Policy. My responsibilities include developing

marketing and pricing strategies for Qwest and supporting these strategies in the

regulatory arena. My business address is 1600 am Avenue, Room 3214, Seattle,

Washington 98191 .

11

12 PLEASE REVIEW YOUR EDUCATION, WORK EXPERIENCE AND PRESENT

13 RESPONSIBILITIES.

14

15 I earned a Bachelor of Science degree in Electrical Engineering at the University

16 of Washington in 1974. E have worked for Qwest (formerly U S WEST

17 Communications, inc. and before that, Pacific Northwest Bell) since 1970. in the

18

19 I

20

21

22

23

Q.

A.

A.

Q.

past 34 years, I have held many positions that have given me a broad

understanding of the telecommunications business. have experience in the

installation and repair of local residence and business telephone services. I also

have experience in analyzing and planning new central office equipment and

interoffice network facilities. l have performed cost analyses on many aspects of

the business and analyzed departmental budgets in great detail. From 1987 to
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1999, I managed private line voice and data products. This included the

development, pricing and marketing for a wide range of products serving

business customers across Qwest's fourteen-state region

Since July 1999, I have been in my current position as a policy and pricing

expert, representing Qwest on issues involving various services. I also represent

Qwest on issues concerning competition and performance measures. This wide

range of experience has provided me with an understanding of how services are

provided, the pricing and marketing that support these services, and the impacts

of regulation and competition

12 Q. HAVE you PREVIOUSLY TESTIFIED BEFORE THIS OR ANY OTHER

13 COMMISSION?

14

Yes. I have testified in Arizona, and 1 have also testified in Washington

Colorado, New Mexico, Oregon, Wyoming, Nebraska, Iowa, Minnesota, Idaho

Utah and Pennsylvania

PURPOSE OF TESTIMONY

21 Q. WHAT IS THE PURPOSE OF YOUR TESTIMONY?

22



Service Current Price Proposed Price
Low Speed Data Service

McCulloh $7.50 $8.00

DC Channels $4.00 $5.00

NoVoice Grade Service
Signaling

Voice Grade 2 - $14.00
Voice Grade 3 - $9.50
Voice Grade 6 - $13.80
Voice Grade 7 - $13.25
Voice Grade 10 - $11 .50
Voice Grade 32 - $9.75
Voice Grade 33 - $12.50
Voice Grade Basic - $10.50

$12.00
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I will explain Qwest's proposals for Private Line and Switched Access services. I

will also explain Qwest's recommendation that the Commission deregulate Billing

and Collection services in this proceeding

PRIVATE LINE SERVICES

7 WHAT PRIVATE LINE PRICE CHANGES ARE BEING PROPOSED IN THIS

FILING?

Q.

The price for two-wire Network Access Channels ("NACS") for Analog services

including Low Speed Data Service, is being increased from $22.50 to $23.50

The price for four-wire NACs is being increased from $45.00 to $47.00. in

addition, several Channel Performance rate elements are being changed. The

Channel Performance rate elements and proposed price changes are as follows



Voice Grade Service Voice Grade 33 - Reverse
Battery Signaling - $8.00

$9.00

Data ServiceLocal Area
("LADS")

$10.00 "$20.00

Central OfficeForeign
Service

$12.00 $15.00

ServiceExchange
Extensions

$10.75 $11.75

AnsweringTelephone
Service

$10.75 $11.75
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IS QWEST PROPOSING ANY OTHER CHANGES TO THE PRIVATE LINE

PRODUCT?

Yes. In addition to the changes proposed above, I am recommending that the

monthly rate for McCulloh Bridging increase from 33.80 to $4.00

8 Q. WHAT IS THE REVENUE IMPACT OF THESE PRICE CHANGES?

These changes create an increase in revenue of just under $748,000 annually

12 Q. WHAT IS A NAC?

13

A NAC is the transmission path between the customer's premises or designated

location and the Qwest central office serving that location (serving wire center)

These connections are used for all two- or four-wire private line services. A NAC

is required for each customer location connected to a private line network. A
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two-point circuit has two NACs and a multi-point circuit can have more than two

4 Q. WHAT IS CHANNEL PERFORMANCE?

Channel performance is the rate element which covers the costs for electronic

equipment that generates specific transmission performance characteristics of a

given service The charges vary by type of service (e.g., Narrowband

voiceband/data, etc.). Within these categories, channel performance elements

are used to provide for specific transmission attributes required by the

customer's equipment. For example, within the voice grade category several

different channel performances are available. Each of these channel

performance parameters represents different transmission and interface

characteristics necessary to meet technical parameters of various customer

premises equipment used in a private line circuit

17 Q. PLEASE DESCRIBE EACH OF THE PRIVATE LINE SERVICES IMPACTED

18 BY YOUR PROPOSAL AND EXPLAIN HOW THEY ARE USED

All of the Private Line services addressed in this filing provide physical network

circuits that are dedicated to the customer's use on a 24 hour, 7 day-a-week

basis
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1 Low Speed Data Service is primarily used for alarm or control circuits. These

2

3

4

5

6

circuits cannot transmit data at any significant speed but are good for basic

signal transmission. They can be used for throwing a switch at a remote site or

sending a signal that an alarm relay has been activated. McCulloh circuits have

many legs that bridge together many different locations to form one continuous

circuit. DC Channels connect two locations for slow signal transmission.

7

8

9

Voice Grade Service consists of two or more circuit legs that transmit voice

transmissions. There are a number of different uses for these circuits and they

10 have a number of different configurations. Some work with Private Branch

11

12

13

14

Exchanges ("PBX's), and some are used as low-to-medium speed computer

networks. Some have ground start signaling and some have loop start signaling.

They are al l  similar, however, in that they have the basic transmission

characteristics as standard telephone call circuits with the bandwidth normally

15 associated with voice telecommunications. This is why they are called "voice

16 grade" services.

17

18 Local Area Data Service (LADS) provides a pair of copper wires between two

19 locations. These circuits have no special conditioning and are provided, if

20

21

22

23

available, with no transmission guarantees. They were originally expected to be

used for basic signaling, but in some cases they may be capable of handling

higher speed data. While these circuits are not designed for data service, they

may be capable of carrying data if their length is relatively short and if they do
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1

2

3

not happen to have any amplifiers in the circuit, Some Internet providers have

used these circuits to transmit high speed data, but this is risky due to the

random nature of the circuit makeup and the possibility of interference from other

4 circuits in the same cable.

5

6

7

8

Audio Service provides specific analog frequency transmission. These circuits

are designed to carry specific frequencies and are typically used by radio

stations to different locations for broadcast purposes.

9

10

11

12

Foreign Exchange Service provides dial tone and a telephone number in an

exchange other than the normal exchange for that number. Customers often

use this service to avoid toll charges from one exchange to another or to give the

13 appearance, for business purposes, of being located near their customers.

14

15

16

17

18

Foreign Central Office Service provides dial tone and a telephone number in a

central office within the same exchange (as opposed to Foreign Exchange

Service), but from a central office different from the normal serving office.

Customers use this service if they move within the exchange but want to keep

19 the same telephone number,

20

21

22

Exchange Service Extensions provide for extensions of the same telephone

number (like a bedroom extension) in a different location. An example of this
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would be a customer who would like their home phone to also ring and be

answerable in their office

Telephone Answering Service circuits provide access to individuals or firms

offering a telephone answering service to consumers

7 Q. WHY ARE PRICES FOR THESE PARTICULAR SERVICES BEING REVISED

IN THIS PROPOSAL?

The demand for these services is declining, relative to other private line services

and they are outdated. Many new services have been introduced that provide

the same or better functionality. These services are also costly for Qwest to

maintain. In some cases they utilize outdated technology or equipment. The

proposed price changes will gain consistency in the rates across al! rate

elements

17 Q. IS QWEST PROPOSING TO GRANDFATHER ANY OF THESE SERVICES?

18

Yes. Qwest is grandfathering LADS and Telephone Answering Service with this

filing. There is minimal market demand to retain the services as viable offerings

22 Q. HOW ARE PRIVATE LINE SERVICES. INCLUDING THOSE IDENTIFIED

23 ABOVE. REGULATED IN ARIZONA?
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Private Line Services are classified as "competitive" and appear in Qwest's

Arizona Competitive Private Line Transport Price Cap Tariff

IS QWEST PROPOSING TO INCREASE OTHER PRIVATE LINE SERVICE

PRICES IN THIS PROCEEDING?

No. Just the services listed above will be impacted if this proposal is approved

10 Q. WHY ARE OTHER PRIVATE LINE SERVICES NOT BEING INCREASED?

Private Line services are competitive and the higher speed services such as DS

1 (1.5 megabits per second) and DS-3 (45 Megabits per second) are highly

competitive. Raising the price of such highly competitive services would cause

lost sales that would offset any price increase or actually create a net revenue

18 HOW COMPETITIVE IS THE PRIVATE LINE MARKET?

19

Q.

It is highly competitive. In Arizona there are over a dozen companies with tariffs

filed to offer private line services
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DO THESE COMPETITORS OFFER SERVICES AT PRICES SIMILAR TO

QWEST'S PRICES?

Several of these competitors don't publish rates in their tariffs, but rather indicate

service is offered on an individual case basis (ICE), meaning that prices are

customized to each customer.' This is appropriate due to the nature of the

service. Private Line services are used in situations where large volumes of

telecommunications traffic need to be carried between two or more fixed points

Because the Private Line network configuration is unique to each customer

highly customized pricing is necessary. For those carriers that do publish rates

in their tariffs, it is apparent that services are offered at prices very comparable to

the rates proposed to be charged by Qwest. For example, as stated previously

Qwest's proposed rate for two-wire NACs for Analog services is $23.50. The

proposed price for four-wire NACs is $47.00. Xspedius' Arizona Tariff No. 2

indicates it is charging $26.00 per month for a Voice Grade two-wire Channel

Termination and $36.00 per month for a four-wire Channel Termination.' Note

that a Channel Termination is the combination of a NAC and Channel

Performance. This means that Xspedius' rate is substantially below Qwest's

proposal in this filing. Eschelon charges $25.74 per month for a two-wire Voice

Grade Channel Termination and $51.48 for a four-wire Channel Termination

Eschelon, like Xspedius, combines the NAC and Channel Performance into one

For example, see Cox Arizona Tariff No. 2, Section 4.4\ MClmetro Arizona Tariff No. 2, Section 6.2.2, and AT&T
Private Line Services Price List Tariff 9. Section 5



Company > Qwest

(proposed )

Xspedius Eschelon MCI Metro

VG KW NAC $23.50 NA NA NA

VG Chan Pert $12.00 NA NA NA

Chan Term (2W) $35.50 (Sum) $26.00 $25.74 $24.03

VG KW NAC $47.00 NA NA NA

VG Chan Perf $12.00 NA NA NA

Chan Term (4W) $59.00 (Sum) $36.00 $51 .48 $31 .20

Mileage 0-8 Miles

Fixed Charge $22.00 $12.56 $31 .46 $13.95

Per Mile Charge $1.25 $.80 $2.22 $.72
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1 rate element. MCI Metro also offers VG Channel Terminations with prices of

2 $24.03 for two-wire circuits and $31 .20 for four-wire circuits. In addition to tlwese

3

4

termination charges, interoffice mileage may also apply. The chart below

compares some of the rates available. This demonstrates that Private Line

5 options are available to Arizona consumers at competitive rates.

6

7

8

2 Xspedius Arizona No. 2, Page 64, Effective August 23, 2002.
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1 Q. WHY IS THE PRIVATE LINE MARKET SO COMPETITIVE?

There are many reasons, including those fisted below

The Private Line market is the easiest telecommunications market to

enter

There are a wide variety of technologies available to provide Private

Lines

Competitors can offer service to selected customers

Private Lines can be provisioned very inexpensively to selected

customers

The wide variety of customer requirements provide excellent "cream

skimming" opportunities

14 Q. WHAT DO YOU MEAN BY "GREAM SKIMMlNG" ?

Private lines have many different configurations and are provided over many

different distances. By choosing which customers to approach with service

offerings, competitors can target those customers that would be easy to serve

They can target clusters of customers or specific buildings. This allows for

20 significant economies of scale, as opposed to Qwest's requirement, for example

to provide service to all customers. In these instances, custom prices can be

offered tailored to the specific customer and specific situation
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1 Q. IS THERE ANYTHING WRONG WITH THIS CREAM SKIMMING APPROACH

TO THE PRIVATE LINE MARKET?

No. This is a very reasonable approach to such a specialized market. It points

out, however, how this market is easily targeted and this leads to profitable

competition even upon initial entry into this market. Because private lines

typically connect multiple business locations, connections to all customers is not

required as it is in the public switched network

10 Q. IS THE PRIVATE LINE MARKET, AS AWHOLE, INCREASING?

Yes, the overall private line market is growing. Many customers appreciate the

value of dedicated circuits for their security and convenience

15 WHAT LEVEL OF GROWTH IS QWEST EXPERIENCING IN THE PRIVATE

16 LINE MARKET IN ARIZONA?

When viewed in terms of billed revenues. Qwest's share of the Private Line

market in Arizona has experienced steady erosion. For example, Qwest's billed

revenue for all types of Private Line services declined over XX% (See SAM-1)

between 2001 and 2003.°  While not as dramatic, Qwest's billed revenue for

Q.

Based on monthly recurring revenues
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highly competitive Private Line services, i.e., DS-1 and DS-3, also declined

during that time period, by almost XX% (See SAM-1). The effect of competition

in the Arizona Private Line market, as demonstrated by these statistics

precludes rate increases in services other than those identified above at this

SWITCHED ACCESS SERVICE

IS QWEST PROPOSING CHANGES TO SWITCHED ACCESS RATES IN THIS

DOCKET?

I am proposing minor changes to 800 Database Access Service ("800 DB") as

described below. There may also be changes to Switched Access rates in this

proceeding if the Commission rescinds the $5 million dollar revenue reduction in

Switched Access which went into effect on April 1, 2004, as discussed in Mr

Ziegler's testimony. am not proposing any changes to the

rates or structure of Switched Access service at this time

Other than that, I

WHY ISN'T QWEST PROPOSING To MAKE MORE DRAMATIC CHANGES

TO SWITCHED ACCESS SERVICE IN THIS DOCKET?

Qwest is not proposing any changes for Switched Access at this time because of

sweeping changes to the entire intercarrier compensation issue being
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considered by the FCC and the industry. The positions of the major carriers

RBOCs, CLECs and other carriers, will probably be disclosed soon. The FCC

has taken extensive comments and is also likely to make its position known in

the near future. The result may well be a completely different structure for

revenue collection that could change the states' role in regulating this revenue

With the expectation that the FCC may take dramatic action in the near future, it

seems appropriate to minimize changes to Switched Access in this proceeding

HASN'T QWEST. IN THE RECENT PAST. SUPPORTED LOWERING

INTRASTATE SWITCHED ACCESS RATES TO INTERSTATE LEVELS IN

ANTICIPATION OF SUCH FCC ACTION?

Yes. However, now that FCC action is likely, it is advisable to wait and see what

the FCC plan looks like. introducing Switched Access reductions or restructures

into this proceeding may create problems in implementation, especially if the

FCC adopts a comprehensive plan with a phased-in approach

18 Q. WHAT IF THE ARIZONA COMMISSION WISHES TO PROCEED WITH

19 SWITCHED ACCESS REFORM EVEN THOUGH THE Fcc MAY MOVE

20 AHEAD WITH A COMPREHENSIVE RESTRUCTURE?

In that case, Qwest will ask the Commission to provide a plan on how to recover

the revenue currently provided by Switched Access. If, for example, intrastate
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Switched Access rates are reduced to interstate levels and the revenue recovery

is shifted to residential rate payers, the impact will be a rate increase of about

$1 .00 per month per residential access line

800 Database Access Service

7 PLEASE EXPLAIN THE CHANGES YOU ARE PROPOSING FOR 800 DB

800 DB is an originating service utilizing Trunkside Switched Access Service

which provides for the forwarding of end user-dialed 8XX+NXX+XXXX calls to a

customer based on the dialed SXX number, l am proposing to revise the rates

for several Local End Office Switching rate elements associated with this service

First, I am recommending that the 800 Carrier Identification Charge ("ClC") per

call rate be increased from 96.003500 to $.004053. In addition, I am proposing

that the POTS Translation Charge be decreased from 53.003665 to 80020915

per call. Finally, the rate per query for Call Handling and Destination Feature will

be decreased from $000694 to $.0006853

19 WHY IS QWEST PROPOSING THESE CHANGES TO 800 DB?

20

The rates for 800 DB are being adjusted to mirror Qwest rates effective in the

Q.

Q.

federal jurisdiction
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1 WHAT IS THE REVENUE IMPACT OF THESE CHANGES?

2

3 These changes will result in an annual revenue increase of almost $46,000.

4

5 DEREGULATION OF THIRD PARTY BILLING AND COLLECTION

6

7 Q. WHAT IS THE PURPOSE OF THIS PART OF YOUR TESTIMONY?

8

9

10

11

This part of my testimony is to demonstrate that the Arizona market for third

party Billing and Collection ("B&C") Service is robustly competitive. Qwest

requests the Commission allow the deregulation of its B8<C Service.

12

13 Q. PLEASE REVIEW THE BASIS FOR QWEST'S REQUEST TO DEREGULATE

14 BILLING AND COLLECTION SERVICES.

15

16 This request is made pursuant to A.R.S. §40-281 (e), which provides:

17

18
19
20
21
22
23

When the commission determines after notice and hearing that any
product or service of a telecommunications corporation is neither
essential nor integral to the public service rendered by such
corporation, it shall declare that such product or service is not
subject to regulation by the commission.

24

25

A.

A.

A.

Q.

In addition, Article 15, § 2 of the Arizona Constitution addresses the basis for

deregulating telecommunications services in Arizona. The Constitution
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establishes that the authority of the Commission to regulate a service depends

on the answer to four questions: (1) whether the service constitutes "transmitting

messages or furnishing public telegraph or telephone service" under Article 15, §

2 of the Arizona Constitution, (2) if so, whether the service is presently an

essential and integral part of the "transmitting messages or furnishing public

telegraph or telephone service," (3) whether the service is clothed with a public

interest, such as to make the rates, charges and methods of provision a matter

of public concern, and, (4) whether the service is a common-carriage operation

All four questions must be answered in the affirmative for the Commission to

have the authority to regulate a service

The bi l l ing and col lection service offered by Qwest does not consti tute

transmitting messages or furnishing public telegraph or telephone service

under Article 15, § 2 of the Arizona Constitution. Rather than transmit messages

or furnish telephone service, Qwest's billing and collection service simply

provides a billing option.

telephone service

Thus, the service is totally independent of basic

Even assuming that the billing and collection service could be construed as

transmitting messages or furnishing public telegraph or telephone service," it is

not an "essential and integral" ingredient of basic telephone service. That is

basic telephone service can be and is provided to residential and business

customers irrespective of the billing and collection service. Moreover, unlike
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1 basic telephone service, only a small percentage of the public has any interest

2 in, let alone any need for, billing and collection service.

3

4

5

6

7

Substantial competition exists in Arizona for the provision of Qwest's billing and

collection service, as described below. Therefore, if a company does not offer

billing and collection services of adequate reliability and quality or raises its

prices, a customer simply can choose among various other suppliers of such

8 services.

9

10 Qwest's billing and collection service is not a common carriage service. A

11

12

13

14

common carriage service involves the carrying or transporting of messages or

goods of others for hire. Billing and collection does not involve any "carriage" of

messages, as demonstrated below. Any carrying or transporting of messages

exists independent of billing and collection itself.

15

16 The Commission should discontinue the regulation of Qwest's bill ing and

17

18

19

20

21

22

collection service in the State of Arizona because: (1) the service does not

constitute "transmitting messages or furnishing public telegraph or telephone

service," (2) it is not an "essential and integral" component to basic telephone

service provision, (3) there is a substantial amount of competition for this service,

as well as an availability of alternative products, that ensure customer bargaining

power, and (4) it is not a common-carriage service.

23
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In general, regulation of telecommunications services has always been a

surrogate for the competitive market place. As demonstrated in this testimony

the competitive market for B&C services has developed to a point where

regulation is no longer necessary

6 WHAT IS THIRD PARTY BILLING AND COLLECTION ("B&C") SERVICE?

Under third party B8.C agreements, Qwest bills end user customers for the long

distance service provided by lacs. This is a holdover from divestiture of the Bell

System in 1984, when lacs were not able to bill customers directly

12 CAN YOU PROVIDE SOME MORE HISTORY FOR THIS SERVICE?

13

Yes. As a result of divestiture in 1984, the Regional Bell Operating Companies

("RBOCs") were permitted to continue performing third-party B&C services for

AT8<T. However, it was also understood that the RBOCs were required to offer

these services on the same terms and conditions to all long distance service

providers. It was during this same period of time that similar terms were

imposed by another settlement decree on the local telephone exchange

companies controlled by GTE. Within a short time thereafter, two new laCs

specifically, MCI and Sprint, entered the long distance market and contracted

with the RBOCs and GTE for B&C services. For the first 4-5 years following

Q.

Q.

divestiture, they were the only companies using third-party B8¢C services
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2 Q. HAVE THESE SERVICES ALWAYS BEEN REGULATED?

No. In the immediate aftermath of divestiture, the FCC brought B&C services

under regulation, requiring compliance with approved rate schedules and

prohibiting discrimination in the provision of such services. The FCC asserted

authority to impose these requirements under Title II of the Communications Act

Title II governs the conduct of common carriers

In Januarv 1986, the FCC ordered the deregulation of B8=C services." The FCC

held that billing and collection activities in connection with telephone service was

not a "communication service" and that even if it were deemed a communication

service, it was "doubtful" that it could qualify as a common carrier service

Hence, such services were not, as the FCC had previously thought, subject to

regulation under Title II of the Act. The FCC did find that it could perpetuate its

regulatory regime on the authority of its "ancillary jurisdiction" under Title I of the

Communications Act. However, the FCC declined to do so. Instead, the FCC

reasoned in 1986 that there was sufficient competition to allow market forces to

respond to excessive rates or unreasonable billing. Accordingly, the FCC ruled

CC Docket No. 85-88. 102 FCC ad 1150
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that "no statutory purpose would be served by continuing to regulate third-party

B&C service

4 Q. HOW HAS THIRD PARTY B&C DEVELOPED?

RBOC and GTE-provided B&C services flourished as the primary billing option

for laCs and Clearing Agents through the mid-1990s. It was roughly at this point

when there was a major change in the industry. The largest lacs, frustrated with

the inabi l i ty of the RBOCs to easi ly integrate their customized bi l l ing

requirements into RBOC legacy billing architecture, coupled with the desire to

create their own "one-bifl" for all INC-provided services, and compounded with

the impending knowledge that the RBOCS would soon be entering the long

distance market and competing against them, sought out other billing solutions

Most notable in this area was the development of INC billing platforms, which

could be used to direct bill INC presubscribed ("PlC'd") and high volume end

users. It was at this same time that the three or four largest Billing Aggregators

in the business invested in the development of their own billing systems as well

By 1996, the largest laCs had aggressively migrated the majority of their Plc'd

business and residential end user billing in-house. Additionally, many of the

industry's largest Clearing Agents, for the first time, offered multiple billing

options to meet their clients' billing needs

Id., 1[37
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WHERE DOES QWEST'S THIRD PARTY Bar STAND NOW?

At its peak in the early 1990s, Qwest had third-party B8<C agreements with over

50 different non-affiliated third-party service providers. B&C revenues flourished

reaching $300M annually in total interstate and intrastate revenues across

Qwest's 14 in-region states. In 2004, Qwest has B8¢C contracts with 21 non

affiliated third-party service providers, with total interstate and intrastate revenue

expected to be in the $52M range across all 14 states

HAVE OTHER STATES IN QWEST'S 14-STATE REGION DEREGULATED

THIRD PARTY BILLING AND COLLECTIONS?

Yes At this time nine states have deregulated this service and four additional

states have price listed it

17 WHAT ARE THE KEY REASONS THIS SERVICE SHOULD BE

18 DEREGULATED IN ARIZONA?

20

22

Q.

The FCC deregulated B&C services at the interstate level in the late 1980s

RBOC-provided third-party billing services are no longer considered an essential

service to laCs, Clearing Agents, OSPs, Resellers and ISPs
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There is a wide range of billing alternatives available to these companies

including

the company's own direct billing capability, including e-billing

2. major credit card companies, such as American Express, VISA and MC

3. other industry-recognized billing agents, such as CSG and Convergys

1

7 Q. ARE B&C SERVICES NECESSARY TO PROVIDE UNIVERSAL TELEPHONE

SERVICE IN ARIZONA?

No, these competitive billing services are ancillary to basic telephone services

that are necessary to insure universal service objectives in Arizona

RECOMMENDATION

15 WHAT DO YOU RECOMMEND TO THE COMMISSION?

16

I recommend that the Commission approve the changes I have proposed for

Qwest's Private Line, Switched Access, and Billing and Collection services

DOES THIS CONCLUDE YOUR TESTIMONY?

Q.

Yes. it does
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IDENTIFICATION OF WITNESS

2 Q1. PLEASE STATE YOUR NAME, EMPLOYER AND POSITION

3 AL l

4

5

My name is Harry m. Shooshan ll. i am a principal and co-founder of

Strategic Policy Research, Inc. ("SPR"), a public policy and market

analysis consulting firm located at 7979 Old Georgetown Road, Suite 700

Bethesda, Maryland, 20814

8 QS. PLEASE STATE YOUR QUALIFICATIONS

9 A2.

10

Before co-founding Strategic Policy Research, Inc. ("SPR"), I served for

eleven years on Capitol Hill. I was chief counsel and staff director of what

is now the Subcommittee on Telecommunications and the Internet of the

12 U.S. House of Representatives. As a consultant, have specialized in

communications public policy analysis, regulatory reform and the impact of

new technology and competition

I

15 I have testified before several Congressional committees, before the

18

Federal Communications Commission ("FCC"), before the Canadian

Radio-television and Telecommunications Commission ("CRTC") and over

20 state commissions. My testimony before state commissions has been

on topics related to price regulation, the introduction of competition, the

reclassification of services and implementation of the FCC's Triennial

Review Order ("TRO"). I served as an advisor to the Iowa Utilities Board
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1 where my work included the implementation of the Telecommunications

Act of 1996. I also consulted with and testified on behalf of the Arizona2

3

4

Corporation Commission ("Commission") Staff ("Staff") in development of

the existing price regulation plan for Qwest that is to be revised in this

5

6

proceeding.

I received a B.A. from Harvard University in Government and a J.D. from

7

8

9

Georgetown University Law Center. From 1978 to 1991, l was an adjunct

professor of law at Georgetown University Law Center, teaching reguiatiori

and communications law. A copy of my curriculum vitae is appended to

10 this testimony as Exhibit 1

11

12 I. PURPOSE OF TESTIMONY AND POLICY FRAMEWORK

13 QS. WHAT IS THE PURPOSE OF YOUR TESTIMONY IN THIS

14 PROCEEDING?

15 AS.

16

17

18

The purpose of my testimony in this proceeding is to provide a policy

framework for the price regulation plan proposed by Qwest in this

proceeding and to discuss the importance of the proposals in light of the

current competitive conditions that exist in Qwest's service area in

19 Arizona.

20

21

The current price regulation plan was an important move away from

traditional rate-of-return ("RoR") regulation by this Commission. In my
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opinion, it has yielded positive results for consumers by way of lower

prices, product innovation and encouraging additional competition. While

that plan was a step in the right direction, it needs to be revised to reflect

existing competitive conditions and to respond to Qwest's concerns about

the lower revenues that have resulted from the automatic reductions in

prices and about its limited ability to respond rapidly and effectively to

competition

9 Q4. PLEASE SUMMARIZE THE PRICE REGULATION PLAN PROPOSED

10 BY QWEST IN THIS PROCEEDING

11 A4.

12

13

The price regulation plan proposed by Qwest seeks a number of changes

from the existing plan that was put in place in 2001. (See "Revised Price

Cap Plan included with the Notice of Filing.) The main features are

15

Replacement of the automatic productivity and inflation

adjustment mechanisms of Basic/Essential Basket 1 with an

overall revenue cap

Introduction of a "competitive zone" test for moving services

from Basic/Essentiai Basket 1

Elimination of the revenue cap on the competitive services

20 basket
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Greater pricing flexibility in Competitive Services Basket

comparable to that enjoyed by competitors, and

implementation of specific changes in rates for certain services

Qwest believes that adopting these changes to the current price regulation

plan will provide it with a reasonable opportunity to compete more

effectively in the very competitive market in Arizona. I will discuss each of

these changes in this testimony

II. QWEST'SPRICE REGULATION PLAN

9 Qs. you STATED ABOVE THAT you TESTIFIED ON BEHALF OF STAFF

10 REGARDING THE FIRST PRICE CAP PLAN FOR QWEST IN

ARIZONA. COULD YOU PLEASE DESCRIBE YOUR EXPERIENCE

12 AND THE HIGHLIGHTS OF THE PLAN THAT THE COMMISSION

ADOPTED?

14 As.

15

Yes. I did testify in the prior proceeding,' which began as a traditional rate

case and ended with the Commission's adoption of a price cap plan. I

initially presented a proposal for price regulation of Qwest on behalf of

Staff as an alternative to traditional RoR regulation. Qwest subsequently

offered a price regulation plan of its own and entered into negotiations with

Staff to settle the case. I sponsored further testimony in that proceeding in

In the Matter of the Application of US West Communications, Inc., a Colorado Corporation, for a
Hearing to Determine the Earnings of the Company, ire Fair Value of the Company for
Ratemaking Purposes, to Fix a Just and Reasonable Rate of Return Thereon and to Approve
Rate Schedules Designed to Develop Such Return, Docket No. T-1051 B-99-105
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which I presented, explained and defended the agreed-upon settlement

between Staff and Qwest, The Commission's move to price regulation in

2001 was a move away from traditional cost-plus regulation that had

provided few incentives for Qwest to innovate or to achieve efficiencies

Now, however, it is time to re-evaluate how to structure price regulation for

Qwest based on the experience gained from the past few years and on

the realties of today's marketplace

8 QS. DO YOU SUPPORT THE CHANGES PROPOSED BY QWEST IN THIS

PROCEEDING?

10 AS. Yes. The changes proposed by Qwest represent a natural progression or

11

12

13

14

15

evolution of price regulation. They reflect the fact that increased

competition, described in detail  by Mr. Teitzel, combined with the

automatic reductions in access and basic service prices, have put

tremendous pressure on Qwest and necessitate changes in order to

permit Qwest a reasonable opportunity to compete and be a viable

company. The Commission and all parties have now had three years

experience with price regulation and must be prepared to evaluate the

various elements of the plan in order to determine which ones have

achieved their objectives and which require elimination or modification
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1 Q7. THE FILING BY QWEST IN THIS PROCEEDING INCLUDES

2 FINANCIAL AND RATEMAKING DATA THAT ARE TYPICALLY FILED

3 IN A TRADITIONAL RoR CASE. SHOULD THIS BE LOOKED UPON

AS A RATE CASE?

5 AS.

14

15

No, this is not a typical rate case and should not be construed as such

Qwest is fil ing much of these data in response to the Commission's

decision that it must be filed in order for this proceeding to go forward

However, what Qwest is proposing here is a revised price regulation plan

in the true sense; the focus of regulation is on the prices Qwest can

charge, not on the precise relationship of prices to cost. As with the

existing price regulation plan when i t was fi rst adopted, Qwest's

expectation is that the combination of upfront rate adjustments and the

increased pricing flexibility it would achieve under its proposal, coupled

with the relief from further automatic price reductions, will permit it to

recover its revenue requirement. Therefore, while the Commission may

find the financial and ratemaking information of interest in gauging the

overall financial condition in which Qwest finds itself today, it i s my

understanding that Qwest does not intend for those data to be considered

as cost support in the traditional sense
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1 QB. you STATED ABOVE THAT QWEST PROPOSES TO ELIMINATE THE

PRODUCTIVITYIINFLATION 1NDEXlNG MECHANISM FOR BASKET 1

AND REPLACE IT WITH A REVENUE CAP ON THE BASKET AS A

WHOLE. WHY IS THIS AN IMPORTANT CHANGE?

5 AB. The overal l  revenue cap is an important improvement over the

productivity/inflation index that resulted in overall revenue decreases for

the past 3 years. These automatic revenue reductions are clearly

urisustainabie over any long period of time. Additionally, the "hard cap" on

certain services in Basket 1, while serving to protect consumers of these

basic services during what amounted to a transition to price regulation

nonetheless has severely limited Qwest's ability to adjust its overall pricing

to reflect market conditions, The revenue cap on Basket 1 allows Qwest

to make revenue-neutral price changes, if one price increases, another

must decrease in order to stay within the revenue cap

16 QS. DOES MOVING TO A REVENUE CAP MEAN THAT QWEST WILL NO

LONGER HAVE THE INCENTIVE TO INCREASE PRODUCTIVITY?

18 AS.

19

No. The revenue cap approach is based on an assumption that Qwest's

rate of productivity is equal to the rate of inflation. As I will explain further

there is no need to add an inflation adjustment or productivity offset under
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this assumption. Qwest will still have the incentive to be efficient and

innovate

4 Q10. YOU HAVE STATED THAT YOU THINK ELIMINATION OF A

PRODUCTIVITY OFFSET IS APPROPRIATE. WILL YOU ELABORATE

ON THIS POINT?

7 A10. Yes. First, some background is in order. Iriitiai price regulation plans

14

15

adopted in the United States and around the world were not much

different than traditional RoR regulation. These early plans had numerous

baskets and "bands" (i.e., restrictions on specific services within baskets)

Many early plans required sharing if earnings reached certain levels

Sharing was accomplished either directly, by pegging allowed returns to

specified earnings levels, or indirectly by incorporating productivity offsets

frequently referred to as "X factors."' In some cases, the productivity

offset was augmented by a "consumer dividend" (typically an additional

point or half-point offset to inflation). The primary effect of all of these

components was to "institutionalize" the regulatory lag by removing both

the threat and the opportunity for a rate case for a fixed period of time in

return for a series of "give-backs" that were specified in advance. This

Conceptually, the X factor was a predetermined measure of productivity that was used to offset
inflation as a means of putting a "ceiling" of sorts on the earnings of the company
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approach was an improvement over traditional RoR regulation because it

provided some regulatory stability and certainty several years at a time

These initial plans were not, however, that far removed from RoR

regulation. Indeed, in most jurisdictions, regulators continued to track rate

of return. Over time, price regulation plans have evolved. in a number of

jurisdictions, X factors are no longer used." There is a growing recognition

that competition can now serve as a constraint on both prices and

earnings, and as a means for distributing the gains from increased

productivity. Indeed, there is an even more fundamental effect of

As I mentioned previously

competition has substantially increased the risks faced by Qwest in the

marketplace. As a resift, attempting to gauge the appropriate rate of

return-even indirectly or implicitly by means of a productivity offset-is

much more problematic today than it was historically. In this respect, the

proposed plan's elimination of a productivity offset is reasonable and

marks a step closer to "pure" price regulation and away from "back-door

RoR regulation

competition that must be noted here.

Taking this step now will give Qwest the incentives to continue to make

the investments in its network that are necessary to meet the demands of

For example, Iowa, Minnesota, Colorado, Kentucky and Mississippi have no productivity offset
in their basic basket and those states and a number of others have no productivity offset for non
basic baskets
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1 This

2

the "digital information age" (e.g., fiber and packet-switching).

investment will benefit consumers who choose Qwest as their provider

3 and competitors that choose to resell Qwest's services or to rely on

4 Qwest's network. It will also spur competitors to make infrastructure

5 investments of their own to compete with a modern, state-of-the-art,

6 feature-rich Qwest network.

7

8 Q11. IS IT REASONABLE TO ASSUME THAT THE RATE OF INFLATION IS

9 NOT LESS THAN QWEST'S RATE OF PRODUCTIVITY?

10 A11.

11

12

Yes. When productivity/inflation price cap mechanisms were introduced in

the U.S., incumbent local exchange companies ("lLEcs"} had been largely

sheltered from competition and had limited incentives to operate efficiently

13 or to develop innovative services. Price-cap plans allowed iLE Cs to

14

15

16

17

increase their prices (in nominal terms) only to the extent that the rate of

inflation exceeded an estimate of the firms' productivity, The productivity

adjustment itself was based on the assumption that the lLECs, as they

emerged from cost-plus pricing and were afforded efficiency incentives for

18 the first time, would likely experience greater rates of productivity

19

20

21

22

improvement than the economy as a whole. Certainly, it was reasonable

for this Commission to embody a productivity offset in its initial price

regulation plan. Today, given the inroads being made by competitors,

Qwest faces the real risk in many geographic areas of excess capacity
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1

2

3

4

5

and/or stranded plant-both of which reduce productivity. The revenue

cap proposed by Qwest here requires Qwest to increase productivity more

rapidly than the economy as a whole by the rate of inflation in order to

maintain a level of profitability. In today's environment, that plan poses a

sufficiently difficult challenge to Qwest.

6

7 Q12. HOW DOES THIS PROPOSAL COMPARE WITH OTHER PRICE

8 REGULATION PLANS OF WHICH YOU ARE AWARE?

9 A12.

10

11

12

Across the 50 states, a variety of indices and methods have been used for

determining pricing flexibility for basic services. A decreasing number of

states continue to rely on a productivity/inflation index, while others allow

the ILEC to increase basic services revenue by the measure of inflation or

13

'14

15

16

by some specified growth rate without any offsetting productivity

adjustment. Some states do not rely on any index for basic services and

utilize a revenue cap such as Qwest is proposing here. Qwest must still

assume the risk of keeping its costs in line with inflation.

17

18 Q13. HOW DO CONSUMERS BENEFIT IN THE ABSENCE OF A

19 PRODUCTIVITY/INFLATION INDEXING MECHANISM?

20 A13.

21

Consumers in general are protected by the overall revenue cap on Basket

1. As l noted previously, any price changes in Basket 1 services must be
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revenue neutral. Price increases must be offset by price reductions

Consumers will also benefit to the extent that Qwest is better able to price

its services to the market. The result will be that Qwest and its many

competitors will be forced to compete harder

6 Q14. WHAT IS THE "COMPETITIVE ZONE" TEST FOR RECLASSIFYING

BASIC/ESSENTIAL SERVICES?

8 A14. Qwest proposes a competitive zone test as a mechanism to determine

when retail services can be moved from Basket 1 to Basket 3 on a

12

15

16

geographic basis. The competitive zone test requires that Qwest

demonstrate that functional equivalents or substitutes for its services are

readily available from at least one competitor. That competitor may be

serving customers through its own facilities, using Qwest unbundled

network elements ("UNEs"), or reselling Qwest services. The geographic

zone of interest may be as large as a group of wire centers that make up a

community or even smaller than a wire center, e.g., a new housing

development. Upon approval of a petition making such a showing, all of

Qwest's retail services in the defined zone will be moved to Basket 3

20

(Competitive/Flexibiy Priced Services). Qwest is asking for competitive

zone classification for Phoenix and Tucson as part of this proceeding
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1 Q15. WHY DO YOU BELIEVE THIS APPROACH IS PREFERABLE TO THE

2 STATEWIDE SERVICE-BY-SERVICE APPROACH THAT HAS BEEN

3 UTILIZED UP TO NOW?

4 A15. The new competitive zone test is preferable to a statewide, service-by-

5 service approval for two reasons. First, a service-by-service approach to

6 the classification of competitive services is not necessary or appropriate.

7 This is warranted since Qwest's competi tors typical ly offer-and

8 customers increasingly purchase-packages of services rather than

9 individual services. Second, the competitive zone approach takes into

10 account the reality that competition is more intense in certain geographic

11 areas and less so in others. R 14-2-1108 does not require that services

12 be deregulated only on a statewide basis. Indeed, the Commission has

13 invited parties to propose an approach to deregulating services in defined

t4 areas where Qwest faces competition.4 Further, the Commission's

15 competitive rules have been repeatedly used by CLECs to obtain blanket

16 declarations that all of the services they provide are competitive. Mr.

17 Teitzel also addresses these points in his testimony.

4 In Decision No. 63487, the Commission said: "In the future, the parties may be able to fashion a
prov ision that al lows Qwest to compete in areas where i t  t ruly faces establ ished
competition, but such provision must better describe the geographic
areas and population served as well as promote specific and clear
protections against anti-competitive behavior." See Decision no. 63487, March 30, 2001, at page
19, lines 24-27.
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1 Q16. DO YOU BELIEVE IT IS REASONABLE TO RECLASSIFY QWEST'S

2 RETAIL SERVICES IN A ZONEBASED ON THE PRESENCE OF ONLY

3 ONE WIRELINE COMPETITOR?

4 A16.

5

6

14

Yes, I do. This approach does not consider wireless competitors, of which

there are usually between 2 and 6 licensees in each market, or emerging

competing platforms such as Voice over Internet Protocol ("VolP"). Mr

Teitzel identifies wireless and VOIP providers currently serving Arizona

business and residence customers. The possibilities of competition from

these technologies should not be underestimated. AT&T, which is rolling

out a nationwide VoIP products, recently sponsored a consumer survey in

which 74 percent of respondents said they were aware of VoIP

communications capabilities. Of those aware consumers, 63 percent said

it would change the way they communicate. Almost half of all

respondents believed that phone service will move to the Internet within

15 two years

While the standard proposed by Qwest is based on the presence of one

wireline competitor, Mr. Teitzel has identified at least 9 wireline

competitors in Phoenix and Tucson tleitzel Direct at 10]. He describes

each of these firm's Arizona operations in great detail as well. At this time

Qwest is only seeking reclassification of wire centers in the Phoenix and

AT&T Sponsored Survey Highlights Consumer interest and Awareness in Voice Over The
Internet Services (VolP)," AT8.T Press Release (March 2, 2004)
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Tucson metropolitan areas. According to Mr. Teitzel, Qwest's current

ability to enter into contracts meets its needs in other areas of the State

4 Q17. DOES THE RELIEF QWEST IS SEEKING FOR COMPETITIVE ZONES

DIFFER FROM THE PRICING FLEXIBILITY ENJOYED BY ITS

COMPETITDRS?

7 A17.

8

9

No. Qwest is seeking only the same freedom in these competitive zones

that its competitors regulated by this Commission enjoy. That is, Qwest

will file price lists (specifying maximum rates) with the Commission as its

competitors do, but will not have to obtain approval from the Commission

for price changes. Qwest will also be able to offer geographic-specific

prices as its competitors are currently able to do. The Commission will

retain authority to investigate complaints. I note that Qwest's competitors

enjoy this pricing freedom throughout the State, not just in certain

15 competitive zones

17 Q1B. ARE YOU CONCERNED ABOUT THE POSSIBILITY OF COST

18 SHIFTING BETWEEN AREAS WHERE QWEST'S RETAIL SERVICES

19 REMAIN IN BASKET 1 AND ZONES WHERE QWEST HAS MET THE

COMPETITIVE ZONE TEST FOR BASKET 3 REGULATION?



ARIZONA CORPORATION COMMISSION
DOCKET no. T-01051 B~03-0454
DOCKET no. T-00000D~00-0672
Qwest Corporation
Testimony of Harry M. Shooshan III
Page 16, May 20, 2004

1 A18. No, I am not. If Qwest were subject to traditional RoR regulation, I would

be concerned. However, Qwest is subject to price regulation, under which

there is no incentive or opportunity for Qwest to employ any inappropriate

cost shifts. Price regulation divorces specific prices and the associated

revenues from costs, rendering the accounting costs irrelevant to

determination of the prices Qwest charges for a particular offering

Additionally, Qwest has been accorded similar pricing flexibility in

competitive zones in a number of its states (e.g., Nebraska, North Dakota

Oregon, South Dakota, Utah and Washington) with few or no disputes that

I am aware of regarding the Company's accounting for costs and

revenues between competitive zones and the rest of its service area in

those states. This Commission can observe from the experience of other

states that this is a reasonable approach that has been proven successful

15 Q19. QWEST PROPOSES TO ELIMINATE THE REVENUE CAP ON THE

16 COMPETITIVE SERVICES BASKET. IS THIS REASONABLE?

17 A19. Yes. this is a reasonable recommendation. Over the course of the current

18 price regulation plan, competitive pressures have been effective at

keeping these prices within the cap. We can expect that pressure from

competitors to intensify as competition continues to progress in Arizona

Since the point of regulation is to act as a substitute for competition and
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competition is pervasive, regulation of competitive services is a waste of

resources to achieve the goals which competition has been proven to

meet more effectively. Elimination of this cap simplifies the regulatory

rules and conditions that Qwest must meet and conserves resources for

both the Company and the Commission, as well as for other parties

7 Q20. QWEST PROPOSES THAT ALL SERVICE PACKAGES AND ALL NEW

SERVICES BE PLACED IN BASKET 3. WHAT ARE THE BENEFITS

TO CONSUMERS OF THIS PROPOSAL?

10 A20.

11

12

14

Consumer benefits from this proposal center on the ability of Qwest to

provide a variety of packages and new innovative services in response to

or in anticipation of its competitors' offerings. Consumers benefit from

both Qwest and its competitors having the ability to price flexibly and offer

quickly a variety of non-basic services and packages. Consumers

choices in variety and price are maximized by putting all competitors

including Qwest, on equal footing in the marketplace. I believe such a

change is necessary if Qwest is to remain competitive. I note that other

18 Qwest states have taken this approach. For example, in lowa, new

services are automaticalIy considered "non-basic
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1 Q21. QWEST IS ALSO PROPOSING TO REMOVE CURRENT ZONE

CHARGES AND TO SEEK OFFSETTING ARIZONA UNIVERSAL

SERVICE FUNDS FOR ITS HIGH-COST AREAS (ZONES 2

AND 3). SHOULD THE COMMISSION SUPPORT THIS CHANGE?

("AUSF")

5 A21. Yes. Qwest's proposal to eliminate existing zone charges to consumers

adopting the Commission's UNE zone deaveraging scheme, and seek

AUSF support to make up the difference between current and cost-based

rates is beneficial to consumers in the higher costs areas as they will be

relieved of covering the direct costs of providing service. Instead, those

costs will be spread over all of those paying into the AUSF. Additionally

since AUSF support is portable, competitors will have greater incentive to

offer alternative services to customers in these high-cost areas where

competitors are currently deterred by the high costs. This use of AUSF

support-targeted to the highest cost areas to encourage entry that would

otherwise not occur-is an appropriate use of high-cost funds

17

18

19

Q22. AMONG THE OTHER PRICE CHANGES THAT QWEST IS PROPOSING

IS IN THE ELIMINATION OF THE FREE CALL ALLOWANCE WITH

DIRECTORY ASSISTANCE SERVICES. How SHOULD THE

COMMISSION VIEW THIS PROPOSAL?

("DA")
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1 A22.

2

3

The Commission should recognize that the limits on Qwest's pricing of its

DA services have artificially constrained the pricing of Qwest's DA

offerings and led to unnecessary complexity in the way Qwest offers DA

services (as Mr. Teitzel points out). DA services are available to

customers in Qwest's service area from a variety of sources, according to

Qwest's prices will continue to beMr. Teitzel tfeitzel Direct at 51-52].

constrained by competition. However, Qwest and its many competitors

will determine the prices and features of their DA offerings based on

demand in the marketplace, not by regulation

Ill. SUMMARY AND CONCLUSION

12 Q23. PLEASE SUMMARIZE YOUR TESTIMONY

13

14

15

17

A23. In this testimony, I have described the changes to the price regulation plan

that Qwest proposes for going forward in Arizona. The Commission has

made strides towards modernizing regulation of Qwest so as to reflect a

competitive marketplace. However, it is necessary that price regulation

evolve as circumstances (including Qwest's financial soundness) warrant

Having adopted an initial price regulation plan that was, in many respects

cautious and conservative, the Commission should be willing now to

streamline price regulation along the lines proposed by Qwest. The

Qwest proposal asks the Commission to strike a new balance-one that
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reflects the realities of today's marketplace and is flexible enough to fit the

future. For example, as l have discussed, the revenue cap for Basket 1

balances the interests of consumers and Qwest by protecting consumers

from unreasonable price increases, while ending the unsustainable

automatic annual reductions in revenue to Qwest. It is also important to

take this opportunity to restructure and streamline the price regulation

plan. For example, the cap on Basket 3 is unnecessary, given the

competitive landscape in Arizona. Elimination of the cap will create

greater parity between Qwest and its competitors. It is appropriate that

service packages and new services be placed in Basket 3 as they are

designed to compete with other carriers' offerings. Qwest believes the

proposed price regulation plan, including the proposed initial price

changes and the use of AUSF support in high-cost areas, will provide the

Company with the opportunity to compete in a very competitive market

with a wide variety of choices for consumers. The Commission should

approve this plan

18 Q24. DOES THAT CONCLUDE YOUR TESTIMONY?

19 A24. Yes
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EXECUTIVE SUMMARY

The telecommunications landscape in Arizona is changing rapidly, and the regulatory

guidelines governing the industry must be adjusted to reflect these significant changes,

According to the Arizona Corporation Commission (ACC) website, a total of 64 carriers are

shown as being competitive local exchange companies in Arizona. Clearly, the goal of the

Telecommunications Act of 1996 to encourage competitive growth in the

telecommunications market is being fulfilled in the state. Competitive impacts are being

felt in all Qwest product lines from facilities-based and non-facilities based CLECs as well

as intermodal forms of competition, such as wireless and Voice over Internet Protocol

(VOIP) services. It is imperative that the implications of the dynamic competitive

environment in Arizona be recognized in the manner in which Qwest's rates are

established and in relaxing regulatory guidelines where competition is now thriving.

My testimony identifies specific wire centers in the Phoenix and Tucson areas in which

significant CLEC-based competition currently exists. The presence of significant

competition in these wire centers qualifies them, under Article 11, R-14-2-1108 of the

Commission Rules, for "competitive" classification. Qwest proposes that these geographic

areas be classified as "competitive zones," in which services provided to customers within

1
.cc.state.az.us

i
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these areas are subject to relaxed regulation. Although I am initially proposing competitive

zone Glassification for specific wire centers within the Phoenix and Tucson metropolitan

areas, I am also defining a mechanism to designate additional geographic areas as

competitive zones as competitors expand their offerings into other areas of the state.

Qwest's competitive zone proposal will establish a level of regulatory oversight consistent

with that of its competitors. Specific price ceilings will be established for services offered

within competitive zones, below which Qwest will be free to adjust prices as the market

dictates. In addition, Qwest will be able to promote services and offer packages to

similarly-situated customers within the zone at prices that may vary from prices in effect in

other zones or areas of the state.

Additionally, I propose that all new services introduced in Arizona be automatically

classified as "competitive" upon their introduction. By definition, new services will be

optional and discretional when they are introduced, and the market will govern their

acceptance. Automatic competitive classification for new Qwest services will place Qwest

on competitive par with other telecommunications providers in Arizona.

Finally, propose that Qwest be granted the same ability to promote its products andI

services as that afforded its competitors. Currently, Qwest is required to file documentation

with the Commission outlining the details of any promotion with a value of $25.00 or more

at least 30 days prior to the advent of the promotion. Qwest proposes that this requirement

be modified to mirror the promotional capabilities of other competitive providers.

ii
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The rate of growth of competition in Arizona creates a need for Qwest to rebalance certain

prices, refine the structure of its services and position them properly in the marketplace

My testimony outlines proposals which will appropriately rebalance rates, reduce traditional

cross-service subsidies and establish a mechanism to allow carriers to fully recover the

cost of providing service to local exchange customers in high cost areas. Specific pricing

proposals are outlined in detail in Section ll of my testimony
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1 IDENTIFICATION OF WITNESS

2

3 PLEASE STATE YOUR NAME, OCCUPATION, AND BUSINESS ADDRESS.

4

5 I

6

My name is David L. Teitzel. am employed by Qwest Corporation ("Qwest") as

Staff Director-Public Policy. My business address is 1600 7th Avenue, Room 3214,

7 Seattle, we, 98191.

8

9 BRIEFLY OUTLINE YOUR EDUCATIONAL AND EMPLOYMENT BACKGROUND.

10

11

12

13

14

15

16

I received a Bachelor of Science degree from Washington State University in 1974.

Since then, I have been continuously employed by Qwest and its predecessor

companies. 1 have held a number of management positions in various departments,

including Regulatory Affairs, Network and Marketing. As a Marketing product

manager, I was responsible for product management of Basic Exchange, Centrex

and IntraLATA Long Distance services. I have also served as a Market Manager for

17 Qwest Dex directories in the Puget Sound region. I was named to my current

'18 position in March 1998.

19

20 HAVE YOU TESTIFIED IN ARIZONA PREVIOUSLY?

21

A.

Q.

A.

Q.

Q.
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1 Yes. l testified in Qwest's 1999 Arizona Rate Case proceeding, the Arizona Section

271 docket, and filed written testimony in the pending Triennial Review proceeding

have also testified as an expert witness in state regulatory dockets in Colorado

Idaho, lowa, Minnesota, Montana, Nebraska, New Mexico, North Dakota, Oregon

I

South Dakota, Utah, Washington, and Wyoming

7 Q. ON WHAT BASIS IS QWEST ADVANCING ITS PROPOSALS?

In 2001, the Arizona Corporation Commission ("Commission") adopted a Price

Regulation Plan for Qwest. This plan was the result of a stipulation between Staff

and Qwest which was subsequently modified by the Commission, The adoption of

this price regulation plan was an important first step by the Commission to move

away from traditional "utility-style" regulation. That plan provided for Qwest to

request renewal "under the current terms and conditions" or to request renewal with

revisions. Qwest filed to request renewal of the plan with revisions on July 1, 2003

and filed an amended renewed price regulation plan on September 26, 2003. In

December 2003, Qwest filed a motion to clarify or terminate the Price Cap Plan

The Commission denied that motion and ordered Qwest to make the filing required

A.

by Commission Rule R14-2-103. This filing is in response to the Commission's

order, and Qwest is now seeking the opportunity to adjust terms and prices for
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certain services in a manner that reflects competitive realities and Qwest's need to

be able to compete on par in Arizona

COMPETITION

IS QWEST CURRENTLY EXPERIENCING COMPETITION IN ARIZONA?

Yes, there is substantial competition today in Arizona and it continues to intensify

Arizona had the nation's second-highest population growth rate last year and the

state is now the nation's 18"'-largest.' As a result of the robust economy, Arizona is

currently one of the most competitive telecommunications markets in the Qwest

region. in fact, in February 2004, 35% of Qwest residential line losses within the 14

state Qwest region were in Arizona, The Phoenix and Tucson MSAs rank #1 and #3

in terms of competitive consumer Fine losses in the 14-state Qwest region, Qwest

tracked XX residential access lines in the Phoenix MSA and XX residential access

lines in the Tucson MSA as being lost to competition in February 2004 alone. (See.9

Confidential Exhibit DLT-1 for figures.) Forty-six of the top 50 wire centers in the

Qwest region ranked by competitive loss fall within Arizona. Qwest faces strong

Arf2ona's groM/7 rate second-highest in U.S
www.azcentra!.com/arizonareoublidbusiness/articles/'0217econnotesf 7.htmI, visited 2/25/04

Qwest routinely tracks the reason for access line disconnects. When Qwest is informed that an access fine is being
disconnected in favor of a competitive alternative, a "competitive loss" indicator is placed on the customers account
Since all customers do not volunteer the reason for the line disconnect, these competitive loss quantities are
understated
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competition from both resellers and established facilities-based competitors. In

addition, Voice over Internet Protocol ("VolP") services are now readily available to

Arizona retail customers as an alternative to Qwest's local exchange services and

an increasing number of customers are using wireless service in lieu of Qwest

wireline service

7 WHAT CHANGES HAVE OCCURRED IN THE ARIZONA COMPETITIVE

LANDSCAPE SINCE THE COMMISSION ADOPTED THE PRICE CAP PLAN IN

2001?

The competitive landscape in Arizona has changed dramatically in the three years

since the Price Cap Plan was adopted. The number of interconnection agreements

has almost doubled. In December, 2000, 65 interconnection agreements were in

effect between Qwest and Arizona CLECS. As of February 2004, the Commission

had approved 118 interconnection agreements, and another five were awaiting

approval." CLEC activity in the local market has skyrocketed, as the following

Qwest wholesale provisioning statistics demonstrate

Product Dec-00 Dec-03 % Change

Stand-Alone Urrbundled Loops 15,630 41.229 163.78%

Q.

Number of interconnection agreements approved and pending includes wireline, resale, and wireless agreements
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UNE-P Loops 175.703 2.404.68%

LIS" Trunks 120.242 188.744 56.9%

Wholesale Resold Lines 37.142 (85.55%)

These data show that CLECs are repositioning away from simple resale of Qwest's

retail products toward a strong focus on Unbundled Network Element (UNE)-based

competition and a significantly greater reliance on serving local customers via

CLEM-owred switches and unbundled loops to deliver competitive local exchange

services

Qwest residential and business retail access line in-service base, viewed over this

same time horizon, shows a net loss of approximately 577,000 lines

Dec-00 Dec-03 % Change

Total Qwest Retail Access Lines: 2.950.483 2,373,577 ("l9.55)%

With regard to Qwest's residential access line base alone in Arizona, significant

declines over this same period have been measured in both primary and additional

access lines, as follows

Dec-00 Dec-03 VoChange

Unburrdied Network Element Platform
Local Interconnection Service
These quantities are strictly the Qwest retail access line in-service totals at the end of December 2000 and December

2003 and reflect the impact of all inward and outward service order activity

u
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Qwest Primary Residential Lines: 1 ,674,509 1,394,694 (16.7)°/o

Qwest Additional Residential Lines: 342.353 228,777 (33.2)0/0

While various factors, including the general economic malaise, growth in Digital

Subscriber Line service, wireline CLEC competition and substitution of wireless

services for Qwest retail access lines" have contributed to these trends, it is very

clear that customer demand for Qwest retail lines has diminished over this three

year period. It is noteworthy that C2west's retail access fine base has declined

significantly even while Arizona's population base and overall telecommunications

market has continued to grow. The decline in Qwest's retail access line volumes

coupled with an escalation in corresponding wholesale volumes, indicates that

competition for Qwest's services has significantly increased and that CLECS have

strongly established themselves as viable local exchange competitors in the state

It should also be noted that the wholesale service growth trends do not address

competition for Qwest services represented by intermodal platforms such as

wireless and Voice over Internet Protocol (VoiP) services, nor do the UNE loop or

resale quantities reflect the strong growth in cable telephony-based competition in

Arizona

The advent of local number portability in November 2003 enables any Qwest retail local exchange customer to port his
or her local telephone number to a wireless carrier when the customer opts to use a wireless handset as a substitute for
Qwest landline telephone service, likely increasing the trend of substitution of wireless service for traditional landline
services
9 it is important to note that the decline in Qwest's access line volumes does not reflect competitive losses associated
with lines provided by CLECs to new Arizona customers who never subscribe to Qwest's services when establishing a
home or business in the State
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Competitors such as Cox, AT8<T, and MCI are now providing service to both

residential and business customers in Phoenix and Tucson over their own facilities

or through the purchase of unbundled network elements from Qwest. Competitors

are bundling local and long distance services into single packaged offerings. A

count of white pages listings associated with Cox customers in Arizona shows that

as of April 27, 2004, Cox customers had XX residential and XX business directory

listings (see Confidential Exhibit DLT-1 for figures) in the Qwest white pages listings

database, primarily in the greater Phoenix and Tucson areas. Since many lines

particularly business lines associated with multi-line business customers, are not

listed, these directory listings counts likely understate the actual number of Cox

retail lines currently in service and white pages listings counts are a conservative

measure of the actual volume of Cox access lines. Cox is clearly one of Qwest's

most significant competitors in the Arizona local exchange market. According to

Cox, 200,000 Tucson and Green Valley households will be able to obtain Cable

Internet, Local Phone Service and Long Distance Service combined on one bill

Three years ago, Cox was just entering the Phoenix telecommunications market and

was serving primarily business customers. Similarly, three years ago, AT&T and

MCI were only serving business customers, and now both of these companies are

courting residential customers with local, calling features, long distance, and Internet
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1

2

sen/ice bundles. Clearly, Qwest's competitors are enjoying dramatic success in the

Arizona market. Competition has advanced significantly in the past three years.

3

4 Q. WHICH OF QWEST'S MARKETS ARE MOST VULNERABLE?

5

6 Qwest is experiencing the most robust competition in the Phoenix and Tucson

7 MSAs. It is not surprising that competitors have focused on the Phoenix market, as

8

9

10

11

over half of the state's population resides in the Phoenix MSA. The number of retail

lines Qwest has tracked as being disconnected for competitive reasons provides

one indicator of the impact competition is having in the Phoenix and Tucson

metropolitan areas. Since August 2002, Qwest has lost over XX residential lines in

12 Phoenix and almost XX residential lines in Tucson because the customer is shifting

13 service to a competitive alternative. (See Confidential Exhibit DLT-1 for figures.)

14

15 Q. ARE THE LOSSES QWEST IS EXPERIENCING LIMITED TO RESIDENCE

16 CUSTOMERS?

17

18 No. Qwest is also experiencing losses of business customers In fact, CLECs

19

20

21

A.

A.

generally first targeted the business market and have now expanded to the

residential market. Qwest's business customer base is a prime competitive target,

as prices for these customers continue to carry relatively high ievefs of contribution.
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As stated earlier, major competitors such as Cox, AT&T, and MCI are currently

offering service to residence and business customers in Phoenix and Tucson

4 Q HOW ARE ALTERNATIVE TELECOMMUNICATIONS PROVIDERS

APPROACHING COMPETITION IN ARIZONA?

Qwest is facing significant competitive pressure in Arizona from facilities-based

providers who target densely concentrated, high revenue residence and business

customers. Facilities-based competitors such as Cox are targeting large housing

developments, offering packages of services, including cable telephony, features

high speed Internet, and video as an alternative to Qwest wireline service

in addition to competitive providers utilizing their own switches and loop facilities to

deliver local exchange services, Qwest is also facing significant competition from

competitors who purchase local wholesale connections from Qwest to deliver

service with an emphasis on selling bundles rather than only basic local service

Resale, wireless, and new technologies such as VoIP are other forms of competition

now being used to provide consumers with alternatives to Qwest's local exchange

service. In the testimony that follows, I focus on the competition currently present in

the Phoenix and Tucson areas
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A. COMPETITIVE LANDSCAPE

In Phoenix and Tucson, Qwest's primary CLEC competitors include (but are not

limited to) Cox, AT8¢T, Eschelon"', MCI, McLeodUSA, SBC, Sprint, XO, Xspedius

and Z-Tel. Competitive alternatives to Qwest's wireline services are also available

from wireless carriers and VoIP providers. Following is a brief description of the

competitive offerings available to residence and business customers from these

sources

In February 2004, Cox Communications announced it is now sewing one million

digital telephone subscribers nationwide: "Cox's successful seven-year history of

providing primary line telephone service is key to its bundling strategy and has

resulted in more than one million telephone customers. In Cox's most mature

markets, one in three homes subscribe to Cox Digital Telephone In reporting

fourth quarter and full year financial results for 2003, Cox stated

Based on publicly available information, Eschelon has limited its service area to the Phoenix market. if, through
discovery issued in this proceeding, it is determined that Eschelon is also serving customers in Tucson, I will issue a
supplement to this testimony or address the matter in Rebuttal testimony

Based on publicly available information, Xspedius has limited its service area to the Tucson market. If, through
discovery issued in this proceeding, it is determined that Xspedius is also serving customers in Phoenix, l will issue a
siéipplement to this testimony or address the matter in Rebuttal testimony

The following discussion is not intended to be a comprehensive view of competition in Arizona
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1

2

3

4

5

6

We grew our Cox Digital Telephone customer base by 38 percent fn 2003,
with a record number of new phone subscribers added in the fourth
quarter. Cox's telephone service is now available to 48 percent of our
homes passed, and we will use Vols technology and our \P backbone to
further expand our footprint during 2004.14

7 According to the Business Journal of Phoenix, "Cox Digital Telephone has been

8 available in Phoenix since 1998, making Cox the second-largest provider in Arizona.

9 it's currently available to more than 700,000 Valley households. The Business,.15

tO Joumai also reports that Cox Communications "is a broadband communications

11 company serving nearly 1.48 million residential and business service subscribers in

12 Phoenix and Southern Arizona, illustrating the scale of Cox's potential telephonyMB

13 market.17 A recent article in the Arizona Republic, entitled "Arizona is lucrative

14 market for Cox," revealed that the number of Cox telephone subscribers has

15 increased 57% since last year.8 In June 2003, Cox announced the launch of Cox

16 Digits! Telephone in the Tucson Green Valley area, making Cox's telephone

17 sen/ice available to over 200,000 households in the greater Tucson area.9 In a

18 September 2003 article, the Tucson Citizen newspaper described the competitive

19 telecommunications environment in that area of the state:

13 Cox Cornrnunications Surpasses Five Million Digital Service Subscriptions, February 12, 2004, www.cox.com, visited
February 27, 2004. Since Cox began offering telephone service in Phoenix in 1998, it can reasonably be coriciuded that
Phoenix falls within this category.
14Cox Cornrnunications Announces Fourth Quarter and Fuil Year Financial Results for 2003,wvvw.cox.com, visited
if5ebruary 27, 2004
16 The Business Journal of Phoenix, June 30, 2003.

ld,
17 While the exact number of Cox subscribers in Arizona is not publicly available, the Business Journal reported in July
2003 that Cox was currently serving 68,000 subscribers in Mesa. Mesa threatens Cox with $142K Nne,
h nzilohoenix.biziournarscom, visited February 27, 2004.

Arizona is lucrative market for Cox, Arizona Republic, March 17. 2004.
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Choices continue to multiply for Tucson telephone customers with the
announcement yesterday (September 18, 2003) that AT8iT plans to offer
local service in Arizona. The residential phone market here has changed
dramatically since 2001, when Qwest was the only company offering local
service to residential customers. Since then, MCI has begun offering local
and long distance service by leasing Qwest's lines. Cox Communications
started offering local and long distance telephone service over its cable
network

Cox offers a wide range of services to residential and business customers. In

addition to stand-alone access lines, Cox offers residential customers a variety of

popular calling features including Voice Mail, Call Forwarding, and 3-Way Calling

just to name a few. Installation of phone jacks and inside wiring is also available

from Cox. In addition, wire maintenance plans are available, as are line/feature4 I

packages such as the Cox Solution Package (consisting of one line and 15 calling

features for $26.70 per month) and the Cox Conrmection-6_ package. Priced at

$29.95, this package includes the line, the same 15 features included in the Solutiorl

Package, 60 minutes of domestic long distance, and call management features such

as Caller ID, Cali Waiting, Selective Call Forwarding, and more Features are

available on a stand-alone basis, without the requirement to purchase a package of

services, if that's what the customer prefers

Cox Expands in Arizona htm:/lnhoenix.biziouma\s.com, visited February 27, 2004
AT8.Tbegiris local sen/ice in Arizona, Tucson Citizen, September 19, 2003
https;//orders.cox com/DiqitatTelei>hone/feature selectioriaso, visited March 9, 2004 Inside wire and jacks may also

be installed by the building owner, by an electrician, or by an independent contractor
coxcomb. visited March 1. 2004



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-000000-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzei
Page 13, May 20, 2004

Cox's Local Exchange services for business customers include lines, trunks

Centrex Service, ISDN-PRI, and Bundled Packages consisting of access lines

Custom Calling features, long distance, and High Speed Internet access

Miscellaneous service offerings available from Cox include Toll Restriction

Temporary Suspension of Service - Customer Initiated, Number Referral Service

Cox also has a tariff on file for Switched Access and Dedicated Transport (Tariff No

2) and InterdATA Service (Tariff No. 3)

Other services available from Cox include Message Telecommunication Service

Directory Assistance, Operator Assistance, Directory Listings, Emergency Services

Vanity Telephone Numbers, and Telecommunications Relay Service. Cox has a

Competitive Response tariff on file with the Commission for residence and business

customers. in addition to the Promotional tariff described below. The Residential

Competitive Response Program allows Cox to waive the nonrecurring charge, up to

two months of recurring rates, or both, on selected services determined by Cox

Amounts and types of the waivers may vary- In addition, qualifying residential

customers may be eligible for waivers of intra Lata and ir1terLATA long distance

charges. Waivers are not to exceed $100.00 per customer \ocetion

Business Competitive Response Program allow qualifyirlg business customers to

receive a maximum of either a waiver of the current nonrecurring charges, or up to

wwwcox.com/Dhoerux/terepiwone/pricrnq aso, visited February 27, 2004
Arizona Tariff No. 1, Page 7, Effective February 2, 2001; Pages 111-112, Effective March 5, 2001
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two months of the current monthly rates, or both, on selected services as

determined by Cox. In addition, business customers may receive waivers of

intraLata and interLATA long distance charges." Exhibit DLT-2 provides maps

depicting the geographic coverage of Cox's footprint in the Phoenix and Tucson

areas. The maps were developed by Qwest and are based on publicly available

information regarding telephone service availability from the Cox web site and the

areas shaded in red are areas in which Cox offers the "triple play" - cable television

cable modem and telephone service

As developers respond to the state's housing boom with huge master planned

communities in previously unserved areas such as Buckeye where 200,000 homes

are planned, this choice in service providers is becoming increasingly apparent

Cox aggressively competes to become the preferred provider in these new

developments with its bundles of digital cable, telephone and high speed Internet

services. In 2003, Cox was named as the preferred provider for Verrado, an

upscale community near the White Tank Mountains with 9,500 homes planned

Verrado's website highlights the sen/ices available from Cox

Verrado is a Cox Digital Community providing residents with the latest
technology through Cox's state-of-the-art fiber-optic-based network. With
Cox Digital Cable, Cox Digital Telephone and Cox High Speed internet

Arizona Tariff No. 1, Pages 102 and 10204, Effective June 8, 2001
Arizona Tariff No, 1, Pages 1020.1 and 1021, Effective June 8, 2001
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residents can enjoy access up to 250 channels, phone service and fast
download speeds 2

Cox's pricing is very competitive with Qwest's local exchange rates. Cox offers

residential customers a stand-alone access line for $13.00 per month, as well as a

discounted additional line currently priced at $8.50 per month, and also o'rfers

numerous bundles consisting of local access combined with various feature

packages as well as long distance options, as illustrated by the material obtained

from Cox's Internet website included in Exhibit DLT~3. Residential customers who

order telephone service in combination with Cox's Digital Cable or High Speed

Internet Service pay only $11.75 per month per access line. Last year, Cox

introduced two new residential long distance calling plans targeted to the Latino

market in the state. The first plan offers Cox customers 60 minutes of free long

distance calls to Mexico each month when they subscribe to Cox Digital Telephone

with at least one added feature, such as Caller ID or Call Waiting, and Cox Digital

Cable with TeleLatina, the Spanish-language program package. The second plan

includes 120 minutes of free long distance calls to Mexico each month when

customers subscribe to Cox Digital Cable with TeleLatina and Cox Digital Telephone

with a feature package such as Active Lifestyle, which includes Call Waiting, Call

Forwarding, Three Way Calling, Speed Calling and Busy Line Redial. Exhibit DLT.CO

www.verrado.com_ visited March 1. 2003
nhncnix.biziournalscom/phoeni:L/stories/2OU3J(I9I()S."da1iI\.2').htmi'.'l-='nrintahlc:. visited February 27. 2004
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4 provides a comparison of a sampling of Cox services to services offered by

Qwest

Late last year, Cox announced it is experiencing record growth in revenue and

customer locations in the business market through its commercial broadband

division." "Cox is in a unique position in the commercial services arena," said Bill

Stamper, vice president of Cox Business Services in Atlanta. "Ali of our pieces

from the network we own and manage, to our architecture with built-in reliability to

the business solutions and expertise we offer to small- and medium-sized business

owners and enterprise alike --- contribute to the sense of trust that our customers

have with us According to the Cox press release

A closer look at Cox's customers reveals i ts breadth of reach
encompassing enterprises, small and medium businesses as well as
government properties and teleworkers/home offices. Many school
systems and air force bases, hospitals, enterprise and airports, law firms
and teleworkers trust Cox for the delivery of circuit-switched telephone
and long distance services, high-speed Internet access, web hosting, VPN
and data transport services Approximately 40 percent of Cox's
commercial services customers choose to bundle their voice and data
services, according to company research

Cox's website highlights the business offerings available to Tucson customers

A Cox customer iocalllon is u single business location with one or more active Cox dam. voice or lral1sp<il.t services on one or more
accounts. \¢'idc:o-onlx business customers are not included in these figures

wwwxoxhusincss.::oIn.'P'iUl)3-l(II'>7.11t1nL visited March 1. 2004



Arizona Corporation Commission
Docket No. T-01051B-03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzel
Page 17, May 20, 2004

NEW FOR TUCSON BUSINESSES: DIGITAL VOICE PRODUCTS SO
RELIABLE, THEY'LL LEAVE YOU SPEECHLESS
Introducing a new way to help your business run more efficiently - digital
phone service from Cox Business Services. Unlike other providers, we
manage and maintain our own fiber-optic network, which allows us to offer
all the services you need including voice and Internet, all at competitive
prices. You can keep your current phone numbers and move them to our
network with no activation fee. Plus, we provide responsive, 24/7
customer service and network monitoring, which is comforting when
you're running a business that relies on clear, consistent phone service
We have a variety of digital telephone and Internet options to fit any
business. Sign up for one year of both services and you'll get FREE
installation and activation on all Cox digital telephone lines, 200 FREE
long distance minutes per month for a year, and for a limited time, your
choice of THREE FREE features

Exhibit DLT-3 contains an advertisement that appeared in the July 30, 2003 edition

of the Arizona Republic, in which Cox promises businesses they can save up to

$1 ,000 by bundling Cox Digital Telephone and high speed data services, in addition

to receiving free installation. Business local lines are available for $30.00 per line

per month; however, as indicated above, Cox regularly offers incentives for

customers who purchase bundles of services. As material in Exhibit DLT-3

demonstrates, customers selecting the bundle described above will not only receive

free installation, long distance minutes, and features, they will also receive a

discounted monthly rate of $28.00

Cox's tariff contains generic promotional language

htto;//coxbusinesscom/hellotucson/, visited March 1, 2004
www.coxbusiness¢;om _ visited March 1. 2004
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The Company, from time to time, may make promotional offerings of its
services which may iriciude waiving or reducing the applicable charges for
the promoted service. The promotional offerings may be limited as to the
duration, the date and times of the offerings and the locations where the
offerings are made

Cox regularly waives the service activation charge for residential customers as well

At the time this testimony was being prepared, residential customers in Phoenix

could take advantage of a special Cox offer and receive free activation, plus a free

first month of Call Waiting, Caller ID or Call Waiting ID. Tucson customers couldan

receive free installation and three months free Cali Waiting and Caller ID

According to Cox's tariff on file with the Commission, the current line connection

charge is $24.95 for Residential customers and $50.00 for Business customers

Residence customers may also have the option of "FastConnect" which is an

optional line connection service offered in situations where the customer need not

be at home to complete the service installation- lt is $9.95. in addition, Cox

residence customers may qualify for a complete waiver of nonrecurring charges with

the Premium Service Connect. This option is offered to customers that subscribe to

an access line, the Solutions feature package, and an optional long distance call

plan with an associated monthly recurring charge

Cox Arizona Telkom Tariff No. 1, Page No. 102, Effective June 8, 2001
www.cox.c:om, visited February 27, 2004
www.cox.comftur:sonH'e1ephone, visited March '1 , 2004
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1 Cox regular ly posi t ions i ts services as being super ior  to Qwest 's in i ts

2 advertisements.

3

4

5

6

7

For example, on its website, Cox proclaims: "Cox Digital

Telephone Gives You Significant Savings Over Qwest," "Save Every Month Over

Qwest," and "Enjoy the Same Popular Features For Less." The website includes a

chart comparing the price of Cox's lines and features to those offered by Qwest and

calculates the "percent savings" for consumers who sign up with Cox. A sample is

included in Exhibit DLT-3. A large, full color advertisement distributed to Phoenix

8 consumers in February 2004 (a copy is included in Exhibit DLT-3) contains this

9 same price comparison chart with verbiage advising the consumer:

10

"If you have

Pay less than

11

Qwest phone service, you're paying more than you have to.

you're currently paying Qwest." A direct mail piece sent to a Scottsdale consumer,

12 also included in Exhibit DLT-3, explains swat with Cox Digital Telephone service,

13

14

customers may enjoy their favorite features for less than they're paying Qwest.

Neighborhoods are blitzed with Cox door hangers and direct mail advertisements on

15 a regular basis, as Cox makes it known that its services are direct substitutes for

16 Qwest's services.

17

18 HAS THE ARIZONA CORPORATION COMMISSION STAFF OFFERED AN

19 OPINION AS TO WHETHER COX IS OFFER1NG SUBSTITUTABLE SERVICES

20 TO QWEST'S?

38 Cox Arizona Telkom Tariff No. 1, Page No. 60, Effective December 15, 2002.
ld.

37

Q.
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1

2 Yes. At page 25 of his Direct Testimony in Docket No. T-00000A-03-0369, the TRO

3

4

proceeding, Matthew Rowels, Chief Economist for the Utilities Division of the ACC

testified as follows:

5

Q. Does Staff believe that Cox should be included in the Trigger

analysis?

6

7

8

9

10

11

12

13

14

15

16

17

A. Yes. Based on the factors laid out in the TRO, Cox should be included
in the Trigger analysis. Footnote 1549 of the TRO states that when
evaluating whether intermodal competitors should be included in the
Trigger analysis, "states should consider to what extent services are
provided over these intermodal alternatives are comparable in cost,
quality and maturity to incumbent LEC services." Clearly, Cox's
offerings are comparable in cost, quality and maturity to Qwest's.
(emphasis added) Thus, Cox should be included in the Trigger analysis.

18 There can be no doubt that Cox is a very significant competitor to Qwest in Phoenix,

19 Tucson, and surrounding communities.

20 AT8.T

21 AT8<T offers a wide range of services to all classes of customers The company's

22 website indicates it has solutions designed to meet all personal communication

23 needs (at home and on the go), as well as the needs of small, medium, large and

A.

39 Direct Testimony of Matthew J. Rowels, Docket No T-000UGA-03-0369, January 30, 2004.
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global businesses, and government agencies. It also offers wholesale and wireless

services (See Exhibit DLT-5 for web page.)

On February 4, 2004, the company announced a $200 million global brand and

advertising campaign aimed at residential, business, and government customers

According to the press release announcing the campaign, AT&T has invested

billions of dollars in its network infrastructure and portfolios to deliver bundled

services and applications to its 35 million residential customers and networking

services and solutions to its nearly 4 million business customers, The new ads are-+ I

designed to "illustrate how AT8¢T is delivering sophisticated networking solutions to

meet business customers' needs" and "position AT8 T as a major provider of

(residential) bundled services, moving far beyond traditional voice long distance

service to include local, Internet, broadband, wireless and international calling

AT8T offers one-stop shopping for local, long distance, wireless and the Internet

including our recently announced Voice over IP service," commented Kevin Crull

senior vice president of marketing and sales for AT8 T Consumer. "Our spots will

demonstrate compelling reasons to choose AT8<T and differentiate us from the

crowd with benefits that are most important to customers. We have a brand that's

www attcom, visited February 26, 2004
ATa.r News Release, AT&Ti_aunches Giobaf Brand and Advertising Campaign, February 4. 2004, www.att.com

visited February 26, 2004
i d
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continuing to evolve but one that consumers know and trust. Examples of AT&T'sso.:

advertisements are included in Exhibit DLT-5

In Arizona, AT&T is actively promoting its "AH in One"' Advantage" plan for small

businesses (see Exhibit DLT-5 for advertisement that appeared in the February 26

2004 edition of the Arizona Republic). This plan provides unlimited in-state direct

dialed calling, unlimited state-to-state direct dialed calling, and unlimited local calling

plus Calf Waiting, Cal! Forward Variable, 3-Way Calling, Call Forward Busy, and

Speed Dial 8 for $56.95 per line per month. I have confirmed, through AT8=T's

website (www.att.com), that the plan is available in Phoenix and Tucson. A variation

on the "All in One" plan (AT8 T All in One Plus) provides unlimited local calling for

$31.80 per month, with low per minute long distance rates. Free installation is

currently available with both of these plans and, in addition, the All in One Plus plan

comes with 360 long distance minutes on a promotional basis.4 4 Last year, AT8¢T

named Phoenix as one of six markets where it is specifically targeting entrepreneurs

and small businesses, promoting the "All in One" plan. "We've always put a priority

on small business," according to Judi Hand, the Phoenix-based head of small and

mid~markets business for the company in an article in The Business Journal of

Phoenix. "Recently, we've been expanding our product portfolio, but some small

businesses are not even aware that they have a choice when it comes to local

htto:/fbusinesss3Ies.att.com visited February 26, 2004
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telephone service. We've made an investment in getting the word out that the

product line is available." Hand is quoted as stating that AT8¢T provides local

services to businesses in more than 70 percent of Arizona

in addition, AT8 T offers "AT8¢T Business Network ("ABN")" which provides an "end

to end experience from a trusted single provider, AT8<T.17 According to the

c:ompany's website, ABN offers the full breadth of networking services including IP

Local, High Speed Packet, Access and Voice - full featured, local-to-national~to

global. This service allows companies that are directly connected to AT8=T's40

facilities to gain special economies, including the lowest per-minute usage rates

volume discounts, and surge discounts

AT&T's merger with TCG in 1998 provided it with access to TCG's fiber facilities in

Phoenix and surrounding communities, facilitating its entrance into the local

exchange market. TCG, which primari ly marketed integrated packages of

telecommunications services to business and government customers, continues to

have a tariff on file with the Commission, offering a full range of dedicated access

and local exchange services. Business customers are able to purchase service out

of either company's tariff, selecting from a full menu of business products, including

AT8,T calling on small business, The Business Journal of Phoenix, June 27, 2003
www.bus.iness.att.com, visited February 26, 2004
www.buiness.att.com/'products/oroduotcletaiis, visited February 26, 2004. Regarding "surge discounts," AT8=T states

If your network usage skyrockets for some reason - during your busiest month or due to a special project - a special
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analog access lines, trunks, features, wire maintenance, directory listings, operator

service charges (including Directory Assistance), ISDN, DS-1 Digital Facilities

Private Line Local Channels"° . Private Line services. MTS services. WATS services

Digital Link Access Service, and Billing Name and Address Service

AT&T also offers several rate plans for residential customers. Consumers can

select from "Local Only" plans or from a variety of packages comprised of different

combinations of features and/or long distance services. Examples of residential

plans include

Call Plan Unlimited
calling

$19.95 per month provides unlimited local

ii. Call Plan Unlimited Plus - $14.95 per month provides unlimited local
service when the customer selects AT8¢T as its prima
interexchange carrier

iii. Call Plan Unlimited with Two Feature Package Enhanced
per month

$21.95

iv. Call Plan Unlimited with Three Feature Package Enhanced
per month

$23.95

v. AT&T One Rate USA Plan - $43.95 per month (includes local line
Four features, unlimited direct dial long distance and local toll)

additional discount will apply to virtually all your network spending it will help take the edge off your extra expenses
Consider it a "thank you" for the extra business, too.)

Includes ACCUNET TI .5 Local Channel Services, Digital Data Local Channel Services, AT&T Regional Frame Relay
Service, Sorbet Services, and others, AZ 11 Tariff

Arizona Local Exchange Services Tariff, AZ ii Private Line Local Channels, AZ 9 -- Private Line Services, AZ
Telecommunications Services Tariff. and AZ-Access Service and Network interconnection Services

AT8=T Communications of the Mountain States, Residential Local Exchange Services Tariff, Section 5, Effective July
18, 2003; www.locaI.att.com, visited February 26, 2004 and March 9, 2004
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In addition, AT8.T makes calling features such as Call Forwarding, Call Waiting

Caller ID, Custom Ringing, and Three Way Calling available to Arizona residential

customers. Directory Listings, including Additional listings, Non-Listed listings and

Non-Published listings are also available, as are several variations of Voice

Messaging service ToI! Restriction, Calf Blocking options, Directory Assistance

and Operator Services are also available. In addition, Residence customers mayUL

subscribe to AT8-T's Maintenance Plans. For example, the AT8 T Complete

Maintenance° "' Plan provides complete maintenance coverage of telephone

equipment and inside wiring for $5.95 per month. The Inside Wire Maintenance

Plan is an optional warranty program that provides labor and material costs for

repairs to inside wire and jacks for $3.95 per line per month. The AT8<T Telephone

Protection Plan provides for the repair or replacement of damaged or broken

equipment. It is available for $3.95 per month AT8¢T's Residential Local

Exchange Services Tariff contains non-recurring charges for initial premises visits

labor charges, Network Interface Devices, and jacks" Exhibit DLT-5 includes

material from AT8\T'S website describing in more detail several services the

company makes available to Arizona consumers

www usaatt.com/Iocalhefo/az/call features.htmi_ visited March Q, 2804
Residential Local Exchange Services Tariff, Section 5
www.usaatt,com/Iocalhelo/az/maint Dians.htmi, visited March 9, 2004
Price List. Section 5. Pages 1 and 4, Effective July 18, 2003
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Section 3 of AT8 T's Residential Local Exchange Services Tariff specifies the

company offers residential service in 72 specific wire centers within Qwest's service

territory in Arizona, including wire centers in Phoenix and Tucson. The company's

website confirms that these services are available in Phoenix and Tucson. Exhibit

DLT-4 provides a comparison of a selection of AT8<T services to services offered by

Qwest

Section 4.1 of AT8<T's Residential Local Exchange Services Tariff contains

language which allows the company to conduct promotions in Arizona. The tariff

states

From time to time, the Company iii introduce promotional offerings. The
Company may offer services at a reduced rate, or offer incentives
including gift certificates and coupons for promotional, market research or
rate experimentation purposes

with the flexibility afforded by this tariff, AT8¢T has conducted numerous promotions

n Arizona since it introduced its residential local service offering in July, 2003. For

example, a promotion that ended February 1, 2004 provided for waiving the service

charge associated with installation of new residential AT8<T Local Service

Another promotion, running from August 1, 2003 through February 1, 2004

provided AT8¢T with the ability to bestow various items of merchandise, Ptwone

Price List, Section 4, Page 1, Effective July 18, 2003
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1

2

3

4

Cards, and/or certificates not to exceed $50.00 in value to customers who ordered

AT&T Residential Local Service.57 These are just a few samples of the aggressive

marketing efforts AT8<T is conducting as it competes with Qwest in the residential

local exchange market.

5

6

7

8

9

10

Exhibit DLT-5 contains samples of television and newspaper advertising that AT&T

has run in Phoenix and Tucson markets, promoting its unlimited local and long

distance offering for residential customers. The ads proclaim "AT8¢T Local Service

is Here" and "You can choose your local phone company." The "Caveman" ad ran

four times in the Arizona Republic - Gazette between October 6 and 14, 2003, the

11

12

13

14

television advertisement appeared 32 times between October 6 and November 2,

2003 on KSAZ, and the "Baby Condor" print ad appeared four times in the Tucson

Arizona Daily between October 20 and October 27, 2003. There can be no doubt

that AT8.T is aggressively competing for customers in the Phoenix and Tucson

15 markets.

16

17 Esc felon

18 Esc felon is a faci l i t ies-based provider who touts i tsel f as "are integrated

19

20

communications provider of voice, data, and Internet services, business telephone

systems and equipment for businesses" and "one of the fastest growing Telecom

55 . .
Price List, Section 4, Page 11, Effective July 18, 2003.
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companies in the US The company serves 12 markets in seven states

According to a recent profile in www.uDsizemaq.com, Eschelon is one of only 10

CLECs in the country to generate positive free cash-flow. "We've been in business

for seven years, never shut down a market, never had a major lay-otf, and serve

thousands of business customers," President and CEO Richard Smith is quoted as

saying, "For all those reasons, we're a company that's here for the long run

Esc felon targets the smaF|- and medium-sized business market with a

comprehensive list of telecommunications and Internet products, including local

lines, long distance, business telephone systems, DSL, dedicated T-1 access

network solutions, and web hosting.o I Smith also indicated the company's product

line has gone through dramatic changes in recent years

Just two years ago, the typical business would need five or six phone
lines, a couple of fax lines and a long distance product. Today, the
average customer is ordering packages with Internet access, voice and
data lines, and features, such as Caller ID, conference calling, and voice
mail, all delivered over a 24-channel pipe called a T-system

In February 2003, Eschelon introduced its Precision Integrated Access Service, an

offering that delivers voice and data services over a single T-1 circuit, geared toward

businesses that have at least six voice telephone lines and want the speed and

Price List, Section 4, Page 9, Effective July 18, 2003
www.eschelon.cc=m, visited March 1. 2004
Id
vvvifw.uDsizemaq.c.om, November 2003
l d
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reliability of an affordable T-1 connection to the 1ntemet. The Precision telephone7100

lines allow customers to choose from over 20 features such as Call Waiting, Caller

ID, and Call Forwarding without an additional monthly charge. "The Precision

product enables small-medium sized businesses to manage their Telecom services

efficiently and cost-effectively with the ease of working with a single provider," said

Bob Pickers, Eschelon's Executive Vice President of Marketing.° " In December

2003, Escheion announced that it is provisioning in excess of 200,000 access lines

to the 38.000 business customers i t  serves in Minnesota. Arizona, Utah

Washington, Oregon, Colorado, and Nevada

Esc felon opened its Phoenix office in April, 2000.66 In November, 2000, Eschelon

completed the build-out of its switching facilities and collocations in 14 Phoenix

central offices. The company's website, as well as its Arizona tariff, demonstrateQ(

the wide variety of product offerings available to Phoenix area business customers

Services identified in Eschelon's tariff include Eschelon Advantage Line Service, On

Network Premium Business Line Service (Premium Business Line, Premium

Seasonal Line, Premium Measured Service, Remote Call Forwarding), Precision

integrated Access Service, Advantage, Premium and Precision Line Features

Market Expansion Line, On-Network Local Voice TI and Voice T1/PRI, On-Network

www.escheloncom. visited March 1. 2004
/d
ld
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First Eschelon TI and First Eschelon T1/PRI Services, Directory Listings, Directory

Assistance, Term and Volume Discounts, Long Distance Services, and Operator

Services, Eschelon's tariff also describes the company Competitive Responseo f

and Affinity programs. Exhibit DLT-6 provides additional detail on several of theseDU

services. Exhibit DLT-4 provides a comparison of a sampling of Eschelon services

to services offered by Qwest

Eschelon's tariff also contains verbiage allowing Eschelon to engage in special

promotions. The promotional flexibility afforded Eschelon is similar to that described

above for Cox. Specifically, Eschelon's tariff specifies

Company may, from time to time, engage in special promotions of new or
existing Service offerings of limited duration designed to attract new
Customers or to increase existing Customer awareness of a particular
offering. The promotional offerings are subject to the availability of the
Services and may be limited to a specific geographical area, to a subset
of a specific market group or to customers who sign up for such Service
on or after a particular date. Prior approval for promotional offerings will
be obtained from the appropriate regulatory authority when required

Unlike Qwest, Escheiori is not required to obtain approval from the Commission for

promotions exceeding $25.00 in value

www.eschefon.com/about/historvAZ.asp.
rd
Arizona Tariff No. 3
ld
Arizona Tariff No. 3, Sheet No. 37, Issued May 12, 2003

Visited March 1, 2004
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McLeodUSA

McLeodUSA's fiber optic network spans 25 states, providing loczai, long distance

wireless, data and Internet service to rural and metropolitan areas. The company

owns, operates, and maintains a full range of facilities on a national basis, including

44 voice switches. I [ In February, 2004, McLeodUSA reported year-end 2003

results, including the following customer platform statistics

McLeodUSA also reported a reduction in revenue from the previous year, "primarily

driven by the FCC mandated reduction in access biting rates and a lower customer

base, of which approximately 28,000 customers valued at $9.5 million of revenue

resulted from the Company's intentional dr ive to eliminate non-profitable

customers It's apparent that McLeodUSA is not subject to Carrier of Last Resort

requirements such as those imposed upon Qwest and is able to selectively choose

the customers it serves

www mcfeodusa com* visited March 1, 2004
McLeodUSA Reports Fourth Quarter and Total Year 2003 Results, February 18, 2004
These Ines are provisioned through McLeod switches
McLeodUSA Reports Fourth Quarter and Total Year 2003 Results, February 18, 2004
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On January 21, 2004, McLeodUSA announced plans to deploy the next generation

of Preferred Advantage services utilizing Internet Protocol (IP) technology. The new

Voice-over-IP ("VoIP") platform will be launched early in the second quarter across

the McLeodUSA network to initially offer McLeodUSA business customers an

enhanced set of flexible features for their local, long distance and Internet services

via McLeod USA's highly successful Integrated Access product. McLeodUSA will

also utilize VolP to lower cost and enhance other Preferred Advantage services for

both residential and business customers in the near future

McLeodUSA has been named the primary local telecommunications provider for

538 Walgreen stores with nearly 5,000 business lines in its 25-state footprint

including Arizona. K~Mart has also chosen McLeodUSA to provide focal telephone

Western states

services to 176 locations, including 2 distribution centers, in 14 Midwestern and

Section 5 of McLeodUSA's Arizona Tariff No. 3 lists the cities

and wire centers where McLeod is offering service, either over its own switch or

through the use of network elements. The Tariff demonstrates McLeod is offering

residential service in Phoenix and surrounding communities, including Agua Fria

Anthem, Chandler, Deer Valley, Glendale, Mesa, Scottsdale, and Tempe. Business

services are available to a much wider geographic area, extending well beyond the

McLeodUSA Reports Fourth Quarter and Total year 2003 Results, February 18, 2004
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boundaries of Phoenix to include such communities as Camp Verde, Flagstaff, Gila

Bend, Globe, Marina, Nogales, Pine, Sierra Vista, Tucson, and many others

MCLeOdUSA offers residence and business customers stand-alone as well as

bundled offerings. The rate for a stand-alone residential access line is $19.95 per

month. The rate for a stand-alone business access line is $34.95 per month. In! D

April, 2003, MoLeodUSA announced that its Preferred Advantage° "' p0rtfolis of

bundled packages was available to Arizona residential customers

Residential customers can sign up for attractive local and long distance
services for their home and choose from a variety of packages which
include the most popular features such as Cafler ID and Call Forwarding
They can also select long distance calling plans with fixed buckets of
minutes that allow for calls anywhere, anytime and to any domestic
destination all for one flat monthly rate. Internet access may also be
added at a discounted rate of only $14.95/month to the package of either
local or long distance services. As an introductory offer, customers may
be eligible to receive their first month of Internet service free. Additionally
optional services such as voicemail and calling cards are available

The "Value Preferred Package" for residence customers, consisting of local line

switched service, Call Waiting, Three Way Calling, Call Forward Variable, Caller ID

Anonymous Ca!! Rejection, Call Waiting iD, 900 Blocking, and a primary directly

listing, is available for $30.95 per month. The "Premium Preferred Package

including residence local line switched service, Call Waiting, Three Way Calling, Call

A/IcLeodUSA Selected as Pn'mary Local Telecommunications Services Provider by Walgreen, April 28, 2003
McLeodUSA Selected as Primary Loco! Telecommunications Services Provider by Km8tt, August 1 1, 2003
Tariff Arizona No. 3, Sheet No. 100, Effective February 19, 2004, Sheet No. 108> Effective February '19, 2004
McLeodUSA Expands Residential! Communications Services into Eight Additiona} States, April 2, 2003
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Forward Variable Caller ID, Anonymous Call Rejection, Call Waiting ID, 900

Blocking, Last Call Return, Continuous Redial, Cal! Screening, Speed Call 8, and a

primary directory listing, is priced at $32.95 per month

In July 2003, McLeodUSA launched its Preferred Advantage° "' integrated access

service platform geared toward small and medium-sized business customers with 6

20 voice lines. The product allows businesses to combine local, long distance and

Internet services over a dedicated, digital facility. The "Simple Preferred Package0 I

for Small Businesses consists of a local switched line and three features for $41.95

per month. Additional packages are available priced incrementally higher, basedo f

on the number of features included in the package. In addition to the above

referenced services, McLeodUSA offers Intercept Services, Local TI Service

Dynamic T-1 Service, Dynamic PRO PRI, Directory Service, Calling Card, Directory

Assistance, Operator Services, Conference Calling Service, Long Distance and 800

Sen/ices, Market Expansion Line, and Private Switch Automatic Location

Identification. Furthermore, McLeodUSA offers trouble isolation and wire care plans

to its customers. The Trouble Isolation charge is $85.00 for residence customers

and $95.00 for business customers. The Business Wire Care plan is $4.00 per

month and the Residential Wire Care plan is $4.75 per month

Tariff Arizona No. 3, Sheet Ne. 108, Effective February 19. 2004
McnLeodUSA Launches Preferred Advantagesm Integrated Access Service Pl'a1"fonn, July 22, 2003



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzel
Page 35, May 20, 2004

Promotional!  offerings and term and volume discounts are also available

McLeod USA's tariff detailing its flexibility to promote reads as follows

McLeodUSA may from time to time engage in special promotions of limited
duration. These promotions may be in the form of waiver or reduced
recurring and nonrecurring fees, lowered usage charges, or other actions
designed to attract new Customers or to increase existing Customer
awareness of a particular service. All promotions will be offered on a non
discriminatory basis to eligible Customers

In addition, McLeodUSA has a tari ff on fi le with the Commission detailing its

intrastate access service offerings. Details on several McLeodUSA offerings areav

provided on Exhibit DLT-7. Exhibit DLT-4 provides a comparison of several

McLeodUSA services to services offered by Qwest

MCI [flkla WorldComl

MCI gained access to fiber facilities through its 1998 merger with WorldCom

including the Brooks Fiber assets WorldCom acquired in 1997. In April 2003

WorldCom began marketing itself under its new name, MCI. MCI's website states

that the company has invested billions of dollars building its own local phone

facilities in more than 100 metropolitan markets nationwide. It has 20 million
OD

business and consumer customers, provides services to more than 75 U. S

Tariff Arizona No. 3, Sheet No. 100, Effective February 19, 2004
Tariff Arizona No. 3
Tariff Arizona No 3, Sheet No. 80, Effective January 30, 2004
Arizona Access Tariff No. 1
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1

2

government agencies, and services a range of business customers from sma11

. _ 7 . .
businesses to the largest global enterpr1ses.8 MCi provides integrated local and

3
. . . . 88

long distance service to more than three mxlhon customers.

4

5 MCI is addressing the Consumer marketplace through its integrated local and long

6 distance offer, The Neighborhood.sm According to MCI's website "the offering is

7

8

profitable, growing, and taps into the $40 billion-a-year residential local service

market.89 The Neighborhood is available to residential customers in Arizona who

9 presently have service on lines with Qwest or another carrier who provisions service

10 either via resale or UNEs.90 This clearly encompasses the Phoenix and Tucson

11 markets. Neighborhood Complete, including unlimited local, local toll, and long

12 distance calling with five features is available for $49.99 per month. Neighborhood

13 Advantage 200, consisting of unlimited local calls and 200 minutes of long distance,

14 is available for $37.99 per month.

15

16 MCI plans to address the business market with its "MCI Advantage" VoIP offering.9'

17 "Through MCI Advantage, we will continue to penetrate the revenue and profit-rich

18 small and medium-sized business market," MCI states on its website. MCi

19 Advantage provides local, long distance, and Internet access on a single connection

as http://qlobaI.mci,com/3bout/pubiiclbolicy/1ocaIcompetitiorw/oromise, visited February 26, 2004.
Evhttp#/qiobai.mcrcom/about/comnanv Visited February 26, 2004.
as Wireline Cornmunrcal'iorvs; MCI Back in Action, Fulcrum Global Partners, November 5, 2003.
89httoi//qiobaimcicom/news/infodesk/fotward/bizplan/, visited February 26, 2004.
90 MClmetro Access Transmission Services, Mc. Arizona Tariff No. 1 , Page 91 B, Effective Arri! 16, 2002.
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to MCI's IP network. "MCI Advantage replaces your existing analog local business

lines, long distance service, and Internet connectivity into a single enhanced service

that is flexible and expands as your business needs change," MCI further explains

on its website."' MCI Advantage is available in over 90 major metropolitan areas

where MCI owns local service facilities. Evidence that the service is available inUP

Phoenix is provided in the form of a customer testimonial by CSK Auto, one of the

largest specialty retailers of automotive parts and accessories in the United States

headquartered in Phoenix

Although CSK Auto had tabled a migration to VOIP, they moved forward with
an MCI Advantage solution after they learned more about the packaging
billing flexibility, and outstanding support infrastructure of MCl Advantage
Because the offering combined all the needed elements, they found the
efficiencies they were looking for - and there was no need to replace existing
phones. Ms. Montgomery (Director of Network Sen/ices for CSK) explains
when I looked at MCI Advantage, I saw a one-stop shop, One predictable

monthly price for local, domestic long distance, and IP, with consolidated
billing, makes it easier for me to budget my Telecom costs." She went on to
say, "MCI Advantage's nationwide fixed pricing enables CSK Auto to make
better busy_ness decisions because we are better able to control and project
our costs

MCI suggests MCI Advantage may reduce operating expenses by leveraging a

c:ustomer's investment in its existing MCI data network for its local and long distance

calling. "You may see additional savings through reduced access charges, reduced

htttJ:l/qlobal.mai.com/news/infodesk/fonfvard/bizplan, visited February 26, 2004
httD:!Jbusir1ess.mc1 com/small business/business soiutionsisn, visited February 26, 2004
httpri/business mcicom/small business local long distance/mci advantage fac1.ist>, visited February 26, 2004
Case Study, www.mci.com, visited February 26, 2004
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move/add/change costs, simplified network and trouble management, unlimited

intra-company voice calling and inexpensive off-net calling rates, " according to the

company's website The company offers a 30-day Satisfaction Guarantee

providing a full 30 days after initial service turn-up to try out the service. If the

customer is not satisfied, they will be provided credits and assistance in switching to

another carrier

Business customers in Phoenix and Tucson may choose from a number Qr business

solutions offered by MClmetro, MCI WorldCom Communications, and MCI

WorldCom Network Services. MClmetro Access Transmission Services's tariffs

include: Tariff # 1 - Loco!  Exchange, Tariff # 3 - End-User Loco!  Exchange

Communications Services,° " Tariff # 4 - General Exchange Carrier Services," and

Tariff # 5 - Private Line and Special Access Telecommunications Services. MCI

WorldCom Communications' tariffs include ACC #1 intrastate

Telecommunications Services"° '_ ACC #2 Intrastate Telecommunications

Services and ACC #4 Operator Services. MCI WorldCom Network Services

has Tariff CC #1 - intrastate Telecommunications Services on fi le with the

http1//business.mcicom/small business/Iocai ions distance/moi advantage fadiso, visited February 26, 2004
rd
Resold Local Exchange Services for business includes Lines, Trunks, Features, DID, Listings, Operator Services

Qirectory Assistance, and Local Calling services
Contains services previously offered under Brooks Fiber's tariff. All services are grandfathered to existing customers
MTS. Toil Free and associated services
Dedicated Leased Line Service. Metered Use Service
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Commission MC1metro's Arizona Tariff No. 1 specifies that Local Exchange

service is available in 25 Phoenix area and six Tucson area exchanges A flat

rated business "local line" is priced at $32.78 per month, Trunks, in various

configurations, are also available. Other services offered in Tariff No. 1 include

Directoly Assistance, Operator Assistance, Directory Listings, ISDN, digital trunks

FX Service, residential service (including directory assistance, directory listings

blocking features, pay per use features, and optional features), small business plans

(including operator sen/ices, directory assistance, directory listings, blocking

features, pay per use features, and optional features), and other miscellaneous

local/toll plans

MCI's website highligiwts the "MCP Business Complete" offerings. Business

Complete Unlimited provides for unlimited long distance, local toll, and local calls

popular features at no extra charge, and hunting rollover for all lines for $59.99 per

month. MCG Business Complete Advantage, which includes the same components

as the Unlimited plan, absent unlimited long distance, is available for $34.99 per

month. This plan provides for a low rate on all long distance calls. More detail on

MCI's offerings to residence and business customers in Phoenix and Tucson is

provided in Exhibit DLT-8. Exhibit DLT-4 provides a comparison of several MCI

services to services offered by Qwest

Private Line Services, including Digital Data Service. DS-0, DS-1, Fractional T~iService, Message
Telecommunications Services
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1

2 MCI's promotional tariff affords it great flexibility in marketing competitive offerings.

3 It reads:

4

5

6

7

8

g

The Company, from time to time, may make promotional offerings of its
services which may include waiving or reducing the applicable charges for
the promoted senfice. The promotional offerings may be limited as to the
duration, the date and times of the offerings and the locations where the
offerings are made.m3

10 Within the past year, MCI has conducted at least 60 different promotions for broad

11 categories of customers, covering such products as residential local services,

12 business local services, long distance services, T-1's, and PRI Service. MCI has

13 waived monthly service charges and installation charges, provided discounts off

14 total invoiced charges, and provided free features for three months, just to name a

15 few examples. Through its promotional tariff, MCI has the ability to freely promote

16 its product and service offerings without first seeking Commission authority.

17

18 Exhibit DLT-8 also contains samples of print and television advertisements MCI

19 sponsored in 2003, promoting its residence and business products. The company

20 heavily advertises its "The Neighborhood" service on national cable television.

21 including ESPN and CNN. MCI'S advertisements focus on the freedom of chalice

22 consumers have in selecting an alternative local service provider and the

23 advantages of its network for business customers.

1 02 MClmetro Access Transmission Services LLC, Arizona Tariff No. 1, Page No 62, Effective August 22, 2003.
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SBC companies currently serve 57 million access lines nationwide, in addition, SBC

companies own 60 percent of Cingular Wireless, which serves 22 million wireless

customers

SBC's Arizona tariff indicates the company will provide service in the following

communities

MClmetro Actress Transmission Services LLC, Arizona Tariff Na. 1, Page No. 92. Effective June 23, 1997
wwwsbc com. visited March 3. 2004
SBC Tariff No, 1, Page 47, Effective November TO, 2001
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SBC's website contains a map, included in Exhibit DLT-9, which illustrates its

service territory. The webpage indicates SBC Telecom provides local services in

top metropolitan areas, including Phoenix and Tucson. According to the website

the Phoenix service area includes: Buckeye, Cascabel, Eloy, Gila Bend, Oracle

Pisinemo, Casa Grande, Chandler, Florence, Harquahala Valley, Phoenix, San

Carlos, Sun City, Tempe, and Wickenburg. The Tucson service area includes Ago

Catalina, Green Valley, Lukeville, Oro Valley, Queens Well, Santa Rosa, Sasabe

Sells, Topawa, and Ventana

SBC Phone Solution for Business" provides the customer with an access line and

13 features for $42.00 per month Basic Business Line" service, SBC's stand

alone access line, is available to businesses purchasing five or more lines at a

single location or to customers who have purchased another SBC local service

offering. It is priced at $29.00 per line per month SBC also offers optional

features for businesses

SBC Phone Solution for Residence" provides the customer with an access line and

15 features, It is avaliable for $30.00 per month Optional features are also

available

SBC Tariff No 1. Page 49, Effective May 18 2001 and Page 59.1, Effective September 3, 2003
SBC Tariff No. 1, Page 50.1, Effective May 18, 2001 and Page 59.1, Effective September 3, 2003
SBC Tariff No T Section 4
SBC Tariff No T, Pages 52 and 59.2, Effective May 18. 2001
ld



Arizona Corporation Commission
Docket No. T-01051 B~03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzel
Page 43, May 20, 2004

Directory Assistance, and Packet Data Services

tn addition to the above services, SBC offers Directory Listings, Operator Services

SBC also offers intrastate

access services in Arizona Additional information on SBC's services is provided

on Exhibit DLT-9. Exhibit DLT-4 provides a comparison of a sampling of SBC

services to similar services offered by Qwest

Sprint

Sprint provides local services in 39 states and the District of Columbia and operates

the largest 100-percent digital, nationwide PCS wireless network in the United

In August, 2003, Sprint introduced its portfolio of local, long-distance, and

nationwide wireless bundles, Sprint Complete Sense° "" In a company press release

Sprint indicated the new bundle "will be offered to approximately 80 percent of U.S

States

households in selected markets in 36 states and the District of Columbia. This

complements the other bundled offers already available to approximately five

percent of the country through the Local Telephone Division of Sprint

Sprint's portfolio of assets provides the ability to package the most valuable

services requested by our customers. The Sprint Complete Sense product line is

SBC Tariff no 1, Sections 5. 6. and 11
SBC Tariff No. 2
www.sprint<;om, visited March 3, 2004
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unique in that it offers customers several service packages - including an unlimited

wireless option," said Len Lauer, president of the PCS Division of Sprint

Initially offered to consumers, Sprint quickly followed up with a "Complete Sense

offer for businesses. In a September, 2003 press release, Mr. Lauer explained the

company's plans to serve business customers: "Small businesses need to make the

most of all their telecommunications services, whether they are local, long-distance

or wireless. Sprint's combination of wireline and wireless services helps businesses

be productive in the office and on the go. Sprint has an integrated communications

portfolio-ranging from local to orig-distance, wireline to wireless, voice to data - for

businesses of all sizes

Sprint's Arizona tariff indicates residential Local Exchange Service is available in

Qwest wire centers identified as UNE Zone 1. Exhibit DLT-10 contains a list of wire

centers by Loop Rate Group from the Arizona Statement of Generally Available

Terms and Conditions for Interconnection, Unbundled Network Elements, Ancillary

Services, and Resale of Telecommunication Services Provided by Qwest

Corporation the State of Arizona ("SGAT") (Fourteenth Revision). This exhibitin

demonstrates that Phoenix, Tucson, and surrounding areas are included in UNE

Rate Group W

Sprint Moves Fonfvard with Portfolio of Local, Long-distaiace and Nationwide Wireless Bundles; FCC UNE-P Order
Encourages Expansion of Successful Sprat Trials, August 27 2003
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Sprint's Complete Sertse"' ("SCS") portfolio for Arizona residential customers

includes the following

Sprint Complete Sensesm residence customers can add discounted international

rates for an additional $3.00 per month and additional lines are available to Sprint

Complete Sense Plus customers for $19.99 per month The Service Connection

Charge for Sprint Complete Sense"'" is waived for tlwose customers who retain their

existing telephone number when switching their service to Sprint Sprint Basic

service, which includes unlimited local calling is available for $34.99 per line per

Sprint Expands Local Service to Small Businesses Across Zhe Country September 9, 2003
www.sDrint.com, visited March 3, 2004, Sprint Local Exchange Tariff No. 4, Pages 55-632.3
Local Exchange Tariff No. 4, Page 62, Effective August 1, 2003
Local Exchange Tariff NO, 4, Pages 57, 58, 531, 63.2, 63.21, 632.3
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1 month."9 Sprint's tariff indicates its business Local Exchange Service is available in

2 Qwest wire centers identified as UNE Zones 1 and 2. As shown on Exhibit DLT-10,

3 UNE Zones 1 and 2 encompass over 72 wire centers, ranging from Phoenix and

4 Tucson to areas such as Sedona, Sierra Vista, Yuma, and Flagstaff.

5

6 Arizona business customers may select from the following Sprint Complete Sensesm

7 offerings;

8

g

119 Local Exchange Tariff No. 4, Page 54, Effective August 1, 2003.
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Plans with discounted international calling are also available. "Sprint Local

Business, which includes unlimited local calling, is available for $59.95 per line perSm

month

In addition to the above-referenced services, Sprint offers Call Return and Repeat

Dialing on a per-cali basis. Other optional features, such as Caller iD with Name

and Number, Three Way Calling, Call Waiting with Caller ID, and Speed Dial 8, may

be purchased by business customers who subscribe to Sprint Complete Sense for

Businesssm bundles. In addition, Sprint offers Directory Assistance, Listing Services

TOll Restriction Services, Caller ID Blocking, Message Telecommunications Service

including numerous calling plans, WATS and 800 services, Private Line service, and

Access service

Sprint's presence in the large business market is evidenced by a press release

issued in June of last year. TriWest Healthcare Alliance, a Phoenix-based

managed-care support contractor that serves America's military in a 1 E3~state region

reportedly selected Sprint to implement a data network and to deliver voice services

to a call center located in Phoenix that handles about one million minutes of

conversation per month. The multi-year agreement calls for Sprint to install a frame

Local Exchange Tariff No. 4, Page 635, Effective August 1, 2003
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relay network and to provide a range of voice services Information on several

Sprint services is included in Exhibit DLT-10, Exhibit DLT-4 provides a comparison

of several Sprint services to similar services offered by Qwest

Sprint has a generic promotion tariff on file with the Commission, similar to that of

several other CLECs. it simply states

The Company may, from time to time, engage in special promotional
service offerings designed to attract new Customers or to increase
existing Customers' awareness of a particular Tariff offering. These
offerings may be limited to certain dates, times and/or locations

With this authority, Sprint is not required to file for approval of specific promotions or

provide any advanced notice of its intent to run a promotion. Sprint is also able to

target promotions to specific geographic areas

XO is a full-service provider of business communications services. Its product

portfolio includes Voice services (including Local Services, Long Distance, Calling

Card, Conferencing Services, Hosted IVY, and Advanced Directory), internet access

(including DSL, Dedicated Internet Access, Dial Access, and Security Solutions)

Private Data Networking (including VPN, Private Line, Ethernet Services, and

Truest Healthcare Alliance Selects Sprlrlf ro Help Deliver Access to Healthcare Services for Military Personnel in 16
States. June 30. 2003
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MultiTransport Networking Service), Hosting services (including Web Sites), and

Integrated services (including XOptionsTm and Integrated Access)

On February 13, 2004, XO was selected as the winning bidder for the assets of

Allegiance Telecom. The press release announcing the purchase emphasized the

competitive advantages to XO

With the addition of Allegiance's network assets and customer base, XO
will become the premier national facilities-based competitor to the regional
Bell operating companies. The acquired assets are expected to add more
than 100,000 customers to XO and XO has projected that i ts total
revenues will be more than $1.6 bill ion. The combined company's
network will have more nationwide connections to regional Bell operating
companies' networks than any other CLEC, and double the points of
presence ("POPs") within the 36 markets where both XO and Allegiance
operate. XO believes that this extensive network will help XO improve
delivery of service to customers, reduce network costs, improve operating
results and better compete head to head with other_companies in the
nationwide local telecommunications services market

XO's markets include Phoenix and Tucson, as demonstrated on the network map

included in Exhibit DLT-11. XO's family of Local Service products includes Basic

Business Lines, Business Trunks, Centrex, Voice Messaging, ISDN PRI, Directory

Listings, Directory Assistance and Operator Services, Private Switch/Automatic

Location Identification, Remote Call Forwarding, Virtual Foreign Exchange, Local

Volume Discounts, and TeleBIock® , a feature that automatically screens and blocks

Court approves Purchase of Allegiance Tefecorrl Assets by XO Communications, visited February 27, 2004
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outbound cat's to comply with federal Do-Not-Call regulations XO's Local

Volume Discount plans come in two forms, discounts based on actual monthly

Telecom spending and discounts applied to annual volume commitments, and the

company promises discounts between 10% and 25% of its "already competitive

Local Services base rates Other services offered by XO are identified above. In

addition, XO's tariff includes hourly charges for repairing a customer-owned

equipment problem and performing customer requested premises work

Information on several XO products and services is included in Exhibit DLT-11

Exhibit DLT-4 provides a comparison of XO services to similar services offered by

Qwest being treated in this filing

XOls promotional tariff contains verbiage similar to many other CLECs' tariffs

The Company, from time to time, may make promotional offerings of its
services which may include waiving or reducing the applicable charges for
the promoted service. The promotional offerings may be limited as to the
duration, the date and time of the offerings and the locations where the
offerings are made

With this flexibil i ty, XO may design and implement strategic offerings to be

implemented whenever and wherever market forces dictate, unencumbered by

regulatory limitations

www xocom/products/smailqrowinq/voicellocaif, visited March 5, 2004, ACC #1, Section 3
www.xo.com/products/smallqrowiriq/voicellocal/volumediscountslindex.html, visited March 5, 2004
Local Telephone Exchange Services, ACC Tariff No. 1, Page 104, Effective March 3, 2001
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Xspedius

In August, 2002, Xspedius acquired vi r tual ly al l  of the assets of e.spi re

Communications. e.spire was an integrated communications company providing

local and long distance services, dedicated Internet access, and advanced data

solutions. ACSI, an e.spire subsidiary now known as Xspedius Fiber Group

provides network infrastructure in the United States. With the acquisition of e.spire

Xspedius now has an operating footprint in 52 markets spanning 24 states, plus the

District of Columbia. Xspedius has an Internet point of presence ("POP"), ATM

node. Lucent LESS switch. and a metrofiber network in Tucson. Exhibit DLT-12

contains a map depicting Xspedius' network configuration. The company has one

office in Arizona. in Tucson

According to its website, Xspedius offers three local calling service options to

businesses: (1) "Complete is a flat-rated, all-in-one service which provides 24T "

lines/trurmks delivered over DS1 or PRI facility, which includes many enhanced local

calling features for one low monthly fee. (2) "Complete Lines, Trunks, or Partial

PRI" are unbundled offerings which allow the customer to select the number of lines

and catlirmg features that best meets a busirless's needs. (3) "Complete Xpress

Loco? Telephone Exchange Services, ACC Tariff No 1, Page 88, Effective March 7, 2001
www.xspedius.com, visited March 4, 2004
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1 a fury featured line or trunk not offered over a T1.128 Digital Trunks and Enhanced

2 DID Trunk Service are also available. In addition, Xspedius offers its "Complete

3 Dynamic" plan for businesses with from four to 70 lines. This plan allows the

4 business to select from business exchange lines, analog or digital PBX trunks, or

5 ISDN PRI service. Information describing these and other Xspedius offerings129

6 obtained from Xspedius' website and tariffs is included in Exhibit DLT-12.

7

8 Xspedius' Arizona tariff indicates the company offers service in 17 Tucson wire

g centers. Xspedius' menu of service offerings available to business customers is130

10 very similar to that available from Qwest. Service offerings described in the tariff

11 include: Basic Exchange Line Sen/ice, PBX Trunk Service, Digital PBX Trunk

'I2 Service, DID Trunk Service, Hunting, CLASS features, Business Custom Services

13 (same as Qwest's Custom Calling Services), ISDN/PRI, Payphone, Listing Services,

14 1ntraLATA Toll Services, and Operator Services. In addition, Xspedius' tariff

15 identifies several "Optional Exchange Services," including aspire Loco! Service

16 Plus, aspire Local Service, aspire Local ISDN, Local Advantage Service, EZ LD

'17

18

Service, and others. Fixed term discounts apply to several services.'3 Directory

Assistance is also available from Xspedius.32 addition, Xspedius has accessIn

19 service tariffs and private line tariffs on file with the Commission. Exhibit DLT-4

128 rd.
129 ld.

0 Arizona Tariff No 1, Page 53, Effective August 23, 2G02.
31 Arizona Tariff no 1

132 Arizona Tariff No 2, Page 4?, Effective August 23, 2002.
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provides a comparison of several Xspedius services to similar services offered by

Qwest

Xspedius also has the ability to offer services on a promotional basis. Its tariff

reads

The Company may establish temporary promotional programs wherein it
may waive or reduce non-recurring or recurring charges, to introduce
present or potential Customers to a service not previously received by the
Customers

This tariff gives Xspedius broad flexibi l i ty in responding to the competitive

marketplace

Z-Tel is a Florida-based competitive local telephone company currently offering local

telephone service in 46 states, including Arizona Z-Tel's flagship residential

service, Z-LirieHOMET"", bundles local and long distance telephone service with

popular calling features and proprietary features such as Find Me, a multiple

number call forwarding feature, Z-Tel's portfolio for residential customers includeMJ()

Z-LinePVATM (Personal Voice Assistant, featuring "virtual" address book, voice

emails, and voice dialing), Z-LineLONG DISTANCE Tr_ Z-LineLONG DISTANCE

Arizona Tariff No. 1, Page 95, Effective August 23 2002
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1 500T'", Z-Line 800, Z-LineHOMETM Unlimited, and Z-Lir» eHOMETM Select.36 Z-Tel's

2 "Member to Member" service allows Z-Tel customers to call other Z-Tel customers

3 without incurring per call usage charges or depleting the bundled minutes call

4 allowancejs7

5

6 Z-Tel differentiates residential service pricing by UNE Zones, For example, the

7 price of the Z~LineHome Unlimited residential plan in UNE Zones 1 and 2 is $59.99

8 per month for the primary line, while the price for the same service in UNE Zone 3 is

g $7999 per month. Z-LineHome Unlimited includes unlimited toll calling, local line

10 and unlimited local call ing, Primary Line Custom Call ing Features Package

11 (including Call Forwarding Variable, Caller ID with Name, Call Waiting with Caller ID

12 with Name, Call Trace, Three-Way Calling and Speed Calling), and Member to

13 Member Service. Secondary Line Custom Calling Features Package may be added

'IN for $4.95 per month,38 These plans are described in more detail in the material

15 provided in Exhibit DLT-13.

16

17 Z-Tel's website indicates it offers "reliable and innovative, integrated

18 communications solutions" to businesses of all sizes, "whether you are a small

h1tii>s:flr>ur<:hase.z-tei.com/:aortailztei/troubleshoot/i/seivicefaoisp, visited March 5, 2004.
httnsz//purchasez-tel.com/portal/ztel/learn/S/about.isp, visited March 5, 2004.

13?htipszi/wwuetpva.comfeloa/qetTN.do, visited March 5, 2004
13/ Arizona Tariff No. 2, Secticiri 10, Page 1.2, Effective November 5, 2003.
Isa Arizona Tariff No. 2, Section 10, Page 1.3, Effective December 1 2003 and Page 1.3.1, Effective October 15, 2003.

134

135
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1 business with five employees or a major enterprise with hundreds of locations

2 throughout the U S 1,139 Z-Tei promises business customers that they can save an

3
. . . 40 .

average of 20% over their current local service provlder.1 A Z-Tel Local Business

4 Line (includes Hunting) in Arizona is priced at $29.00 per month. Customers may141

5 add Calling Features such as Call Forwarding, Caller ID, Call Waiting, Three-Way

6 Calling, Speed Calling, and Distinctive Ring, for an additional monthly charge per

7 feature. Bundled business offerings are also available. For example, Business142

8 Simplicity Service, which includes unlimited local and long distance calling through

g the Company's Personal Voice Assistant ("PVA") is available for $9.99 per month for

10 the primary line and $39.99 per month for additional lines. The primary line includes

'11

12

the following features: Caller ID, Call Waiting, Three-Way Calling, Speed Dial, and

Cali Forwarding, as well as one voice mailbox.143 Custom Calling feature packages,

13 Toll Free Service, and Travel Card Service may be added to the bundle.

14

15 Z-Tel's Toll service is described in Arizona Tariff No. 1. Other sen/ices Z-Tel offers

16 to Arizona consumers include: Remote Call Forwarding Service, Technician

17 Dispatch (or Trouble Isolation), Inside Wire Maintenance, optional Calling features,

18 Directory Assistance, Operator Services, Directory Listing Services, Intercept

19 Referral Service, Toll Restriction Service, and Access services. Exhibit DLT-4

X33 https://Durchase.z-telcom/nortal/ziei/leam/ifzlinebusiness so, visited March 5, 2004.
Id.

141wwv_i/z-teI.com, visited March 5, 2004, Arizona Tariff No. 2, Section 10, Page 1.10, Effective January 22, 2004..
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compares Z-Tel's business and residential services to those Qwest's services being

treated in this filing. Z-Tel's Arizona Tariff No. 2 indicates the company is providing

service in 47 exchanges in the state, extending well beyond Phoenix and Tucson

and surrounding areas

Z-TeI's promotional authority may be found in Arizona Tariff No. 2

The Company may, from time to time, offer services in this Tariff at
special promotional rates and/or terms. Such promotional arrangements
shall be filed with the Commission when so required. All rates and terms
contained in this Tariff shall  continue to apply unless specifical ly
addressed in the promotional agreements

This tariff gives Z-Tel great latitude in marketing its services in Arizona

Wireless Carriers

IS WIRELESS SERVICE NOW A GENERALLY-ACCEPTED MEANS OF PLACING

AND RECEIVING TELEPHONE CALLS?

Yes . Wireless phones are now widely accepted by business and residential

consumers for voice telephony. In addition, wireless providers are now augmenting

their services with data applications such as dial~up wireless Internet access, text

Arizona Tariff No 2, Section 10, Page 1.10, Effective January 22, 2004
Arizona Tariff No. 2, Section 10, Page 1.4, Effective January 7, 2004
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1 messaging and image transmission to bring additional functionality to their services

2 and to attract new customers.

3

4 Q. WHAT RECENT EVENT HAS STRENGTHENED WIRELESS SERVICE AS A

5 VIABLE ALTERNATIVE TO TRADITIONAL WIRELINE TELEPHONE SERVICE?

6

7 On November 24, 2003, in response to an FCC mandate, wireless number

8

9

10

11

12

13

portability was implemented in the top 100 MSAs in the country, which include the

Phoenix-Mesa and Tucson MSAs. Wireless number portability will not only enable

wireless subscribers to retain a preexisting wireless telephone number when

changing service providers, it will also enable customers to retain their preexisting

wireline telephone numbers when they elect to disconnect their wireline service

entirely and rely on wireless service as their primary telecommunications service.

14

15

16

This event will remove a barrier that may have prevented wireline customers from

"cutting the cord" and substituting wireless service for traditional telephone service

provided by Qwest.

17

18 Q. CAN you REPORT THE NUMBER OF WIRELESS SUBSCRIBERS IN THE

19 STATE OF ARIZONA?

20

A.

144 Arizona TariH No. 2, Section Q, Page 1. Effective November 20, 2000.
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1 Yes. According to the FCC's Trends in Telephone Service report, released May 6,

2

3

4

2004, there were 2,643,952 wireless subscribers in Arizona as of June 2003, a 10%

increase from June 2002.145 To put this in perspective, Qwest had 2,554,856 retail

access lines in service in Arizona as of June 2003. In other words, the number of

5 wireless subscribers in Arizona well exceeds the number of Qwest retail lines in the

6 state .

7

8 DO WIRELESS CARRIERS NOW PROVIDE SERVICE THROUGHOUT QWEST'S

9 SERVICE TERRITORY IN ARIZONA?

10

11

12

13

14

15

Yes, While each wireless carrier does not typically provide direct service throughout

the state (although customers are able to use "roaming" functions to use their

wireless handsets even If they are not in their wireless carrier's primary service

area), wireless carriers in the aggregate provide complete coverage of Qwest's

wireline service territory.

16

17 Q. CAN RESIDENCES AND SMALLER BUSINESSES USE WIRELESS SERVICE AS

18 A DIRECT SUBSTITUTE FOR QWEST WIRELINE SERVICE?

19

A.

Q.

145 . .
Trends in Telephone Service, Table 11.2. May 6, 2004

A.
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Yes. Wireless service is a clear alternative to Qwest wireline service for residential

customers and smaller businesses, especially those that have employees that

spend time both in and out of the office. For example, "on the go" businesses such

as landscapers and Rea! estate agents are prime examples of the types of small

businesses that rely heavily on wireless service. Some wireless providers have

expanded their wireless product offerings to include wireless Internet connectivity

push to talk" functionality, and text messaging, features popular with residential and

small business customers

10 WHICH WIRELESS PROVIDERS now OFFER SERVICE IN ARIZONA?

Numerous wireless providers now offer service in the state, and wireless service is

available throughout Qwest's service territory. Wireless providers in Arizona include

ALLTEL. AT&T Wireless. Verizon Wireless. Cricket Communications. Nextel

Communications, Sprint, and T-Mobile

17 WHAT IS THE GEOGRAPHIC COVERAGE OF THE WIRELESS CARRIERS THAT

OFFER SERVICE IN ARIZONA?

Exhibit DLT-14 contains wireless coverage maps for each of the carriers listed

Q.

Q.

above. These maps were obtained directly from the Internet web sites of the
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respective carriers on April 8, 2004

vary from carrier to carrier, these maps show that all of the above-referenced

carriers offer service in the Tucson and Phoenix MSAs

While the scale and map formats tend to

5 ARE THE PLANS OFFERED BY THE WIRELESS CARRIERS PRICE

COMPETITIVE WITH QWEST'S LOCAL EXCHANGE SERVICE RATES?

Although wireless service is packaged differently than wireline service (Le, wireless

service typically includes a range of features, free long distance calling with the

home" coverage area of the provider, is often priced on a "block of time" basis, etc)

wireless service is competitively priced for many customers. Wireless companies

offer a variety of plans-local plans, regional plans, and national plans-with varying

amounts of minutes included. Generally, wireless packages that include long

distance and features start as low as $19.99 per month

As a point of comparison, consider that in Arizona, Qwest's flat-rated local exchange

residence line is priced at $19.68 ($13_18 basic rate plus $6.50 mandatory

Subscriber Line Charge), excluding any charges for features or long distance. The

comparable Qwest business rate is $36.90. T-Mobile offers customers in Phoenix

and Tucson a $19.99 per month plan, which includes 60 "whenever" minutes, 500

Q.

Wireless provider coverage maps tend to change frequently as the carriers add cell sites to expand coverage
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weekend minutes, no long distance or roaming charges, Enhanced Voice Mail, Built

In Paging, Call Waiting, Caller ID, Conference Calling, and Call Hold

AT8<T now offers a wireless calling package of 600 "anytime" minutes and unlimited

weekend minutes for $39.99 per month. This plan includes nationwide long

distance, Voice Mail, Caller ID, Call  Waiting, Three-Way Call ing, and Call

Forwarding. Cricket offers a package of unlimited local and long distance callingw e

Caller ID, Call Waiting, Voice Mail, text messaging, and 3 Directory Assistance calls

for $54.99 per month ($49.99 per month with automatic bits pay) Nextel offers a

National Instant Connect 500" plan that includes 500 anytime minutes and

unlimited night and weekend minutes for $49.99, which includes "free" nationwide

long distance, 3-Way Calling, Call Hold, and Call Waiting This Nextel plan also

includes unlimited "Direct Connect" minutes. "Direct Connect" is Nextel's coast -. to

coast walkie-talkie service

Sprint recently introduced a similar service, PCS ReadyLink, which allows quick

two-way walkie-talkie style communications over its nationwide PCS network

addition, Sprint offers several wireless calling plans, such as the $35.00 per month

www.t-mobilecom. visited November 21. 2003

atWireiess com. visited November 21. 2003

wvvw.cricketcommunicationscom visited March 29. 2004

www.nextel.com_ visited November 21. 2003

www.sprint.com_ visited November 21, 2003
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PCS Free 8< Clear - Nationwide plan which includes 300 "anytime" minutes

unlimited night and weekend minutes, nationwide long distance, no roaming

charges, Voice Mail, Caller Io, Call Waiting, numeric paging, and Three-Way

Calling

Alternatively, consumers may choose from a wide array of national and local

wireless plans from Verizon Wireless, including the America's Choice 400 plan

This plan, priced at $39.99 per month, includes 400 "anytime" minutes, 1000

anytime mobile to mobile minutes, unlimited nights and weekends, 3-Way Calling

Call Forwarding, Call Waiting, Caller Io, No Answer/Busy Transfer, Text Messaging

and Voice Mail Plus

These examples are only a very small sampling of the wireless plans and services

that are available to Arizona consumers, For the small business and residence

customers that find value in the service attributes offered by the wireless carriers, a

few of which are shown in the above examples, wireless service is clearly an

attractive aitemative to Qwest's wireiine service

Voice over Internet Protocol (VoIP)
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1 IS VoIP SERVICE now AVAILABLE TO CONSUMERS IN ARIZONA?

2

3 Yes. In fact, I am aware of at least four vendors now offering VoIP telephony

4 applications to consumers in Arizona. AT8<T has announced that it offers a "suite" of

5

6

VoIP products for business customers and recently announced plans to make VoIP

services available to consumers nationwide in the first quarter of 2004.154 Five Star

7 Telecom is also a provider of VoIP products and services, offering service under the

8 "earth phone" trade name. In addition, Voyage and Packet8 offer telephony services

9 utilizing VoIP technology. Level 3 recently announced that Packet 8 is purchasing

10 wholesale VoIP services from it and that it is rolling out two new residential VoIP

11 services to wholesale customers such as cable operators, ISPs, enhanced service

12 providers and IXCs to meet the demand for VoIP services in the residential

TO market.55 Exhibit DLT-15 contains excerpts from the web sites of each of these

'14 providers offering highlights of their respective VoIP services,

15

16 DOES VoIP SERVICE FUNCTKJN IN A MANNER SIMILAR TO STANDARD

17 ClRCUiT SWITCHED TELEPHONY?

18

A.

Q.

Q.

153 . . . .
www.verazonwlreless.corn, visited November 21, 2003.

15 . . . .
4 AT8.T Jumps Headlong Into VoIP Market, http;//news.vahoocom, vlsrted December 15, 2003. AT&T Unveils Major

Voice over lntenet Initiative: Will Expand Business and Launch Consumer Offers in 2004,
httlli/www,att.com!newsIiteml0.184 12627.00.htm\, visited April 28, 2004
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1

2

3 standard wireline telephone service.

4

5

6

7

8

In general, yes. For example, the VoIP customer utilizes a standard telephone set

to originate and receive telephone calls, and the dialing patterns are identical to

The customers telephone set is simply

plugged into an interface device that enables the telephone call to be processed

over a broadband connection via the Internet. Currently, VoIP providers do not pay

Switched Access charges for this type of traffic, enabling VoIP providers to offer free

or very low long distance rates. For example, Voyage offers free long distance

within the continental United States and Canada.

9

10 Q. ARE THE VoIP OFFERINGS AVAILABLE IN ARIZONA PRICED COMPETITIVELY

11 WITH QWEST'S LOCAL EXCHANGE SERVICE?

12

13 Yes .

14

15

However, similar to the wireless/wireline pricing comparisons, direct

comparisons between VoIP service and Qwest wireline services are not easily

made, Voyage offers a "Residential Premium Unlimited Plan" priced at $34.99 per

16

17

month that includes unlimited local and long distance calling within the U.S. and

Canada, free Call Waiting, Voice Mail, Call Forwarding, Repeat Dialing, Call

18 Transfer, and Caller ID. Alternatively, residential customers may subscribe to

19 Vonage's "Unlimited Local/Regional Calling Plan" and receive unlimited local and

20 regional service plus 500 nationwide and Canada long distance minutes, as well as

A.

A.

55 .
1 Level 3 Announces Wholesale VoIP Customer Agreement wffh 8x8,
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all of the features included in the Premium Unlimited Plan for $24.99 per month

Vonage's "Small Business Unlimited" plan, priced at $49.99 per month, provides

unlimited local and long distance calling within the U.S., as welt as a free fax line

free Call Waiting, Voice Mail, Call Forwarding, Call Transfer, and Caller ID. The

Small Business Basic Plan" provides all the same free features as the "Small

Business Unlimited Plan," with 1,500 local and long distance minutes for $39.99 per

month

In addition, Vonage allows its customers to select the area code they would like

assigned to them For example, a Vonage customer doing significant business

volumes with Los Angeles customers may elect a Los Angeles area code. By so

doing, all calls from Los Angeles customers to the Vonage customer are tool-free

Consumers subscribing to Vonage's service may also elect to keep their current

phone number

Another example of a VoIP service provider is Packets. This VoIP provider offers its

Freedom Unlimited" residential plan for $19.95 per month. This plan provides

several features and unlimited calling to anyone in the 50 states and Canada and

Packets subscribers worldwide. Packets's "Basic" Business plan, priced at $59.95

also includes a range of calling features, as well as 4,000 minutes of local and long

http;//biz.vahoo,com/omews/040330/Iatu006 1.html, visited March 30, 2004; Level 3 Announces Residenfla/ VoIP Phone
Services, http://biz.yahoocom/Drnews/040329/lam075 1.html, visited March 29, 2004
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distance calling within the U.S. and Canada. Similar to the Voyage offering

Packet8 allows the customer to select the geographic "rate center," which allows

incoming calls from customers in that geographic area to call the Packet8 customer

toll-free Calls between Packet8 customers anywhere in the world are always

As stated previously, Qwest's stand-alone basic exchange rate, excluding features

and long distance, is $1968 for residence and $36.90 for business. For Qwest's

residential and business customers with access to a broadband Internet connection

and who use calling features and make long distance calls, these services represent

a viable and price-competitive alternative to traditional local exchange service

13 DOES THE ARIZONA CORPORATION COMMMISSION REGULATE PROVIDERS

OF VoIP SERVICES?

My understanding is that the Arizona Corporation Commission does not regulate

pure VoiP telephony providers such as Voyage and Packets. These providers take

care to package and promote their services as being strictly on-premises hardware

Q.

Available area codes in Arizona include 480, 602, and 623. Source: wwwvonaqecom, visited December 1. 2003

Available rate centers in Arizona include Phoenix and Tucson. Source: www.tJa<:kel8.net, visited November 21
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'I and software solutions and rely on preexisting broadband transport obtained

2 separately by the customer for origination and termination of telephone calls.

3

4 IS VoIP REGULATED AT THE FEDERAL LEVEL?

5

6

7

The FCC recently released a Notice of Proposed Rulemaking to examine the

appropriate legal and regulatory framework for IP-related services, including v01p.158

8 Earlier this year, the FCC found that a certain type of VoIP service offered by

9 pulver.com is an unregulated information service subject to the FCC's jurisdiction.159

10 FCC Chairman Michael Powell spoke to this issue at a recent FCC forum on VoIP:

11

12

13

14

15

16

17

18

19

20

As one who believes unflinchingly in maintaining an Internet free from
government regulation, l believe that IP-based services such as VOlP
should evolve in a regulation-free zone. No regulator, either federal or
state, should tread into this area without an absolutely compelling
justification for doing so. innovation and capital investment depend on
this premise. The entrepreneurs seated before us depend upon this
premise. In my view, we should come to this forum with a sense of
regulatory humility - mindful that it is entrepreneurs, not governments,
who came up with the idea of making high-quality, inexpensive phone
calls over the lnterriet.16021

22

A.

Q.

15 .
8 Notice of Proposed Rulemaking, WC Docket No. 04~36, FCC 04-28 (released March 10, 2004),

159 . . . . .
Petition for Declaratory Ruling that quiver oomls Free World Dialup Is Neither Telecommurnicafrons Nor a

Telecommunications Service, WC Docket No. 03-45, Memorandum Opinion and Order, FCC 04-27 (released February
1962004).
1 6 _ , _

Opening Remarks of FCC Chairman Michael K. Powell, FCC Forum on Voice over Internet Protocol (VoId),
December 1, 2003, Washington DC.
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1

2

it is clear that Chairman Powell recognizes that in today's competitive marketplace,

VoIP serves as an increasingly viable choice for consumers which should remain

3 free from traditional forms of regulation .

4

5 Q. CAN you QUANTIFY THE NUMBER OF ARIZONA CONSUMERS NOW

6 UTILIZING VoIP SERVICES IN LIEU OF QWEST LOCAL EXCHANGE

7 SERVICES?

8

9

10

11

Since the VoIP providers are not regulated and are not required by any agency to

report the size and composition of their customer bases, Qwest has no means of

assessing the number of customers served by VoIP providers.

12

13

14

Like wireless services, VoIP service is now a competitive option consumers may

select to serve their telecommunications needs, and additional VOIP options will

15

16

17

'IN

19

20

21

A.

soon become prevalent. While Qwest's empirical evidence in this proceeding is

primarily focused on traditional wireline CLEC-based competition, the evidence set

out in Qwest's direct testimony excludes information not directly available to Qwest

of the number of lines served by CLEC-owned loop facilities, wireless services and

VoIP services. However, the growing presence of VoIP services, as well as wireless

services, is a further indication that the competitive paradigm is changing and that

additional local retail service options for Arizona consumers are now available.
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1 B. REGULATORY FLEXIBILITY

2

3 Q. HAS THE COMMISSION ESTABLISHED A MECHANISM TO BE USED IN

4 RESPONDING TO COMPETITION IN ARIZONA?

5

5

7

8

9

10

11

12

13

Yes. Section R14-2-1108 of the Commission Rules specifies the procedures to be

followed if a telecommunications company or the Commission believes a service

should be classified as competitive. Petitioning parties are required to submit

documentation in support of their contention that the service should be classified as

competitive, including the number of al ternative providers of the service,

identification of the alternative providers, information on the ability of alternative

providers to furnish substitutable services at competitive rates, terms, and

conditions, and other indicators of market power. If the Commission finds that a

14 service is competitive, the rules provide for streamlined regulation of that service.

15

16 Q. ARE QWEST'S COMPETITORS COMPETING on A SERVICE BY SERVICE

17 BASIS IN ARZIONA?

18

to No. As I indicated earlier in my testimony, competitors are approaching customers

20

21

A.

A.

with packaged offerings, integrating voice, data, internet, wireless, and in some

instances, cable services. To be successful and retain customers, Qwest must
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be able to respond in kind.

competitive" products when our competitors have the flexibility to address a

customer's entire telecommunications portfolio without the regulatory constraints

Qwest cannot compete with only a handful of

unique to Qwest

Furthermore, competition may occur throughout the state, as in the case of long

distance, or it may be focused on discrete geographic areas within the state. Local

service competitors, for example, are primarily targeting areas within Tucson and

Phoenix where they can maximize their investment by reaching a high volume of

customers in a concentrated area. With the exception of the few services which

have already been classified as competitive, Qwest is obligated to charge state-wide

rates for its products and services. State-wide rates are developed based on costs

for the entire state, including high-cost rural areas. As the incumbent local

exchange carrier, Qwest doesn't have the ability to "pick and choose" its customers

and service area. To successfully compete, Qwest must have the ability to manage

and price its services in a flexible manner in areas where competition exists. Qwest

needs the flexibility to compete on par with its competitors

Another concern with the process around competitive classification is the amount of

time it takes to achieve competitive status for a product within the current regulatory

process. Qwest recognizes and appreciates the Commission's efforts to reduce the
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1 interval for review and approval of requests for competitive classification. However,

2

3

4

the competitive environment in Arizona is evolving more quickly than competitive

classification requests have passed through the regulatory process. For example, it

took five months for National Directory Assistance and eleven months for Centrex to

5

6

7

8

9

be classified as competitive services. ATM service was declared competitive

approximately 17 months after Qwest filed its request for competitive classification .

Qwest filed a petition to deregulate its Voice Messaging Service (VMS) on October

1, 1998. The docket is still pending. In fact, Qwest received a letter from Staff

dated June 24, 2002, in which Staff, noting the extended timeframe since Qwest first

10

11

12

filed its petition, queried Qwest's intent to pursue the petition. Qwest responded in

the affirmative, and requested that an agreed-upon procedural schedule be

developed. As of the date this testimony is being prepared, no further action has

13 been taken. Meanwhile, competitors continue to make inroads into the market. I

14

15

16

have attached Qwest's original Petition to deregulate VMS, along with an updated

list of competitive alternatives for the product, to this testimony as Exhibit DLT-'IES

and am requesting that the Commission approve Qwest's VMS deregulation petition

17 in this proceeding.

18

19 The existing service-specific approach to pricing flexibility, while helpful in the past,

20 is inconsistent with today's competitive environment. A reasonable solution is to

21 establish competitive zones which will provide Qwest pricing flexibility in specific



Arizona Corporation Commission
Docket No. T-01051B-03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of David L. Ditzel
Page 72, May 20, 2004

markets to enable it to compete on a more equal basis with competitors operating

within those same limited geographic areas. l also recommend that the Commission

classify new services as "competitive" upon introduction and allow Qwest to promote

its products and services with as much flexibility as its competitors enjoy. I address

each of these recommendations in more detail below

COMPETITIVE ZONES

PLEASE DESCRIBE YOUR PROPOSAL To DESIGNATE CERTAIN

GEOGRAPHIC AREAS AS COMPETITIVE ZONES

Qwest is proposing that the Commission, in recognition of the increasingly

competitive telecommunications environment, classify specific wire centers, and

geographic subsets within wire centers when appropriate, as "competitive zones

while the wire center is a reasonable geographic boundary for a competitive zone

since competitive activity, such as growth in UNE loops and loss in Qwest access

lines can be clearly quantified on a wire center basis, Qwest is aware that certain

competitors are focusing on geographic areas much smaller than wire centers, For

example, CLECs often target housing developments and business parks with unique

offers . Qwest believes that it should be allowed flexibility to respond to such

1.
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targeted competitive offers in kind A competitive zone exists in any wire center

or geographic area in which customers receive communications services from at

least one other provider that provisions service through the use of unbundled

network elements, resale, or a provider's own facilities, including cable telephony

Qwest may implement price changes and other miscellaneous changes for services

offered within a competitive zone immediately upon notice to the Commission by

filing a revised price list reflecting the change and the effective date of the change

Prices for these services are not subject to approval or investigation by the

Commission so long as they comply with applicable Commission rules, The

existence of a competitive zone shall be deemed good cause, such that the price

and terms of service offered for a competitive zone service may differ from the price

and terms of that service outside the competitive zone. With this flexibility, Qwest

will be able to effectively respond to customer and market demands in the areas

subject to competition

16 Q IS THE FLEXIBILITY you ARE PROPOSING TO HAVE IN THE COMPETITIVE

ZONES ANY DIFFERENT THAN THE FLEXIBILITY ENJOYED BY YOUR

COMPETITORS OPERATING IN THOSE SAME AREAS?

Generally~ Qwest proposes to define competitive zones at the full wire center level. However, if establishment of a
competitive zone at a more granular geographic level will allow Qwest to compete on par with competitors serving that
area, Qwest seeks the regulatory flexibility to price, package or promote its services in kind
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No. CLECs are selecting specific wire centers and geographic areas within the state

in which to offer service and are approaching service introduction on a gradual

phased-in basis in Qwest's service territory. As indicated in the Competitive

Landscape section above, in tariffs filed with the Commission, several CLECS have

identified specific wire centers in which they will provide service. For example

Sprint's tariff indicates its business Local Exchange Service is available in Qwest

wire centers identified as UNE Zones 1 and 2. Section 5 of McLeodUSA's Arizona

Tariff No. 3 lists the cities and wire centers where McLeod is offering service, either

over its own switch or through the use of network elements. Cox initially rolled out

cable telephony service to consumers in the Chandler area, eventually extended its

facilities to the greater Phoenix area a few years later, and just recently began

offering service in Tucson. A recent article in the Arizona Republic noted that Cox

phone service is available in 75 percent of the Valley, and "that number increases

every few weeks Qwest's competitors enjoy the flexibility of being able to serve

select markets and design offerings to meet specific customer demands within those

areas

18 Q. WHAT SERVICES W iLL BE IMPACTED BY APPROVAL OF COMPETITIVE

ZONES?

in addition, VoIP and wireless services are available as alternatives to Qwest wireline services for many customers in
Arizona
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1 Once an area is designated as a competitive zone, all services offered by Qwest will

2 be afforded pricing flexibility. Some services have already been deemed

3 "competitive" on a state-wide basis by this Commission (i.e., Private Line, MTS,

4

5

WATS, ATM, Centrex, and Local and National Directory Assistance ("DA"). They

will continue to have state-wide flexibility and will also be eligible for any further

6 flexibility afforded by the competitive zone concept.

7

8 WHAT CONTROLS REMAIN ON QWEST WITHIN A COMPETITIVE ZONE?

9

10

11

Qwest remains under the jurisdiction of the Arizona Corporation Commission.

Prices and terms/conditions for services offered within competitive zones will be

12

13

to

subject to the Commission's rules governing competitive telecommunications

services and to the complaint process, whereby the remedy for any customer or

agency believing prices or terms to be unjustified is to file a written complaint with

the Commission.15

Te

17 Q. IF A GEOGRAPHIC AREA IS CLASSIFIED BY THE ACC AS A COMPETITIVE

18 ZONE, BUT ALL COMPETITORS SUBSEQUENTLY EXIT THAT MARKET, WHAT

19 RECOURSE IS AVAILABLE TO THE ACC?

20

A.

A.

Q.

163 _ . . .
Ar/zona /s IucraNve market for Cox, Arizona Republic. March 17, 2004.
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While I am not an attorney, my understanding is that the ACC has the legal

authority, should competitive conditions change in a particular center such that

pricing flexibility is no longer warranted there, to reclassify the geographic area as

non-competitive. This authority is found in R14-2-1108.H. In this instance, the

regulation governing that the competitive zone would revert to the prevailing

regulation for ail other areas not classified as competitive zones in the state

WHAT SPECIFIC AREAS ARE YOU PROPOSING BECOME COMPETITIVE

ZONES?

I am recommending that those wire centers currently experiencing competition per

the criteria described earlier in my testimony be classified as competitive zones

Where evidence exists that Qwest's competitors are pricing, packaging or promoting

service uniquely in areas below the wire center level, Qwest seeks the authority to

respond in kind. Specifically, I am recommending that the following wire centers be

designated as competitive zones

Competitive Zones - Phoenix MSA



Coldwater Gila Bend Glendale Higley
Queen Creek Kearny Litchfield Park Gilbert
Mesa Mammoth Maricopa New River
Oracle Bethany West Cactus Phoenix East
Phoenix Main Phoenix North Phoenix

Northeast
Phoenix
Northwest

Phoenix
South

Phoenix
Southeast

Phoenix West Greenway

Laveen Mid Rivers Ma ale Pecos
Peoria Sunnysiope Pinnacle Peak Scottsdale

Main
Shea Thunderbird San Manuel Superior
Superstition
East

Superstition
Main

Superstition
West

Stanfield

Tempe McClintock Tolleson Wickenburg
White Tanks Whitlow Wintersburg

Coronado Green Valley Marina Catalina
Cortaro Craycroft Flowing Wells Tucson East
Tucson Main Tucson North Tucson South Tucson

Southeast
Tucson
Southwest

Tucson West Mt. Lemon Rincon

Tanque Verde Vail North Vail South
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Competitive Zones - Th or MSA

Exhibit DLT-17 presents an overview of competition in each of the proposed

competitive zones, through the use of such indicators as the number of Qwest

access lines, the number of CLECs purchasing wholesale services, and the number

of Qwest retail access lines disconnected due to competition. This exhibit

demonstrates that in each of the proposed competitive zones, at least one

competitor provisions service through the use of Qwest wholesale services including



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzel
Page 78, May 20, 2004

1 unbundled network elements, resale, unbundled loops, and Local Interconnection

2 Service ("LIS") trunks used to provide service over a provider's own facilities, such

3 as in the case of cable telephony.

4

5 Q. DON'T YOU ALSO HAVE A NEED TO RESPOND IN A COMPETITIVE MANNER

5 OUTSIDE OF THE PHOENIX AND TUCSON AREAS?

7

8

9

10

11

12

13

14

15

16

At the present, local competition is generally not as significant in other areas of the

state; therefore, existing contracting capability affords Qwest the flexibility it needs to

respond with unique, customer-specific pricing proposals in these other areas, at

least with respect to larger business customers. However, as competition develops

in other areas of the state, establishment of additional competitive zones will be

appropriate. In fact, the availability of Arizona Universal Service fund support to

any Eligible Telecommunications Carrier (ETC), as discussed in Section ll of my

testimony, will likely encourage competitive service providers to enter areas that are

typically more costly to serve than the metropolitan areas of the state.

17

18 Q. DOES QWEST HAVE COMPETITIVE ZONE PRICING FLEXIBILITY IN OTHER

19 STATES WHERE IT IS EXPERIENCING COMPETITION?

20

A.
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Yes. Qwest now has competitive zone or similar pricing flexibility in several states

including Nebraska, North Dakota, Oregon, Utah, South Dakota, and Washington

The fact that Qwest is experiencing even greater levels of competition in the

Phoenix and Tucson areas than it is facing in these states shows that competitive

zone pricing flexibility is now clearly appropriate in Arizona

2. NEW SERVICE INTRODUCTIONS

ARE YOU RECOMMENDING REGULATORY RELIEF FOR NEW SERVICES AT

THE TIME OF INTRODUCTION?

Yes. Currently, Qwest must generally follow a two-step process to have new

services classified as "competitive initially, the service is classified as fully

regulated or non-competitive. A subsequent filing must then be made to have

services classified as "competitive." As described elsewhere in this testimony, this

process can be lengthy and resource-intensive. I am proposing that a streamlined

process be adopted whereby all new services will automatically be classified as

competitive" upon introduction. Maximum rates will be established at that time

WHY ts QWEST MAKING THIS RECOMMENDATION?
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Qwest is making this recommendation in response to competitive market realities in

Arizona. When competitors rol l  out new products and services to Arizona

consumers, the services described in the tariffs they file are automatically classified

as competitive. Competitors are not required to incur the time and expense of

having their services reclassified. Qwest is requesting that same flexibility. As new

services are likely to be optional and discretionary, and competitive providers are

prevalent, it is appropriate for the Commission to approve this recommendation

HAVE OTHER STATES RECOGNIZED THAT NEW SERVICES SHOULD BE

CLASSIFIED AS COMPETITIVE?

Yes, many states in the Qwest region allow for this type of flexibility. For example

the Price Regulation Plan Qwest operates under in Iowa categorizes all new

services as "Nonbasic Communications Services.11 Nornbasic Communications

Services tariffs are filed with the Board and become effective within 15 days unless

suspended or rejected by the Board. in Minnesota, when Qwest first offers a

service, a tari ff or price l ist is fi led with the Commission with the proposed

classification for the service. New services classified as price-regulated may be

offered to customers ten days after notice to the Commission. New services

In certain limited instances, such as services having no direct relationship to local exchange services, new services
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classified as flexibly priced or non-price regulated may be offered to customers one

day after filing. If no interested party or the Commission objects to Qwest's

proposed classification within thirty days from the date of filing, the proposed

classification is approved Legislation In Utah provides that an incumbent

telephone company may offer any new service by means of a price list which will

become effective five days after it is Tiled with the commission Idaho. Colorado

and Wyoming also allow regulatory flexibility for most new sen/ices

9 Q. WILL APPROVING THIS RECOMMENDATION IN ARIZONA BE IN THE PUBLIC

INTEREST?

Most definitely. It will mean that Arizona consumers will be able to benefit from new

developments and new technologies in a much more rapid manner. It will also

mean that Qwest will be able to compete more equitably with other providers, which

in turn will result in tangible consumer benefits such as more choices, better

customer service, attractive pricing, and more innovation

PROMOTIONS

may be classified as "competitive" upon introduction under current Commission rules
Minnesota Stat. § 237.761 , sued 7
UCA §54~8b-2.3

3.
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AT THE BEGINNING OF YOUR TESTIMONY, YOU INDICATED QWEST IS

PROPOSING ADDITIONAL FLEXIBILITY RELATIVE TO PROMOTIONS

PLEASE EXPLAIN

Under existing tariff provisions, Qwest has more limitations than its competitors in its

ability to promote its products.

customer must be f i led

Promotions valued at more than $25.08 per

wi th the Commission Staff thi r ty days prior to

implementation. In addition, at the conclusion of each promotion, the Company is

required to file results with the Commission Staff. There is a great deal of disparity

between the way CLECs are able to promote services in Arizona and the way Qwest

is allowed to compete. For example, as stated previously, most CLECs' tariffs

contain generic promotional language. CLECs are not required to file details of their

promotional offerings in their tariffs, they are not required to notify the Commission

of start and stop dates for promotions, and they are not required to file promotion

results or demonstrate that each promotion is covering costs. In other words

CLECs have ultimate flexibility in tailoring offerings to respond to market demands

through their promotional tariffs

Qwest's competitors are not required to file promotion results, and are not required

to file 30 days in advance for any promotiomregardless of the value to the customer

am proposing that Qwest be granted the same ability to promote its products as its

competitors enjoy. The tariffs accompanying this filing contain revised promotional

I
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\language, which mirrors the promotional flexibility C!west's competitors currently

enjoy as described previously in this testimony.

promotional tariffs are attached as Exhibit DLT-18

Copies of several CLECs

5 Q. WHAT CONCLUSION CAN BE DRAWN ABOUT THIS PROPOSAL?

Qwest is simply asking for comparable regulatory treatment as that already available

to its competitors, Promotions are generally designed to increase customers

awareness of offerings or to attract new customers. The thirty day notice

requirement currently imposed on Qwest gives competitors an opportunity to

develop a marketing response before Qwest has had an opportunity to implement

its promotion. Acceptance of my proposal is in the best interest of Arizona

consumers, who will be able to realize benefits of unfettered competition

ll. PRICING PROPOSALS

17 YOU INDICATED EARLIER IN YOUR TESTIMONY THAT ANOTHER ASPECT OF

THIS FILING IS THE NEED TO REPRICE CERTAIN SERVICES. WHY IS THIS

Q.

REPRICING NECESSARY?
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1

2

3

4

5

6

7

it is necessary for Qwest's services to more closely reflect the actual cost of

providing these services and that certain services be restructured to reflect

marketplace realities. If traditional price/cost distortions remain in place, competitive

losses for its high margin services will be unnecessarily high and impacts on

customers who do not have alternatives will be magnified. Repositioning services to

more appropriately recover the actual cost of providing the service and to improve

competitive positioning will require adjustment to the pricing structures of certain

services.8

9

10 PLEASE SUMMARIZE THE CHANGES YOU ARE PROPOSING IN THIS FILING.

11

12

The services and proposed changes are;

1. Residence Basic Exchange Service

13 a. Zone Increments - Eliminate

14

15

b. Establish a disbursement from the Arizona Universal Service Fund (AUSF) to

recover residential local exchange TSLRIC costs in UNE Zone 2 and 3 wire

16 centers .

17 2. Business Basic Exchange Service

18 a. Zone increments - Eliminate

19 b. Establish a disbursement from the Arizona Universal Service Fund (AUSF) to

20

21

Q.

A.

recover business local exchange TSLRIC costs in UNE Zone 3 wire centers.

3. Directorv Assistance - Eliminate Free Call Allowance
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4. Service Packages

a. Real Deaf - Eliminate

b_ Custom Solutions - Eliminate

FAX Package - Eliminate

d. Home Office - Eliminate

Smar1Set. SmartSet Plus .. Eliminate

f. Cali Manager Connection - Eliminate

Teen/Roommate - Eliminate

Customized Cali Management Sen/ice/Cerltron 1

Residence: Reclassify as obsolete, increase standard feature package and

reprice features to be same as ala carte

Business: Reclassify as obsolete, increase standard feature package and

reprice features to be same as ala carte

L Centron 6 and 30 - Increase standard feature package and reprice features

to be same as ala carte

These changes will generate incremental revenue of approximately $6,524,000

annually, excluding the AUSF funding requirement identified in Ms. Mill ion's

testimony.

itemized fn the Schedule H summary document filed in this proceeding

g.

e.

c.

h.

The revenue impacts associated with each of these changes are
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Mr. Mclntyre will explain the proposed changes for Private Line and other finished

wholesale services in his testimony

WHAT SPECIFIC CHANGES ARE you PROPOSING. AND WHAT IS THE

RATIONALE FOR THESE CHANGES?

The specific price changes I address for retail services, and the rationale for these

changes, are discussed below

RESIDENCE BASIC EXCHANGE SERVICE

12 Q ARE YOU PROPOSING CHANGES TO THE LOCAL SERVICE ZONE

INCREMENTS IN THIS PROCEEDING?

Yes. I am proposing to eliminate the Exchange Zone Increment 1 and 2 rates

currently priced at $1.00 and $3.00 respectively. These charges are currently

based on a mapping process which is administratively cumbersome and is

confusing to the customer. This change will streamline Qwest's local exchange

pricing structure
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1 HAVE LOCAL SERVICE ZONE INCREMENTS BEEN A MEANS FOR QWEST TO

2 RECOVER cosTs FOR SERVING AREAS THAT ARE, ON AVERAGE, MORE

3 COSTLY TO SERVE THAN OTHER AREAS OF THE STATE?

4

5 A. Yes. The Zone 2 increments have been assessed to customers that are in the

6

7

8

highest cost areas of Qwest's service territory, while the Zone 1 increments are

applicable to areas that have local exchange costs that are slightly higher than

average.

9

'10 WILL THE ELIMINATION OF ZONE INCREMENT CHARGES APPLY TO ALL

11 SERVICES FOR WHICH THESE CHARGES ARE CURRENTLY ASSESSED?

12

13 A.

14

Yes. This change will apply to all residential and business services for which zone

increment charges are currently assessed.

15

16 WHAT ARE THE PRICE CHANGES YOU ARE PROPOSING FOR RESIDENCE

17 BASIC EXCHANGE SERVICE?

18

19 A.

20

Q.

Q.

Q.

I am not proposing to change prices to residential basic exchange services but to

establish a competitively-neutral process to allow Qwest to recover its cost of
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1 providing this service in high cost areas. This proposal is in conjunction with the

2 proposal to eliminate zone increment charges in Arizona.

3

4 Q. DO you PROPOSE THAT QWEST SHOULD BE PERMITTED TO OBTAIN

5 SUPPORT FROM THE ARIZONA UNIVERSAL SERVICE FUND To RECOVER

6 ITS COSTS OF PROVIDING SERVICE IN HIGH COST AREAS?

7

8 Yes. I propose that Qwest be allowed to draw from the Arizona Universal Service

9 Fund ("AUSF") to defray the extraordinary costs of providing residential service in

10
. . . 167

wire centers currently classified as cost zones 2 and 3, If allowed, local exchange

11 recurring rates in these zones will remain at the same level as rates for the same

12 services in cost zone 1, but Qwest would fully recover the cost of providing

13 residerntiai local exchange service in all areas of its service territory in Arizona. In

14 addition, this proposal, if accepted by the Commission, will encourage competition in

15 these high cost wire centers and promote competitive choices for these consumers.

16

A.

167 Prior ACC decisions have illuminated the purpose of the AUSF and show that the objective of the fund is in alignment
with Qwest's request in this proceeding. In Decision 59623, released April 24, 1996, the Commission stated: "Pursuant
to A,A.C. R14-2-1 t 13 of the Competitive Telecommunications Rules, the Commission should establish an intrastate
universal service fund which shall assure the continued availability of basic telephone sen/ice at reasonable rates," and
"The AUSF is the funding mechanism through which surcharges are collected from consumers of telecommunications
services and support is paid to eligible providers of basic local telephone exchange service in areas where the cost of
providing the service exceeds the rate authorized to be charged." In Decision 65472, released December 19, 2002, the
ACC stated: "Pursuant to Decision No. 56639, dated September 22, 1989, the AUSF was established to maintain
statewide average rates and the availability of basic telephone service to the greatest extent reasonably possible."
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1 Q. REGARDING QWEST'S PROPOSAL FOR ARIZONA UNIVERSAL SERVICE

2 FUND SUPPORT FOR RESIDENTIAL SERVICES, How SHOULD THE LEVEL

3 OF SUPPORT BE CALCULATED?

4

5

6 In general, the level of fund

7

8

Q

10

The specific details as to the calculation of the level of required AUSF fund support

required are addressed in Ms. Million's testimony.

support should be calculated by determining the difference between Commission-

approved residential local exchange rates plus End User Common Line Charge

(EUCL) and current costs for residential local exchange service in UNE Cost Zones

2 and 3. Arizona Administrative Code 14-2-1202(A) states:

11

12

13

14

15

16

17

18

19

The amount of AUSF support to which a provider of local basic exchange
telephone service is eligible for a given AUSF support area shall be based
upon the di fference between the benchmark rates for basic local
exchange telephone service provided by the carrier, and the appropriate
cost to provide basic local exchange telephone service as determined by
the Commission, net of any universal service support from federal
sources.

20

21

22
» ,168

23

Commission rule 14-2-120i(7) defines "benchmark rates" as local exchange rates

approved by the Commission for the local service provider, "plus the Customer

Access Line Charge" approved by the Federal Communications Commission. To

determine the level of AUSF support, benchmark rates should be the statewide

A.

168 The Customer Access Line Charge is now termed the "End User Common Line" (EUCL) charge under the FCC's
current rules.
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residential local exchange rates currently in effect, plus the current EUCL charge

The Qwest local exchange tariff would continue to reflect current rates, while the

AUSF offset would ensure that residential customers in Zone 2 and 3 wire centers

pay precisely the same for local service as residential customers in Zone 1 wire

centers and allow Qwest to recover its costs in providing local service in these high

cost wire centers

Rule 14-2-l204(B)(1)(a) specifies that 50% of the AUSF funding need is to be

collected from providers of local telecommunications service providers operating in

Arizona, including Qwest, CLECs and Independents as well as wireless carriers

The remainder is to be collected from intrastate toll service providers in Arizona

Ms. Mil l ion provides an estimate of the required funding and related AUSF

surcharge level, but the actual level AUSF surcharge level must be calculated based

on data provided by all telecommunications service providers in Arizona to the

AUSF fund administrator

IF A COMPETITIVE PROVIDER WINS A RESIDENTIAL CUSTOMER FROM

QWEST IN ZONE 2 OR 3, IS THE PROVIDER ELIGIBLE TO OBTAIN ARIZONA

UNIVERSAL SERVICE FUND SUPPORT?



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-000000-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzei
Page 91, May 20, 2004

My understanding is that a provider'° " can qualify for AUSF support if the provider is

classified by the ACC as an "eligible telecommunications carrier" ("ETC"). To qualify

as an ETC, the provider must demonstrate that it is able to provide the following

services within the Zone 2 or 3 geographic area

Access to 1-party residential service with a voice grade line

Access to touch tone capabilities

Access to an interexchange carrier

Access to emergency services, including but not limited to emergency 911

Access to directory assistance service

Access to operator service

Access to a white page or similar directory listing

Access to telephone relay for the hearing and speech impaired

In other words, the provider must demonstrate that it is able to provide service

attributes similar to the attributes of Qwest's local exchange residential service in the

defined area to qualify for AUSF support. Since AUSF support is portable to

qualifying CLECs, this support should encourage additional local exchange

competition in Arizona wire centers that are typically more costly to serve than other

areas of the state

Any provider that satisfies the requirements of Commission rule R14-2-1201(E3) and is classified as an ETC can
qualify for ALJSF funding regardless of the technology (e.g., wireline or wireless technology) used to deliver service to
the end user
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2 WHY IS IT APPROPRIATE THAT QWEST BE ALLOWED TO DRAW FUNDS

FROM THE AUSF TO SUPPORT ITS RESIDENTIAL LOCAL EXCHANGE

SERVICES PROVIDED TO CUSTOMERS LOCATED IN UNE COST ZONES 2

AND 3?

Since residential line local exchange rates in UNE Cost Zone 2 and 3 wire centers

are below cost, these rates are currently receiving an implicit subsidy, which is not

sustainable in a competitive marketplace. Supporting residential rates in these wire

centers with AUSF funds will make this subsidy explicit, will protect customers in

these areas from dramatic rate increases and ensure continued affordable service in

high cost areas, and is competitively neutral

BUSINESS BASIC EXCHANGE SERVICE

16 WHAT CHANGES DO YOU PROPOSE FOR BUSINESS BASIC EXCHANGE

SERVICES IN THIS PROCEEDING?

Q.

Q.

R14-2-1201(6)
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I propose to eliminate the Zone Increment charges of $1 and $3 as discussed in the

residential basic exchange service section of my testimony. This will provide

consistency in Qwest's residential and business pricing structures in Arizona

5 Q. ARE CERTAIN BUSINESS RATES IN HIGH COST WIRE CENTERS CURRENTLY

BELOW THE RELEVANT COST OF PROVIDING THE SERVICE?

Yes. As discussed in the testimony of Ms. Million, business local exchange

recurring rates in UNE Zone 3 wire centers are below cost. In these high cost wire

centers, l propose that Qwest be allowed to draw from the AUSF to provide support

for local exchange business rates, as discussed in the preceding section of my

testimony with respect to residential local exchange service. Ms. Million addresses

in her testimony specifics of required AUSF support for business local exchange

services. While I do not propose further price changes to business basic exchange

services, l will propose several changes to service packages associated with

business basic exchange services that are discussed later in my testimony

17 Q CAN YOU ESTIMATE THE APPROXIMATE PER-LINE AUSF SURCHARGE

NECESSARY TO PROVIDE ADEQUATE FUNDING TO SUPPORT LOCAL

EXCHANGE RESIDENTIAL AND BUSINESS RATES IN THE HIGH COST WIRE

CENTERS IN QWEST'S ARIZONA SERVICE TERRITORY?
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Yes. While the actual AUSF funding calculation wil l  be done by the ACC

Arizona.

administrator based on proprietary data provided to them by telecommunications

providers serving Arizona, it is possible to roughly estimate the per line surcharge

as well as the per wireless interconnection trunk surcharge, necessary to adequately

support Qwest local exchange residential and business rates in high cost wire

centers. As stated earlier in my testimony, Rule 14-2-1204(b)('i)(a) specifies that

50% of the AUSF funding need is to be collected from providers of local service

operating in Arizona, including Qwest, CLECs, wireless carriers and Independents

The remaining 50% is to be collected from intrastate toll service providers in

If the AUSF funding need discussed in Ms. Mil l ion's testimony of

approximately $583M per month is divided in half, the amount to be collected from

local service wireline and wireless providers would be $2.67M. A calculation must

then be made as to how to spread this funding need across wireline access lines

and wireless interconnection trunks as directed by Commission rules. According to

the FCC's Local Telephone Competition report released on December 22, 2003

there were a total of 2.700.186 ILEC lines and 519.128 CLEC lines in service

(combined wireline total of 3,219,314), plus 2,643,952 wireless subscribers in

Arizona as of June 2003, totaling 5,863,265 The wireline quantities are 55% of the

total, while wireless subscribers represent 45% of the total. Regarding assessment

of the AUSF surcharge on wireless carriers, Rule 14-2-1204(B)(1)(a) specifies

The number of interconnecting trunks obtained from the local access
provider shall be utilized in conjunction with a Conversion Factor to
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determine AUSF support from such wireless provider by means of a
surcharge on such interconnecting trunks

Since the Conversion Factor is developed by the fund administrator through use of

proprietary data provided by all wireless service providers in Arizona, Qwest does

not have access to this factor, nor is Qwest able to know the total number of

wireless interconnection trunks in service between wireless carriers and all wireline

carriers in the state. However, if it is assumed that approximately one wireless

interconnection trunk exists for each ten wireless subscribers in service, the total

number of wireless interconnection trunks can be estimated. As stated above. the

FCC reports a total of 2,643,952 wireless subscribers in Arizona. At a 10:1

subscriber/trunk ratio, the number of interconnection trunks required to service the

subscriber base would be 264,395 If it is further assumed that the AUSF funding

need is spread proportionately to the subscriber base of the various service

providers, the allocation to wireless providers would be $1.21M ($2.67M X 45%)

while the AUSF funding allocation to be recovered from wireline carriers would be

$1 ,47M ($2.67M X 55%)

Using these numbers as a basis, the AUSF surcharge for wireline local service

carriers can be estimated to be approximately $0.46 per l ine (f5l,2t0,000 /

The AUSF al location to wireless carr iers, on a per$0.46).

interconnection trunk basis, would be $4.58 ($1,470,000 I 264395) based on the

3.219.314

assumptions discussed above. Again, these are sample calculations of the
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estimated AUSF funding need and are offered only as a high level frame of

reference. The actual level of the AUSF surcharge must be calculated based on the

actual data provided by all telecommunication service providers in Arizona to the

AUSF fund administrator

DIRECTORY ASSISTANCE

8 Q. PLEASE DESCRIBE THE DIRECTORY ASSISTANCE FAMILY OF PRODUCTS

CURRENTLY AVAILABLE TO ARIZONA CONSUMERS

Qwest's portfolio of Directory Assistance offerings consists of traditional Directory

Assistance, National Directory Assistance, Complete-A-Call, and Business

Complete-A-Call Customers dial 411 to access any of these services

traditional Directory Assistance, callers can obtain up to two intra LATA telephone

numbers per call. The charge is $1.15 per call for calls to either Qwest Local or

Qwest National Directory Assistance. Customers are currently allowed one call to

Local Directory Assistance per month at no charge. Two telephone numbers can be

requested per call; however, there is not a monthly call allowance associated with

The customer may die! 41 1. 1-41 1~ or 555-1212 t(> reach Qwest Local or National Directoly Assistance



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzel
Page 97, May 20, 2004

National Directory Assistance

completed to the desired number at the customer's option at no additional charge

Calls to Qwest Directory Assistance will be

4 Q. WHAT DO you PROPOSE TO CHANGE IN THIS FILING?

I propose to eliminate the current call allowance associated with local directory

assistance to achieve consistency with the national directory assistance product

The Directory Assistance product line will remain unchanged in all other respects

In addition, I note that Directory Assistance is currently provided at no charge to

Qwest's hearing and/or speech impaired customers. This policy will riot change in

my proposal

13 Q. WHY ARE YOU RECOMMENDING THIS CHANGE?

I recommend this change to alleviate customer confusion resulting from multiple

Directory Assistance products and to streamline C2west's Directory Assistance

product line. Today, customers dialing 411 may be charged varying rates

depending on the telephone number requested. They are charged $1 .15 per call for

numbers requested within their own LATA and receive one free call per month

(traditional Directory Assistance). Alternatively, if they dial 411 and request a

If the call is a long distance call, the standard direct dialed long distance rates for the Interexchange Carrier to whicIl



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of David L. Teitzei
Page 98, May 20, 2004

telephone number outside of their LATA_ they are charged $1.15 per call and do not

receive any free calls per month (National Directory Assistance). It is Qwest's

experience that customers typically do not understand distinction between LATAh

and the relationship between LATA boundaries and rate structures. The change I

am proposing will simplify time service for our customers, will improve efficiency of

administration of Directory Assistance for Qwest and will enhance the competitive

positioning of Qwest's Directory Assistance product line

ARE ALTERNATIVES TO QWEST'S DIRECTORY ASSISTANCE AVAILABLE TO

ARIZONA CONSUMERS?

Yes. There is a wide variety of alternative providers to Qwest's Directory Assistance

service. These providers are present in all segments of the market in Arizona. As

the Commission found when approving Qwest's request for competitive

classification of its Directory Assistance Service in 1999, alternatives are available

from dial-around providers, interexchange carriers, CLECs, credit card/calling card

companies, payphone providers, wireless providers, and Internet services

effect of alternative sources for directory information can clearly be seen in Qwest's

Directory Assistance call volumes. 1999, a total of 48,555,352 calls (billed andIn

the customer is presubscribed will apply. These charges would be the same as if the customers had directly dialed the
ogle in lieu of allowing the Call Completion feature to automatically complete the call

Docket No. T-010518-99-0362, Order. December 14, 1999
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non-billed) were placed to Qwest Directory Assistance. In 2003, that volume had

decreased by over 50% to 22,661 ,843

HAS OVERALL USE OF THE INTERNET AND WIRELESS SERVICES

ESCALATED SINCE 1999 WHEN THE COMMISSION ISSUED ITS ORDER

FINDING DA TO BE COMPETITIVE?

Yes. According to the FCC, in December of 1999, there were 1,125,321 wireless

telephone subscribers in Arizona. By June 2003, that number had more than

doubled to 2.643.952 On a national basis, more than 800 billion wireless

minutes were used in 2003. With the advent of wireless number portability in

November 2003 discussed previously, wireless service becomes an increasingly

attractive option for consumers. Time ability to access directory assistance is a

feature advertised by wireless providers, including those offering service in Arizona

For example, Verizon Wireless's website indicates its service includes "411

Connect" which provides operator-assisted help in locating numbers, addresses

and "information for anything from restaurants and movies to the nearest florist

Wireless directory assistance is available to consumers using the "411" dialing

pattern used when accessing wireline directory assistance services. As customers

Trends in Telephone Service, Industry Analysis and Technology Division, Wireline Competition Bureau, May 2004
Table 11.2

www vE:rizonwire|ess.<:om, visited April 28, 2004
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1 increasingly rely on wireless service as a means of communicating, wireless

2 directory assistance serves as an even more viable alternative to wireline directory

3 assistance.

4

5 Just as market demand for wireless technology has exploded since Qwest's

6 Directory Assistance was classified as competitive, use of the internet has also

7 dramatically increased. Pew Research Center in Washington D.C. estimates that,

8 on a national basis, close to two-thirds of Americans now go online to access the

9

10

Internet. Pew found that the number of American adults going online grew by 47%

between its March 2000 and August 2003 surveys_"6 Research conducted by

11 Claritas in May and June 2003 showed that 60.47% of Arizonans were accessing

12 the internet either at home or at work via dial-up, DSL or cable modem internet

13 access. That number has surely increased in 2004 as the internet usage has177

14 expanded ,

15

16 According to The Kelsey Group, a leading provider of research, strategic analysis

17 and events focused on Yellow Pages, electronic directories and local media, the

18 yellow pages industry is experiencing a migration from print-based consumer

'IS searches to online searches. According to the June 2003 Kelsey Group report titled

20 "Searching for Profits: Yellow Pages and the Challenge of Pay-per-Click," The

we
Pew Internet 8< American Life, www.pewinterne(.orq, visited April 29, 2004.
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Kelsey Group projects the number of online yellow pages searches to grow 25%

annually and to account for more than 30% of total yellow pages searches by

Consumer groups, including AARP and the Telecommunications Research and

Action Center have advised members to utilize web sites such as

vwvw.555.1212.com and whitepaqescom to find telephone numbers and save

money. Similariy, ABTolls, an Internet website designed to help consumers by

sewing as a central source for information on telecommunications carriers and rate

plans, features a section on web-based directory assistance. After encouraging

consumers to "avoid all of the charges associated with calling directory assistance

the site lists over 25 hyperlinks which it classifies as "resources available for looking

up phone numbers in the States and abroad." With all of these services available at

the click of the mouse, most of which are available at no additional charge and

which provide unlimited use, these sites provide an attractive alternative to

traditional wireline directory assistance for the great majority of Arizona consumers

18 Q IS IT APPROPRIATE FOR THE CURRENT DIRECTORY ASSISTANCE CALL

ALLOWANCE TO BE ELIMINATED?

Claritas Convergence Audit, 2003: Convergence Audit Profiles for Arizona
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Yes, it is. In the Opinion and Order issued in Docket No. T-01051B-99-0105 and T

01051B-00-0369 on March 30, 2001, the Commission specified that during the term

of the Price Plan, the price for Directory Assistance was to be capped at $1.15 per

call and further indicated that the service should include the current one call

allowance per month and two inquiries per usage. (Page 9) As demonstrated in

this testimony and in the testimony of other Qwest witnesses,

telecommunications environment in Arizona

the

competitive since the Price Plan was adopted.

requirement for a call allowance on Qwest's Directory Assistance service. Sufficient

has become significantly more

There is no need to retain the

alternatives to Qwest's Directory Assistance service exist for those consumers who

need assistance in obtaining a telephone number which obviate the need for

continued regulatory constraints

to Q. PLEASE SUMMARIZE YOUR PROPOSAL FOR DIRECTORY ASSISTANCE

I am proposing to blend the various Directory Assistance products into a consistent

Directory Assistance offering that will be priced and structured identically for local

and national Directory Assistance calls, and the current free call allowance for local

Directory Assistance will be discontinued to align with the national Directory

Assistance product. Customers requesting numbers within their home LATA will

continue to be connected to the number requested without an additional completion

Info space to Acquire Switchboard incorporated, March 26, 2004
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charge. If the completed cal! is long distance in nature, standard direct-dialed long

distance charges WiH apply. The charge for local and national Directory Assistance

will continue to be $1.15 per call. This proposal will position Directory Assistance

product favorably with its primary competitors' offerings, which also include call

completion. The revenue impacts associated with this change are contained in

Qwest's Schedule H accompanying this filing

SERVICE PACKAGES

10 WHAT CHANGES ARE you PROPOSING FOR QWEST SERVICE PACKAGES?

Qwest currently has a substantial number of local service packages that, in some

instances, overlap with one another and don't deliver sufficient value as compared

to ala carte feature pricing. To streamline Qwest's package set and improve the

overall attractiveness of the packages, I am proposing elimination of the Real Deal

Custom Solutions, FAX Package, Home Office, SmartSet, SmartSet Plus

Teen/Roommate and Call Manager Connection service packages. Qwest is also

proposing elimination of the Custom Calling packages that include 2, 3, 4 or 5

Custom Calling features. The popularity of current packages such as ValueChoice

Preferred Choice and Qwest Choice and the fact that many of the features included

Q.

in the packages to be eliminated were not desired by customers has caused the rate
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of subscribership in the older packages to decline. Elimination of these packages

will result in a narrowed package set that is better focused on the range of features

customers desire and wil l  position Qwest's packages more favorably in the

competitive market

6 WHAT OPTIONS ARE AVAILABLE FOR CUSTOMERS OF THE PACKAGES TO

BE ELIMINATED?

Customers of packages to be eliminated will have the option of subscribing to

another Qwest package that meets their individual needs or may purchase the

specific features desired on an ala carte basis

HOW WILL GUSTOMERS OF EXISTING PACKAGES BE MADE AWARE OF

THEIR OPTIONS WHEN THESE PACKAGES ARE NO LONGER AVAILABLE?

Q.

features in the packages.

Qwest will notify all customers of the aforementioned packages of Qwest's intent to

eliminate these packages, and customers will be presented the option to convert to

a similar package. If these changes are approved by the Commission, Qwest will

send written notification to all impacted customers advising them that 60 days from

the date of the notice, the packages will be converted to ala carte pricing for the

A Qwest business office number will be provided to
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these customers, and they will be invited to consult with Qwest to determine the best

option for them. At the end of the 60 day period the features in the packages

scheduled for elimination will be converted to ala carte pricing

5 Q. WHAT CHANGES D O  y o u PROPOSE FOR T HE CUSTOMIZED CALL

MANAGEMENTICENTRON 1 PACKAGE?

Centron 1 is a packaged service consisting of a standard package of features as

well as range of optional features. This package has been available for a number of

years, and its structure is now obsolete in view of the multiple competitive options

now available. Qwest proposes to classify this service as obsolete and to move it

into Section 109 of the Competitive Exchange and Network Services Price Cap

tariff. To encourage customers to migrate to updated packages, Qwest proposes to

reprice the optional Centron 1 features at the same rate as the same features now

available on an ala carte basis and to increase the standard residence feature

package to $9.25 and the standard business feature package to $10.50

DO you PROPOSE PRICING CHANGES TO THE CENTRON 6 AND CENTRON

30 PACKAGES. BOTH OF WHICH ARE CURRENTLY CLASSIFIED AS

OBSOLETE?
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Yes. l propose to increase the Centron 6 standard feature package to $11.75 and

the Centron 30 standard feature package to $15.50 and to reprice the optional

features in each package to mirror the rates for the same features available on an

ala carte basis. Both services are obsolete (not available to new customers), and

the rate of subscribership for these services has continued to decline as new service

options have become available to traditional Cerltron 6 and 30 subscribers. These

proposed changes will ensure proper pricing alignment between Centron 1, Centron

6 and Centron 30, and customers of these services will be encouraged to shift into

other Qwest packages that are even better solutions to their communications needs

Ill. CONCLUSION

13 Q. PLEASE SUMMARIZE YOUR TESTIMONY

The telecommunications marketplace in Arizona is changing rapidly, and

competitive alternatives to traditional Qwest services have become a reality. In

addition to the wide range of competitive alternatives available in the Long Distance

market, a wide range of competitors are now offering local services and features to

Arizona customers. Based on the degree to which competitors are active in the

Phoenix and Tucson areas, I recommend relaxed regulatory oversight in specific
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wire centers or "competitive zones Implementation of competitive zones will

enable Qwest to respond to consumers under conditions consistent for all carriers

I am also recommending that all new services introduced by Qwest be automatically

classified as "competitive New services are, by defini t ion, optional and

discretionary and will succeed or fail based upon market acceptance. Streamlined

competitive classification of new services will enable Qwest to respond quickly to

market demands without the regulatory delays inherent in the existing

reclassification process. In addition, I am proposing that Qwest be granted the

ability to promote its products and services under the same guidelines as its

competitors

Finally, I have outlined pricing changes designed to rebalance rates, position

services properly in the competitive Arizona market and allow recovery of the cost of

providing local exchange service in high cost areas on a competitively neutral basis

These changes are in keeping with the evolving competitive market in Arizona, and

are supportive of the growth of true competition

19 Q. DOES THIS CONCLUDE YOUR TESTIMONY?

Yes. it does
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r! digitalCurrent Cox Customers - Gustomers who current ly  have Cox Cable,  Cox
Cable or Cox High Speed Internet.

0 Connection 60
For $29.95 per month the Connect ion 60 plan includes one phone l ine
Solut ions feature package. US Long Distance savings plan (30.07 per
minute) and GO minutes of Cox Domestic Long Distance per month. When
choos ing this package you are required to use Cox focal and long
distance.

0 Connection 90
For $39.95 per month the Connect ion 90 plan includes two phone l ines,
Solut ions feature package on primary l ine, US Long Distance savings plan
i$0.ov per minute) and 90 minutes of  domest ic Cox Long Distance per
month.when choosing this package you are required to use Cox local and
long distance.

o Connection Unlimited
For $44.95 per month the Connect ion Unlimited plan includes one phone
line, Solut ions feature package. Voicemail and unlimited long distance
calling within the United States. When choosing this package you are
required to use Cox local and long distance.

B u i l d your service plan stet:-by-stepO
Non Cox Customers - Customers who do not currently have Cox Cabie. CUM
Digital Cable or Cox High Speed Internet.

Build your service plan step-by-stepC)

4f..s.,,ms:.1<iau§£9 Na QaiisasW MAN

D o y ou  hav e  o t her Cox services? Get the most popular f eatures  at  a  great  pr ice
and complete your order faster by choosing one of our "Connection" s av ings
plans. Are you new  t o  Cox? Sc ro l l  t o  t he  "Non Cox  Cus tomers "  sec t ion  a t  t he
bo t t om  o f  t h i s  page  and  s e lec t  'Bu i ld your s e rv i c e plan step-hy-step"
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Cox Digital Telephone - Value plans Page 1 of 1
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F o r  H o m e  I  F o r  B u s i n e s s I  Orde r  Se rv i c es | View/pay bi!! C us t om er  S uppo r t  I  A bou t  C ox

Cox Bigital Services
Order services

Select a service plan QRDFR

For home

For business

View/pay bill

Customer support

W About  Cox

Online help - M-

over a field 10 vie

asst
DEALS

Connection 60
For $29.55 par I
Connection 80
phone 11na, Soli
package, US Le
savings plan ($
and 60 minutes
L a m  D i s t a n c e
choosing t h is  p
requ i red  t o u s e
long distance.
1 line, Solut ions
minutes domestic
When choosing .
are required to u
long distance,

Disclaimer:

• Some features  may not  be avai lable in al l  areas
• Long distance mirwtes l imited to direct  dialed calls .  Unused minutes do not  roi l  over
month to month.

Copyright 1398-2(Xl4 Cox Csmmunlcatlons. Inc.
Visitor agreement I Poiicves 1 EEO public file reports x
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https://orders.cox.comfDigitalTelephone/express_order.asp
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MORE INFO*Phone line service options
Current Cox Customers - Customers who Currently enjoy Cox digital cable or
internet services

$29.95

$39.95

$44.95

Connection 60 - 1 line, Solutions Package, 60 minutes domestic long
Q distance. When choosing this package you are required to use Cox local

and long distance.
Connection 90 - 2 lines, Solutions Package, 90 minutes domestic long

Q distance. When choosing this package you are required to use Cox local
and long distance.

_ Connection Unlimited - 1 line. Solutions Package, voicemail, unlimited
(Q minutes domestic long distance. When choosing this package you are

required to use Cox local and long distance.

$11.75Fiat Rate Service - basic phone line serviceO
Non Cox Customers - Customers without Cox digital cable or Internet services

$13.00i.

MORE INFO

$6.95

` Flat Rate Service - basic phone line service

*Select your calling feature package (monthly
p rt Gin g )

Q Active Lifestyle - Call Forwarding, Three~Way Calling. Call Waiting, Speed
Calling, Busy Line Redial

$14.95Solutions - Our 16 Most Popular FeaturesC )

C )

MORE INFO

$2.75

None

Add a Ia carte features (monthly pricing)

Anonymous Call Rejection Free Priority Ring

$2.75Free Long Distance AlertI. 900 & 978 Number Block

$2.75Free Selective call AcceptanceCaller [D Block

$2.75$2.75 Selective Call ForwardingThree - Way Calling

$2.75$2.75 Selective Call RejectionBusy Line Redial

$4.95Speed Calling

$5.95Call Forwarding

$9.00Call Forwarding Busy

$2.75 L C8il waiting

$2.75 canerlp

$2.75 D Call Waiting ID

u- C;al1F ardinu n Call

Build your service plan by selecting from the options below. Click the "MORE
INFO" links for detailed information on the service plans and options offered.

Ta select an option click the check box or radio button. In a list with radio
buttons (circles), you may only select one item. In a list with checkboxes
(squares), you may select more than one item. To unselect an option and select
another option, click the check box or radio button again.

items with * are required.

QBEST
DEALS

I

.".v1
" ;1' Tinit

nm'
»-ml

A Ann
!£c8NE

Er£anfLen$
2 :

Gs.

. "; M . . .  \ "

Select options, packages and features Page l of 3
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1̀ 1 For Home l For Business | Order Servic;es I View/paybill I Customer Sup9ort I About Cox |

Cox Digital Services
Order services ASelect options, packages and features ORDER

online help - M

For hung

For business

Viewlpay bill

Customer support

I*\bou\ Cox over a #Weld to vis

1

https://ordersxox.comz"Digita1Telephone/feature selection.asp 3/9/2004



Select options, packages and features Page 2 of 3

l_.Ji Uall I-orwarmng no Answer $2.15 LJwaiting 52.Tb

$3.95

MORE INFO

mean Return $2.75 l;]Cox Service Assurance

*Voice mail options (monthly pricing)

Q No Voice Mall Q Voice Mail $4.95

Q Voice Mail Box Extensions $7.90 O Voice Mail Plus $6.95

O VoiceMail Plus Extensions $990

*lntralata - Local toll provider
You have a choice of Local Toll companies. including Cox Arizona Telkom, LLC,
for local toll service. Please review the list below of the companies available, or you
may select Cox Arizona Telcom, LLC by clicking Cox Arizona Telcom, LLC.

MORE INFD

[I Cox Arizona Telkom, LLC _Q r. Choose one

*I nterlata - Long d Esta nee provider
You have a choice of Long Distance Providers, including Cox Arizona Telkom,
LLC, for long distance service. Please review the list below of the companies
available, or you may select Cox Arizona Telkom, LLC by clicking the box for Cox
Arizona Telkom, LLC.

MORE iNFO

Cox Arizona Te!com. LLC -O |'- Choose one

@ None

MQRE INFO

$3.95

*Domestic savings plans (monthly pricing)
u.s.Savings plan (30.07 per
minute)

U.S. 500 Savings Plan
($0.05 per minute)Free $25.00Basic Long Distance ($0.10

per minute)

US 250 Savings Plan ($0,05
per minute)

*International savings plan (monthly pricing)
$15.00

lntemational Plan

MORE INFO

$2.95

MORE lnpo

$2.00

@ None

*Directory I lsa pgs (m onto Ly pricy n g)

Q ,PA<§:sess. 411 s. Free Q411 Listing Only

Q White Pages &411 Listing
(address not published) Free

Q Neither White Pages nor 411
Listing (Unlisted/Unpublished)

John Doe, Samantha Jones, etc.

$2.00

MORE INFO

How do you want your name to be
listed?

Calling cards & jacks
Please select the number of calling cards you will need (if any):

Additional jacks

0

0

Mis c8° ,§;4 ) v ,= + CQMM.r 'I» .1~

Special Instructions

All services are pursuant to the tariff and found at the following link:
httpil/www,Cox.com/tefephone/residemiaI'*/,20teIephone%2Gprices.asp

Dlsclaimers

•

Some features may not be available in all areas.

Long distance minutes limited to direct-dialed calls, Unused minutes do not roll
over month to month.

All rates are Cox Preferred rates for customers who subscribe to other Cox
Services, excluding inside wiring costs, jacks, taxes and surcharges, and are
subject to change.

https://orders,cox.com/DigitalTelephone/featurejelection.asp
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Select options, packages and features Page 3 of 3

9

•

•

•

u

Addiiionai equiprneM needed for cahier ID and ca11 wailing ID.

All domestic calling cards calls within the continental United States are a low
$0.45 per minute with no surcharge. Although there is no per call surcharge
associated with the calling cards, a S030 surcharge applies to all calls originating
from pay phones. Subject to change.

Activation excludes costs to install inside wiring and phone jacks,

Installation of phone jacks and inside wiring is charged separately (or is
additional).

Free activation offer excludes activation of inside wiring and additional jacks.

Connection 60 - Service available to residential customers in limited areas. All
rates are Cox Preferred rates for customers who subscribe to other Cox
Services, excluding inside wiring costs, jacks, taxes and surcharges, and are
subject to change. Local service limited to flat-rate basic local exchange service
on the on the primary line only for Connection 60, 200 and 300 and on up to 2
lines for Connection 90, Included Fong distance minutes are limited to direct-
dialed in-state and state-to-stale long distance calls, have no cash value and
expire at the end of each month. Additional minutes billed at $0.07 per minute.
Customers must subscribe to Cox for local, in-state and state~to-state long
distance. Not all features available in all areas. Other restrictions apply. 2003
Cox Communications Inc. All rights reserved.

Connection 90 - Service available to residential customers in limited areas. All
rates are Cox Preferred rates for customers who subscribe to Other Cox
Services, excluding inside wiring costs, jacks, taxes and surcharges, and are
subject to change. Local service limited to flat-rate basic local exchange service
on the on the primary line only for Connection 60, 200 and 300 and on up to 2
lines for Connection 90. included long distance minutes are limited to direct~
dialed in-state and states» state long distance calls, have no cash value and
expire at the end of each month_ Additional minutes billed at $0.07 per minute.
Customers must subscribe to Cox for focal, in-state and state-to-state long
distance. Not all features available in all areas. Other restrictions apply.
Connection 90 feature package included on primary line only. The included long
distance minutes are limited to direct-diaied state-to-state and in-state long
distance calls each month on the primary line only. 2003 Cox Communications
Inc. All rights reserved.

Unlimited Connection Package - Unlimited Connection Package minutes of
Cox long distance are limited to direct-dialed long distance calls within the United
States. Subscription to Cox for local, toll and long distance service required.
$44.95 special monthly rate for Unlimited Connection Package is valid for one

year. then will revert to regular rate of $49.95 per month.

Copyright 1998-2004 Cox Cumri3llii6é tii5ri9s_lnc.
Visitor agreement | Policies [ EEO public he rcaporls \ Conner | Careers Diversity | Yellow pages | Search cox.com

https://orders.cox.comfDigitalTe1ephone/feature_selection.asp
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Cox Communications .. Digital Telephone services in Phoenix Page 1 of 4

Yqwr Friend fn the [Xgiml A
Logs to view/pay your ball

NeeQp9§swt1rsi'i€ Form
4;nmu\uul1:ATlueas

For  Home I Far Business I Order Services I View/Pay Bill I Customer Support 1 About Cox I Find service inyour arez

Digital Telephone
Digital telephone

Calling features

Pricing

Special offers

Refer a frierid

Domestic lung distance

lrlternationaf long

Go! a quick question

Ask us liver
Mon-Fri

Elarrnprn

1... What parts of the valley are serviceable today? How long will it take to
service the rest of the valley
2... How good will the voice quality be?
3... Will I have to buy a special telephone for the new service?
4... What phone books will our information go in?
5... What makes Cox Digital Telephone better than its competitors?
8... Will Cox Digital Telephone lines work with regular computer modems?
7... is Cox renting its phone line from another service provider?
8... Can I keep my current phone number?
9... Does someone have to be home at the time of install?
10. What exactly do you do during the time of install?
11. What is an Network Interface Unit (NlU)?
12. Will the house have to be re-wired?
13. Does Cox provide Long Distance Services too?
14. Is there a fee Io switch to Cox Long Distance?
15. What's the difference between intra-state and inter-state?
16. What are some of the FCC charges that l see on my bill for?
17. With Cox Digital Telephone, will directory assistance be available? How
much will it cost?
18. Can l have all of my Cox services billed together?

1. What parts of the valley are serviceable today? How long will it take t
service the rest of the valley

At this time Cox Digital Telephone is available in much of the Valley, Click he
to check for availability of your address

Our services will continue to roll out based upon the installation of fiber optic
cable and the hardware required to facilitate the return of the digital signal be
to the sewing Head End or MTC. Cox Communications is aggressively
pursuing the installation of these facilities and has committed millions of dolls
over the next several years to complete the process Valley wide

back to top

2. How good will the voice quality be?

Cox's digital broadband network provides excellent voice quality that meets
today's telecommunication standards

back to top

3. Will I have to buy a special telephone for the new service?

No, the telephone devices working with your current service should work on
Cox's Diuitai Telenhnne service. Cox utilizes the same Woe of switnhina

http://www.cox.com/Phoenixjtelephone/phonefaqs.asp 3/9/2004



Cox Communications - Digital Telephone services in Phoenix Page 2 of 4

equipment and software as other telephone service providers.

back to tczp

4. What phone books will our information go in?

The same directory that they currently reside in: Qwest Dex.

back to top

5. What makes Cox Digits! Telephone better than its competitors?

Cox Digital Telephone is provided over a digital fiber-optic network that has
made Cox first in reliability. Our state-of-the art technology assures you of
crystal-clear connections and, to keep your phone service trouble-free, we
monitor the network 24 hours a day.

back to top

6. Will Cox Digital Telephone lines work with regular computer modems

Yes, Cox telephone service also works with dial-up modems.

back to top

7. Is Cox renting its phone line from another service provider?

No, Cox Communications is a facilities-based provider. That means all of our
services are provided over a network that we've built and monitor.

back to top

8. Can I keep my current phone number?

Yes, in most instances, you can! Local Number Portability (LNP) allows a
customer to change local exchange carriers and maintain their current
telephone number, even though they are now serviced by a different provides

back to top

9. Does someone have to be home at the time of install?

This depends on the work being done. In some instances, we can install yous
phone service from the outside of your home without you having to be there.
When ordering your service, ask one of our representatives if this is an option
for you.

back to top

http://www.cox.com/Phoenix/tclephone/phonefaqs.asp 3/9/2004
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Cox Communications - Digital Telephone services in Phoenix Page 3 of 4

10. What exactly do you do during the time of install?

We will attach a Network Interface Unit (NIU) to the side of the your home
(usually where the other utilities are located), test phone lines and jacks, very'
services and test outgoing and incoming call ability.

back to top

11. What is an Network Interface Unit (NlU)?

A Network Interface Unit (NIU) is the device placed on the side of a customer
house that connects incoming signals to the wiring inside a customer's home
Cox's NIU is similar to the device that other phone companies utilize.

back to top

12. Will the house have to be re-wired?

Usually not. There might be a time when our customer wants an outlet in a
place that is not pre-wired or there is a problem with the existing pre-wire but
this is the exception, not the rule.

back to top

13. Does Cox provide Long Distance Services too?

Yes, Cox has two long distance plans available to meet your needs. The Cox
everyday plan is only $ .10 per minute, 24 hours a day with no monthly fee. C
you can chose the Cox u S Savings Plan that provides long distance service
$ .07 per minute 24 hours a day for a low monthly fee.

back to top

14. Is there a fee to switch to Cox Long Distance?

Answer: There is no charge to switch over to Cox Long Distance. And, Cox
Long Distance is simple and affordable. Calls in the U.S. are just .07 or .10
cents a minute, depending on the plan you choose.

back to top

15. What's the difference between intra~state and inter-state?

intra-state refers to calls that originate and terminate within the same state.
Inter-state calls originate in one state and terminate in another. For example,
call from Phoenix to Tucson is considered intrastate, while a call from Phoen
to Houston, TX is interstate. Cox Communications is licensed to provide both
intra and interstate services to our customers.

back to top

http://www.cox.com!Phoenix/telephone/phonefaqs.asp 3/9/2004



Cox Communications - Digital Telephone services in Phoenix Page 4 of4

16. What are some of the FCC charges that I see on my bill for?

The Universal Fund Fee was created by the FCC to help provide affordable
telecommunications services for low-income families, to remote areas and
advanced services, such as internet access, to eligible organizations. All long
distance carriers pay into this fund. The Carrier Line Fee helps recover a
portion of fees paid to other telephone companies for access.

back to top

17. With Cox Digital Telephone, will directory assistance be available?
How much will it cost?

Directory Assistance is available with Cox Digital Telephone service. Director
Assistance is $.60 for each use.

back to top

18. Can I have all of my Cox services billed together?

Yes Cox provides a flexible billing option so customers can decide what
products and services they wish to have billed together, and which services
they wish to have on separate statements.

back to top

Copyright 199B-2004 Cox Communications, inc.
Visitor agreement i Policies | EEO public file reports L Co)c.net | Careers | Diversity | Yellow pages Search CGx.com

http1//www.cox.comfPhoenix/telephone/phonefaqs.asp
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Calling cards Page l of 1

Calling cards

Calling Cards

Stop paying per call service charges every time you use a calling card! End the
mystery of how much you will be charged for a call. With the Cox Digital
Telephone Calling Card, there is no per call surcharge for within the United
States. Plus, calls are a flat per minute rate, no matter where you call within the
U,S. Perfect for when you are on the road and need to make a calla

The Cox Digital Telephone Calling Card gives you the convenience of making
local and long-distance phone calls while you are away from your own phone
then billed on your monthly Cox Digital Telephone bill.

Jacks

Also known as a phone jack this is an outlet that your phone plugs into in order to
begin placing telephone calls. As a new subscriber to Cox Digits! Telephone it is
not necessary to order new phone jacks for your residence, the existing phone
jacks in your home will continue to work just fine. if you do require additional
jacks or need Cox to move existing jackstheremay be an additional fee for every
phone jack that you request. This fee will vary by your geographical location and
can range anywhere from $25 to $55 per additional phone jack.

https://orders.cox.com/DigitalTelephone/product_infb.asp?catego1yID=838cconfigCata1ogI...
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News Releases Page I of 1

News Releases

<< Balls

Cox Communications Delivers Cox Digital Telephone to 12th Market, Roanoke, Va. Marks Cox's First Market
Launch of VoIP Technology
ATLANTA, Dec 15, 2003 (BUSINESS WIRE) -- Cox Communications (NYSE:COX) today announced the
availability of Cox Digital Telephone in Roanoke, Va.. marking the company's 12th telephone market and first
deployment of Voice over Internet Protocol (VoIP) technology. Cox's VoIP technology enables phone calls to be
transported over Cox's private, IP-based data network.

"The launch of Cox Digital Telephone in Roanoke is monumental for Cox." said David Pugliese, Cox's vice
president of product marketing and management. "It furthers our commitment to providing customers with a full-
service package of communications and entertainment services, while also allowing us to expand our phone
service footprint and maximize the power of our nationwide IP backbone network with the use of VoIP
technology, Telephony is a critical component of Cox's bundle of advanced services, as underscored by the fact
that 40 percent of Cox Digital Telephone customers also subscribe to Cox High Speed Internet and video."

Cox Digital Telephone subscriptions have grown 40 percent in 2003 over the same period in 2002 largely due to
its competitive value, reliable service and quality customer service. In just six years time. Cox has successfully
pioneered cable telephony via circuit-switched technology -- garnering proven experience that has been central
to its VoIP launch while also receiving highest honors in J.o. Power and Associates' 2003 Residential Local
Telephone Customer Satisfaction Study in the Western Region. Now, with Cox's first market launch of VoIP
technology, Cox delivers its quality telephone service to residential households in Roanoke, while providing
opportunities for greater operational efficiencies. With Cox's VoIParchitecture, customers receive the same
lifeline service as traditional telephone service, including Enhanced 911 and the popular calling features that
customers have come to expect such as call waiting, calmer lD and voice mail. Cox's self-managed Voip
architecture also supports number portability, thereby enabling customers to switch their existing phone number
over to Cox Digital Telephone service.

Cox Digital Telephone markets include: San Diego, Orange County, Calif., Phoenix, Omaha, Neb., Connecticut;
Rhode Island, Hampton Roads, Va., New Orleans, La., Oklahoma City, Okla., Wichita, Kansas, Tucson, Ariz,,
and Roanoke, vo.

Cox Communications (NYSE:COX), a Fortune 500 company, is a multi-sewice broadband communications
company with approximately 6.6 million total customers, including 6.3 million basic cable subscribers. Cox is the
nation's fourth-largest cable television provider, and offers both traditional analog video programming under the
Cox Cable brand as well as advanced digital video programming under the Cox Digital Cable brand. Cox
provides an array of other communications and entertainment services, including local and long distance
telephone under the Cox Digital Telephone brand, high-speed Internet access under the brands Cox High Speed
Internet and Cox Express, and commercial voice and data services via Cox Business Services. Telephone
services in Virginia are provided by Cox Virginia Telkom, Inc. Local cable advertising, promotional opportunities
and production services are soldunder the Cox Media brand. Cox is an investor in programming networks
including Discovery Channel. More information about Cox Communications can be accessed on the Internet at
WWW.COX.CD[Tl.

SOURCE: Cox Communications

Cox Communications Bobby Amirshahi, 404-B43-7872 Bobby.Amirshahi@cox.com Laura Oberhelman, 404-269-
7562 Laura.Oberhelman@cox.com

"Safe Harbor" Statement under the Private Securities Litigation Reform Act of 1995: Statements in this press
release regarding Cox Communications inc,'s business which are not historical facts are "forward~looking
statements" that involve risks and uncertainties. For a discussion of such risks and uncertairié fes, which could
cause actual results to differ from those contained in the forward-looking statements, see "Risk Factors" in the
Company's Annual Report or Form 10~K for the most recently ended fiscal year.

http://phx.corpo1'ate-innel;/phoenix.zhtm1?c=7634l&p=iro1-newsArticle_other&t=Regu1ar... 2/27/2004
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Cox adds phone service for Tucson area - 2003 -06~2,4 ... The Business Journal of Phoenix Page I of 1

The Business Jou mal of Phoenix - June 24, 2003
L1ttnmnh°9nM.bi;lQurn§ls.,szszmlphgenixlstQdesM03l0§£Z§ldaJ!;L11-.ntmI

Business Journal
puormm

LATEST NEWS
June 24. 2003

Cox adds phone service for Tucson area

Cable giant Cox Communications Inc, late Monday announced the launch of its digital telephone service in
Tucson area

Cox Digital Telephone is now available to morethan200,000 households in the Tucson-Green Valley area

On a nationwide scale. Tucson marks the 11th market in which Cox provides local and long distance digital
telephone service

Cox Communications is an Atlanta-based multiservice broadband communications company, serving
approximately 6.3 million customers nationwide, including those in Arizona

For more: www.cox.cQm

©2003 American City Business Journals Inc

> Web reprint information

All contents of this site ©Amerfcat2 City Husirzess Journals Inc. All rights reserved

http://www.bizjoumals.com/phoenix/stories/2003/06/23/dailyl 1.htm1?t=printable
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Tech council happy with progress after six months - 2003-06-30 - The Business Journal o... Page 2 of 3

Radyne ends Wegener bid

Radyne ComStream Inc.'s offer to purchase all of the outstanding publicly held shares of Wegener Corp. at a
price of $1 .55 per share expired and the company will not further pursue an acquisition.

The minimum tender condit ion of  a majori ty of  the shares being tendered was not sat isf ied.  Aldwugh Radyne
ComStream prepared a consent sol ici tat ion statement seeldng to obtain control of the Wegener board of
directors, i t  decided not to proceed with the consent at this t ime, Radyne off icials said.

"We bel ieve we have done what we can to awaken Wegener's stocldiolders to our desire to purchase the
company," said Radyne ComStream Chief  Execut ive Bob Fi t t ing.  "I t  is now in their hands to put pressure on
the board of directors to act in the best interests of the stockholders."

Fitting said Wegener stockholders had taken the first step in addressing the board's entrenchment by tiling a
lawsuit against the directors related to the tender offer -- a lawsuit which Wegener did not disclose to its
stockholders.

"Wegener is simply less attract ive to us at this point,  and, without a strong push from the stockholders or a
reversal of the board's att i tude towards entrenchment, we do not intend to pursue this matter fhNher," Fit t ing
said.

Wegener off icials were happy that what they considered a hosti le takeover has come to an end.

"We are extremely pleased with this outcome and thank our stock.l1oiders for their overwhelming support
tluoughout this process," said Robert Placek, chairman, president and chief executive at;IWegener Corp., in a
statement.

"We look forward to putt ing this unwelcome and cost ly disrupt ion behind us so that we can focus our at tent ion
on managing the business in the best interests of Wegener's stockholders without f i l rther distract ion."

Duluth, Ga.-based Wegener is an internat ional provider of digi tal  solut ions for IP data, video and audio
networks.

Radyne is a manufacturer of products, systems and software used for the transmission and reception of Plata and
video over satel l i te,  microwave and cable communicat ion networks.

For more: w w w .;;;<113.com .

Cox expands in Arizona

Cox Communications Inc. expanded its Cox Digital Telephone service to more than 200,000 households in
Tucson and Green Valley.

Cox Digi tal  Telephone has been avai lable in Phoenix since 1998, making Cox the second-largest provider in
Arizona. I t 's current ly avai lable Lo more than 700,000 Val ley households. Cox plans to of fer Val leywide service
within the next three to four years.

In Arizona, Cox customers pay $1 l .75 per month for a Cox Digital Telephone line and a second Cox phone
line is $8.50.

Special calling features -- such as voice mail, caller ID, call waiting, call forwarding, privacy control and odder
services ~~ are available, and customers who sign up formorethan one feature receive additional discounts.

Cox Communicat ions is a broadband communicat ions company serving nearly 1.48 mi l l ion resident ial  and
business service subscribers in Phoenix and Southern Arizona.

http://phoenimbizjoumals.com/phoenix/stories/2003/06/30/newscolumn5 .htm1'?t=printable 2 / 27 / 2004



Cox targets Latino market with cable/phone combinations - 2003-09- 10 - The Business Jo... Page 1 of 1

The Business Journal of Phoenix - September 10, 2093
htm:lipbsmnix-_hlginumal§Q9m£l;Nnnniglsaori¢sI20.Q§LQalQ§laai.!y2_!;,htmI

Business Journal
The

nuoznvr;

LATEST NEWS
September 10. 2003

Cox targets Latino market with cable/phone combinations

Cox Communications Inc. hopes to add to its customer base with two new long-distance calling plans, geared
to people with friends or families in Mexico.

The plans will offer customers up to 120 minutes of free long-distance calls to Mexico each month, with
additional minutes at just 15 cents per minute.

"Cox is committed to providing high» quality products and services that meet the needs of the Latino
community," said Steve Ripley, vice president and genera] manager of Cox Communications Arizona. "In
addition to providing Spanish~speaking customer service representatives and field technicians, we're now
offering these special calling plans to help families stay connected with loved ones in Mexico."

The first plan offers Cox customers 60 minutes of free long-distance calls to Mexico each month when they
subscribe to Cox Digital Telephone with at least one added feature, such as Caller ID or Call Waiting, and Cox
Digital Cable with Te1eLatina, the Spanish-language program package. That package starts at $64.20 per month
before taxes.

The second plan includes 120 minutes of free long-distance calls to Mexico each month when customers
subscribe to Cox Digital Cable with TeleLatina and Cox Digital Telephone with a feature package such as
Active Lifestyle, which includes Cal] Waiting, Cali Forwarding, Three Way Calling, Speed Calling and Busy
Line Redial. That package stalls at $68.40 per month.

Atlanta-based COX Communications is a multiservice broadband communications company sewing nearly 1.55
million residential and business service subscribers in Phoenix and Southern Arizona.

For more: ww,gQx.cQm/phoenix,

©2003 American City Business Journals Inc.

> Web reprint Lnformatlon

All contents of lhis site © American City Business Journals Inc. All rights reserved.

http2//phoenixbizjoumals.com/phoenix/stories/2003/09/08/daily29.htmI?t=printabie 2/27/2004



Verrado I What's Happening I Fast Facts
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Uhr Story

comprises 1,145 acres.

The Venrado site is approximately 8,800 acres. phase I

Acreage

Access

From downtown Phoenix, travel west on 1-10 Ko Verrado

Way, exit 120.

Fast Facts

The HOME. >» .~;.~.v »

ws

ws;
"Q

Page 1 of 2

Community Size
An \ r \ mr a mi 4 a e md¢ w

Ve(ra» :l|:|"s Pr¢p.qsed
Pahenities

v ¢ Currentplans for Verrado callfor 9,500 homes (with the site

zoned for up to 14,000 homes) with 325 proposedacres of

parks and up to 4 mlilion square feet of commercial space .

Phase I plans include2.040homes.

Educa on

Verrado resides in the Litchfield Elementary School District.

the Saddle Mountain School District and the Agua Fria

Union High School District. Part of the Litchfield Elementary

School District, Verrado's first elementary and middle

school is scheduled to open in the fall of 2004

Communications Services

Verrado is a Cox Digital Community providing residents

with the latest technology through Cox's state-of-the-art

fiber-optic-based network. with Cox Digital Cable, Cox

Digital Telephone and Cox High Speed Internet, residents

can enjoy access up to 250 channels, phone service and

fast download speeds.

Elevation

Ranging from 1,100 to 3,600 feet.

Location

http://www.verrado.com/html/fast-facts.html
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Vcrrado I Wl;1at's I-1appemlng I Fast Facts Page 2 of 2

Twenty-five minutes from the heart of downtown, west o!

Phoenix in Buckeye, Arizona

Phase I

A total of 1,145 acres, with plans for approximately 2,040

homes in distinct neighborhoods. These neighborhoods will

be subtly defined and blend together in a manner

supporting town~building principles

Twenty parks covering a total of 350 acres proposed for

Phase I

Community opening scheduled for January 2004

Terms privacy Policy [ Register Today | Contact Us [ Site Map

http://www.ve1Tado.com/html/fast__facts.html 3/1/2004
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NEW FOR TUCSON auslnEssEs
DIGITAL VOICE PRODUCTS so RELIABLE
THEY'LL LEAVE YOU SPEECHLESS

Introducing a new way to help your business run more efficiently
digital phone service from Cox Business Services

Uniike other providers, we manage and maintain our own fiber-optic
network, which allows us to offer all the services you need including
voice and Internet, all at competitive prices. You can keep your
current phone numbers and move item to our network with no
activation fee, Plus, we provide responsive, 24/7 customer service
and network monitoring, which is comforting when you're running a
business ihaf. relies on clear, consistent phone service

BUNDLE COX DIGITAL TELEPHONE
AND INTERNET SERVICES TODAY AND SAVE
We have a variety of digital telephone and Internet options lo fit any
business. Sign up for one year of both services and you'll get FREE
installation and activation on all Cox digital telephone lines, 200 FREE
long distance minutes per month for a year, and for a limited time
your choice of THREE FREE features from the list below

Call Waiting
Caller ID
Cali Forwarding
Call Forward-Busy
Call Forward-no Answer

3'W8Y CallRr\g
Calf Transfer
Speed call-30
Cal! Hunting

Choose a two-year d3gi\al telephone and internet package and get alt
the features mentioned above, plus 50% off installation of Cox
Business Internet service

Choose a three-year digizai telephone and Internet package and get
all the features mentioned above, plus FREE installation of Cox
Business Internet service

For details, call one of our customer service representatives
at 524]-207-2122

Click here to make the switch

WWW.COKbUSi[lE25S.COM Legal

h'ctp://coxbusiness.comthcHotucson/ 2/27/2004
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Product Categories

Phoenix PHOENIX

Customer profiles
Cox Business Services provides a range of advanced communications
services, including local and long distance telephone services, high-
speed Internet access, data iranspoN and video solutions. aft delivered
over our state» of-the-art fiber-optic-based broadband network. And, as
an affiliate of Cox Communications, one of the largest broadband
communications companies in the nation, we stand behind our work to
attend to all your customer service needs.

l

Internet Security
Information W I

Cfmiajct Uzi
623-594-7298 l

Are you a new Cox Business Services customer?
Click were to view our online welcome ma
You will need Acrobat® Reader.**" If you don't
have the plug-in. you can get it FREE mere.
©2004 Cox Communications, Inc. All rights reserved. Service not available in all areas. Please read our Privacy

...iI _

http://coxbusiness.com/systems/az_phoenixd
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'1Choose Cox and Saval
Percent SavingsQwestCox

11%Phone Linet II llll $11.75 $13.18 .ll

23%$11.00$8.50SecondLi ne II

29%Voice m $4.95I $6.95
20%$2.50t |n IIBusy Line Redial_ $2.00

$2.75- 27%$2.00I { ICali Forwarding

$2.00 I IllCall Forwardin9.Remote Access I $3.95

ll
ll

I
z?%

et
u

Call Recur

Distinctive Ring

$2.95

$2.75

$2.011

$2.rT
I
'll

20%$2.00 II -$2.50Priority Ringing
.

II
$2.50$2.00Selective Call Forwarding 20% I

BEST
DEALS Q

49%.,,,_.
32%

. j . .

ll
. .

.

f
4

.

.. . ...
.. . A

l u v u l a f m
income .

eFFcnr4lsa
$9.95$9.90 IPrivacy Coflt.roI 1%

Wire Maintenance

Cox Communications - Digital Telephone services in Phoenix Page 1 of 2

c o Your Friemat in Phe DlQ]1.}f1f Age
Login to vlewfpay your be

Need_ L38@4ord2 Fvrg

.dun

I
E

t20 MMIJ#l|E|!|TICIN5

I For  Home | For Business | Order ServRces I View/PayBi l I | Customer Support | About Cox I Find service in your area

Digiful Telephone
Digital telephone

•

1

Save Every Month Over Qwest
Enjoy The Same Popular Features For Less
One Company For Local and Long Distance On One Bill
Keep Your Existing Phone Number

Calling features

pricing

Special offers

Refer a friend

FAQ

Domestic long distance

iniemaiicmai long
Lti:>i¢1l ILL

crick Here for an exclusive online offer

Cox Digita! Telephone Gives You Significant Savings Over Qwest.
Go!a quick question?

Ask us Hvel
Mon-Fri

9am-Bpm

1
L

Selective Gail Rejection

3-Way Calling

$2.oo

$2.00

$3.95

II $4.50
V 132,75
ll $415

!|
If
II

56%

27° /,

17%

I1
i.

Get UNLIM1TED local and long distance'
with our Unlimited Connection Package, you'll get your phone line plus ail the
features included in the Solution Package, Voice Mail and UNLIMITED
domestic long distance for only $44.95 per month.

Cox Solution Package
The Cox Solution Package plus one line is only $26.70 per month and includ-
15 great calling features at a price that beats Qwest.

Solution Package
Your phone line plus:

•

•

•
•

Busy Line Redial

Three» Way Calling

Speed Calling

Call Forwarding Busy

Selective Call Rejection

Call Return

Selective Call Acceptance

Long Distance Alert

•

9

Priority Ringing

Call Waiting ID (Call Waiting/Caller ID)

Selective Call Forwarding

Gail Forvvarding

Cali Forwarding on No Answer

Cali Forwarding an Cali Waiting
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Offer expires March 14, 2904. Savings are based an Cox a la carte rates compared to published Qwi
rates as of January 12, 2004. $11 .75 per line rate is for customers who also have Cox cable or Interne
service. telephone-only customers pay $13.00 per line. Caller ID products require compatible display
unit, Customer must subscribe to local exchange, local toll and state~to-state long distance services fn
Cox to receive One bill for local and long distance service. Long distance rates are within the United
States for direct-dialed calls. Customer must subscribe to Cox Digital Telephone to receive Cox Long
Distance, Unlimited Connection Package minutes of Cox long distance are limited to direct~dialed long
distance calls within the United States. Subscription to Cox tor local, toll and long distance sen/ice
required. All rates exclude applicable taxes and surcharges and are subject to change, Service may rt
be available in all areas, Telephone services provided by Cox Arizona Telkom, LLC, an atNllate of Cot
Communications, Inc. Other restrictions and limitations apply. © 2003 Cox Communications, Inc. All
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With Cox Dig ital Telephone, you gel crystal-dear connect ions carried

over u state-of - the~art  f iber-oplic-based  network.  Take advantage al

a wide claire 0%  conventens calling  features like Carl Wait ing ,  Voice

Mail and  much more.  You don' t even have to change your exist ing

phone number when you switch to Cox!

Cox  Di g i ta l  Te l e phone  G i v e s  Y ou  S i gn i f i c a nt

S a v i n g s  O v e r  Q w e s t

Your f irs t  phone line is  ius l $1115 per month if  you already have Cox

Digital Cable or Cox High Speed Internet. Add a second line lor 0nly $8.50

month, Eni0y the convenience at Voice Mail for lust  $4.95 per month

Tllat 's a signif icant  savings when compared  ro Qwest 's ram Plus with

Cox Dig ilal Telephone,  you pay only for  the features you wont
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(all Us Today And Make The Switch
Swinging is easy. Just cull and tell us you'd like to lower your phone bill

every m0n1h! Plus, you can keep your warren pI1one` number. Don' l
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price. For example, our Unlimited Connect ion Package is lust $44.95
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voice mail.  and un l imi ted  minu tes o f  domest ic long  d istance

A sales assodolewili be happy to help you select  the r ight  package
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Call this number and get free professional
installation
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VOICE OVER: For the next 6-days...

C0mp€£itf@d<

Save every month over Qwest with Cox
Digital Telephone
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w

during the Cox 7-Day Sale. Go all» digital
with Cox

Qake advantage of this free pnvfessionai
instaIlatlon offer from Cox Communication.

and download files up to 100 times faster
than dia1-up with Cox High-Speed Internet
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Cox Communication:CoxSeven Day Sale
Length: 30 First Airing: PHOE-03/11/03 Ad Code: COXCA-2574

Category: Internet Related Services Surat: High Speed Cable intcmet

r\5i8i¥€f8"iQ3'"§

6Q38l.594.343913

ca

Get up to 250 channels with Cox Digital
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You only have 6-days Iefl. ends Sunday.
(Fade out)

Call now at 623-594-1094. This free
professional mstallatlon offer...
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Today I This week

Arizona is lucrative market for Cox

Subscr'1lhet's rose400% since '95

Erica Sagan
The Arizona Republic
Mar. 17, 2004 12:00 AM

until recently, Cox Communications Arizona was like a jock who pumped a lot of iron
but never stepped on a scale to gauge the progress.

The company on Tuesday said it will contribute almost $1 billion to the state
economy this year.

Elliott Pollack 8; Co., headed by Scottsdale economist Elliot Pollack. conducted the
study, which estimates that Cox operations and construction generated, directly and
indirectly, 2,500 Valley jobs and 7,500 statewide, In addition, the company pays
$296 million in wages annually across the state and $140 million in the Valley.

This is the first time the company has commissioned such a study, said Ivan
Johnson, vice president of communications and televideo for Cox. He said the
findings show how the company has muscled its way from a small cable company to
a multi-service broadband communications company.

"We've been impressed with our growth, but we weren't sure that anyone else was
aware," Johnson said .

W hen Cox entered the Arizona market in 1995, it had 429,000 service subscribers.
In less than 10 years, that figure has leaped 400 percent, to 1 ,7 million subscribers
today. Arizona has become one of the most lucrative markets for Cox.

Johnson touted the company $1 .7 billion investment into a broadband network as a
major commitment to the state's future. High-speed Internet and phone services are
the fastest-growing products provided by Cox, which has been known primarily as a
cable provider.

The number of telephone service subscribers has increased 57 percent and high-
speed Internet has increased 47 percent since last year at this time. Cox phone
service is now available in 75 percent of the Valley, and that number increases every
few weeks.

The study also found that Cox generated $91.1 million in taxes to the city, county
and state governments, including $78 million in the Valley alone. Construction of
new buildings, plant and telecommunication facilities racked up $150 million in
expenditures, and generated $8.3 million for the state.

Email this article
Print this article
Mast popular pages

Click to send
Click to print

Today | This Week
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Cox Communications - Digital Telephone services in Phoenix Page 1 of 2

Yqwr Friend In the 8» _9fMr';;;`\

. 11

4

c o Locum view!n8v_y94r.M

I;I@@_cl.s;4s§» .\4;QncJ3 F o r g

'w

C()MMU1'll(I1\Tl0§l§

1 For  Home | For Business l Order Services I View/PayBill \ Customer support i About Cox l Fins service In your area

F

Digital  telephone

Digits! Teiephane

Calling features

Pricing -

Special offers

Refer a friend

FAQ

Domestic long distance

fntemationaf long
ui-.n¢ilm: .

Basic Service
FirstLine
SecondLine
Activation Charge

Monthly
$11.75*
$8.50
$24.95

Gui a quick Question?

Ask_Gs live!
Mon-Fri
Sam-Spm

I

i

Monthly
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00

Basic Features
- Three - Way Calling
Busy Line Redial

. Speed Calling

. Call Forwarding
- Call Forwarding Busy
- Call Forwarding No Answer
- Call Forwarding Remote Access
Cali Return

- Priority Ringing
»  Long Distance Alert
Selective Call Acceptance

- Selective Cell Forwarding
- Selective Call Rejection
' Caller ID - Per Call Blocking
< Caller iD - Per Line Blocking
. 900 8. 975 Number Blocking
- Anonymous Call Rejection

$2.00
$2.00
$2.00
FREE
FREE
FREE
FREE

Premium Features
Call Waiting

- Caller ID
1 Call Waiting ID
- Voice Mail
- Voice Mail Box Extensions
- voice Mail Plus
- voice Maif plus Extensions

Monthly
$4.95
$5.95
$9.00
$4.95
$7.90
$8.95
$9.90

Cox Packages
Solution Package
Features include:

Monthly
$14.95

(Call Waiting ll. Caller ID) Call Waiting ID, Call Forwarding on Call Waiting, Three-
Way Calling, Busy Line Redial, Speed Dialing, Call Forwarding, Call Fonuarding
Busy, Call Forwarding No Answer, Call Return, Selective Call Acceptance, Selective
Call Rejection, Selective Cat! Forwarding, Priority Ringing, Long Distance Alert

Control Plus Package
Features include:

$10.95

Call Waiting ID (Cali Waiting s Caller ID combined), Cal! Return, Priority Ringing and
Long Distance Alert.

Active Lifestyle Package as 6_95

http://www.cox.com/phoenix/telephone/pricingasp 2/27/2004



Cox Communications - Digital Telephone services in Phoenix Page 2 of 2

Features include:

Call Waiting, Call Forwarding, Three - Way Calling, Speed Calling, Busy Line Re-
dial.

Connection - B0
Features include:

$29.95

1 line
Solution Package
60 Minutes of domestic Cox Long Distance per month ($0.07 rate)

Connection -90 $39.95
Features include:

•

•

•

2 lines
Solution package on primary line
90 minutes of domestic Cox Long distance per month on primary line ($.07
rate)

Get free installation for either package Click Here to ORDER!

*Offer expires March 14, 2004. Savings ate based on Cox e la cane rates compared lo published Qwest rates as of
January 12, 2004. $11 .75 per line rate is for customers who also have Cox cable or Internet service; telephone-only
customers pay $13.00 per line, Caller ID products require compatible display Unit. Customer must subscribe to local
exchange, local toll and state-to-slate long distance services from Cox to receive one bill for local and long distance
service. Long distance rates are within the United States for direct-dialed calls. Customer must subscribe to Cox Digital
Telephone to receive Cox Long Distance. Unlimited Connection Package minutes of Cox long distance are limited to dl
dialed long distance calls within the United States. Subscription to Cox for local, toll and long distance service required.
rates exclude applicable taxes and surcharges and are subject to change. Service may not be available in all areas,
Telephone services provided by Cox Arizona Telkom, LLC, an affiliate of Cox Communications, Inc. Other restrictions a
limitations apply. ©2003 Cox Communications, inc. All rights reserved.

Copyrighl 1998-2004 Cox Comrhuriicéiibhs. Inc.
visvlor agreement | Pollcees 1 EEO pubic tile reports

- x
\_ Cox.ne( [ Careers I Diversity | Yellow pages Search COX,COM

http://wvvw.cox.com/phoenix/telephone/pricing.asp

I I

2/27/2004
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AT8LT: The Worldls Networking Company

AT HOME a ON THE GO
For all your personal
communication needs

SMALL & MEDIUM BUSINESS
For entrepreneurs and growing
businesses

ENTERPRISE BUSINESS
For large and global
businesses, government, and
wholesale

I
The ev0rld'~s net wrsrkirrq ccxmpanwyf'

.
.F

i
I

4

i
at t c om I At Home 8 On the Go I Small 8 I

1

I

Arizona Corporation Commission
Docket No. T~01051B-03-0454
Docket No. T-0()00()D-00-0672

Qwest Corporation - DLT-5
Exhibits of David L. Teitzel

Pages 1-44, May 20, 2004

AT&TWIRELESS
Reach out on the wireless
service? America Trustsw

ABOUT AT8¢T AT&T PHONES AND MORE DIRECTORY ASSISTANCE

Terms 8. Conditions I Privacy policy I Contact Us
©  2004 AT&T. All rights reserved.
Hosted by AT8<T

http://www.att.com/ 2/26/2004
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LBCAL Luna DISTANCE &$11.Q5 A MGNTH INTERNET

I

IM w Ire

TASTY COMBiNAT§6i\!S EDME TGGETHER WITH 8

THATS WHY rHeE's& FROM ATM LOCAL

LUNG DISTANCE

You knr;w flu can get grit Iona! a¢ long distance ram home together

with & from AT&T. Weil, now here comes the cherry on top - add

award-winning, unlimited internet service for gust $11.95 a minh

That's half the price of AOL - with all the features you love. All

in one bill and of! from one eumpany. Cat! 1 800 ATe &ALL today

and save up to $120 a year. It's another e><ample of how the many

ways we communicate a(( come togaiher with s. from AT8.T

INTERNET

8889 1808 MTT 4A8J. SAVE UP TG $329 A YEAR
and bring it all tngethez v-lim &

att.c0m1'home
I

L o c o !  8  L o n g  D i s t a n c e  8 1  i r n i e r n a r i o n a f  a  W i r e l e s s  a  i n t e r n e t  E l  V o I P

Hal acailme in all »n=aJ< 0131ug ankmninhwu. €4¢4udinga¢»\\2'uar.-4 1:41 ..nus.v n:nm charges may »9s 1r. Swl\n1uuwa nnaomamxnn van $21 as I:-=~r :month !.p1!ilT1l'.;¢d rnsamu pan
?»"~#4us stmcn putrid-cd lrl'ATiT W'lrell$l Suzrvicas. :Iv
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COME
TOGETHER

WITH
The many ways we communicate come

together for you with & from AT&T

Get services like local & tang distance

& international & wireless & internet.

All on one hill. & all from the company where

there's always something more to come.

BALL 1 800 ATT BALL
andbringit all together with 84.

att.com/home 8 AT&T
al °..ill»  KJ we' \'»"L-.» as 'sit

r 1 57 - 5,-

\°l II
up

9 | \'l.l

LE( "1|'\ *J *A ef:-



~usiness as we know it into

business as we want it?

Can y~ur new~rk turn
04 . .

>

.ve

\T can IF IT's DESIGNED BY me woltlD's NETWDRKING CUMPANY. Now that everything Is an n, your network Is more Important

than ever, Sc. can your network handle the demands of a transformed, interconnected Ami very demanding new vaorto? is it

wired and wireless and virtual and constantly available to authorized perscnnei and nobody else? is it in lockstep vWth your

oalners and three steps ahead of your customers? Al AT&T. we don't lust carry more Internet traffic than anyone in North

America, we'rc also committed to building simpler, stronger and smarter networking environments. And it's why we're partnering

with other key technology companies to help make it happen. Can your network overpower every obstacle in its way and actually

do all the things it was designer! to do in the lira place? We'o ume to introduce you to one that can. Just call 1.B88-B89-0234

The worm's networking company aLLy:an I :'1w.14'~.'Qrk2na-



Unlimited talk is good for small business

AT&T brings together
unlimited local and long distance

{( ` .I
"\.. .a

:per lie:-elday
.)1 3838 $989 AT8¢T All In One"Advantage

Unlimited Local & Long Distance AT&T



No more watching the clock. No counting the minutes. And no wondering what surprises will
show up on your next bill. Now you'll save by calling anywhere in the U.S. and talking for as
long as you want, for only one low monthly fee per line

Features

Introducing

AT8zT All In One Advantage
The one simple plan to keep your small business connected

Qne fee, one bilL one company

UNLIMITED CALLING COMES TOGETHER

3-»8*1

Benefits

1., M L+

®

m, ¢'=m*-

Unlimited In-Stalte direct dialed calling

Unlimited StaLte-to4State direct dialed
calling

Unlimited Local calling plus
Call Waiting °  Call Forward Variable
3-Way Calling e Call Forward Busy
Speed Dial 8

one simple bill with one contact
number for assistance

Award-winning customer service
from the AT8<T Small Business Team

Take advantage of unlimited talk now
Call I 866 371-8921 or visit att.comladvantage1

We'll make it easy to switch, and easy to save

ATsT

L0 /I4 . v ; (

Certain conditions and restrictions ;pply Based on I I ml:>r1d'LTern° t tclnlrnilmen: tor direcc-dialed and domestic voice calling only. Early rnerminarinn charm may ;pLy
charges may apply. A UCC charge equal to the quai[erh' USF 4:¢;» h12rlbutjan facer established by the FCC inure all: wvnfjcc.3wriwchluawiwevsul_servigeiqwalr tar_htmi
0.52% and a
exceed 10 per customer account across Iacarianq. Plan may my: be available in all areas. Rates and charges subject to change

AgerI lne access Fee for FCC Line Charge and cher stare and Ioqal
. .an dminisn*ative Expense 'Fee of DJ488, a 'Federal Reguiazory Fu: of

Pl operlzy Tax Atioamcnt Chlrgmi: cf |J 8 '»vIa applyIn moral net Man:-to-stana and international charges. In addition, AT8¢ T will assess a monthly Carrier Line Charge of $3.35 per fine.TI:\caI number of lines subscribing may no:
a F

Q.

Sr



The Right Choice for SMall Business Communications

A COMPMNY YOU
CAN TRUST

With AT8¢T All In One Service, you only need one
communications provider. join the nearly four million
small business owners who already rely on AT8<T today

Reliability... Award-winning customer service
from the AT&T Small Business Team

All Together... A single, combined billwith one
contact number for assistance

Savings... New LOW state~to-state calling rates
with no contracts or minimum usage requirements

Simplicity... Combine Local and Long Distance - plus calling
features indudingVoice Mail, Caller ID and CallWaiting

2. 1

> One month of

every month for 6 months

I

m mutes of L6ng'l83*i.St21.!'ic é

1 FREE Local Service

Call 4T¢T
Todolq

Qemivxdciv

e , \

4

I
q

Switch to AT8<T All in One and save

To order; call 1 865 THE 1ATT or visit at*t.cem/freeanmuthfor even greater savings
(1 868 843-1288)

AT&T

Call or log on to qualify to sign up. or to learn more. Offer expires 8/31/03. ©AT&T 2003

Et
r
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Choose AT&T for Local
and Long Distance together

Choose reliability

Choose savings

Choose simplicity
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T h e  R i g h t  C h o i c e  f o r  S m a l l  B u s i n e s s  C o m m u n i c a t i o n s

Combine the communications services your business needs, with the quality you expect

from the company you can trust. Switch to AT8<T All In One and save

To order; cal l  1 866 THE 1 ATT or v isi t att.com/fraemnnth for even greater sav ings
;s see 843..1288)

ATs.T

Tum over for our special offers!





Creative detail window Page 1 of 1

AD IDENTIFICATION
Ad Code ATTTL-20469

Print
4 occurrences

Advertiser
Headline/LeadAudio:CAVEMAN?
Primary Visual

CLASSI FICATION
Product/Campaign:
Subcategory
Category
Market Segment

AT&T Local Service
Local & Regional - Residential
Residential Communications
Consumer

lim-. una8-n ume in-hu-lv knruun Ru

AI R I N G / I N S E R T I O N
First Run Date Oct 06. 2003
Last Run Date Oct 14
First Run Media Arizona Repubic
Tv/print Print

Gazette

SHOPPING EASKET

http://wwwLompetitrack.com/cgi-nh/nph~mair1/creative1/DDW?W=MASTERCODE'AT... 2/26/2004



Col..1;petitracl<
l» ...»~.~"\..>~"i» -

AT8LT: Unlimited Local 8; Long Distance
Length: 30 First Airing: PHOE-10/07/03 Ad Code: ATTTL-20386
Category:Residential Communications Subcat: All Distance Service

(Music) SONG: Where viz you are

there 's no place like home (music)

Text Now you can choose more lean just
which side you're on

(Music) (Music) Be it ever humble

Text' You can choose your local phone
cornpsny

TexT AT&T Local Service is here
For ruldnntll) nuxtbrnnn only
Dlhr nut nvulabln In air nrlla

Text: Unibmiied local

Uniwnlted long distance

l'nere's no place like Nome No pfaee Juke home (Fade cut)

Text: All on one bill
AN from AT&T

Tapas and MPEGs can be ordered by contacting us at 718.482.4211
This fhaH2l'idf vichy be uiedfclr frltzrndl review. Ul1c1.b'.¥is Ur rawarelr only. No par! oflhL'»' do¢.z.vNe11/ may be reproduced published, or publicly dhvplnyed fn auyj.



Ann 1o`sH0p;=eNi§ BASKET

Creative detail window Page 1 of 1

nawimzlnb upTonNNS

AD IDENTIFICATION
Ad Code: ATTTL-20386

- New TV-30
- 32 occurrences

Advertiser: AT&T
Ad Title: Unlimited Local & Long Distance
Ad Length- 30
Headline/LeadAudio:(TExT) BORDER RELATIONS?
Primary Visual: TEXT- BORDER RELATIONS
Tagline of campaign:Talk Is Good
Description: Text-Border Relations?Baby

Corridor?Dry Heat? Freeway Plan?
Caveman? You can choose your
local phone company. Unlimited
Local. Unlimited Long Distance.
All on one bill.

CLAS S IF ICAT IO N
Product/campaign:
Subcategory:
Category:
Market Segment

Loco! and Long Distance Service
All Distance Service
Residential Communications
Consumer

AIRING/INSERTION
First Run Date- Oct 06, 2003
Last Run Date: Nov 02, 2003
First Run Media: KSAZ - Phoenix*
W/print- w

LSHQPPING UAS.KET "|

http://wwwLompetitrack.comfcgimhfnph-main/creative1/DDW?W=MASTERCODE='AT... 2/26/2004
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Creative detail window Page I of 1

AD IDENTIFICATION
Ad Code AT1TL-20535

Print
4 occurrences

Advertiser
Headline/LeadAudio:BABY CONDOR? THERE ARE

ALWAYS NEW
Primary Visual

CLASSI FICATION
Prod act/ Campaign:
Subcategory
Category
Market Segment

AT&T Local Service
Local & Regional Residential
Residential Communications
Consumer

1.f* 4»rll14n4=l we: 'lnwal-~»»-»r=»-n»4~<r»n»

A I R I N G / I N S E R T I O N
First Run Date Oct 20. 2003
Last Run Date Oct 27. 2003
First Run Media Tucson Arizona Daily
W/pr int Prnt

http: '/wwwxompetitrack.com/cgi-HIL/nph-main/creative].'DDW'!W=MASTERCODE='AT 2/26/2004
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AT&T Arizona Local Overview Page 1 of 2

ATd¥'Consumer

Service Availability AT&T One Rate USA BILLING
$43.95/mth

Local service is available in
your area ALL YOUR HOME PHONE SERVICE FOR JUST $1.47 PER oAyl

» Line 1
(602) 630-8226

C
•
•
•

Unlimited local and domestic long dlstance call¥nQ from home
Your choice of 4 great calling features
One flat monthly rate
One simple bi11

You can choc
option that 5
needs

Automatic
View~N-P
Paper Be

1

> Learn mo
>C.heck another number

D14/w W H M J  W e
T&T Loco!Service -.L

> Compare All Plans
> Billing Options
) FAQs

Compare AT&T Local Plans

Need more details? Compare the AT&T Loco! Plans offered in Your area

Call plan Unlimited - 3 Features

Enhanced

Carl plan Unlimited - 2 Features

Enhanced
$23.95/mth $21.95/Mth

9 Unlimited local calling from home
s Your choice of 3 calling features
• Long Distance options
• AT&T AnyHour Advantage Plan
with city Savings option for an

additional monthly plan fee of $3.95

• Unlimited local calling from home
• Your choice of 2 calling features
• Long Olatance options
• AT8T Am-'Hour Advantage PlaFl
with City Savings option for an

additional monthly plan fee of $3.95

Interested Ir: other calling plan options in your state?

Call 1-866~346~1298 ext. 48814 now

For residential, domestic direct-dialed calls only. Offer not available in all
areas. Must subscribe to AT8LT Local, Local Toll and Long Distance to be eligible
for this offer, A per~line fee for local service (FCC Line Charge), Universal
Cgmnectiviy l2ha.rge; and other charges apply

AT&T Local Service and some features not availalnie in all areas. Some features
may not be compatible. For residential customers only. A per line access fee for
Lotti Service IFCC Line Charge), Universal.corinectivitv Charge and other
charges avnfv

Subject tcz billing availability, You must be an AT&T Residential Long Distance
subscriber, A Universal Connectivity Charge also applies. In some states, a
monthly in-state charge and additional per minute rate for international calls
terminating on wireless devices may apply. City Savings eligible calls to mobile
phones or other wireless devices will be billed at the country rate. A reg ulatclry

http://www,loca1.att.com/echanneI/preorder/offerove1view.jsp,ChannelSession=ANQkpZzO... 3/9/2004

E



AT8cT Arizona Local Overview Page2 off

assessment fee of 99 cents applies if you discontinue AT&T Local Service, but
remain with AT8iT Residential long distance service

Terms and Conditions | Privacy Policy | Contact AT&T Consumer | ©2004 AT&T. All rights reserved

http://wwwlocal.att.com/echarmeI/preorder/0fferoverview.jsp,ChannelSession=ANQkpZzG... 3/9/2004



AT&T All In One Page 1 0f2

Search AT&T Business

g;\\vm Kl'&TBusiness

Small 8< Medium Business

Small & Medium Home

AT&T All In One is available for number (520) 741-2833b Voice Services

\> Internet Services
Check another number

Inf~e9-rated_.Qffe is Available plans
AT&T Business
Network
AT8\T All In One AT&T.AI1 I.n. Qne Advantage

Unlimited Long Distance and Local calling
ORDER

!> All Products BL Services
See pia

t> Customer Center

Solution Assistant

This plan is recommended for businesses with heavier volumes of
long distance and local calling

Live assistance is available

Bam» 8prn Est Mon~FI

$56.95 per month per line
Unlimited State-to-state and Regional Long Distance
Unlimited Local Service

»  Line charge Included

Promotion FREE local line installation

AT&T Al l  In One Plus
Long Distance with moderate Local calling

..i ORDER

See pia
This plan is recommended for businesses that want a competitive
long distance rate and make over 500 minutes of local calls per
month

State-to-State Long Distance: 6.0¢ per minute for Online Billing
6.9¢ per minute for Standard Billing

Regional (IntraLATA) Long Distance: 11.9¢ per minute
Local Service: $31,530 per month, unlimited calling
Calling Card: Calls as low as 6.5¢ per minute See all .rates

per call surcharge varies by Iocatinn. Details

Promotion FREE local line instalIatioll and 360 long distance
minutes

Above service's) can be bundled with

AI&T Toll-Free Service - Rates as low as 6.0¢ per minute
Get a custom number with AT&T's online Toll-Free Lookup Tool

Individual Services also available

AT&T Long Distance Rates as low as 6.0¢ per minute! Learn more

AT&T Local Service Multiple plans tow meet your business needs!  Learn more

http:/tbusinessesaies.att.com/products_services/allinonecomrnondisplayjhtml?_requestid=... 2/26/2004



AT8cT All In One Page 1 of 2

Search AT&T Business

HMM
1 A`I§l'Business

Small 8< Medium Business

Small & Medium Home

AT&T All In One is available for number (602) 630~8226b Voice Services

r> Internet Services
§2hec;k ar» Q1:het1..numt;Qr

Integrated. Differs Available Plans
AT&T Business
Network
AT&T All In one Arrsni All. Jr Qne Advantage

Unlimited Long Distance and Local calling
> ORDER

t~ All Products & Services
See pial

t» Customer Center

Solution Assistant

This plan is recommended for businesses with heavier volumes of
long distance and local calling

* iJ\

$56.95 per month per line
Unlimited State-to-state and Regional Long Distance
Unlimited Local Service

- Line Charge Included
Live assistance is available
Bam-8pm EST Mori-Fri Promotion FREE local line installation

AT&T All In One Plus
Long Distance with moderate Local calling

>1ORDER

See plc]
This plan is recommended for businesses that want a competitive
long distance rate and make over 500 minutes of local calls per
month

State-to-state Long Distance: 6.0¢ per minute for Online Billing
6.903 per minute for Standard Billing

Regional (IntraLATA) Long Distance' 11.96 per minute
»  Local Service: $31.80 pet' month, unikmiteé calling

Calling Card: Calls as low as 6.5¢ per minute See all .rates
Per call surcharge varies by iocatiorl. Details

Promotion FREE local line installation and 360 long distance
minutes

Above service(s) can be bundled with

AT&T. 1j.q\.1-tIg§ 5.ggv.i;g - Rates as low as 6.0¢ per minute
Get a custom number with AT&T's online Ioll-Free.Lookup Tool

Individual services also available

AT8¢T Lang Distance an Rates as low as 6.0¢ per minutes Lead more

AT&T Local service Multiple plans to meet your business n96d8{ Learn more

http:/fbusinesscsales.att.com/products services/allinonecommondisp1ay,ihtml?_requestid=... 2/26/2004



AT&TLocal Service Page I off

Search AT&T Business

MET Business

Small & Medium Business

smal\ & Medium Home

Voice Services AT8¢T Local Service is available for number (602) 630-8226
Check another number

Long.Di§t§n;:e
T04-Free Available Local plans

Local

814 all in. 9114- 1-.qgal §e.rvis=§ £9.11 m.Qs!.§raLe_s8l.!i.n9 ORDER

This plan is recommended for businesses that generally make over
500 minutes of local calls per month, per line

See plan

Calling Card
Teleconference 8< web
Meeting
Wfrelesa

l~ Internet Services
v Integrated Offers
c, AH Products & Services

• $31.20 leer month, unlimited calling

Promotion FREE local line installation

r Customer Center

4 Suction Assistant
Add Long Distance and SAVE!

A]'&'[ AH In org Advantage
Unlimited Long Distance and Local calling

ORDER
Live 35si5ulnce 15 dvarlirble

Bam-8pm EST Man-h See plat

This plan is recommended for businesses with heavier volumes of
long distance and local calling

$56.95 per month per fine
Unlimited State-to~State and Regional Long Distance
Unlimited Luca( Service

- Line Charge Included

Promotion FREE local line installation

AT&T All In One Plus
Long Distance with moderate Local calling

Xi! onosn

See plan
This plan is recommended for businesses that want a competitive
long distance rate and make over 500 minutes of local calls per
month

State-to» StateLong Distance. 6.0¢ per minute for Online Billing
6.9¢ per minute For Standard Biilitug

Regional (IntraLATA) Long Distance: 11.9¢ per minute
Local Service: $31.80 per month, unlimited calling
Calllng Card: Calls as low as 6.5¢ per minute See all rates

Per call surcharge varies by location. Details

Promotion FREE local line installation and 360 long distance
minutes

htipz//businessesalesati.corWproducts-services/1ocaiproduct catalogdispIayjhtml

I

2/26/2004



AT&T : Products : AT&T Business Network Page 1 of 3

AT&T
attcom I At Home & On the Go I Small & Medium Business I Enterprise Business

The fetid's netwsarwnt; wmpaaw

Enterprise Business | >5ervices | Insight & news \ Customer Center

AT&T Business Network CDNTACTME

OVERVIEW

AT&T Business Network (ABN) is a fully integrated
networking solution offering a single bail, contract and
commitment across a comprehensive portfolio of Services
Designed to easily expand as your business evolves, ABN
offers the full breadth of networking Services including IP
Local, High Speed Packet, Access and Voice - full featured
local-to-national-to global

PRICE

This powerfully e-enabled service delivery platform provides
seamless flexibility, direct command and control of your
network and the simplicity of an end~to-end experience from
a trusted single provider, AT&T

with AT&T Business Network, everything is integrated
led, and simplified

KEY FEATURES 8¢ BENEFITS

Integrated Billing

No need to process dozens of bills from different providers
You can combine all your services onto a single, company
wide AT&T Business Network bill, or divide up your bifid by
location, department, or other grouping. And everything will
be on the same billing cycle, so you won't be processing bills
all month long

Manage It All Online

Your AT&T Business Network is fully e-enabled, allowing you
to manage your network online, any time of day or night
with your own personalized AT&T BusinessDirectSM extranet

AT8¢T BusinessDirect offers a suite of online tools that help
manage and monitor your AT&T Business Network services
conveniently via the web - giving you instant control of your
network. The powerful tools will enable your business to
improve productivity, increase the speed and accuracy of

http://www.business.a1"t.corn/products/productdctai]s.jsp?pr0duct1d=abn

.J

2/26/2004



AT&T : Products I AT&T Business Network Page 2 Gr 3

transactions, optimize network efficiency in real time, and
reduce costs

You can

•

•

9

Order new services or capabilities
View your current bill summary and call detail
Pay your monthly bill via EFT or credit card
Review an "Inventory" of your network services
Customize your bill formats
Update your account information and review your
billing arrangements
Request maintenance and track the status of trouble
tickets
Analyze your calling patterns with call detail
Evauate your trunk usage and efficiency
Monitor your overall network status in real time
Track your toll-free call activity
Attend online seminars, receive alerts about your
account, and learn about new technologies and
solutions that can help your business

More Buying Power

Low, Lower, Lowest: If all your company locations
are fully "networked" - which means directly connected
to your AT&T Business Network via AT&T T1 facilities or
AT&T Local Service lines you'll gain special economies
on your voice communications. That's because calls
between locations that both use direct AT&T access get
the lowest per-minute usage rates. If just one end of
the call uses direct AT&T access, you'll get the next
lowest usage rates. It can save you significantly on
intra-company communications

Company-wide Volume Discounts: If you agree to
meet a certain annual billing amount, you'll get
generous volume discounts on all your applicable AT&T
Business Network usage from day one. You'll save
more than you could with a number of smaller
individual services because you will be combining your
buying power across all your services, at all your
locations

Surge" Discounts TOO: If your network usage
skyrockets for some reason - during your busiest
month or due to a special project - a special additional
discount will apply to virtually all your network
spending. It will help take the edge off your extra
expenses. (Consider it a "thank-you" for the extra
business, too.)

htt~p:t'!www.business.att.com/products/productdetails.jsp?productld=abn 2/26f'2004



AT&T Business Network - Network Access, IP Solutions - AT&T Small & Medium Busy... Page 1 of 2

Search AT&T Business

Business

Small 8.4 Medium Business

Small 8. Medium Home

P Voice Services

t»~ Internet Services
Gvervlew l Voice ,Eggrvices l Qat4.ag.;l. ;p sewiaas | Iglgtwurk 8¢;c88.3 ORDER NC

Integrategj .Offers
AT&T Business
Network This comprehensive, end-to-end solution combines all your voice, to

advanced features, access, data, IP and local services into a single
powerful network

AT&T All In One

V All Products & Services

P Customer Center

v Solution Assistant

AT&T Business Network is an open networking platform tailored to your unique
business situation. That means all your Telecom demands can be served by a flexible
that consolidates your services into one plan, wlth one commitment and one affordable
price - plus built-In growth to account for both your present and future needs. And this
also comes with AT&T BusinessDire<:ts", a complimentary suite of interactive account ma
and billing tools. Take our virtual tourAccess Saved Order

If you have already
started an order, click
below to login and
continue with the
ordering PrOC€SS

Ordering online is the fastest way to bring the benefits of ATaT Business Netwc
your business. If you need a voice-only solution for up to ten locations, you can order
right here right away. Should you require a solution that also includes data services, y
the assistance of one of our sales professionals. Choose your option below

Need a Voice Services Solution? .
Order AT&T Business Network online now and take advantage of these benefits

• Instant price quotes
Convenient help features
Live ordering assistance
Real-time contracts >1 ORDER

need a Voice. Data and IP Solution?
Find out how AT&T Business Network can serve all of your communication needs

Get a free prfnfessional.gonsqltation with an AT&Texpert

What you can expect from your AT&T Business Network

Integration: All the services your business depends on will be designed to work together
including voice, data, IP and network access

Cost-efficiency: You'lI benefit from connected pricing across services, as well as discoer
based on term and spending commitments

Convenience: Enjoy one contract, one bill, one customer service contact and one extra
lets you easily manage everything from your desktop

Flexibility: Select the contract term that mirrors your business objectives. Plus, add rev
technologies and services as they are required without recontacting

Innovation: AT&T provides you with a complimentary suite of industry-leading online
management tools to help manage and monitor your network. Take our virtual tour to Se

http://businessesalesatt.com/products services/datanetworkprodL1ctbusinessnetwork,jhtml

MET

2126/2004



AT8zT Business Network - Network Access, IP Solutions - AT&T Small & Medium Busy... Page 2 of 2

your business can:

Order new services or capabilities
View your current bill summary and calf detail
Pay your monthly bill via EFT or credit card
Review an "Inventory" of your network services
Customize your bill formats
Update your account information and review your billing arrangements
Request maintenance and track the status of trouble tickets
Analyze your calling patterns with call detail
Evaluate your trunk usage and efficiency
Monitor your overall network status in real time
Track your toil-free call activity

Terms and Condntlrnns Privacy Policy Contact AT8¢T
Copyright ©2004AT&T. All rights reserved.

http://busincssesales.att.com/pr0ducts_services/datanetworkproduct businessnetwot° k.jhtml 2/26/2004
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AT&T
athcom I AtHorne& On the Go 1 Small 8 Medium Qusiness | Enterprise Business

TM w»:>rid's hetvmrkinq company*
SEARCH

ENTERPRISE BUSINESS: SERVICES INSIGHT 8. NEWS CUSTOMER CENTER

SOLUTIONS FOR:

GOVERNMENT

WHOLESALE

RESELLERS, VARS. AG ENTS

BUSINESSTRAVELERS

INTEGRATED OFFERS

HOSTING
,». INS}GHT & NEWS

SERVICE PORTFOLIOS

DATA

IP & IP VPN

BUSINESS CONTINUITY 8.
SECURITY

VOICE

ACCESS & LOCAL

PROFESSIONAL SERVICES

Read our latest case studies, white papers, press releases and
more.

Bombay Company accessories with Managed Frame Relay
Service
AT&T's advanced networking capabilities help the home
furnishings industry leader identify sales trends, analyze
customer-buying patterns, track in-store sales and monitor
inventory levels -- while improving profitability.

Turning the Network 'inside out'
AT&T is changing the game for customers by turning the
network 'inside out', creating a user-centered, application-
driven network. Learn more about AT8¢T's networking vision
and where networking will take your business.

AT&T Wins Highest Customer Satisfaction With Business Local
Telephone Service Providers
J.D. Power and Associates 2003 Major provider Business
Telecommunications Services Study5m. Study conducted
among 4,717 businesses with 2-500+ employees that
subscribe to the major providers in the local telephone service
market. www.jdpower.com.

MANAGE YOUR ACCOUNT
with BusinessDirect Sm

Manage, monitor, and
anal e network
performance inreal time

Request circuit tes.ts, create
an track service tickets

Pay bills electronically and
more

http://www.business.att.com/ 2/26/2004
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Arizona Corporation Commission
Docket No. T-()\G51B-03-0454
Docket No. T-0000}D~00-0672

Qwest Corporation
Exhibits of David L. Ditzel
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advertisement TELECOM

Excellent products and customer
service place Eschelon Telecom
above the telecommunications fray

Many 9? its cuskamers came

to Eschelon from major carriers,

such as Qwest, AT8¢T, MC} and

Global Crossing. Eschelon pro-

Rick  Smi t h

Eschelon Telecom. mc. Is a

rapidly growing provider Of inte-

grated voice, data, internet serv-

ioes. and business phone sys

rems. The company, founded in

1996, serves a growing base of

38,900 business customers in

the Twin Coli% and six other

states. As one of only 10 Com

petitive Local Exchange Carriers

(CLECs) In the country to turn

free cash-flow positive results, it

signals an optimistic achieve

went for the telecornmunica

lions industry

It's unusual to have early

stage telecommunications com-

panies be cash-flow positive

We've been in business for

seven years, never shut down a

marker, never had a major lay

off, and serve thousands of busi-

ness customers," says President

and CEO Richard Smith. "For all

omar base Is in the Twin Cities

metro area, and in Arizona

Utah, Washington, Oregon, Col-

orado and Nevada. Eschelon

Telecom iS a $150 million com

party that employs 910 people

more than half or which are

located in Minneapolis

Smith says Eschelon has

focused on providing high level

of service, and offering a valu-

able suite of products that can

save companies as much as

10% on their telecommunica-

tions costs. its customer service

center is staffed with dedicated

people who answer customer

calls personally, as opposed to

recorded messages, within 15

seconds on average. Eschelon

is also proud of its customer

churn rate, the percentage in

which customers leave your

business every month, for a vari-

vides an in-house analysis of the

customer's telecommunications

needs. and makes recommenda-

tions for a customized system

sized to TIL those needs

We've been in business for seven years, never shut down a

market, never had a major layoff, and serve thousands of

business customers. For all those reasons, we're a company

that's here for the long run," says CEO Richard smith

and never closed the lines," says

Smith. "Or they may have over

flow on lines that they didn't

realize they had

The company product pack

age has gone Through dramatic

changes in recent years., root%

Smith. Just two years ago, the

typical business vvouid need five

Ur six phone lines, a couple of fax

ones and a long distance product.

Today, the average customer is

ordering packages with Ihtemet

access. voice and data lines. and

features. such as Caller Io. cow

Terence calling and voice mail, all

delivered over a 24-channel pipe

called a T-system

Customers want more band

width, which offers the flexibility

to grow their businesses faster

at a lower cost. The T-system is a

pretty sophisticated set, and it's

relatively new for us. but it has

just skyrocketed." says Smith

Eschelon's Tsystem already

accounts for half of its new

rriomhly sales. it is due in part to

the growth in data transmission

which accounts for 20 to 30% of

a customer's telecommunication

needs. Smith says that percent

age will continue to grow as

more and more companies use

the Internet to operate their

businesses more efficiently

Eschelon's business model

has proven very effective in the

marketplace. It has the right

product mix to serve a growing

customer niche, smallxemid

sized businesses, says Smith

Over our history, Essheion has

proven to have the right vision

committed, high performing also

cites and the right execution to

excel in todays business climate

those reasons, we're a company

that's here for the long run

Headquartered in Minneapa

tis. Eschelon Telecom offers

small and medium-sized busy

nesses a comprehensive 'line of

telecommunications and Inter

net oroducis, including local

lines, long distance, business

telephone systems, DSL, edi

coted T-1 access. network soil

sons and web hosting. its cos

etc of reasahs. Smith says Each

lori's rate Is 33 percent lower

than the industry average, which

is a solid indication twat the

company is providing what busi-

messes need

Sometimes we actually reo-
ommend that they have fewer
lines and fewer services than
there carrying. They might have
had employees leave the busy
ness or taken out tax machines contact: Escheion Telecom, Inc

7302nd Avenue South. Suite

1200; Minneapolis, MN 55402

wwwneschelonmom: 612-3?6~

4400: Richard A. Smith, press

dent and CEO: 6124366625

rasmith@eschekJn.com

advertisement
www.ups\zemag.oom NOVEMBER zone UPSIZE 25
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Support Eschelon Telecom, Inc. Page 1 of 2

l e chelon*
'Uil"L"¢"l1T

Business at the next level"

We're local. We're dedicated. We're your strategic
telecommunications partner.

The Value of Esc felon Telecom
For l

inforrrlatic
location

region or I
of the Cox
the state

The telecommunications industry is full of options. Companies
of all shapes and sizes are claiming lower prices for your
telephone services. However, Eschelon Telecom, Inc. is
different. We are committed to offering you a better value for
your telecommunications deller. Experience for yourself the
value of working with a trusted. reliable telecommunications
provider that is not just interested in copying the service that
you have today, but rather, helping you achieve your goals of
tomorrow and beyond.

intern

*Cc

Mir

;JN

Feature Rich Product
Many other providers quote a featureless local line. This makes
their pricing seem low, however, most charge $2 - $6 for
additional features. Echelon offers feature-rich service that
allows you to customize your local line with up to 26 additional
features Io fit your unique business needs without incurring
eOdifionai monthly charges. 410

Term Liabil ity
Other providers may tie customers into long term contracts that
trap them into uncompetitive pricing programs Some providers
may even charge a customer for the remaining length of the
contract PLUS a certain percentage of their monthly recurring
tonal revenue. Eschelon stands behind its service offering and
is committed to earning our customers' businesses every day.
We don't lock you into cumbersome agreements.

Was

Financial Strengths
VVe nave a sound and proven business plan backed by a
world-ciass team of investors. We are recognized as a
company that generates excepfionai operarionm and financial
results. All of our markets are now EBITDA (Earnings Before
Interest, Taxes, Depreciation and Amortization} positive on a
pre-corpcnrate basis.

Comprehensive Solutions
We offer one of The widest geographic footprints in the industry,
wiiioN helps us provide service to multiple locations. Our wide
array of product capabilities allows us to analyze your entire
communication requirements -.- from the desk top to the world -

http://www.cschelon.com/support/genera1FAQ%20-96202.asp 3/1/2004

LJ



Support - Eschelon Telecom, Inc, Page 2 of 2

for both voice and data communications. We don'tjust focus
on what you have today, but rather, on rOot you need today
and in the future,

Back to General FAQ

©  2001 Escfwc=!ora Telecom Inc.

http://www.eschelon.com/support/generalFAQ%20-%202,asp 3/1/2004



Support - Eschelon Telecom, Inc Page 1 of 2

echelon
Business at the next level

We"re local. We're dedicated. We're your strategic
telecommunications partner

What to look for in a telecommunications
provider

Financial stability

informatics
Iocatio

regor\ or
of the coL
the state

lntere
Eschelon Offers

_J A
Supported by a team of world class investors committed
to the company financial needs and success

Simplicity 81 Convenience

Eschelon Offers

Consolidates services on a single. monthly bill

Customer Service

Eschelon Offers

Dedicated team of professionals available to serve you
Focused on serving only the smaH~ to medium-sized
businesses, so we understand your needs
Offers a 100% customer satisfaction guarantee

Reliability

Esclwelon Offers

Facilities~based provider
internet service provider
A network with a self-heaiing SONET backbone
connection
24 x 7 network operations and monitoring center
Network built on tried and true technologies from the
industry's ieadirig manufacturers

fs Back up power systems to ensure redundancy and

http :l/www.eschel0n.com/support/genera1FAQ%20-%203 .asp

re

3/1/2004



Support - Eschelon Telecom, Inc Page 2 of 2

reliability

Breadth of Services

Eschelon Qtfers

A single source that offers a full suite of Telecom
products including local. long distance, voice
messaging, T-1s, DSL, Web services encl business
telephone systems
Product specialists who help you design and execute a
strategic telecommunications plan within your budget

Value

Eschelon Offers

Offers the most efficient solution for your business, not
just the lowest price

Back to General FAQ

(9 2001 Escheion Telecom. Eno

http://www .eschelon.com/suppoli/genera1FAQ%20-%203 .asp 3/1/2004



Contact Us - Eschelon Telecom, Inc. Page 1 of 1

_ *esc Alon"
H§l§hlHillt

Business at the next level"

We're local. We're dedicated. We're your strategic
telecommunications partner.

Esc felon Offices

Phoenix, Arizona

For l
informatics

Iocatiol
region or 4
of Rh& coL
the stateo Eschelon Telecom, Inc.

2600 North Central, Suite 550
Phoenix, AZ 85004-4560

Enters

_IA
W

»_J Cc

ulvlir

Telephone: 60424-2400
0 Facsimile: G02-420-9333
a Customer Service, Repair, and Billing questions:

'1-866-ESCHELON (372-4356)
o Sales questions: 602-420-9900

For an update on the status of your order please
contact: 1» 866~ESCHELON (372-4356) N

© 2001 Escheion Telecom, Inc.

Was

http:X/www.eschelon.com/support/officesA2,.asp

h

3/1/2004
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Products & Services - Eschclon Telecom, Inc.

Business at the next level"

*echelon"

Products for ARizonA;

Providing comprehensive solutions from local
telecommunications to networking. Eschelon is committed to
offering you customized technology at your fingertips!
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Business at the next level

Providing comprehensive solutions » from local
telecommunications to networking. Eschaton is committed to
offering you customized technology at your fingertips
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Products & Services - Eschelon Telecom, Inc.

_ *eschelon°'
Business at the next level'"

llill'IP'l.1l1l

Providing comprehensive solutions » from local
telecommunications to networking. Eschelon is committed to
offering you customized technologyat your fingertips!

Products for ARIZONA:

Page 1 of 2
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Back to Voice

Back to AH Products A

Local Line Products Cc

Esoheiorn Loco\ Services Mir

r.>

With Eschelon's Loco! Services, you'il receive the highest
quality telephone service available to help your business
thrive. We offer affordable, feeiure-rich local service lines
that are just right for small to medium-sized businesses.
That's why we created our local line products with the
features you need to optimize your telecommunications.

Premium Service M

8

8

u

o

State-of~the-art switching technology from five
industry's leading suppliers,
Monitored 24 X 7 to ensure optimal performance.
Supports PBX, Key System and individual Pirie
functions.
A dedicated team of Telecom professionals to ensure
your services continue to provide optimum value.

A Cost-effective Solution

With Eschelorvs Premium Service, you can customize your
service with a variety of valuable features at no ad ditiorwai
L:osf.

g

4

Cal! Transfer
3-Way conference
Consultation Hold

w Hunting

http://www.eschelon.com/products/voicelocalline.asp?state=AZ 3/1/2004
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Products & Services - Eschelon Telecom, Inc. Page 2 of 2

vo

U

0

o

Caller ID Number
Speed Call
Call Forwarding
Plus many more
Essential features ort the lines themselves
Flexible term discounts are available for commitment
periods.

Enlwance your communications and save money.

Back to Voice

Back to All Products

©2001 Eschelon Te{ecom, inc

http://www.eschelon.com/products/voicelocalline.asp?state=AZ 3/1/2004



Products ba Services - Eschelon Telecom, Inc >

Business at the next level"

*e chelon'"

Providing comprehensive solutions - from local
telecommunications to networking. Eschelon is committed to
offering you customized technology at your fingertips!

Products for ARIZONA:

Page 1 of 2
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idBack to Voice

Back to All Products

T-1 Services - Local Cc

Mir

O

Primarily for businesses with 12 or more lines Eschelon'e
Local and Integrated T~1 Services provide cost-effective,
highly functional solutions to optimize your communications.
A T-1 is a high quaiity digital switched service featuring 24
channels bundled over two pairs of copper wire. You can
take up to 24 calls at the eerie time on a single T-1, rather
than the 24 separate lines required with traditional analog
telephone service. Escheion's T-1 services are delivered
over our own high-speed, reliable network built with
technology from the induetry'e leading suppliers.

J

Was

Local T-1 Service

o Assign different phone numbers to each employee,
fax machine and modem in your company.

o Less time routing calls to intended recipients and
more time communicating directly with your
customers.
More efficient use of your phone system's capacity
and requires a T-1 compatible phone system.

9 Accommodates up to 24 lines using only one slot in
the phone system

Ar Complement any Eschelon T» 1 product with Summit
Long Distance for a monthly flat rate. Select from a
variety of long distance ceiling plans, ranging from
500 to 20,000 domestic minutes per month with
competitive per-minute rates thereafter.

a

Save money compared to the cost of similar standard
business line services,

http:/fwwweschelon,corn/products/voicetl.asp'?state=AZ
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Products & Services - Eschelon Telecom, Inc.

I *eschelolr
Business at the next level'"
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Providing comprehensive solutions » from local
telecommunications to networking. Eschelon is committed to
offering you customized technology at your fingertips!

Products for ARIZONA:
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_ Back to Voice
Back to All Products

First Eschekon Cc

Today's high tech business arena demands that companies
use fast, innovative systems to communicate, First
Eschelon does just that by giving you the ability to combine
local, long distance and high-speed Internet service over a
single digital T-1 loop. You'll get test, reliable connections
between your employees and customers, and you'll save
money by bundling the services onto one circuit versus
purchasing each service separately. With Eschelon, not only
will you save time and money, you'll gain a customer service
and strategic telecommunications partner you can trust.

L] Mir

Was

s

as

0

ea

Simplify your communication systems and make
network management easier.
Benefit from a dedicated team of Telecom
professionals for planning, executing and maintaining
your telecommunications systems.
increase data transfer speeds over dial-up modems
without the expense of purchasing multiple lines.
Maintain your company's bottom line with First
Eschelon features like tiered rate structure and cost-
competitive Internet access.
Receive support for local telephone service features
like Direct inward Dialing IEJIDI, which allows 'you tO
assign a different phone number to each employee,
fax machine and modem in your company,

4
d

Each to Voice

<1 Back to All Products
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EXPLANATION OF TERMS »nu

Eschew Telecom of Arizona, Inc.

2.0

TARIFF FORMAT...

1.0

2.1 UNDERTAMNG oF THE GOMPANY

2.2 LIMITATIONS OF SERVICE. .
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2.5 NOTICE.. ».
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393. 1 ESCHELON ADVANTAGE LINE SERVICE
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3.2.I Premium Business Line
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Arizona Corporation Commission
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For Immediate Release

McLeodUSA to Deploy Voice Over IP (VoIP)
Services in 2004

Next Generation of Preferred Advam'age$m Local, Long Distance and Internet Services Will
Provide Customers with Enhanced Flexibility and New Features

CEDAR RAPIDS, Iowa .- January 21, 2004 - McLeodUSA Incorporated (Nasdaq: MCLD), one of
the nation's largest independent competitive telecommunications services providers, today announced it
is moving forward aggressively to deploy the next generation of Preferred Advantage° '" services
utilizing Internet Protocol (IP) technology. The new Voice-over-IP (VoIP) platform will be launched
early in the second quarter across the McLeodUSA network to initially offer McLeodUSA business
customers an enhanced set of flexible features for their Local, Long Distance, and Internet services via
McLeodUSA's highly successful Integrated Access product. McLeodUSA will also utilize VoIP to
lower cost and enhance other Preferred Advantage services for both residential and business customers
in the near future

The market for VoIP services in the U.S. is expected to grow significantly over the next few years as
service providers deploy this technology and new customer applications develop, For l'vlcLeodUSA
VoIP services, key customer benefits will include dynamic selection and management of calling
packages, features, rate plans, and service characteristics along with the ability to add or change a
service profile in real-time through a simple, easy-to-use web interface. In addition, customers will be
able to adjust bandwidth utilization on each Integrated Access T-1 facility across voice and data
services

McLeodUSA is committed to providing a world-class service experience to our customers by
delivering products and services that are simple, flexible, easy-to-use and affordable," said Chris A
Davis, Chairman and CEO of McLeodUSA. "We already have the local infrastructure, facilities and
provisioning capabilities required to implement technology innovations such as VoIP. This technology
will allow us to continue to execute our product and services strategy and expand our Preferred
Advantage product portfolio to include exciting new features and capabilities. VoIP technology will
provide customers with higher speeds, more feature choices and pricing alternatives, initially for
Integrated Access services and then other McLeodUSA products and services over thenext 12 to 18
months

In ZGQ3, MeLeodUSA deployed VoIP technology for internal company use and has extensively tested
its platform. Expansion across the McLeodUSA network will continue with VoIP services available to
customers in selected markets by the end of the second quarter and extended to other markets
throughout the remainder of 2004 and 2005. Specific product and pricing information will be made
available at the time of actual market introduction. Further product introductions for other VoIP
services will follow



In 2003, McLeodUSA introduced Preferred Advantage Integrated Access services with trunk side and
line side features based on current Time Division Multiplexing (TDM) technology. VoIP technology
will enhance this product with the new features and the dynamic management and control offered to
customers

For general information on all McLeodUSA services and Preferred Advantage Integrated Access
Services for business, please contact a McLeodUSA Customer Care Representative at 1-800-593-1177

visit the Company's website at www.mcleodusa,com

About McLeodUSA

McLeodUSA provicles integrated communications services, including local, long distance, wireless
voice. data. and Internet in 25 Midwest, Southwest, Northwest and Rocky Mountain states. The
Company is a facilities-based telecommunications provider with, as of September 30, 2003, 38 ATM
switches. 44 voice switches, 604 collocations, 435 DSLAMs and 3,480 employees, As of April 16
2002. Forstniann Little 8c Co. became a 58% shareholder in the Company. Visit the Company's
website at mcleodusa.com

Some of the statements in this press release include statements about our future expectations. Statements that are not historical
facts are "forward-looking statements" for the purpose of the safe harbor provided by Section " I E of the Exchange Act and
Section 27A of the Securities Act. Such statements may include projections of financial and operational results and goals
including revenue, EBITDA, profitability, savings and cash. These forward-looking statements are subject to known as well as
unknown risks and uncertainties that may cause actual results to differ materially from our expectations. Our expectations are
based on various factors and assumptions and reflect only our predictions. Factors that could cause actual results to differ
materially from the forward-looking statement include technological, regulatory, public policy or other developments in our
industry, availability and adequacy of capital resources, current and future economic conditions, the existence of strategic
alliances, our ability to generate cash, our ability to implement process and network improvements, our ability to attract and
retain customers, our ability to migrate traffic to appropriate plattbrrns and changes in the competitive climate in which we
operate. These and other risks are described in more detail in our most recent Annual Report on Form l0-K and Font I0-K/A
both filed with the SEC. The Company undertakes no obligation to update publicly any forward-looking statements, whether as
a result of future events. new information or otherwise

Contact

McLeodUSA Incorporated
Press Contact: Karen Fox
Phone (319)790-7800
IR Contact: Bryce Nimitz
Phone (319) 7904800

Citigate Said Verbinnen
Press Contact: Keil Decker
Phone (212)687-8080
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For Immediate Release

McLeodUSA Launches Preferred Advantages"
Integrated Access Service Platform

Combines Voice, Data and Internet Services
Over a Reliable, High-Speed Digital Connection

CEDAR RAPIDS, Iowa - July 22, 2003 - McLeodUSA Incorporated (Nasdaq: MCLD),
one of the nation's largest independent competitive telecommunications services providers,
today announced the launch of Integrated Access, a new addition to the Preferred
Advantagesm products family. Initially, small and medium~sized businesses, with
approximately 6 - 20 voice lines and data services, can now combine local, long distance
and Internet services over a dedicated, digital facility with Integrated Access.

"with our commitment to providing value-added solutions to our customers, Integrated
Access offers a flexible method of consolidating voice and data services over a digital
facility, providing businesses with reliability, affordability and speed," said Chris A. Davis,
Chairman and CEO of McLeodUSA. "Integrated Access, along with our other Preferred
Advantage products and services, is designed to reduce communications expense, improve
quality and offer the right business solutions to meet customers needs."

McLeodUSA customers will now have the opportunity to add digital channel increments
for additional voice and high-speed Internet service at a single price for voice or data. This
solution provides businesses an affordable answer to address their communications needs,
including Internet access and data transfer through the ADTRANTM Total Access®  600
Series integrated access devices. This flexible product structure is scalable, making it easy
to add or delete channels as business needs dictate.

Over the next 60 days, McLeodUSA plans to further enhance its Integrated Access product
by providing even more features over a reliable, high-speed, high-quality digital connection
to customers without the requirement to have a digital PBX or enhanced Key System .
Customers will benefit from these additional features, available on the MCLeOdUSA
network, utilizing the ADTRAN Total Access 4303 Series gateway.

Integrated Access is part of the McLeodUSA Preferred Advantage product offerings.
Preferred Advantage products provide Hat~rate pricing, one inclusive billing statement and



the elimination of the hidden charges that are typically found in the telecommunications
marketplace.

Preferred Advantage Integrated Access for business customers will be implemented in
stages in 20 of McLeodUSA's 25-state footprint, including Arizona, Colorado, Idaho,
Illinois, Iowa, Indiana, Kansas, Michigan, Minnesota, Missouri,Nebraska,New Mexico,
North Dakota, Ohio, Oregon, South Dakota, Texas, Utah, Washington and Wisconsin, as
tariffs are filed and approved by the state regulatory commissions. For more information
on Preferred Advantage products, call 800-593-1177 or visitmcleodusa.com.

#  #  #

About McLeodUSA

McLeodUSA provides integrated communications services, including local services, in 25
Midwest, Southwest, Northwest and Rocky Mountain States. The Company is a facilities-
based telecommunications provider with, as 0fMarcl1 31, 2003, 38 ATM switches, 46
voice switches, 567 collocations, 433 DSLAMs and 3,720 employees. As of April 16,
2002, Forstmann Little BL Co. became a 58% shareholder in the Company. Visit the
Company's Web site at www.mcleodusa.com.

Some of the statements in this press release include statements about our future expectations. Statements that
are not historical facts are "forward-looking statements" for the purpose of the safe harbor provided by
Section ilE of the Exchange Act and Section 27A of the Securities Act. Such statements may include
projections of financial and operational results and goals, including revenue, EBITDA, profitability, savings
and cash. These forward-looking statements are subject to known as well as unknown risks and uncertainties
that may cause actual results to differ materially from our expectations. Our expectations are based on
various factors and assumptions and reflect only our predictions. Factors that could cause actual results to
differ materially from the forward-looking statement include technological, regulatory, public policy or other
developments in our industry, availability and adequacy of capital resources, current and future economic
conditions, the existence of strategic alliances, our ability to generate cash, our ability to implement process
and network improvements, our ability to attract and retain customers, our ability to migrate traffic to
appropriate platforms and changes in the competitive climate in which we operate. These and other risks are
described in more detail in our most recent Annual Report on Form 10-K and Form I0-K/A both filed with
the SEC. The Company undertakes no obligation to update publicly any forward-looking statements, whether
as a result of future events, new infonnation or odierwise.

Contact:

McLeodUSA Incorporated
Contact: Karen Fox
Phone: (319) 790-7800
Mcleodusa.pr@mc1eodus.g.com.
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For Immediate Release

McLeodUSA Expands Residential Communications
Services Into Eight Additional States

CEDAR RAPIDS, Iowa - April 2, 2003 - McLeodUSA Incorporated (Nasdaq: MCLD),
one of the nation's largest independent competitive telecommunications providers, today
announced expansion of its Preferred Advantagesm residential local, long distance and Internet
services into eight additional states. These new states include Washington, Utah, Texas, Oregon,
Missouri, Arizona, New Mexico and Ohio, bringing to 20 the total number of states in its 25-
state footprint where the Company will now offer residential services.

"In late 2002, we launched McLeodUSA's new Preferred Advantages" portfolio of
simplified products with bundled pricing packages. We are now extending these product
offerings to residential customers in eight additional states where we previously provided
telecommunications services to business customers only," said Chris A. Davis, Chainman and
CEO of McLeodUSA "We believe the significant accomplishments we have achieved over the
last 12 months in service delivery intervals and network reliability; as well as, the results of our

.. employee training initiative have laid the groundwork for MoLeodUSA to
provide an excellent customer experience for residential customers alongside our business
customers in these states."

UALITY

Residential customers can sign up for attractive local and long distance services for their
home and choose from a variety of packages which include the most popular features such as
Caller ID and Call Forwarding. They canalso select long distance calling plans with fixed
buckets of minutes that allow for calls anywhere, anytime and to any domestic destination all for
one flat monthly rate. Internet access may also be added at a discounted rate of only
$14.95/month to the package of either local or long distance services. As an introductory offer,
customers may be eligible to receive their first month of Internet service free. Additionally,
optional services such as voicemail and calling cards are available.

The Preferred Advantage Sm product offerings emerged from in-depth market research,
competitor analysis and detailed investigation of the requirements for customers and prospects.
The products provide flat rate pricing, one inclusive billing statement and the elimination of
hidden charges that we typically found in the telecominunications marketplace.

-more-



Page 2 - Residential Expansions

The new Preferred Advantages" products and services for residential customers will be
implemented in stages across the new states of Washington, Utah, Texas, Oregon, Missouri,
Arizona, New Mexico and Ohio as tariffs are filed and approved by the state regulatory
commissions. McLeodUSA expects that all of these new states will have access to the Preferred
Advantagesm residential product offerings by June 2003. Preferred Advantagesl residential
services are already available from McLeodUSA in the states of Colorado, Idaho, Illinois,
Indiana, Iowa, Michigan, Minnesota, Nebraska, North Dakota, South Dakota, Wisconsin and
Wyoming. For more information on McLeodUSA Preferred Advantagesm products and
offerings, call l~800-909-3012.

##=#
About McLeodUSA

McLeodUSA provides integrated communications services, including local services, in 25
Midwest, Southwest, Northwest and Rocky Mountain states. The Company is a facilities~based
telecommunications provider with, as of December 31, 2002, 38 ATM switches, 50 voice
switches, 562 collocations, 430 DSLAMs and 3,719 employees. As of April 16, 2002, Forstmann
Little & Co. became a 58% shareholder in the Company. Visit the Company's Web site at
www.mcleodusa.com.

Some of the statements in this press release include statements about our future expectations. Statements that are
not historical facts arc "forw8rd-looking statements" for the purpose of the safe harbor provided by Section ilE of
the Exchange Act and Section 27A of the Securities Act, Such statements include projections of financial and
operational results and goals including closing of sales of businesses, revenue, EBITDA, profitability, savings and
cash. These forward-looking statements are subj act to known as well as unknown risks and uncertainties that my
cause actual results to differ materially from our expectations. Our expectations are based on various factors and
assumptions and reflect only our predictions. Factors that could cause actual results to differ materially from the
forward-looking statement include technological, regulatory, public policy or other developments in our industry,
availability and adequacy of capital resources, current and future economic conditions, the existence of strategic
alliances, our ability to generate case, our ability to implement process and network improvements, out' ability to
attract and retain customers, our ability to migrate traffic to appropriate platforms, our ability to close on sales of
businesses and changes in the competitive climate in which we operate. These and other risks are described in more
detail in our most recent Annual Report on the Form IOK and Foci ION/A both filed with the SEC. The Company
undertakes no obligation to update publicly any fOrward-looking statements, whether as a result of future events,
new information or otherwise,

Contacts :

McLeodUSA Incorporated
Contact: Stephanie Pillersdorf/Kcil Decker
Citigate Said Verbinnen
Phone: (212) 687-8080
Mgleqdusa.ir@mcleodusa.com
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Related Links

Small Business

Reliable local telephone service is the cornerstone of your business.

providing your connection to customers, prospects and suppliers.

The McLeodLlSA Simple Prefelrred@ Package provides all the

communications power and dependabi l i ty your business needs

today, with the flexibi l i ty to expand as your business grows

tomorrow - all at a price you can afford. And when you choose

McLeodUSA for long distance or Internet plans, you can receive

one convenient bil l  for all your communications services.

The McLeodlJSA Simple Prefenred° Package Includes:

Outstanding service at an outstanding price - with the

McLeodUSA simple Preferred' Package.

Products and Services available for
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4041 CENTRAL A\

Arizona.

Sg3fch..AQ3in

Current custom

View pricing
and available

I Select...

Find

v°41r!*¢"l*
prod

For more lnlormatso
mc1.aodu$A pfoduc
servlcn, call (sao) !

You r Account

Entire Site

Page I of 3

•

•

•

Dependable standard local dial-tone and touch~tone service

Unlimited local calling

24/7 network maintenance and customer service

99.9% system reliability, from McLeodUSA~owned and

operated facilities

Primary directory listing - your company's name and

number in the directory while pages and available for use

by directory assistance providers

call Waiting - so people can reach you while you are

already on the phone

Call Forwarding - forward calls to another number

Call Transfer - so you can easily transfer an incoming call to

any number you choose without disconnecting the call

Federal Access and Extended Area Service charges

included

Great additional services from McLeodUSA

Additional Optional Local Features

Anonymous Call Rejection - Prevents incoming calls with

Caller ID Blocking (must be purchased with Caller lD Name

http://www.moleodusa.com/FindProductsResult.do,jsessionid=0000ioLARI5uQsdhH3lPsc...

I

3/29/2004
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and Number)

Gel! Edward .!§u§y. -»  Forward halls to another number ifyour

line is busy

Call Forward Don't Answer - Fonlvard calls to another

number if your line is not answered

Q8j! j;\[aing IQ. - Identify who is catting in white you are on

another call

B§mQLe_Ar;0ess lo Q§1I..F0rwa_rq;/edanle. - Program call

fowvarding on your line from anyphone

§peeQ. Cal! SQ - Dial up to 30 numbers with the touch of one

or two buttons

Three W3¥.Qalling - For three-party conversations

Dire¢:t°ry_Listing Options
Additioi&\1.Qire9tef.y.lu$§ne - Addadditional directory listings

for your business or customize your own listing

Altemateilirectory Listing. - Refer a directory user to

another telephone number

Client Main Listing. - Obtain a main listing in the telephone

directory for your patrons or clients

Qroes Reference Listing - List your business by common

and official name

lnformajionallEx.tra Line. Listing - List additional

informational numberspertaining to your business

Fprejgn Listing - Include your business in additional

directories other than the one housing your primary directory

listing

Neo-.listed 'Service - Your telephone number will not be

listed in the telephone directory, but is available through

Directory Assistance

Non-published §etvice - Your telephone number will not be

listed in the telephone directory or available through Directory

A5Sl§8"Q¢

Reference Diregtoify Listing - Provide a listing of additional

telephone numbers to be called in the event there is no

answer from your main phone number

Temporary Listing - Provide a listing of another business to

your premise during a temporary absence

Alpha Listing - List your company vanity number in addition

to a numerical representation

Voice Mail

Voice Mail Host Box »  Never miss a call ~- with Preferred

Advantagesm Voirle Mail Service from McLeodUSA

Voice .Mail Tree Box (1 ~4} .. Select a recipient from a

directory "tree" of up to four individual users through one

main mailbox

Voice Mail Tree Box 5 Plus - Select a recipient from a

directory "tree" of individual users through one main mailbox

Voice M@il_Li.5ten.Dnly Box .. Provide an informational

message to your customers or employees without recording

Incoming messages

Scheduled. Greetings - Record and schedule up to five

http://www.mcleodusa.com/FindProductsResult.d0,jsessionid=0000ioLARI5uQsdhH3lPsc... 3/29/2004
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unique greetings for your callers based on date and time.

Non» McLaod Pager Notification - Send an urgent pre-

determined numericpage.

- Prevent the use of Call Trace on a per

Call Restrictions

Block 10/10 Dial Around - Restrict access to other long

distance carriers 'room your telephone number,

caller ID Block - Prevent the disclosure of your number to a

subscriber of Caller Io.

Cali Trace Block -

use basis.

Collect Cali Block

number,

Continuous Redial Block - Prevent the use of Continuous

Redial on a per use basis.

Toil Restriction - Restrict long distance calling from your

Restrict collect calls to your telephone

telephone number.

Last Can ReturnlCallbac:k Block - Prevent the use of Last

Call RelumlCalibacl¢. on a per use basis.

Third Party Block - Restrict third party billing to your

telephone number.

Three Way Call Block -

Calling on a per use basis.

Prevent the use of Three-Way

I Call Hunting Options

Hunting, Basic - Search the next available for the 6rsl

available Eine.

Hanking, .Circular - Search all pre-defmed numbers for an

available line.

I

Wire Care

Get troubleshooting lips on site _ with Preferred

Advantagesm Wire Care Service from McLeodUsA.

Here's a new v~
concept for bu

11

:IIl.11 Y pay' h;n»r 1

~.»1:lu fngtlxal v L

Prey t» fr+3~d Ad

'Nara-Ie-5 E

v .

Privacy Policy Terms 8 Condltiorls Acceptable Use Polio) Tariffs Site Map Browser Requirements Copyrighl © 2004 MoLe
Incorporated

1

L
http:Nwww.mcleodusa.com/FindProductsResult.do,jsessi0nid=0000ioLARI5uQsdhH3IPsc... 3/29/2004



About MCI : Our Company
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Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00(}00D-00~06'72

Qwest Colporation - DLT-8
Exhibits of David L. Ditzel

Pages 1-28. May 20, 2004

Our Company
o
o
o

Press Rely;
Restructuri
MCI C Aston

Our Company

Today, MCl's focus is clear »  Io use our global ne*iwori4 and expertise to deliver
innovative products that provide simplicity and unsurpassed value to our

customers. With more than 20 million business and residential customers. MCI
is a leader in serving global businesses, government offices, and U.S. residential
customers

> MCI Fast Facts

Diversity

* Executive Team

> Board of Directors

> Awards 8< Reoagrxiiion

> Our Network

* Investor Relations

MCI delivers a comprehensive portfolio of local-to-global business data, Internet
and voice services to a 'Who's Who' list of the Fortune 1000. MCI is an
established leader in IP network technology and Virtual Private Networking
(VPN), delivering VPNs based on private data networks as well as our global
Internet backbone. which spans six continents. Our portfolio includes SONET
private line, frame relay, ATM and a full range of dedicated, dial and value-added
lntemei services

» Career Center

r Public Policy

r MCI Worldwide

MCI today owns and operates some of the world's most complex and
sophisticated custom networks, delivering value for a wide variety of customers
and more than TO U,S. federal government agencies. We also are a premier
provider of audio, video, and Net conferencing services that enable customers to
meet and coitaborate remotely to effectively conduct business anywhere
anytime

MCI is the United States' second largest long distance company for residential
customers, In April 2002, MCI launched The Neighborhood built by MCI, the
industry's first truly any-distance, all-inclusive offering combining local and
nationwide long distance calling from home to consumers for one low monthly
price, The Neighborhood continues MCI's pioneering tradition, which has been
based on opening up monopoly markets and providing innovative services to
consumers nationwide

The Strength and Innovation of MCI

The Indus£ry's farthest-reaching global Internet backboriei spanning six
continents. over t40 countries, over 2.800 cities and over 4,500 Points of
Presence (PoPs)

• The most rigorously engineered !P backbone network, with more than 3.2
million die\ modems

Over 98,000 owned and operated global network route miles, including
terrestrial and undersea cable

• The most robust set of converged communications services in the
industry, including integrated voice, data, and Internet services

An expansive global customer base irlcludirlQ leading companies amorlg
the Fortune 1000

0 A world-class service and technology-oriented workforce including
55,000 highly-skilled empknyees deployed around the world

Based On number of company-owned globe? PoPs

Privacy Policy ' Legal Notices ' Service Terms&Rates . Site Map

http://globalmci.com/about/company/ 2/26/2004
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m529 A11 Mc1.com

Our Piatt for Moving Forward

I

> Press Releases

' ll On April 14, 2003, attorneys representing WorldCom and substantially all or its active U.S. subsidiaries
business plan of reorganization to its creditors and the Bankruptcy Coup for the Southern District of N
plan included a three-year business plan outlining the future plans for WorldCom.

»

Highlights of the three-year business plan

>

v

Technology is redefining the way we communicate and share information, shifting the focus from trod
to internet (IP) enabled services. With one of the world's largest, most sophisticated and reliable Inter
we will lead the indus¥ry'5 transformation into converged services, providing customers operational an
efficiencies through simpler, cost effective products and services.

>

>

>

>

US Attorney's Office
Inquiry

restructuring
information Desk
About Chapter 11

Going Forward

Our New Business Plan

Monthly Operating Reports

Cunlact Us

RestatementGr Earnings

Email Alerts

Our Key Strategies

•
* Press Kit

•

r MCI Customers

* Market Data

v
Public Relations
Contacts

¢

We will deliver customer-centric solutions centered on IP-enabled services, This means conv-
legacy networks into a single backbone,
We are leveraging our global IP reach to deliver superior quality of service necessary to caps
piece of the lF'-enabled services market.
We will use retail and wholesale models to attack the enterprise, small and medium business
Iyl3fK6ts.
We will set new standards Io drive operational and business performance.
We are working diligently to become a role model for corporate governance - witness our new
team and board, enhanced Ethics Office, code of ethics and ethics training, and financial rep(

> Photo Gallery

»  Events Our Competitive Advantage

•

1

e

We are the leader in data services and we own one of the world's most complete IP backbone
an unsurpassed range of Internet products and services,
Our network development is complete, and we have the necessary capacity to fully satisfy the
customers for the foreseeable future.
We offer a well-defined product road map to meet demand for a broad scope of solutions.
We have a global footprint, providing service in more than 140 countries on six continents.
Our superior network optimization skills enable us to offer a unified standards-based environs
delivery of common services to any customer, independent of where they are located or how
connected to the network,
We have a world-class sales force, responsive to all customer needs, and our quality of St3IIVil
none

Our Customers

U

•

We will continue to leverage our global new<>rk infrastructure to deliver innovative, cost-eftfec
and services to our customers. By targeting different markets with relevant bundles. we will to
customers' total cost of ownership.
We will address the consumer marketplace through our integrated local and long-distance off

Neighborhoods built by MCI. The offering is profitable, growing and laps into the $40 billion-
residential local service market,
We will address the business marketplace through our integrated voice, data and Internet offs
Advantage. Through MCI Advantage, we will continue to penetrate the revenue and profit-rict
medium-sized business market.

Our Financials

Our Plan for Reorganization is solid. We will retain all our core assets.
Our revenue is stable month-over-month and our cash balances continue to increase. Our to(
to be on profit, not pure revenue growth.
Our existing customers have remained loyal and we have continued Io win new business.

http://global.moi.comhlewsfinfodesk/ibrwardibizplan! 2/26/2004
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Saved on number of c» :>mpany~owned global Pops

WorldCom, Inc., and substantially all of its dire<31 and indirect domestic subsidiaries {f:r» llectiveiy "WorldCom") file
petitions for reorganization under Chapter 11 of the U.S. Bankruptcy Code era July 21, 2002, and November 8, 2

Bankruptcy law does not permit solicitation of acceptances of the Plan of Reorganization until the Court approve
Disclosure Statement relating to the Plan of Reorganization as providing adequate information of a kind, and in
as far as is reasonably practicable in light of the nature and history of the debtor and the condition of the debtor
records, that would enable a hypothetical reasonable investor typical of the holder of claims or interests of the re
make an informed judgment about the Plan of Reorganization. Accordingly, this web site is not intended to be, rt
construed as, a solicitation for a vote on the Plan of Reorganization

The statements made by WorldCom inc. on this web site are qualified in their enlirely by, and should be read in 1
the more detailed discussions. information, and financial statements and roles thereto in the Plan of Reorganizer
Disclosure Statement

Statements made by WorldCom inc. which address activities, events or developments that we expect or anticipe
the future, including certain of the information contained in the Plan of Reorganization and Disclosure Statement
looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 that reflect the Car
views with respect to current and future events and financial performance. Such forward-looking statements are
the case may be, subject to many risks and uncertainties, including, but not limited to, WorldCom Inc.'s having fit
bankruptcy and factors rerating to WorldCom tncfs operations and the business environment in which WorldCom
which may cause the actual results of WorldCom ire. to be materially different from any future results expressed
such forward-looking statements. Factors that could cause actual results to differ materially from these forward-tt
statements include those set forth in Section XI of the Disclosure Statement, and in other firings made, from time
WorldCom Inc. with the Securities and Exchange Commission (the "Company Filings"}. The fonvard-looking stat
only as of the date when made and worldCom Inc. does not undertake to update such statements

Similarly, these and other factors set forth in the company Filings, including the terms of the final Plan of Reorg
ultimately crnnhrmed by the Bankruptcy Court, can affect the value of our various pre-petition liabilities, common
other securities. While WorldCom Inc. has filed a Plan of Reorganization with the Bankruptcy Court, no assuranr
as to what values, if any, will be ascribed to each of these constituencies in the Plan of Reorganization, as uptime
by the Bankruptcy Court. Until WorldCom lr\r:.'s Plan of Reorganization is confirmed by the Bankruptcy Court, hr
pre-petition claims holders are subject to change

Privacy Pol icy '  Legal Notices . Service Terms& Rates ' Site Map

www -Md-atlas :80 v:-New:1 .1 .2.8;10G7286720

http://globalmci.com/news/infodesk/forward/bizplan/ 2/26/2004
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The Neighborhood - Product Details

Nelghborhood

Add high speed Internet service
for as low as

Enjoy the web without the wait

Ii- VIEWUEIIIG =.i»cHscx5vA»LAa1;ITy 8

i
\;<:

»

»»

You r n u meer

of The Neighborhood.
Now find the plan that's right for you.

If the phone number above is not the number you Er
here to go back and re-enter your phone number.

Plus, for an additional monthly fee, you can add an
following services:

perfect for: people who want unlimited local a
distance calling and s features - for one low
on one bill. And now add high speed Internet

See list below for full details.

it Unlimited long distance calls
#flUnlimited local toll calls

Unlimited local calls
381 One company, one bill
:lit Low rate calling card

Add unlimited high speed Internet service (wh:
it; Add unlimited calls to Canada
3144 Customize your service with popular calling fez
.ft Additional phone lines

*»f§r8 z4§W'|with Neighborhood Complete

110 Ullll

ch I¢PiI s
a §88-= 55n |

(602) 630-8226

Page I off

§* » :
"i

v

See a full Inst of y_elqhborhood Complete details

Ill Ann

perfect for: people who want unlimited local 4
don't need unlimited long distance calling. An
high speed Internet service tool

See list below for full details.

del Unlimited local calls
200 minutes of long distance calls
One company, one bill
Low rate calling card

Plus, for an additional monthly fee, you can add an
following services'

http://www.theneighborhood.com/res_local_service/jsps/join_plans.jsp?subpartner=DEFA... 2/26/2004
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The Neighborhood - Product Details

Add unlimited high speed Internet service (Who
Customize your service with popular calling fee
Additional phone lines

ti with Neighborhood Advantage 200

Page 2 of 2

5ee.n_ML HsLof Neighborhood A¢iv.a ntagg__;QQ__C!3!

*r For new MCI customers only. 50% discount applies
fee for primary line only.

Unlimited calling is for residential voice service only.
details.

Additional taxes and surcharges apply. Click here for

*E-ligh speed Internet service rates vary from $19.99
on the Neighborhood calling plan selected. The price
Internet service will be displayed at the beginning of
process. Additional $9.99 Shipping 8< Handling charg-

W xemv Poikzy 1 ;¢9ai.1>lnrlces I Service...Ag18'=§ment 8LRate §mau1e

http://www.theneighborhood.com/res_Iocal_service/jsps/join_p1ans.jsp?subpartnex=DEFA...

1
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Competitrack, Inc.
7 W¢8\ 22nd Street, No You, NY mms (212) 604-0209

MCI: Limit Our Words
Length* 15 First Airing: CNN Headline News-07/01/02 Ad Code: MCITL-4225

Category:Residential Communications Subcat:Bundled Sefviccs-Residential

(Music)
VOICE OVER: We have to limit our words

because we're

Text' For call In the U.S

talking on the phone

Do we really have... freedom of... speech?

» .,,,.

ill

Introducing The Neighborhood
Tut: Nelghbarhnud complna ear ruldemlal Dulce iorvlcn only
CAII in Avalllhllity

a nationwide phone company where calls

Pl

ml)

are not metered.. or measured or limited. Set your words  f ree.

(Music out) .

Text www.ThnN¢Ighborhood.cnm
it your word: Ursa

771/.9 rnalerial may be used fr' inlemal review; anaLvxl'.f or ravnardl run[lv. Na part af.'his publl'calfml may be reprauhwd, pubfisked firpubfh-4 dlxplayai in l2f0'.f0-ml.



a0wJsLoAu 0prr0l4sAM1f8"SHoP1iir4G GASKET

SHOPPING BASKET

Creative detail window Page 1 of 1

AD IDENTIFICATION
Ad Code: MCITL-4225

- New W-15
- 3 occurrences

Advertiser: MCI
Ad Title: Limit Our Words
Ad Length: 15
Headline/LeadAudio:IF WE HAVE TO LiMIT
Primary Visual: TELEPHONE LINES
Tagline of campaign:Set Your Words Free
Description: Shots of telephone lines, open

road and fields. If we have to
limit our words because we're
talking on the phone, do we have
freedom of speech? Calls not
metered, meas rued, or limited.

CLAS S IF ICAT IO N
Product/Campaign:
Subcategory :
Category:
Market Segment

The Neighborhood
Bundled Services-Residential
Residential Communications
Consumer

RTIONA I R I N G / I N S E
First Run Date:
Last Run Date:
First Run Media:
W/print:

JUl 01,2002
Jul 03, 2003
CNNH - National Cable*
TV

http://www.competitrack.com/cgi-nh/mph-main/creative 1/DDW?W=MASTERCODE='M... 2/274004
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Competitrack, Inc
7 Wat 22nd Sheer, NewYork, NY 10010 (212) 604-0200

MCI: Danny Speaks About Neighborhood
Length: 30 First Airing: CNN Headline News-01/22/03 Ad Code: MCITL-4234

Category: Residential Communications Subcat: Bundled Services-Residential

( M u s i c )
D A N N Y G L O V E R : L e t ' s  s a y  o n e  p h o n e
c o m p a n y  p r o v i d e s

y o u r  l o n g  d i s t a n c e  a n d  a  c o m p l e t e l y
d i f f e r e n t  o n e  h a s  Y o u r  l o c a l  s e r v i c e

N o w  y o u r  p r o b a b l y  p a y  t o o  m u c h  f o r  b o t h  o f
t h e m .  b u t  y o u  l e t  I t  s l i d e

HIIIIIHIHIIII .w":<

1 \ \ ; 4 l l 1 I [ ! ¥ \

u n t i l  y o u  d i s c o v e r  t h a t  w i t h  t h e  N e i g h b o r h o o d  l o c a l  a n d  l o n g  d i s t a n c e  t o g e t h e r
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Creative detail window Page 1 of 1

_2

AD IDENTIFICATION
Ad Code: MCITL-4234

- New W~30
- 1027 occurrences
MCI
Danny Speaks About
Neighborhood

Ad Length: 30
Headline/LeadAudio:LET's SAY ONE PHONE COMPANY
Primary Visual: DANNY GLOVER
Tagline of campaign:Join MCI
Description: Danny Glover sitting & speaking

about phone service,shows &
points to phones,Two color
phorae,discover The Neighborhood
built by MCI, unlimited local &
Long Distance,happy ring to
it,over million joined

Advertiser:
Ad Title:

CLASSIFICATION
product/campaign:
Subcategory:
Category:
Market Segment

The Neighborhood
Bundled Services-Residential
Residential Communications
Consumer

RTIONA I R I N G / I N S E
First Run Date:
Last Run Date'
First Run Media:
Tv/Print:

Jan 21, 2003
May 13, 2003
CNN - National Cable*
TV

http://wwwcompetitrack.com/cgi-nh/mph-maiWcreative1/DDW'?W=MASTERCODE='M... 2/27/2004
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AD CODE: iVIClTL-4245 SOURCE: Financial Times-ApR 15 03



Creative detail window Page 1 of 1

/

D8WNLE'AD UPTIDNS

AD IDENTIFICATION
Ad Code MCITL-4245

Print
13 occurrences

Advertiser
Headline/LeadAudio:VOICE DATA
Primary Visual HANDS CLASPED TOGETHER

CLASSIFICATION
product/Campaign: Corporate Image-Business
Subcategory Marketing Image
Category Image
Market Segment Business

D 44.141 A»l\-l»a.q,l.a-l»\lclly

AI R I N G / I N S E R T I O N
First Run Date Apr 14, 2003
Last Run Date Oct 01. 2003
First Run Media Financal Times
Tv/Print Print

http://wwwcampetitrack. com/cgi-nh/nph-main!creative1/DDW?W=MASTERCODE='M... 2/27/2004
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McImetro
SERVICES I

ACCESS
INC

TRANSMISSION ARIZONA TARIFF NO.
9TH REVISED PAGE no. 6

CANCELS 8TH REVISED PAGE no. 6

1

TABLE OF CONTENTS (Cont.}

Number

2.8

79.2.10

3.2

3.10

REGULATIONS (Cont'd}
2 Allowances for Interruptions in Service

L64 Credit for Interruptions
2.6.2 Limitations on Allowances
2.6.3 Use of Alternative Service Provided by the

Company
Cancellation of Service
L71 Cancellation of Application for Service
2.7.2 Cancellation of Service by the Customer
Transfers and Assignments
Notices and Communications

SERVICE DESCRIPTIONS
Local Exchange Service
LL1 Service Area
3.1.2 Local Line
3.1.3 Local Trunk

3.1.3.1 Local Trunk-Basic
3.1.3.2 Local Trunk-DID
3.1.3.3 Local Trunk~Digital T-1 Service
3.1.3.4 Local Trunk-Digital T-1 Credit Program
3.1.3,5 Local Trunk»2 Way' Direct

3.1.4 Integrated Services Digital Network (ISDN)
3.1.5 Foreign Exchange (FX) Service for Local ISDN PRI
3.1.8 Usage Rates
3.1.9 Residential Service
3.1.10 Miscellaneous Service Offerings
Directory Assistance
Operator Assistance
L31 Operator Assisted Surcharges
3.3.2 Busy Line Verification and Interrupt Service
Directory Listings
Emergency Services (Enhanced 911)
Presubscription
Telecommunication Relay Service (TARS )
Term plans
Intralata Toll Usage Rates
Residential Service
Small Business

Promotional Offerings
Individual Case Basis (ICE) Arrangements
Special Construction

Filtidz July 18,2062 Randee Klindworth
Tariff Specialist
707 17 Street. Suite 4208
Denver, C0802D2

Effective: August 10, 2002



MC1metro ACCESS TRAnsm1sslon
SERVICES, INC.

ARIZONA TARIFF no, 1

ORIGINAL PAGE no. 6.1

TABLE OF CONTENTS (COrot.)

Page
Number

)

PL-1
. PL-3
PL-5
pL-7
PL»9
PL-9
PL-9

pL-10
PL-11
pL-12
PL-12

PRICE LIST
1. Local Line .
2. Local Trunk~Basic .
3. Local Trunk-DID .
4. THIS SECTION LEFT INTENTIONALLY BLANK .

5. Local Usage Rates . . .
6. Directory Assistance .
T, Operator Services .
8. Directory Listings .
9. Integrated Services Digital Network (ISDN) .
10. Digital Rate Program .. .
11. Foreign Exchange (FX) Service for Local ISDN PRI

z
N

Certain material on this page was previously located on page 6.

-

Filed; July14, 2000 Randee Klindworth
Tariff Specialist
7G7 17TH Street, Suite 3600
Denver, CO 80202

Effective: August 13, 2000
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Arizona Corporation Commission
Docket Nu, T-01051 B-03-0454
Docket No. T-000001)-00-0672

Qwest Corporation DLT-9
Exhibits of David L. Tcitzel

Pages 1-14, May 20, 2004
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SBC - Services Available in Your Area

Get exclusive SBC offers

and information on special

SBC product emailed to

you!
1 giqg .....* u.
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Contact Us

Corporate Information

SEC %'\<>me

Help

Residential Customers

Business Customers

Investor Relations

News Room

Get Email Updates

'
.

psec
J

QT 2) 5410
Though SBC does not currently provide all of our services in your area, we do
offer a variety of products and services to meet both residential and business
needs.

SBC products and Services in Your Area

Ch'1gu\ar(5")
Wireless

SBC Phone Solution
Plus

SBC Products and Services

SBC phone Solution

phone Services

Cingular offers great deals on a wide variety of wireless
services. visit Cingular online to see calling plans and
check for service in your area.

Local service with enhanced features -- not including
voice messaging .- at competitive prices in 30 top
metropolitan markets,

Local service with enhanced calling and messaging
features, ax competitive prices in 3D top metropo\itar1
markets.

Residential
Business

Residential
Business

Data delayed 20 minutes, Stock P

Page 1 off

(Example: VM

#Question T

>Find a bus

>Finn a We

>Reverse ml

>Find an an

Search

Regisf

Ask a Pro-

> Refine Se

Log In
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4 MySB
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Internet and Business Services© 2004 SBC Knowledge,
Ventures, L.P.
All rights reserved.
Privacy PoTil.;y

SBC Prodigy DSL Maximize your online experience with high~speed internet
service from SBC Prodigy, Get ready for the ride of your
life!
Sign up far service.

SBC Yahoo! Dial Internet service combines the powerful features of Yahoo!
with the reliable connecl'iQn and 24 hour customer service
of SBC.
Take a tour or sign up .fQI; servir,e.

Web Hosting SBC offers a porLfoli-n of l1igh~performance, co\'npet§ti.vely
priced hosting serve-:es and solutions,
Find a hosting solution that's right for you.

SBC Prel'niersERv5m
Solutions

From network design and implementation to ongoing
maintenance and managed services, we customize
complete solutions. Interested in finding Eu& more ab(>ut
our products and services?
Call 1-877-792_5670.

For data transport products irl your area;
SBC PremierSERV5'* Long Distance ATM Service
SBC Prer\"\ierSERV5'* Long Distance Frame Rday
Service
SBC PremiefSERVm TI lntegrakeid Access
Solutions
ISDN Primary R.af_1;- Interface (ISDN PRI)

Business
sac designs, delivers, and manages secure and
economical business and network solutions for small and

http://wvvw.sbc.comWgen/gcnera1?pid=1106 3/3/2004



SBC - Services Available in Your Mea Page 2 of 2

Networking large businesses across the country.
Find out what 58C Carl do for your' network.

SmartPages Search our yellow Pages prune, have 5martpages design
and host your small business Web site, and advertise your
business. with the largest Yellow Pages operation in the
world.

1

Find a phone number
Find a person
Advertise your business online
Advertise your business in the phone book

SBC Affiliate
Network

Earn commissions by using SBC links on your website.
Learn how to apply.

(

http://www.sbc.com/gen/generaI?pid=1 106 3/3/2004
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Sprint 1 Sprint Launches Complete Sense for Business

S `nt. One Sprirrl ManySnlulinns

Arizona Corporation Commission
Docket No. T-0105 I B~03~0454
Docket No, T~U0000D-00-0672

Qwest Corporation ._ DLT-10
Exhibits oflDavid L. Teitzcl

Pages 1-16, May 20, 2004

AboutSprint Media Investors Analysts & Consultants Values Sp unsure.ixip S

Sprint Expands Local Service to Small Businesses across the Country

New bundled offers to include focal, /ong~distar7ce and wire/ess service

Media contact
Catherine Goodson, 913-794-3607
4;at.h§:!;1;-9Q9QsQn@maiI-snrlnt-com

For more information or to sign up for Sprint Complete Sense for Business, click here

OVERLAND PARK, Kan. - September 09, 2003

Small businesses around the country have a new choice for their local telephone service with Sprint Complete Sense for
Business5"" a new portfolio of calling bundles from Sprint (NYSE: FON, PCS) that offers local and domestic long-distance
service with a flat rate, Wireless options will be added to the portfolio beginning in October

Sprint is uniquely positioned to meet email business needs with its own nationwide wireless and long-distance networks
with this offer, Sprint can provide local service to small businesses in nearly 80 percent of the country, complementing
the five percent of the country where Sprint currerztiy operates as the incumbent local phone company

Two weeks ago, the company nationally launched Sprlrit Complete Sense a powerful bundle of local, long-distance and
wireless services - Initially offered to consumers, following the Unbundled Network Elements Platform (UNE-P) order
issued by the Federal Communications Commission. This ruling, which cleared the way for telecommunications companies
such as Sprint to compete with incumbent local phone companies such as the Regional Bell Operating Companies
enables Sprint to bring choice and value to consumers and small business customers

Sprint is offering small businesses a choice for their local telephone service, eliminating the need for multiple plans and
providers," said Howard Janzerl, president, Global Markets Group, Sprint. "Small business owners want stability in their
monthly expenses. Sprint Complete Sense for Business allows them the predictability of a flat monthly rate with the
Hexibiiity of selecting a plan that best suits the needs of their business

Small businesses can receive unlimited local and domestic long-distance service with enhanced features such as
voicemail, Carl forwarding and caller ID starting at prices as low as $69.95, in certain states

Small businesses need to make the most of all their telecommunications services, whether they are focal, long~distance
or wireless," said Len Lauer, president, PCS Division, Sprint. "Sprint's combination of wireline and wireless services helps
businesses be productive in the office and on the go. sprint has an integrated communications portfolio -ranging from
local to long-distance, wireline to wireless, voice to data -. for businesses of all sizes

The Sprint Complete Sense for Business portfolio Includes a number sf variations to meet the diverse needs of small
businesses. Current offerings include

•

0

l

Sprint Complete Sense for Business Premium - unlimited local and domestic long-distance service plus enhanced
features, starting at $69.95 in certain states
Sprint Complete Sense for Business Unlimited - unlimited local and domestic long-distance service, starting at
$54.95 in certain states
Sprint Complete sense for Business Basic - unlimited local service and low per-mlnute domestic long-distance
rates, starting at $34.95 in certain states

Each bundle can be combined with optional toll-free and international business calling plans. Prices vary by state

Sprint had been providing local phone service to thousands of communities for over 100 years through its Local
Telecommunications Division, and has been bundling communications services since 1998. Currently, nearly 43 percent of
business customers In Sprint's local franchise territory also have Sprint long-distance service

The Sprint Complete Sense for Business portfolio of bundled products will initially be offered in 34 states and the District
of Columbia. For more information or to sign up for service, call 800-827-0569 or visit
http;//www.sprlnt.c;om/smallouslness

httprf/144,226.116,29/PR/CDA/PR_CDA_.Prsss_Releases Detail PF/0,3680,11 I 1780,00.ht... 3/3/2004
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Sprint Complete Senses"
Product Overview

Sprint Complete Sense Unlimited with PCS
_ Unlimited local and local toll sailing
-. Unlimited LD (domestic state-to-state calling, does not include International)
.. Calling features: Voicemail, Call Waiting, Caller iD, Call Forwarding, Notify

Me, Three-Way calling and Speed Dial 8
- Unlimited nationwide PCS for $130 + Sprint Complete Sense residential

monthly recurring charge
.. Sprint Complete Sense residential has three unlimited price points that can be

combined with the $130 unlimited PCS plan, depending on the state:
O $49.99 + $130== $179.99

$55.99 + $130= $185.99
$59.99 + $130= $189.99

O

O

Sprint Complete Sense Unlimited
- Unlimited local and local toll calling
_ Unlimited LD (domestic state-to-state calling, does not include International)
.. Calling features: Voicemail, Call Waiting, Caller ID, Call Forwarding, Notify

Me, Three-Way calling and Speed Dial 8
.. Sprint Complete Sense residential has three unlimited price points, depending

on the state:
o $49.99
O $55.99
O $59.99

*Sprint PCS customers who prefer to stay on their existing plan will receive a five percent
discount when they subscribe to Sprint Complete Sense Unlimited .

Sprint Complete Sense 250
- Unlimited local calling
_ 250 block of time (7-cents per minute after 250, in-state, and domestic state-

to-state calling standard International fees apply)
Calling features: Call Waiting, Caller iD, Three-way calling and Speed Dial 8
Voicemail can be added for $5.99 per month

O $44.99
O $49.99
o $54.99

*Sprint pos customers who prefer to stay on their existing plan will receive a five percent
discount when they subscribe to Sprint Complete Sense Unlimited.



Sprint Complete Sense 50
Unlimited local calling
50 block of time (7-cents per minute after 50, in-state, and domestic state-to-
state calling standard International fees apply)
Calling features:Call Waiting, Caller ID, Three-waycalling and Speed Dial 8
Voicemailcan be added for $5.99 per month

o $34.99
o $39.99
O $44.99

*SprintPCS customers who prefer to stay on their existingplan will receive a fivepercent
discount when they subscribe to Sprint Complete Sense Unlimited.

Q

Wireless

Voicemail

Long Distance §

Local!
Loco! Toll

g
Unlimited

Unlimited

SCS
Unlimited

Included

discount

250 minutes 50
minutes

5% discount N/A

$5.99/mo

Unsimifed

SCS 250

$5.99/mo

Unlimited

SCS 50

Monthly Price 3
J

I
$49.99-59.99 $44 99 54 99 $34.99-

44.99
Q

** SprintComplete Sense Customers can add a $3.00monthly recurring charge
to receive discounted international rates.



Sprint Complete Sense tor Business (Sm)

Product Overview

Premium
Unlimited focal and local toil calling

Unlimited domestic long distance (International option can be added for $5.95)
Call Fonrverding, Caller ID, Call Waiting, Three-Way Calling, Speed Calling, Rotary Hunting

One Voicemail box (additional boxes can be added for $6.95 each)

One listing in both the Yellow Pages and White Pages

FUN Card is included {$0.90 to connect, $0.09 per minute)

Prices in most states range from $Ei9,95-114.95 1$164.96 in Connecticut)

Unlimited
Unlimited focal and local toll calling

Unlimited domestic long distance (International option can be added for $5.95)

Standard calling features included: Call Forwarding, Rotary Hunting

Premium calling features can he added for $4.00 each, or $1200 for all four: Caller Io, Call Waiting

Three~Way Calling and Speed Calling

Voicemail boxes are $8.95 each

One listing in both the Yellow Pages and White Pages is included

FDN Card is included ($0.90 to connect, $0.09 per minute)

Prices in most states range from $54.95 - $99.95 {8149.95 in Connecticut]

Basic
Unlimited local calling
Local toll calling and LD calling at Sprint's All-Calls All-Day rate (International option can be added

for $5.95)

Standard calling features included: Call Forwarding, Rotary Hunting

Premium calling features can be added for $4.00 each, or $12.00 for all fours Caller ID, Call Waiting

Three-Way Calling and Speed Calling

Voicemail boxes are $6.95 each
One listing in both the Yellow Pages and White Pages is included

FUN Card is included 180.90 to connect, $0.09 per minute]

Prices in most states range from $34.95 - $54.95 l$74.95 in Connecticut)

Wireless
Available in October, the following wireless components can be added to any bundle

Unlimited nationwide PCS
Additional PCS handsets purchased through a corporate plan can be added

Customers can choose a discount oft an existing PCS plan instead of the unlimited option



Monthly Price*

Wireless

Local/l.0caI Toll

Long Distance

Voicemail Box

Features

Premium

$54.95 - $89.95
Unlimiteil ceiling or
discount off a service
plan

$6.95/ea.

$4.00/ea. or $12.00/al!

Unlimited

Unlimited

Unlimited

$34.95 - $54.95

Unlimited calling or
discount off a service
plan

Unlimited

All-Calls Alt-Day rate

$6.95/ea.

$4.00/ea. or $12.00/all

Basic

* - Excludes Connecticut

3

a

go

ng



UHIL;ll\ll» \
Sprint Communications Company L.P Arizona C.C. Local Exchange Tariff No. 4

Original Title Page I

LOCAL EXCHANGE SERVICES

TARIFF SCHEDULE
APPLICABLE TO

LOCAL EXCHANGE SERVICES
WITHIN

THE STATE OF ARIZONA
ISSUED BY

SPRINT COMMUNICATIONS COMPANY L.P

Arizona Corporation Commission
Arizona C.C. Local Exchange Tariff No. 4

This Tariff Sprint Communications Company LP. Arizona C.C. Local Exchange Tariff No. 4 replaces
Arizona C.C. Local Exchange Tariff No. 1 in its entirety, effective February 1,2003

This Tariff contains the regulations and rates applicable for the furnishing of Local Exchange
telecommunications services provided by Sprint Communications Company. L.P. ("Sprint") within the
State of Arizona. This Tariff is on tile with the Arizona Corporation Commission

ISSUED
December 27. 2002

State Tariffs
6450 Sprint Parkway

Overland Park. Kansas 6625 I

EFFECTIVE
February 1, 2003

ADM!NiSTRA'NVEiV

=\FpF'li



Sprint Communications Company L.P UHllilI*J/-L., C.C. Local Exchange Tariff No, 4

1st Revised Page 2

Cancels Original Page 2

LOCAL EXCHANGE SERVICES

TABLE OF CONTENTS

Application of Tariff Title page 2

Checksheets Checks feet Page 1

Explanation of Symbols

Table of Contents 2

Subject Index 6

1. Definitions

2. General Regulations 17

2.1 Undertaking of the Company

2.2 Limitation of Company's Liability 24

2.3 prohibited Uses

2.4 obligations of :he Customer

ADMINISTRATIVELY

APPROVED FOR FIUNG

ISSUED
June 30, 2003

State "riffs
6450 Sprint Parkway
Overland Park, Kansas 66251

EFFECTIVE

August 11 2003



OHHJINAL'a

Sprint Communications Company L.P. Arizona C.C. Local Exchange Tariff No. 4
2nd Revised Page 3

Cancels 1st Revised Page 3

LOCAL EXCHANGE SERVICES

TABLE OF CONTENTS (CONTINUED)

Page

2. General Regulations (Continued)

2,5 Application for Service 34

(D)

(D)

2.6 Contracts 36

2.'7 Payment Arrangements 37

(D)

(D)

2.8 Discontinuance of Service 43

(D)

(D)

2.9 Notices 45

462.10 Taxes, Fees and Surcharges

2.11 Allowances for interruptions of Service 47

(D)

(D)

2.12 Provision and Ownership of Directories 50
A0 WtlNlSTRATIVELY

APPRQVED FOR FiLlNG
(D)

ISSUED:
June 30, 2003

State Tariffs
6450 Sprint Parkway
Overland Park, Kansas 66251

EFFECTIVE:
August I, 2003

I



Sprint Colmnunications Company LP Arizona C.C. Local Exchange Tariff No. 4
2nd Revised Page 4

Cancels It Revised Page 4
I

LOCAL EXCHANGE SERVICES

0F<rGt1w1 I

TABLE OF CONTENTS CONTINUED)

2. General Regulations (Continued)

2.13 Provision and Ownership of Telephone Numbers
2. 14 Assignment or Transfer

3. Service Area
3.1 Exchange Areas
3.2 Local Calling Areas

4, Residential Local Exchange Service

4.1 Sprint Basic

4.2 Sprint Complete SenseSM

S. Business Local Exchange Service
5.1 Sprint Local Business
5.2 Sprint Complete Sense for BusinessSM

6. Miscellaneous Services and Rates

6.1 Optional Calling Features

6.2 Service Connection Charges

ADMINISTRATIVELY

¢ \PPP(GVEQ FOR F!LlNG (D)

1ssu18D
June 30. 2003

State Tariffs
6450 Sprint Parkway
Overland Park. Kansas 66253

EFFECTIVE
August 1, 2003



Sprint Communications Company L.P Arizona C.C. Local Exchange Tariff No. 4
3rd Revised Page 5

Cancels 2nd Revised Page 5

;g;[3lnAL LOCAL EXCHANGE SERVICES

TABLE OF CONTENTS (CONTINUED)

6, Miscellaneous Services and Rates (Continued)

6.3 Operator Services

6.4 Directory Assistance and Directory Assistance Call Completion 71

6.5 Listing Services

6.6 Toll Restriction Services

6.7 Caller ID Blocking 75

6.8 Presubscribed interexchange Carrier Change Charge

6.9 Local Number Portability

6.i0 Network Access Surcharge

7 - Promotional Offerings

100. Obsolete Service Offerings

=4UMINES8IHA'f.iVELY

09 FILING\,

ISSUED
August 27, 2003

State Tariffs
6450 Sprint Parkway

Overland Pink, Kansas 6625 I

EFFECTIVE
Qctober 1. 2003



Page 1 off

SPRINT
AZ ACC #2 - intercity Telecommunications Services

Q_i5DL€!y.-i Q_-l'g4§E.-$.§l i . n  ; l Qv

Table of Contents
Title Title Page

Check Sheets

Table of Contents

Miscellaneous

Attachemnet

Application of Tariff

Territory

Terms and Conditions

4. Service and Rate Descriptions
Message Telecommunications Service
Sprint WATS
Private Line Service
Sprint 800 Service
Miscellaneous Services
Sprint Clarity

Sprint Premiere
Real Solutions
Business Sense
Single Source Solutions
Sprint Business Flex
Sprint Real Solutions VPN
Sprint Voice VPN Solutions
Sprint Voice Solutions
Sprint Business Adjustable Rates Plan
Sprint Business Essentials
Sprint Block of Time for Small Business
Sprint Complete Sense for Business
Sprint Complete Sense for Business (Continued)

5. Rates
5.1
5.2

Message Telecommunications Service
Sprint WATS
Private Line Service
Sprint 800 Service
Miscellaneous Services
Sprint Clarity

Sprint Premiere
Real Solutions
Business Sense
Single Source Solutions
Sprint Business Flex
Sprint Real Solutions VPN Services
Sprint Voice VPN Solutions
Sprint Voice Solutions

http://www.te1view.com/telview/carriers/ca/0fl/caOtioc.htm'? 3/118004



Page 2 of 2

Sprint Business Adjustable Rates Plan
Sprint Block of Time for Small Business
Sprint Block of Time for Small Business
Sprint Complete Sense for Business

Volume Discount Plans

Special Service Arrangements

Promotional Offerings
Re, Rate Schedule

Message Telecommunications Sen/ice
Sprint WATS
Private Line Service
Sprint 800 Service
Miscellaneous Services
Sprint Clarity

Rs.VDP

Sprint Premiere
Real Solutions
Business Sense
Resale Solutions
Sprint Business Flex
Sprint Real Solutions VPN Services
Sprint Voice VPN Solutions
Sprint Voice Solutions
Business Adjustable Rates Plan
Sprint Block of Time for Small Business
Sprint Complete Sense for Business
Volume Discount Plans

For Information on other products. or help e-mall CCM! at : §ale@;:mi.nom

'Telvievntopyright Center for Comznunlcations management lnformation,200°

http://www.telview.com/telview/carriers/ca/0f7ca0ftQc.htm? 3» "11/2004



Page 1 of 1

SPRINT
AZ - CC #3 - Access Service

8§§Q@. y in P4Bi4 w i 9_w

Table of Contents
Till Title Page

Too Table of Contents

Misc Miscellaneous

01 Application of Tariff

02 General Regulations

Carrier Common Line Access Service

Resewed for Future Use

Ordering Options for Switched Access Service

Switched Access Service

Reserved for Future Use

Rates and Charges

Reserved for Future Use

10 Resewed for Future Use

Reserved For Future Use

Reserved For Future Use

Additional Labor and Miscellaneous Services

For information Dn other products. or help e»maH CCM! at : §;!g@_¢;Qgl8,;;om

IelView,Ct;:pyright Center for CC21v11¥1L,\nica';ion8 Management 1nformatioz1,2oUZ

http://www.telview.com/tclview/carriers/ca/3e/ca3etoc.htm? 3/11/2004



Exhibit A
Arizona

Loop Rate Groups by Wire Center

Qwest Arizona SGAT Thirteenth Revis81aoEntIil9itnQended January 31, 2003 Page 1 of 3



Exhibit A
Arizona

Loop Rate Groups by Wire Center
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Exhibit A
Arizona

Loop Rate Groups by Wire Center
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Product DescriptionYour business
needs...

Basic Business
l_ines

Basic phone
service with fax,
modem and other
features

Low-cost, flexible telephone
service that can be set up
quickly without a great deal
of technical expertise

Business TrunksDedicated
bandwidth to carry
heavy voice traffic

Trunks offer shared access
from your PBX or Hybrid
System to the Public
Switched Telephone
Network. Trunks can be
analog or digital and can
carry inbound, outbound or
two-way traffic.

CentrexA turnkey solution
for your voice
services

Fully managed service that
offers PBx-like capabilities
and standard feature sets,
including three-way calling,
forwarding and speed
dialing along with
productivity enhancing
optional features.

Voice MessagingFlexible voicemail
solution to lake
incoming calls
when you are not
available,

Lets businesses capture
and manage important
messages via standard,
enhanced or advanced
voicemail options

ISDN PRIA high-capacity
rnetnod of
transmitting voice
and data

ISDN PRI offers
simultaneous. integrated
voice and data transrnissiori
via a digital trucking
interface.

Access to
directory
information .

Directory
Assistance and
Operator Services

Directory Assistance
connects to a live operator
and offers nationwide
traditional and reverse look-
up capabilities. Operators
Services offer a choice of
live operator or auto-
attendant assistance with

XO. Local Services

»

Products and Programs

Home

Voice Services

Local Services

T¢leBlock®

Directory Assistance and
Operator Services

Prlvato Switch/Automatic
Location Identification
(PS/ALI)

Remote Call Forwarding
(RCF)

Virtual Foreign Exchange
(VFX)

Local Voiurne Discounts

Voice Messaging

ISDN PRI

Basic Business Lines

Centrex

Business Trunks

Looking for a product?
Tr'i the Fl-z Product Index

TM

Your local voice services are probably your most heavily used
communications services. Local services provide for everything
from basic phone service Io voice mail and directory assistance. At
xo, reliability and competitive pricing backed with feature-rich
offerings form the foundation for all of our local services. Whatever
your local service needs, xo has them covered.

Whether your business has one location in a single market of many
offices across the nation, XO makes it simple for you to buy local
services. That's because XO offers standard product features
across all of our markets, along with standard product names and
functionality. Imagine that - local services available in over 70
markets nationwide from one supplier with one simple invoice.

XOTM Local Services

Overview

Type In your question here:

XO Product
Solution

Can I Order DSL Online?

Amour x AGENT PROGBAM

Page 1 of 3

What's Hot

Support

Call toll-free 1.

Contact us ant

Manage your E

Contact xo

Sales

Carl toll-free 1.

Contact us onl

N£WS

Volume

available

Service

Service

obligate

Custom.

http~//www.xo.com/products/smallgrowing/voice/IocaV 3/5/2004



XO. Local Services

how volcE SERVICES T&l8ms_&~conmmons

t SERVICE AVAtLABILlTY, PRICES AND CHARGES VARY BY MARKET.
MINIMUM TERM COMMITMENT APPLIES.

Local telephone
nurrlber(s} from an
exchange (rate
center) other than
the exchange in
which your
location is
physically situated

To ensure that ._ . .
specific employee 8 Switch/Automatic
or tenant location Q Location
information - ' Identification
rather than only (PSIALI)
the office or
building address - ,
can be transmitted l
to local
emergency
response officials

To provide a local
market pres\8'r\ce
in an area where
the company does i
not have a
physical location

To combine
expenses from all
your locations and
receive deep
discounts on your
local services

An automated
solution 10 Help
comply with state
and federal Do-
Noi-call
regulations

I

9
i

Pgiyate

I

I

i

i

i

s

Virtual Foreign
Exchange (VFX)

RQV1'3DL3,Q31.l
Fonzvarding (RCFI

Local Volume
Discounts

TeEeBlock®

I calling cardfcredit card, third
. Dumber billing, coileci
i calling. person-to-person,
' station~to-station. busy Wine
i verification and busy line
. interrupt services.

. PSlALI provides the E911
system with current, specific
employee or tenant location
information to expedite

I emergency response times.

g

I

With VFX, multiple rate
centers are being served
from the same XO switching
platform to maintain a local
presence in a nearby area
and increase customer
accessibility

Remote Call Forwarding is
an inbound only call service
that allows incoming calls to
be forwarded to a local or
long distance telephone
number -.. providing a
seamless view to the caller
that the business is located
within their local area _

Local Volume Discounts are
beneficial for companies
with large Telecom
expenses arid multiple
locations. For qualifying
accounts, Local Volume
Discounts can be paired
with National Local
Services.

Avaiiabte w}th XO Local and
Long Distance services,
TeleBlock®  automatically
screens and brocks
outbound calls in real time
against centrally
administered federal. state,
third party and proprietary
DNC lists.

Page 2 of 3

See Also

Service avaiiabiifty for ,XD ""' Local Services

Long Distance Service

http://www.xo.com/products/smallgrowing,/voice/local/
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Residential Services Arizona Corporation Commission
Docket No. T-0 l05 IB-03-0454
Docket No. T~00000D-00-0672

Qwest Corporation - DLT~13
Exhibits of David L. Teitzel

Pages 1-19, May 20, 2004

Z-LineHOME®  Unlimited

Note: packages and prices vary, if this is not the state you want click here

$59.99 Experience the freedom of unlimited home phone
service

per month

Package Includes Web Based Features
u

•

Listen To Voicemail or

o

•

Feature Descriptions
Local!Long Distance
Enhanced Phone Features
Web Enabled Features
Find Me
Voicemail
Notify Me
TeleMaiI
PVA Directory Assistance
lnfoStfeam
One Bill
Z-LineHolv1E Access Card

4

• •

Set up Notify Me Optic

Set up Find Me Option

Access Live Customer
Service

Make Payments Online

Optional
Personal Tel! Free number

•

•

•

•

•

Unlimited Luca! Calling

Unlimited Domestic Long
Distance
Personal Voice Assistant

Call Waiting

Caller ID

3-way Calling

Speed Calling

Enhanced Voice Mail

Find Me Cali Forwarding

Notify Me

Z-LineHOME Access Card
Conference Calling

wi th Z-LineHOME UnlimitedT*" from Z-Tel, you can call across the street or across ti
country as much as you like without watching the clock. All your local and nationwide
distance calls, plus Caller iD, Call Waiting and many more popular calling features, Ar
included on one convenient bill, for one low price every month

Z-LtneHOME customers can also enjoy other enhanced features no other provider at
including Web-accessible voicemail and many more. Click .here to learn about all the
great features and how they can help keep you and your entire household connected

z-Line]-tOME Unlimited is intended for Person to Person. Residential Voice Service Oni

Configure Your Service
To convert your existing phone number(s) to Z-Tel service, enter the number(s) in the
fields before and choose a cor'respondi'ng Z-Te! product, then click the buy Now button
below

Please Note: If you have Multiple Lines, DSL, , Distinctive Ring or Local or LD PlC Fr
here is some important information you will want to review before proceeding

Primary Line: 602

Second Line

Third Line

630 Z-LineHOME Unlimited ($59.99/mo)

Additional Voicemail costs $4.95 for 1 to 4. Additional Voicemail Boxes 5 to B costs $4.95. Hoy
many Voicemail Boxes would you like?

https://www.geLpva.cumWeloa/ZLineHom+3Un1imited.do;jsessio11id=APfP4RilIiamwGiTSsu984... 4/28/2004



Residential Services Page 2 at z

Palmary Line:

Second Line:

No Additional Voicemail Boxes

No Additional Voicemail Boxes

No Additional Voicemail BoxesT%lird Line:

4 3
.4 ." L. I QS

w. . L-' 31455. . . *
~ . . . .» § T34 * f  a

Q J" LI
!

-~ $̀
l *

*°

t

Long Distance Rates

State-to-State

In-State

From Your Home

included In uruimzteu Plan

Included In Unlimited Plan

Z-LineHOME Access Card(800Acct

20 cents per minute

20 cents per minute

TeIecomm1lnicaHor\5 Services provided by Z-Te? Communications. INC. ® 2000-2003 Z-Tel Technolngles, Inc. All rig

1-» ¢-rne-I/ummr 0l=et11v2 mm/elna/ZLineHomeUnlimited.do;jsessionid=APfP4RfliamwGiTSsu984... 4/28/2004
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Residential Services
Page 1 off

Wedrsesda

*'

Z~Lir1€HOlvIE® Basic for Arizona

H o m e  P h o n e  S e r v i c e  T h e  W a y  Y o u  W a n t  I t  I
r $19.99

per month

9E P r o d u c t  I n c l u d e s :

U n l i m i t e d  l o c a l  c a l l i n g

C a l l  W a i t i n g  i n c l u d e d

•

•

a

•

P V A  i n c l u d e d

•

1

F e a t u r e  D e s c r i p t i o n s ;

L o c a l / L o n g  D i s t a n c e

E n h a n c e d  P h o n e  F e a t u r e s

W e b  E n v i e d  F e a t u r e s

F i n d  M e

V o i c e m a i l

N o t i f y  M e

T 6 l € l l v i a i l
l > v A  D i r e c t o r y  A s s i s t a n c e

l n f o S i r e a m

O n e  B i l l

Z - L i n e H O M E  A c c e s s  C a r d

O p t i o n a l :

P e r s o n a l  T o l l  F r e e  n u m b e r

C a l l i n g  f e a t u r e  p a c k a g e  C a l l e r  i D ,  3 - W a y  C a l l i n g ,

S p e e d  C a l l i n g ,  C a l l  F o r w a r d i n g  -  a v a i l a b l e  a t  $ 4 . 9 5

p e r  m o n t h  p e r  l i n e

V o i c e m a i l  a n d  e n h a n c e d  f e a t u r e s  p a c k a g e  a v a i l a b l e

a t  $ 4 , 8 3 5  p e r  m o n t h  p e r  l i n e

L o n g  d i s t a n c e  a v a i l a b l e  f o r  4 . 9 ¢  p e r  m i n u t e  s t a t e ~ t o

s t a t e / 7 ¢  p e r  m i n u t e  i n - s t a t e

I n s i d e  W i r e  M a i n t e n a n c e  a v a i l a b l e  a t  $ 4 . 9 5  p e r  m o l

K e e p  t h e  s a m e  t e l e p h o n e  n u m b e r ( s )

S w i t c h i n g  i s  F R E E  a n d  s e a m l e s s ,  w i t h  n o  i n t e r r u p t e r

I n  s e r v i c e

z - L i n e H o m E ®  B a s i c  g i v e s  y o u  u n l i m i t e d  l o c a l  c a l l i n g ,  w i t h  y o u r  c h o i c e  o f  f e a t u r e s  t o

a d d i t i o n a l ,  n o m i n a l  m o n t h l y  f e e .  N a t i o n w i d e  l o n g  d i s t a n c e  c a l l i n g  i s  a l s o  a v a i l a b l e ,  w t

r a t e s  s t a r t i n g  a t j u s t 4 . 9 ¢  p e r  m i n u t e .  T h e r e ' s  n o  c o s t  t o  s w i t c h ,  a n d  y o u  c a n  e v e n  k e a

y o u r  c u r r e n t  p h o n e  n u m b e r !

. Z - L i n e H O M E c u s t o m e r s  c a n  a l s o  e n j o y  o t h e r  e n t r a n c e d  f e a t u r e s  n o  o t t e r  p r o v i d e r  a l

i n c l u d i n g  W e b - a c c e s s i b l e  v o i c e m a i l  a n d  m a n y  m o r e .  Q l l g ; l < . . l ) e r e  t o  l e a r n  a b o u t  a l l  t h e :

g r e a t  f e a t u r e s  a n d  h o w  t h e y  c a n  h e l p  k e e p  y o u  a n d  y o u r  e n t i r e  h o u s e h o l d  c o n n e c t e d .

Configure YourService:
To convert your existing phone number(s) to Z-Tel sen/ice, enter the number(s) in the feedsBel
and choose a corresponding Z~TeI product, then click the Buy Now button below,

please Note: If you have Multiple_Lines_ DSL, or Dislincjive Ring here is some important inform:
you will want to review before proceeding .

_ 8226 Z - L i n e H O M E  S e l e c t  ( $ 1 9 . 9 9 l m o )682 1 630Primary Line:

SQCC-nd Line:

T h i r d  L i n e :

|-

A d d i t i o n a l  v o i c e m a i l  c o s t s  $ 4 9 5  f o r  1  t o  4 .  A d d i t i o n a l  V o i c e m a i l  B o x e s  5  t o  8  c o s t s  $ 4 . 9 5 .  H o y
m o m /  V o i c e m a i l  B o x e s  w o u l d  y o u  l i k e ?

P r i m a l  L i n e : N o  A d d i t i o n a l  V o i c e m a i l  B o x e s

3

1 . . + . * . ~ .  I / ' n u i n i 1  n - p t n v n  r - n m / e l n n / Z 1  . i n e H o m e B a s i c . d o , i s e s s i o n i d = A P f P 4 R i l i a m w G i T S s u 9 8 4 T 9 p . . .
4/28/2004



Residential Services Page 2 of 2

Second Line: No Additional Voicemail Boxes

Third Line: No Additional Voicemail Boxes

I

QF"I I

:=~ ?~
¢~ . 44

. - *s, 1

"4 .2 =<1~1 1 213

Talecommunicalinns Services grnvided by Z-Tel Communications. Inc. ®  2000-2003 Z~Tel Technologies, Inc. AI! rig

I

I

I

I

1-4-L.-~./In-nu7 nAh4ul> nnfnlr-Jnn/'7T . i ne Hnm e Bas i c .d o . i s e s s i on i d =AP £ P 4Rf[ i am wGi TSs u984T9p . . . 4/28/2004

I





'P'
E:
in
o
8
®
mmcp
o

9
*ET

Pu
a
W_
Q-»
0

8,
so
m - 4

m

36.
(D
m

n -
O -

92.
(D
o
o
3
3

_w

69
(D

*Es*
<
P
O

8Cb

Q
ac)(D

3 C

Q.
o

n
85.
:J
vo
an
m
3
O
mm

3
~4 u>9. 5 9
' c
(D |

I

in
re '

3.
:x

FD

12
o
8.
D.
Ru
Q.
U
~<
re
-4

I

'-=:
Wm
¢3'*<
9 8
43-

N£3
QQ:
cm-§WED..

r;4

2;
o m

»-»v~ SI

o up*
Q .m _

558
8
ro

0
O
3
3
c:
3
O
9.,8
J
_m

-|
8
» -o
S
£8
5
3*< : r

3
8"
®

is
C
Q
o
3m'1

8
(Dm

9 2
'!1u>
3 8
CJ "~l
<U~<
Q1 0

<2m

5 9
9-'3WG8 '
_,g
+ 3
'° 'u
9~<'U(0

MnO
oD
m
OOw
N

Q
I

-Im

m
m
3.
U
(D
3
o1
Q.
4
3-r>:r 3'<

>5.
3.9
5 8
up.3.
cm

3
9
ID

' E
(D
tn

o
9.
es
:sr'*

m

D
n

2
'1

m3

I 4
UP

8
S.
O.
:D'16

m

3
(D
D.

8
m
(0
9 .
9 .

Q'-*m
.-v-9m 3.
5-no

m
( D pi-

w
,-,gom
:» 8OCDIU82
m_3
U :
¢T>'P`
3

5.

Lf!
m
m
a .
9.
CD

3.::
3

CQ

-41
o
-4

b-)

G
FTo
8

3
n

E

E?
(IG
co
N

o
P-*J
[Q



'D
C
ET
m
w
(D

E l
m
:I
m
no
cm

=v

FJ
a
r:
Q"
cm
02
: '
.O
o .
f- l»

T .

8 >>
g
5*m

~8
G
>-1

8-
no
Lm
S'°
N
.4
0
1.,...4

o

8
"3
:1
BE

. _ < up E-1 : , (D 1"g8~:=u° '° =8s'g :
o 3

cu o

C
3. u>
0
co
in

v F4o3>4?mFw9¢
m m o m5 889403

95
8 ,94
mg m
83m
*4

87

as
o

rr- -* M
C 3  9 .  ' n

:D-Iin 4342

_cg
o
D
w

Q. 5 m
w e_cm3.

>§,

>U

*:'__
53CD
<n-1

N
4

n
o I

D 50
38
343

F43
3 -

m-1
:J

oo
-\'5
o
- \m
m

try
315'
3 3
3 m 2

m w
cm

Q-:J
O 3 cm

I O3 3

4
pp

8'
9*

'
4:

J '

o

6
3  E

~;=<° =w
o
§

c
re m Ur m

I

c: ca3 |
: 2 8

3. 9 U 1»-¢- Q U)
cy Qu 1

c: m
6 °  5 4 9Q --h-1 VJ
8 "' 32.812

(T)

:_'1

8 8 0
<n<1>9,
-8'19"1 1
m o o

D .

o4:ro(DXRu :J

l"'
O('3
pg
8 .

ZNcm

N

356
_ 3m a

Q g xno O
3

" . Ce g g ;
o~Z§ .
m a .

O

ro
no
Q.
.c
C
as
:1
2
m

§_.m
up _
'Q 3
I n ¢ -¢

u r|> Cr

I

8
3

mm

83'U)-
. 0

° '3
3 3
C C-=:
mo
7 33-.
a s
91.0
Q.:
* n

...
co no
<1
1: 9
o :J
3 ms
up :
" - 1

in 3
3' m
3  6
o  0

:1 ULD
Cb o810 8
u) 8 m
O 'K

oo..-. »-¢-
m

o
""a>

8-=- :z-F"@@.D-
*D 8'6`@DJcl:>6J::,* E tQ.l]*1-.3

~*.-;=8m
3

m

"` O

33E.:
2=9. .3 '

glum"
8 :
s. €5°9 . 3 5
W u
D Q

Wma m
5°

o
n<

(D

3 8
E :s

8 1240

m s '

m

m
in

Q

v *U
CUC` 9) Q

c/> 3
5 .

m

m

¢-1- CL :TrCL
cm

5.

in

D) 3
~< LD

3 '

C s:"1 (Dupm cmm - (D
S" 1;

r><

so

9 :z8 3.2

cm m

"*' |-o-

1 8
m m

o
3

3 m
O-In
0 Rb
o

o
C
U)

3.0
9av :|

§984'
=-3 -I

U P

go
5.8'°o.

8 : 5 ' - P .g o

( 9 5 3 0

go
iv 5"
8'

:-'nu
3:

3 0 m:1

< 3.
m m
m 'u

O
' 1

o vi
3o to

ala:

¢

Fu*-m"'=I;o39
mm

c'>*2
___,-oz

QT
p*3'

3
g
~<F'<r9
'u,,,N°-
8<9 l-43
2 8 9 8

<"-4m o < E
'gmmv

co
<,38"
-9.

mom
agg-
83<°FrumP
-81418.

8 8 5
8
£138

CD*vo
C

5 <
CD 3(0
-1 '-9no ....
(D 3

83 CD

8-
5. 9"

9
CD m

<
I

c>
3

31Q

o
:59884

§mm_3
m- s" mEl= 8 = §

cm `0 x'

3a>E-4
o

: M O

m833
3 9 3
o<Q:cm

m

*§CD
3 C/J3 . -
m Z
3  m

cm
<1> Cr:
D. -4
o toa _

3 9
a

3 Q.
n

o8 m

8

gomI

Mm

9* 3C
c

83.co*as
3

o 5.

C 8 St

W
- 94J 'm in
2
in
3
~<
CD
LO

'H
Qt- < (D -1~

3 (D _x

Oo
8

ms
' F l

m
ED

2.
Q
(D

8
8 ~
9 8

D..Mm
' D s

P Q '

cu

3 S.
_..my

8  _
Q O

* m
g :J

a.
o

8  3
tn LO
Q. a.m ,_.
cm cm
<5.m
(9 FL
Q (D

B'8'-̀
so

383
EP.*m
8 3 :

_ g
- 3 <c f s g .

.8.--
" Qo:l° '<'
'EL

gm

'Q--ID
E t#

8 8 8--3
g m

Cf'
8: . cm

obI:<v
Q . O Q . 2
: § ' O §
,..M8-

C ' € N
ay .8 3
m g Q_° -*
3 u 8 0

8 5  M- m8 ;
l 3 < »8 :< Q
: . DID
m8-n"'
* L * - 5 8<8'°a.m_ Q i g -
" ' 9 < »8
8 " Q.84-.8 c

8 3
Et"¢ *cm m
a - : 3c o W3 3
9 8 8

WE= o
3

38.

f u n

§ .|-¢-
II
U
o._.
J'

5 4 3 2
fn - l<-4895*
36oEr'
Z¢gw

"+."
o  8 g ' °
3 3 3 9 .
" : 8 _ C

o z
-41 lT|
3"u

o
3 4 1 : 8 3

r:§_o
mg

a°'°;~*'°. 8 ¢ 3
3 8 3
g m

B I D Q
0 0 3
g o _ .
5 3 8
3 3
u > ¢ E
' u  3 " '
°<m

SP..
mQ 33
:J84a0

8 3 0
888
0'-8

:_983
s==E»=3.
(D S
5'*°(QL.
<n@aw

393Sim
(DID

9_3-o
88=

Cb
Q,

3 '

3 tn

3 0-§D' < o

LD
w
9>
-1
3'
m

§
*CBJ
n
3'
r;u
in
ho
a
c:=
Jo

'ws
m
cre-
CD

4lec>Q

1

Q
HE
o~.



-0
C
3
:r
m
m
m

§
m::
m
no
m
vs

:IDC
g
man
117o0
1-t-

1 '

8*I |
8
3
8
8"

m
O

1-+
p. . . l
*

co
m 'U

"1

m
m'1

'E"I
9m
m
gr
N
I

G
n
o m

o z
D)

o
9
O
E.

o
q
m
-"I
o3
in

2'
8 'D
$334

8

<4

cm 9° 9 32 2
5

o o°'»
8-1. :1
5.LD

(D

» :.° :

'n
m
mnv
C
m
m

so
1
co

*U
o

-| '>1 N
.- r' |">r 5.  5.
--4 re) (D

o 3 8 ncal J> Q
z
m
cm
(D

C

8 8
Q
in*m
:1
9:
n
(D
-<
oC

9

U)
I:

8  3

5. 8
'Tl 3 O
> 'l <2
D G  m m

2m
3
cm

O  o
m m_ :_

m  o
no 8
O |-
= 3mQ 10

: r
o
9*
:J
an

N[ -
0  <  o  8  3m _ - so cm

(D go O

5 93. 3 <12 3- m
C
3 Q.
m

GJ ca
C C
a. 5'
m cu

g
3Q. M' u'

° 8 3 I 8
3 9

m 2§

in

<1

GO 'H

Q
cm
5;
11
Q
an

U' E99 PQ PF? PF? SPY PE?

0
n O
o m

m
o
*<
g 8 -1, m U m

O
*<

I

5 ,

S
8
r :

8
go.
o
o
8
8
3.
o
CD
5°

,-p
|_ . .

8
oC

C
m

<=:

m

3.
m ®

34:
"'8
8 6m
- n
88
Q . ,
0 0
891

OF.
< 2QO n

J ' >385
cbMI.-=¢5'}
29>m<1>m< -1

W e

3838~< ...
QQ. MY- § 3 ' °

3 ~ 8"
3 8 m 8 _ _
' m E . o ¢

3'°u»
9 8 8 4

3 8 8
go

-5-"I'cy311>

-<>
8 3
9 2
CD 49
(b¢_ _

o
9 2
8 . 0
2 1 8
9 8 =
5-*za
(Dm

go
is3°-
m

O C
go"
@8.
QU'

M i o '
_-:he

o
D  3
c1> 33

g
3
E
*ii

85
o O

N
QW

81
»»2
° -3Q u
83
2.m

" m
m
n

'F-I2
n
3
a
- 2
ma
2
nm-o

¢ °'o

8. EvS 'R
3 Q
o O
up C
o  3
g m
Rx) (D
6' 3o Ru
g o
Tb o

*"c-Q. m
l

0 3W

33oDUIEDN
up80
s.
2.3I,,<
f>2.go.
mu
83@<in-.
mg81

I UP(D

8 8
w e
8 0 1
,_<6D-he

m
m

u vo

5 < ° = §. 2
»-r gp-
3€»'=»»~= U`

-no8 C
m  2 5 . 3
WQDJ<
8 rv-~<_.

3
85.
mLQcm
~< :amp
m o

O G »-o-
O<U

Sn in'
w -o
o-x
(D
><

8
D-
8;o-»-

Q DE m
o 3'<D

(D

3
-11

Ck.
EJ

' s

o
U'
m
G
:x-

U
:BJ
CI

4o-
18)

4
: cy
81 3
O'<

U'
m
n
pr

Cl'
tn
CJ
:Ir

.-»
O

17?

5

3£38
:r

§§'>'
2?-Q

888'3
an

8909.

28:8
_. E

33385
"<l-1'
5883

g
g_8»=

5 ' § M O I
89.>,9.=8,.,m9§:ro 3 ~ < ¢ §

- 8 ' > ' =-1-
be

8 3 3 9 .
:hub

8 = 4 5 .
6 3 5 5 5

3 4 8 0
5~"¢DS

m 3|:_..
'<>¢°rl>FI'

2 8 3 2
=fD=4~°-

: o: ° o
3 ' 3 3 8
8 * 1 ' f ' a
5 3 3 3
3'-15.-d

-127-`
m yQS

u' mow Rax  3 3 i
6 - :

O*ml9

* Q:Tb

§§g~"'
a-
c_m9-
uso :|-' e g g
Q w 8
D mcu5 8 8CUE'33c0
e x

|
J:-

:4 "1
_.. (D *ED
£ 0 m £13

»-f-
o

-
o

N m
* E£9.<*»
0 5 8
C n
8 2
9 8
G'
CD

8

: J. .
Q)
m

3
l\J
§

I r '
:r : '
2 3 3(114-4
:s 91
pr 5
m 1-

-en
§"¥'¢1,

in:"2'
, A g
° 3

' 3
£ 8 8
~<3*

-l n
8 8 ;34.3 :

3 5 8
9 8 ;ea@ < <...gm

§~=9.53
39°=a»-v-U:
5383
C 410

a 95adz;m.~~a
-|ED'QCD

asco°>?i
8 3'.!'..10
83r-+0mc
gm'. . s
S"

4-0-
D

- C r
LBJ

O
p r

'»--|-

a
?|-4-

=o
T o :

H-
O
'C

»-o
O

U

§m1

O
_Lm
iv
oQ
4:-8'O

D
|-|-O
To 15

Lm
-~_
UP
l\J
<2

4>

3 .

I

"0
cm
UQ
CD
>-*
O
H:
so



3
.

$2'

3
3_
n
(D

3
P47>-6

3
up
in
go
N

2:-'

Ie-r
2 .

q38̀
O8

--|
(U
(D
0
o
3
-I

2
<1
m
'L'
: J
3
(IJ

c/J
Cr

m
3
91 >Q > o geo RE
r:
m 41-\ ~<oramw :O - l
cu
Vt'

9 3
9
DO

o3
m

<
4
8
Et
o

FE'm
:r
O
Q
=:m
Ru
2*

-'z>
2
Cl
m
m
U- l
_)
<
Q,
co
u
n

~<
N
-4
Tb

i v
o

C
w

O
5
6
3
co-

r-
O

LQ
o
:J»-r
O

C I
~c3o

F* 3
a m

a1"-<
'U

m :s

'En
¢ n:r*m
.Q

>U
I

C-+

'N
-4 3

,_..
n

5%in
,p|_..
no
*U

G
C
14
3
C

n
'*{

ct

0
2m
ill...

*»-r
m
b
o
3

Q S
--in
94->-lm
403
o:I
m

<
5
:J
UJ

(`l
o
3
tn
C
3_»
fn-1

of
0
<9
OF_L
_»

-<0mmWJ_4.
(nm-¢< mmer_\~<
W u'-*s:to
(DQ
9 939mo3 3
3.3
S W

m
~<
U)

-~.>

fn

I
J>
CJ`\
~J
!\J

c
u
3
kg
UP
w ET

-|:r
co3 o

.-
0
'u
m~<
*<o
C'v$

: r

°a'
so
m m
In
go

C=§gm
C8 :

w
3

88.
as"
93
33
"nm
g Cr

I

&-
C
mI-l'
cu

m
Q"4n5*-»
(D
3
6.

cm
U'
C
3
D.

Q.

3
w
2

(y
m
m
Cr 5

E

03c
m <

am
9 ?
(gin

9 2
wan9_5
<»9.
O
03°
<'11 B'.~
: s

n
as

G s
: -

8 8

"Ls
m 2
~<

E r
*"1

®
Ty

;»
Ii:
D
re
Cf
N|

-I
Ru
"1m
Ra

3
9
8

*-i
m

U'
~<
'o
=r
O
:J
m
o
" 9

.-'85

I T

- h
( D

DJ
r"'*
C

q*

-:n o
:J

8;
01

0m 5
:a :
8*~~>

3'm
0
m
O

v-¢»-
: r
m

' C
o
3
9 .
w

<
m

-1

3.

no
8'
' x
' <

-J
-in

::=-

"1
:Q

cm*

+ O
O
c

3
w
up
2
'D
.1

2

._,.
O

9
m
z '
m
m
'D
Q:
'<
3
cu
3»-|-

:r
o
CD

Fl' :r
o o
'D 3

83 g
o
3 £ 9

o
3 m
in -
D.
m
3
'22
m
<
3.
ro
i n

m
6.
m
vi
O
3

CrU'
m
n
:K

<:r
CD
r>
nr

D'
m
QDr

cm
O

1

( D

»-¢-

<
'1
F?
is'
m
U
3 '
o
3
(D

g
I

i -+o E '

o
<
m"1

3 5 8
u s e

. 2 - Q Q
* m
o . - . .
» -- a

8 9 9
3 +

= » §
'U-4
8 3
3 3
' ° ~ <
3 °
5 - ' - 8

3 3
m7 3
QFD

= = > 8
' U O
DJ:
~<<l>
3 9 v
= 8

G

W
3 5
T o
" ' 3' D
3 - 9 .

3 8
* <

3 '» §<(93
" E lm m

go
O3 :

96°
E T
mtg

§ 9
8 3

*IU
o
3

e-*
o

pr
r-r

->3
iv 6'1:

O
81-'P

O

U

»-»
O

U 'C

"-I

L11
ofs=>

cm
w
O
Ha

N
cu
=:>
4>- N*



'U
C
3
IJ'
mIa
co

§
mD
8
m

3'C
9co
m:r
O
Q,

n 3 •
8§ 9
8 no n.
9-'8 8
E T  8'1 g g,
N H N-. | g
a o o
Q I  g543

W93ill
Is
ò
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Broadband VoIP and Video Communications Company Purchases
Level 3's Local Inbound and Voice Termination Services

Related News Stories
SANTA CLARA, Calif., March 30 /PRNewswire-FirstCalll -- Level 3 Communications, inc.
(Nasdaq: 4/_LI - news) today announced at the Spring 2004 VON Conference 8 Expo
that 8x8 (Nasdaq: EGHT - News), a broadband VoIP and video communications service
provider, has purchased wholesale VoIP services from Level 3.

8x8 (wwyv_£8,corg) purchased (3)volp(SM) Local Inbound and (3)Voioe®  Termination
services from Level 3, 8x8 serves residential and business customers through a suite of
offerings under the Packets and Packet8 Virtual Office brands that include broadband
telephone service for residential customers, consumer videophones and virtual office
PBX solutions for small businesses.

»  [external] Prices lightly mi:
af ter  3-dayugly . at cos
MarketWatch (10:20 am)

. [external] Ericsson, Qualc i
t8J.<i8£ad as sector clos es
QQJ - at CBS Markelwalch
(Mon Mar 29)

8x8 Announces Packet8 M
Office for Small Businesses
Newswire (Mon Mar 29] _

- Packets  and FreeW orld D
Now Of fer Free Unlimited
Calling Between Subscribe
PR Newswire [Mon Mar 29)

"Packets is a worldwide communications service available today to anyone with
broadband Internet access," said Barry Andrews, president of 8x8. "The quality and
broad market coverage of Level 3's advanced VoIP solutions are enabling us to quickly
deliver feature-rich, cost-effective voice and video services to our growing base of
business and residential customers."

iv

By industry: COMD.ULQr

heirdyvare, Computers.
N<;~two£kif\9. Semkzcmducu
Sof tware, Telecom

"We're pleased that 8x8 has selected Level 3 as its primary provider of wholesale VoIP
solutions," said Sureel Choksi, president of Softswitch Services for Level 3. "Level 3 has
a lull set of wholesale Volp offerings that give 8x8 and other customers the control they
need to develop and quickly roll-out new products and services."

(3)volp Local Inbound service significantly reduces communications costs for call
center operators, conferencing providers, and other enhanced service providers that
require a reliable local-calling infrastructure. The service complements both (3)VolP Toll
Free{SM). Level 3's new toll-free, nationwide calling solution, and its worldwide (3)voice
Termination service.

Top Stories

"Level 3's wholesale VoIP solutions enable our customers to develop new services at
signilicanily lower corgi and with traditional phone quality," said Kevin Dundon, senior vice
president of Wholesale Voice Services for Level 3. "Customers can create their own
products using multiple Level 3 wholesale VolP services as building blocks,"

Consumer Conf idence Ed
LE_wer - Re _go . Reuters (11:1

NYSE Firms Sett le impror
T rade Charge Reuters (924,

Oil Up Af ter Saudi Backs I
OPEC Cut - Reuters (10:10 am

Dow Near Unchanged, Inf
W eighs on Tech . Reuters (11
am)

The (3)volp Local Inbound service rides Level 3's patented soitswitch platform, which
has successfully processed more than 300 billion minutes in voice and data calls since
1999. The service also utilizes Level 3's extensive local networks, offering industry-
leading geographic coverage.

N

The (3)\J'olP Local Xnbaund service enables customers to'

Most-emaile.d articles

Most-viewed articles
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Level 3 Announces Wholesale VoIP Customer Agreement With 8x8 Page 2 of 3

Establish local presence in 73 markets across the United States
Design and deliver new applications quickly and cost-effectively
Streamline call flows
Deploy and maintain application servers at a single location

(3)Voice Termination service, originally launched in December 1999, enables PTTs
inter-exchange carriers, enhanced service providers, cable operators and other
companies to terminate calls in the U.S. and abroad. (3)Voice Termination was the
world's first long-distance voice service that offered customers voice quality
indistinguishable from traditional telephone networks. but with the efficiencies and
inherent cost advantages of IP

In December 2003, Level 3 significantly expanded its softswitch-based (3)Voice
Termination service by enabling customers to hand off traffic directly to Level 3 using an
IP interface, further lowering their fixed network costs and capital expenses. Level 3's
expanded voice capability allows IP-to~lP interconnectionwith the Level 3 network at the
high levels of security required for voice traffic

Level 3 is an industry pioneer in the development of VoIP technology and services
Today the company offers a broad suite of wholesale, business and residential IP-based
voice solutions over a robust softswitch-based network platform that carries more than
30 billion minutes of up-based voice and date calls every month

For more information about Level 3's portfolio of VoIP services, please stop by VON
booth #615. or visit www.Level3.com

About Level 3 Communications

Level 3 (Nasdaq: LVLT - Newel is an international communications and information
services company. The company operates one of the largest Internet backbones in the
world, is one of the largest providers of wholesale dial-up service to ISPs in North
America and is the primary provider of Internet connectivity for millions of broadband
subscribers, through its cable and DSL partners. The companyoffers a wide range of
communications services over its 22,500 mile broadband fiber optic network including
internet Protocol (fP) services, broadband transport and infrastructure services
collocation services, and patented Softswitch managed modem and voice services. Its
Web address is www.Level3.com

The company offers information services through its subsidiaries, Software Spectrum
and (i)Structure. For additional information, visit their respective Web sites at
w e softwarespectrum com and www | structure com

The Level 3 logo and (3)Voice are registered service marks and (3)Vo!P and (3)voIp Toll
Free are service marks of Level 3 Communications, Inc. in the United States and/or other
countries. 8x8. Packet8- and Packets Virtual Office are trademarks of 8x8. Inc

Forward Looking Statement

Some of the statements made by Level 3 in this press release are forward- looking in
nature. Actual results may differ materially from those projected in forward~fooking
statements. Level 3 believes that its primary risk factors include, but are not limited to
changes in the overall economy relating to, among other things, the September 11
attacks and subsequent events, substantial capital requirements, development of
effective internal processes and systems, the ability to attract and retain high quality
employees, technology, the number and size of competitors in its markets, law and
regulatory policy, and the mix of products and services offered in the company's target
markets. Additional information concerning these and other important factors can be
found within Level 3's filings with the Securities and Exchange Commission. Statements
in this release should be evaluated in light of these important factors

http://biz.yahoo.com/pmews/040330/IatL1006_I .html 3/30/'2004
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New Services to be Offered in More than 300 of the Largest U.S.
Markets by End of 2004 through Cable Operators, ISPs and Enhanced
Service Providers
New Services to be Made Available in Second Quarter

Related News S

SANTA CLARA, Calif., March 29 /PRNewswire-FirstCall/ -- Level 3 Communications, Inc.
(Nasdaq: LVLT - News) today announced that it is launching two new residential VoIP semices
to more than 300 of the largest markets in the U.S. by the end of 2004, with service availability
beginning during the second quarter,

[external] Prices liar
gr 3~day rally .. at c

MarketWatch (10:20 am)

Level 3 Announces
VoIP Customer Agra
With 8x8 .. PR Newswire

The new services, (3)VoIP(SM) Enhanced Local service and HomeTone(SM), will enable cable
operators, ISPs, enhanced service providers, IXCs and others to offer up~based local and long-
distance voice service to consumers via any broadband connection to t'ne home. Level 3
formally unveiled the services at the Spring 2004 VON Conference & Expo.

[extemai] Er icsson,
take lead as sector I
h igher »  as cos MarketV\
[Mon Mar29)

Mapping the Teleco
- RBaICommentary from TI
(Fri Mar 25)"The U.S. consumer voice market, which is valued at over $65 billion per year, is on the verge

of fundamental change," said Sureel Choksi, president of Softswitch Services for Level 3. "The
growth of residential broadband access, coupled with the increasing adoption of Vo1P
technology, is allowing a wide variety of companies to pursue the consumer voice market. We
believe Level 3, with its extensive softswitch platform and local network infrastructure, is in a
strong position to capitalize on this trend via these new complementary offerings,

By industry: Compu'
hardware, Compute
Networkinq, Telecom

"Our new residential VoIP offerings are designed to enable new entrants and established
broadband and communications companies to cost-effectively accelerate their deployment of
carrier-quality vols services lo millions of U.S. households," said Choksi.

Top Stories

•

Consumer Confident
Lower ;_.8;3;Lt Real

NYSE Fits Settle I
BraggCharge - Raul
Oil UP After Saudi B
OPEC Cut - Reulers (1

Dow near Unnnang.
ReWeight? Qr1.Tef:.h -

am]

•

{3)VolP Enhanced Local service essentially provides building blocks for "do~it-yourself"
companies that want to manage their own residential telephone service. HomeTone is a
complete turnkey solution for companies that prefer the ease and convenience that a
"plug-and-play" service provides. HomeTone also gives providers of consumer Vols
services the ability to offer their own innovative and customized value-added features
and applications to meet the specialized requirements of their end customers.
(3)Volp Enhanced Local Service
(3)VolP Enhanced Local Service, which Level 3 expects to begin offering during the
second quarter of 2004, is ideally suited for cable operators, enhanced service
providers, laCs and others who are seeking to offer residential voice services but prefer
to operate their own switching infrastructure.
(3)volP Enhanced Local service allows companies to develop voice services using
Level 3 provided building blocks, including local phone numbers, interconnection with
the traditional telephone network for local and long distance services, focal number
portability and E911 emergency services. The service provides these essential
components white enabling the voice service provider to retain the flexibility to manage

Most-emailed article

Most-viewed articles
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Level 3 Announces Residential VoIP Phone Services Page 2 of 3

and control the features offered to the residential market

(3)VolP Enhanced Local Service provides customers operating their own switching
Infrastructure the ability to deploy consumer VoIP services cost effectively with maximum
control over the end-user experience and minimal involvement in complex interconnection
issues," said Jack Waters, CTO and president of Voice Technologies for Level 3. "Customers
are able to accelerate their time to market by leveraging Level 3's CLEC status in 48 states
local calling capability covering more than 93 percent of the U.S. population, and long-distance
calling service worldwide

We're encouraged by the level et interest we're seeing from cable operators, IXCs, and
enhanced service providers," said Waters. "Level 3's IP backbone and softswitch platform allow
us to offer superior cost and performance advantages with high quality of service ..

Key Features of (3)voIp Enhanced Local service
Local and long distance calling including access to the traditional
telephone network
Local phone numbers
Operator assistance
Directory listings and assistance
E911 emergency services
Local number portability

HomeTone

HomeTone, which Level 3 expects to begin offering during the second quarter of 2004, is a
turnkey, hosted VolP alternative to traditional residential local and long distance phone service
It offers the benefits and functionality of (8)VolP Enhanced Local service, plus calling features
such as voice mail, call waiting, and three-way conferencing. In addition, HomeTone includes
advanced calling features such as unified messaging, and a personal locator function that
forwards the call until it reaches the designated party

HomeTone service gives channel partners, such as ISPs, cable operators, lLECs and
enhanced service providers the ability offer a costeffective, high-quality local and long distance
telephone service to consumers with minimal upfront costs and accelerated time to market
Channel partners can develop unique calling features and functionality with HomeTone to
differentiate their voice offerings to consumers

Key Features of HomeTone
All of the (3}VoIP Enhanced Local service features noted above,

others including
Voice mail
Call waiting
Three-way conferencing
Caller ID
Call forwarding
Enhanced features including unified messaging and personal locator
End-user, webmbased account management

plus many

In addition to residential VoIP services, Level 3 offers a full range of wholesale and business
voice services. For more information about Level 3's portfolio of VoIP services, please stop by
VON booth #615, or visit w;~_vv-Li'-e£_i-Qom

About Level 3 Communications

Level 3 (Nasdaq: 4V.LT - News) is an international communications and information sen/ices
company. The company operates one of the largest internet backbones in the world, is one of
the largest providers of wholesale dial~up service to ISPs in North America and is the primary
providerof internet connectivity for millions of broadband subscribers, through its cable and
DSL partners. The company offers a wide range of communications services over its 22,500
mile broadband fiber optic network including internet Protocol (IP) services, broadband

http://biz.yahoo.com/pmewvs/040329/lam075_l .html 3/30/2004
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Some of the statements made by Level 3 in this press release are forward-looking in nature.
Actual results may differ materially from those projected in forward-looking statements. Level 3
believes that its primary risk factors include, but are not limited to: changes in the overall
economy relating to, among other things, the September 11 attacks and subsequent events,
substantial capital requirements, development of effective internal processes and systems, the
ability to attract and retain high quality employees; technology; the number and size of
competitors in its markets, law and regulatory policy, and the mix of products and services
offered in the company's target markets. Additional information concerning these and other
important factors can be found within Level 3's filings with the Securities and Exchange
Commission. Statements in this release should be evaluated in light of these important factors.

The Level 3 logo and (3)Voice are registered service marks and (3)volp Enhanced and
HomeTone are service marks of Level 3 Communications, Inc. in the United States and/or
other countries.

Fowvard Looking Statement

The company offers information services through its subsidiaries, Software Spectrum and (i)
Structure. For additional information, visit their respective Web sites at
WWWsoftwarespectrum com and WWW I structure com

transport and infrastructure services, coloration services, and patented Softswitch managed
modem and voice services. Its Web address is www.Level3.com,
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redefining communications*

FOR IMMEDIATE RELEASE

For more information, contact:
Brooke Schulz
Vonage
732.528.2827
gg9oke.schulz@vonage.corl1.

Michele Husak
Connors Communications
212.798.1414
michele@connors.com

Voyage Digital VoiceT"' Launches Service in Phoenix

Residents and Small Businesses From Scottsdale to Tempe Can Get Unlimited Local
and Long Distance Calling for a Flat Monthly Rate

2003 - Voyage, a leading provider of digital telephone service,

today announced the availability of Voyage Digital Voice'm service in Phoenix.

Edison, NJ, February 4,

Broadband users from Scottsdale to Tempe can take advantage of Vonage Digital Voice

telephone sen/ice offering free unlimited local and Fong distance calling, including the

most popular features like voicemail, caller ID and call waiting for one low, flat monthly

rate. Voyage Digital Voice customers in the Phoenix metro area and its surrounding

suburbs area can keep their current numbers or choose telephone numbers within the

following popular area codes: (480) (623) (602).

"As Vonage expands its presence into the Southwest, we're giving consumers and small

businesses an alternative to Qwest," said Jeffrey A. Citron, chairman 8< CEO of Vonage.

"We're giving people in Phoenix a great deal: free unlimited local and long distance

calling, including all of the features, for an attractive price - all things they cannot get

from their local or long distance phone companies."

Using the latest technology, Voyage Digital Voice sets the standard for the new

generation of phone service with residential and business calling plans:

O Residential Premium Unlimited plan - $39.99/month for unlimited nationwide calling.

O Residential Unlimited Local Plan - $25.99/month for unlimited local and regional
callingplus 500 minutes of long distance calling.

O Small Business Unlimited Plan - $69.99/month for unlimited nationwide calling.

O Small Business Basic Plan - $39.99/month for 1500 minutes of nationwide calling.

-more-
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O Services and hardware included for free in all Voyage Digital Voice plans:

l Voicemail
I Caller ID

Call waiting
- Call forwarding
l Call transfer
l Call return (*BE)
I Caller ID block (*67)
l Repeat dialing
l Area code selection

International call block
l Bandwidth saver
l Change your phone number
- Web-based account management, voicemail retrieval and real-time

inbound/outbound calling activity
l international calling at significantly reduced rates

* London 5 cents a minute
* Toronto 5 cents a minute
* Sydney 6 cents a minute

About Vonage

Voyage is redefining communications by offering consumers and small businesses an

affordable alternative to traditional telephone service. Offering over 115 area codes in 28 of the

top 50 media markets nationwide, Vonage offers an easy-to-use product with the most popular

features and unlimited local and long distance calling for a flat rate. With nearly 50 cities and

over 750 active rate centers, Voyage is the fastest growing digital telephony company in the US.

Utilizing proprietary technology, subscribers use a high-speed Internet connection and a

standard telephone to make calls anywhere in the world. Voyage is headquartered in Edison,

New Jersey. For more information about Vonage's products and services, please visit

www.vonage.com or call 1-VONAGE-HELP.

###
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For more information, contact:
Rob r i g
mike Communications
646.654.3416

Mitchell Slepian
Voyage
732.528.2677
mitchell.slepian@vonage.com .rimiq@nikecomm.com

"KEEP YOUR PHONE, LOSE YOUR OLD PHONE COMPANY"
Vonage®, the Broadband Phone Companysm,

Launches Revolutionary Television Advertising Campaign

Edison, NJ, October 13---Vonage® . the fastest growing broadband phone company in the United

States, announces the launch of a new multi-million dollar television advertising campaign. "The

Vonage Movement" depicts a consumer revolution against the traditional, big phone companies,

and an ultimate switch to broadband telephone service with Voyage. The campaign, which

consists of 30-second, 60-second and 1:20 spots, was developed for Vonage by The Gardner-

Nelson Project in New York, and will break on national cable television stations in late September

but it was based on

Tapping into consumer resentment of hidden charges and fees in their phone bills, the campaign

opens with a man who declares, "I didn't want to be controversial, but I just couldn't take it

anymore." A voice-over follows: "Like all great movements, it started small

a big idea Later a consumer says, "It was Voyage's idea to use the power of broadband to

improve phone service for everyone." The campaign continues with a sociologist giving

behavioral observations of those involved in the movement: "Voyage is creating change. And

change can be very disruptive to the status quo." Others extol Voyage service benefits, such as:

"unlimited calls to all 50 states and Canada for $34.99 a month...Voicemail, free, Call Waiting,

A 60~something man declares that Vonage is "such a good idea.

wonder the big phone companies want to kill it." Each spot ends with crowds furthering the

revolution by carrying picket signs and chanting, "Vonage," and with a voice-over telling viewers to

free, Caller ID, free." No

"Get Voyage. The Broadband Phone Company.

Consider the economic savings Voyage provides to the individual household alone and this

grassroots consumer movement goes beyond a metaphor for an advertising campaign. In theory,

the movement to Voyage seems inevitable. The average U.S. phone bill is $72 per month, Even

-more-
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the new "unlimited" plans from the big phone companies, which start out at about $50 per month,

end up at close to $80 per month with taxes, fees, and other hidden charges. Vonage offers

unlimited national and local calling, and free features, all for a fixed low rate of $34.99 a month,

fess than half the national average.

According to Dean Harris, chief marketing officer at Voyage, "Conventional phone service offers

only a fraction of the services we can provide through the power of broadband. With the big

phone companies, consumers often pay dearly for extra services that Vonage provides for free.

Our campaign is a humorous illustration of how we believe consumers will behave once made

aware of the economic and tangible benefits of Vonage. We know our consumers are leaving

conventional telephone service providers for good and they become evangelists for Voyage."

Voyage allows the consumer to seem his or her own area code, regardless of where he or she

may live in the United States, and to retrieve Voicemail and monitor his/her entire account online

through the Voyage Dashboard. Consumers can change features easily and handle all billing

directly through the Internet.

Non-technical people have nothing to fear, as Prudential Financial Equity Research (May 21 ,

2003) concluded Voyage is "not some geeky, PC-based service. Let us be very clear, the service

once connected, works just like any other home phone - to the customer - no software to run, no

new phones to buy, no bypass numbers to dial, just pick it up and dial (or answer)."

Currently, there are an estimated 19 million households with broadband Internet connections,

That figure is already growing exponentially: Forrester Research estimates that the market will

expand to approximately 60 million households by the end of 2006 due to the benefits of higher

speed internet service for home computers.

Broadband telephony thus appears to be yet another "good call" made by Voyage's founder,

Chairman and CEO -- Jeffrey Citron. A technology pioneer and visionary, Mr. Citron has already

gained renown for shaking up the financial services industry. In 1995, Mr. Citron founded The

-more-
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Island ECN, a computerized trading system designed to eliminate the problems associated with

order execution. Instinct Group recently acquired The Island ECN for S5503 million, and today the

newly merged company is one of the largest global financial exchanges and is responsible for

more than one in four NASDAQ trades.

Following on the success of The Island ECN, Mr. Citron founded and became the Chairman and

CEO of Dates Online Holdings Corporation as Dates transitioned into the online brokerage

industry. Under his visionary leadership, Dates grew to become the fourth largest online

brokerage in the United States, and was recently acquired by Ameritrade Holdings for $1 .3 billion

dollars.

About Vonage®

Voyage is redefining communications by offering consumers and small businesses an
affordable alternative to traditional telephone service. The fastest growing telephony
company in the us, Voyage's service area encompasses more than 1800 active rate
centers in over 100 US markets. Sold directly through www.vonage.com, retail partners
such as Amazon.com. Wholesale partners such as EarthLink, ARMSTRONg,

Advanced Cable Communications and the Coldwater Board of Public Utilities resell the
Vonage broadband phone service under their own unique brands. Voyage currently has
more than 50,000 lines in service. Over 2.5 million calls per week are made using Digital
Voice, the easy-to~use, feature-rich, flat rate phone service. Vonage is headquartered in

For more information about Voyage's products and services, please
Vonage® , Vonage Digital Voicesm, Toll

Free Plussm and Virtual Phone Numberer are trademarks of Vonage Holdings Corp.
###

Edison, New Jersey.
visit wnw.vonaQe.com or call 1-VONAGE-HELP.
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Five Star Telecom LLC Page 1 of 3

Check out our NEW PRODUCTS Lost Password? Re

L15TEN TO THE VOICE QuAL1w YOURSELF AND DECIDE IF THIS IS FOR you. Fill
out the form below or use our online secure shopping cart to place your order
today. ::' Ret

Nippon

Download (706 K)

San
Francisco

Wireless DSL-
Dialup

More

Western
Australia
(Near
Perth)

9155
miles
(14733
km)

AS a IE

or l3tlQ
you ha
tO purr
product
discDul
more E

great I

The earth phone conwmunicatien platform Is unlike anything else available to
consumers and business owners who want the power to make free calls worldwide.
The system works locally and gioDa\1y. Our system works with regular telephones
and/or business PBX systems.

Here is the deal. When you purchase an earth phone you can make totally free calls
to any other earth phone anywhere in the world. A telephone sail is a voice circuit.
With two earthphones you create a voice circuit that is free of monthly or per
minute charges. In the USA telephone companies give callers a free local calling
zorle called a local late. Calls within the local calling zone are free. Calls outside are
charged. earth phone allows you to create your own Global Local Late where and
when you reedit. Loved one overseas. No problem... Just connect with two
ealthphones and all your calling is free.

IT For a
Handful of

Dollars

with each earthphone you buy we give you one full month of unlimited free calling
into the USA. The only numbers we block in the USA are 900 and 976 numbers.
Many of our international customers pay for the earth phone in savings the First
month, After the first month we deliver excellent call quality at only 2.5
cents/minute USD. Our Lakes to other parts of the world can also save you a lot of
money.

Market research cm
uncertainty about t
for IP Telephony. F
survey of one hand
40% saw no real Na
28% said it was to<

As you add more earth phones to your network of business or family you can then
call more places for free. Our hp$uperpro allows yc>u to call out to a regular
telephone and call in to an earthphone from a regular telephone.

Let's now imagine t
entry-level solution
fancy toll bypass. N
moment, but no Ne
second switching s\

To get our detailed informational guide to free
calling please complete the farm below. Qui
system will automatically send you the information
and showyou how to make fre=e calls.

First: Name

Last Name

EMail*

http://fivestartel.com/freecall.htm 4/8/2004
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@ GLOSSARY

AT&T Business : Products : AT&T Managed IP Telephony Services

AT&T Business 1 >Products & Services | Insight and AT&T News I Customer Center

OVERVIEW

AT&T Managed IP
Telephony Services

Search AT&T Business:

3
1 $i.8tiIImT T4as F!%li3!I§3;.9=€IT E

1 4

| -

Page 1 off

1 5 my so In* as

AT&T Managed IP Telephony Services can help your business
design and implement a migration path to take you from
separate premises voice and data networks to a unified
remotely managed platform and a gateway to future voice
arid data services.

PRICING

JB we * an 4

3; 8 $11 9- 15-

Your Product List

88 Contact AT&T
Business

With AT8<T IP Telephony Services, AT&T can remotely
manage equipment, such as, call manager servers, voice
gateways, voice email, IP phones and IP soft phones.
Optional components are IVR/ACD servers and applications,
E911 capability/application, conferencing resources, and
other IP Telephony related applications such as personal
assistant, arid call agent,

Site Map
Eliminate toe need to maintain separate networks for data
and voice by transforming the traditional circuit switched
platform into a leading edge IP-PBX ... internal voice and
data traffic merged onto a single network delivering the
latest IP telephony tech neology.

1

I

KEY FEATURES & BENEFITS

w
U

w

•

1

Cost Savings: Eliminate the need to maintain
separate networks for data and voice by merging
internal voice and data traffic onto a single network.
Realize lower costs and increased efficiencies while
preserving your existing network investment by
leveraging AT&T's world-class management team and
best-in-class iGElVlS management platform.
Simplified Migration: A migration path is developed
to take you from having separate voice and data
networks to a unified, remotely managed platform.
Investment Protection: Utilizes best~in» class leading
edge tecNriology.
Single Point of Contact: Single source to manage
converged network for better management and control.

http://wwwbusiness.att.com/products/productdetailsjsp,jsessior1id=RM2J34WH-T2I4¥y<1 447

81

Business

1

1 W M (\l'mv\'»



AT&T Business 1 Products 1 AT&T Managed IP Telephony Services Page 2 off

• Increased Efficiencies and Savings: Provides a
gateway to future voice and data services, which
allows lower costs and increased efficiencies, while
preserving existing networks investments.

M§@§..§M.§.mQi89§.§.»  E.rfv.993.E_Qli93.. QQ.t8@§;.eQ.41 -
Copyright©2903 AT8=T. All rights reserved.

K

I

http://wwwluusiness.att.com/products/productdetailsjspfsessionid=Rm2.T3:Iww-pm-Ty<T A '7 11/1 fv"wnnn



AT8LT: Voice Over Internet Protocol (VoId)

Redduul:8*
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Suit!
gltko

. >

V TAKE THE TOUR

Voice Over  I n ternet  P rotoco l  (VoId)  i s  a  revo lu t ionary  new
digi t a l  vo ice serv i ce t hat  combines  t he power  o f  your
phone and y our  h i gh-s peed I n t e rne t  c onnec t i on .  Y our
vo ice I s  conver ted to  data,  enabl ing a var ie t y  o f  f ami l iar
and new phone serv i ces .

Learn a l l  about  VoIP  through our  in terac t i ve F lash tu tor ia l
(F lash ~ 6 M B )

go;

6:1 rrlslcrc-::'au¢."l° ,i
I

114433 - u

.Iiiua.

FLASH
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Benefit loom a single, unified network delivering
voice. video. and data

You can s ign up for an exciting VoIP offer
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VoIP offers solutions for
a range of customers.
Where do you fit in?

Additional Resources

How VoIP Works (JPG, 4TH)

Vofp Backgrounder (PDF,
27/1

VoIP Survey (PPT, 340K)

AT&T VoIP Press Kit an d
Releases

VoiP Video News Release
IMPEG, 5.7MB)

http://www.alLcon° l]voip/
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Arizona Liorporatuon Commxsslon
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672

Qwest Corporation -.-. DLT-16
Exhibits of David L. Ditzel

Pages 1.11, May 20, 2004
I

*,
\

BEFORE THE ARIZONA coRpoRATIqm9u,gp4~Iuu&85'm0nTR0L

u E G E I V E D

3 SEP 2 S i§98'

4 DOCUMENTS ARE SUBIECT TO
aevnsw BEFORE ACCEPTANCE

AS A DOCKETED ITEM.5

6 Docket No .

-` 7

B

1

I
2 i  JAMES m.  IRV1N

4 CHAIRMAN
RENZ D.  JENNINGS

COMMISSIONER
g CARL J. KUNASEK

co1~:m1ss1onER
i

:  I n  t h e  M a t t e r o f

A p p l i c a t i o n  o f  U  s  w E s T
! COM M UNICATIONS, I N C . f o r

d e r e g u l a t i o n o f  i t s  v o i c e
E  m e ssa g i n g  se r v i ce .

U S WEST COMMGNICATIONS, INC.'S
PETITION FOR DEREGULATION OF ITS
VOICE uEssp.G1nG SERVICE

9

10

11

1.
i
I
i
I

P u r s u a n t  t o  A . R . S . § 4 0 - 2 8 1 ( E )  , U  S  W E S T  C o n u n u n i c a t z i o n s ,

12 ~- Inc. ('USWC") pet i t i ons the Ar izona Corporation Commission ("the

13 _ Commission") t o deregulate voice messaging provided by Uswc: in
.1

14 A r i z o n a ,  a n d  f o r  t h e  w i t h d r a w a l  o f  t h e  f i l e d  t a r i f f s  a p p l i c a b l e

1 5  t o  s u c h  s e r v i c e s  . A s  g r o u n d s  f o r  t h i s  p e t i t i o n ,  U S W C  s t a t e s  :

1. T h i s  p e t i t i o n  i s  m a d e  p u r s u a n t  t o  A . R . S .  §  4 0 - 2 8 1 1 3 )
I

17 w h i c h  p r o v i d e s  :

18

19]

20 8

21

W h e n  t h e  c o m m i s s i o n  d e t e r m i n e s a f t e r  n o t i c e
a n d  h e a r i n g  t h a t a n y  p r o d u c t  o r  s e r v i c e  o f  a
t e l eco n mmn i ca t i o n s c o r p o r a t i o n i s n e i t h e r
e s s e n t i a l  n o r i n t e g r a l t o  t h e  p u b l i c  s e r v i c e
r e n d e r e d b y such c o r p o r a t i o n , i t s h a l l
d e c l a r e t h a t  s u c h  p r o d u c t :  o r  s e r v i c e  i s  n o t
s u b j e c t  t o  r e g u l a t i o n  b y t h e  c o m m i s s i o n .8

i
2 2 2 . I n  a d d i t i o n ,  t h e  l e g a l  b a s i s  f o r  d e r e g u l a t i n g

23 t z e l e c o m m u n i c a t z i o n s  s e r v i c e s  i n  A r i z o n a  d e r i v e s  f r o m  A r t i c l e  1 5 , §

24 2  o f  t h e  A r i z o n a  . C o n s t i t u t i o n  a n d  _ t h e  j u d i c i a l  d e c i s i o n s

2 5 i n t e r p r e t i n g  i t . T h e  C o n s t i t u t i o n  a n d c a s e l a w e s t a b l i s h  t h e

2 6  p r i n c i p l e  t h a t  p o w e r  o f  t h e  C o m m i s s i o n  t o  r e g u l a t e  a  s e r v i c e
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(1) whether the service

2
I
I

1 depends on the answer to four questions 1

1 constitutes "transmitting messages or furnishing

3 or telephone service" under Article 15, 2 of

4 8 Constitution; (2) i f so, whether the service is presently an

3 §

public telegraph

the Arizona

5 a essential and integral part of "transmitting messages or

6 = furnishing public telegraph or telephone service;" (3) whether

'7 the service is clothed with a public interest , such as to make

8 the rates, charges and methods of provision a matter of public

9 concern, and; (4) whether the service is a common-carriage

10 operation. All four questions must be answered in the
I

11 affirmative ~for the Commission to have the authority to regulate

12 a service.

13 3. The voice messaging offered by USWC does not constitute

14 "transmitting messages or furnishing public telegraph or

15 telephone service" under Article 15, § 2 of the Arizona

16 Constitution, Rather than transmit messages or furnish telephone

17 service, voice messaging permits (1) callers to record their

18 transmitted message and (2) recipients (subscribers) t:o store and

19 retrieve the recorded message- Thus, voice messaging is totally
I\ 20 . independent of basic telephone service.

21 4 . Even assuming voice messaging could be construed as

22

23

"transmitting messages or furnishing public: telegraph or

telephone service," it is not an "essential and integral"

24 concomitant of basic telephone service. That is, basic telephone

25 service can be and is provided to residential and business

26 customers irrespective of voice messaging. Moreover, unlike

Faxuuuons CRAIG
A hnnnnonu. CIIIIUIATIIII

Ylolmx

I

1
a

2



I

I'
1 .basic telephone service, only a small percentage of the public

5 has any interest in, let alone any need for, voice messaging.
I

2 4
I

3 I 5. Substantial competition exists i n Arizona for the

4 provision of voice messaging. There are no less than 50

5 companies, not  inc lud ing Uswc, that a lso o f f e r r es ident ia l  andl
E

6 business customers in Arizona voice messaging or answering
K .
'
1.

x 9 7 services I The following is a non-inclusive list of those

8 providers :

9 A Professional Image

10 Abbey's Answering Service q .

11

!

II
!
: ABC om

12 Answering Service by Proconuruxnications

Auction Answering Service

Act el communications, Inc .

13 l
!

14 :

15 Action 1 Conurrunications

16 Accurate Answering Services

17 Adventure Communications

18 Affordab le Vo ice Ma i l

19 American Voice Mail, Inc .
L
1

\_ 20

I
1
'.

Answer  Ar i  zone

21 Answer 1

22 Answe r  Phoen i x

23 AZ Com Wireless Telkom Solutions

24
1

l
I
l
l

Aztec Answering Service. _

25 Aztec voice Messaging Services

26 Basset Telecom

iI\
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Basset Voice Mail1

2 Brooks Communications, Inc .
I'

Business Minders, Inc.3

_i
I

1
I
E

Call Dynamics, Inc.

5 Central Avenue Postal Center

4 _|

I
i
1

7

5 Commworld of Phoenix-East

Copper State Communications, Inc .

8 I
1
I
2

Discount Voice Mail

HQ Business Centers

Insist Inc .

9 i
!

10 8
I

11 Information Systems Group

12 Interoffice

13 LDDS WorldcomJ'

I
I

14

|

l
i
I

Messagelink Communications Corp.

Metrocall

Lucent Technologies

16

17 Norman Communications

18 One Number Connect

Parcel, Inc .
r

x»_.»

20 Phones Plus of Arizona

21
r
5
I Scottsdale Answering Service

:

22 3
i

Solution Masters

Southwest Automated Voicecom23 I
!

24 i Star Couuwnxnications

25 TBB Comrmmnications, Inc .

26 Telephone Warehouse, Inc.

FENNBHDRB CRAIG
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1.

lIII The Answer Service1

2 Valleywide Answering Service
.
I Valley Wide Communications

Voice Plus Inc.

5 Voice Solut ions

Voice-Tel

3 I
4 E

!
6 i

E
* 3
a =Therefore, if a company does not: offer voice messaging service of

9 ;adequate re l iab i l i ty  and qual i ty  o r  ra ises i t s  pr ices,  a customer

Yomax

10 simply can choose among various other suppliers of voice

11 .messaging and answering services .
i
!

I

12 6. In addition to the several competitors of Uswc that

13 provide voice messaging and answering services, telephone

14 answering devices are avai lable to resident ial  and smal l  business

15 customers through retail stores. The following is a non-

16 inclusive sample of  retai l  out lets . that o f fer such devices in

17 Arizona:

18 Best Buy

1 9 .
!

20

Circuit City

Fry's

21 K-mart:

22 Montgomery Ward

Office Max23

24
!

25

Sears Q
U

Staples

I

I
.

\.
26 Target

!
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I! II
8

1 Answering machines have varying degrees cf prices depending

upon the specific features and quality desired by the customer .2
E | | U i3 g Because answerlng maclnnes offer an alternative and subst:1t;ut:e to

4 ! voice messaging and answering services, there is l ittle concern
i

5: for the rates, charges and methods for providing voice messaging.
i

7 ; common carriage service involves the carrying or transporting of.

5 7. Voice messaging is not a common carriage service. A

g messages or goods of others for hire. Voice messaging does not

9 involve any "carriage" of messages, but: simply permits

10 subscribers to store and retrieve a recorded message . See

11 ~ American Cable TV v. Arizona Public service, 143 Ariz.  273, 279,

12 693 P.2d 928, 934 (App. 1983)

13 service because it does not: deal with the carriage of messages ;

(cable is not common carriage

r

14 it deals with the provision of entertainment and programming) .

is Any carrying or transporting of messages exists independent; of

16 voice messaging itself .

17 8. The Commission lacks authority to regulate USWC's voice

18 messaging service in the State of Arizona because: (1) voice

19 messaging does not constitute "transmitting messages or

20 furnishing public telegraph or telephone service;" (2) voice

21 messaging is not: an "essential and integral" component: to basic

22 telephone service provision; (3) there is a substantial amount of

23 competition for voice messaging and answering services, as well

24 as an availability of a1t.ernative_ products, that ensure customer

25 'bargaining power; and (4) voice messaging is not a common-

26 carriage service.
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\ 4 Based on the f cnregoing, uswc respectfully petitions the

1sfV 1998.

{" .

1 !
2 Commission to deregulate USWC's voice messaging services within

3 !the State of Arizona.

4 DATED this day of September,
5 !

6
7 3
B i

U s WEST, INC v
Law Department'
Tom Dethlefs

and
FENNEMORE CRAIG, P.C.

9

10
Suite 2600

11

12

Timothy Berg
Theresa Dwyer
3003  North Centra l ,
Phoenix, AZ 85012
A t t o rn e ys t o ;
U S WEST Communications, Inc .

13
I
I

14

ORIGINAL AND TEN COPIES
of the foregoing hand-delivered for
f i l i ng th i s 1$lrI~ day of September, 1998, to:

15

16

ARIZONA CORPORATION COMMISSION
DOCKET CONTROL
1200 West Washington Street .
Phoenix,  Az 85007

17

18
COPIES of the foregoing
hand-delivered this t t - r \
day of September, 1998, to:

19
ff"

J'
1
"'.» .. r 20

21

Ra y Wi l l ia mson ,  Ac t ing  D ire c tor
U t i l i t i e s  D i v i s i o n
Arizona Corporation Commission
1200 West Washington Street
Phoenix, AZ 85007

22

1

-ll

P a u l  B u l l i s , C h i e f Counsel
23 .Legal Division

Arizona Corporation Commission
24 ; 1200 West Washington Street

j Phoenix, AZ 85007
25

'I
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MEUAII A. MUNDELL

AmzonA GDBPQRATION COMMISSMN

June 24. 2002

TimothyBag
Fcnncznome Craig
9201 N. Ceniunal Fxpressvvay
To; pwmuds, Bldg. B
Dallas. TX 75231

am FACSIMILE

U S West Petition for deraglllaiif-111 of its voice m€ss2ging service
Docket No. T~01051B.98-0575

USWestHindapedtiunMdmmgudadcnofitsvoicsmesa gmviccanOctober 1
1998. This dockerissdllpmdimg. Staiwouddlik=iolnuowi§Qwcstwouldlikctccontinueun
punrsn¢81ispe&:icvl; Itsmthnnplese£l=upda¢sdintuumadatzz'mthedocketand statcyuurizrcnt
Wpwrrsue thepeddon. ifnox,'d1enp!mseE1czWnmentthztyouwwlaliicetowiMdxazvvthe
peH§ao

P1ca.se£1cMercquin=diln&a¢nuaMon 1viththoD»o¢katCaanmlol Cmi»e1r(1200wes1
w=m=s=° = s====r.mm,As ssoan wifnsn ;s» ..¢m ofrecdpt of this Lena:

Lf you have any questions about this mzdcr, please contact mc at (602)542~0742

vauows$'!wAsHl-uzWiw pmu8wur¢2904l$=nrauvsrmwE$t09||G2€sss11r::r.n1.:sr:n.uuauu¢Awm-uw
ww}v.cc.sta1e~42.u.s

RE:

Tcrmz. p_g1
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LAW OFFICES

FENNEMORE CRAIG
A PROFESSIONAL CORPORATION

Q"

OFFICES WI
PHOENIX. TUCSON,

NOGALES. AZ; UNCOLN, NE

Tluorl-l'rB£nG
Direct Ptaon¢: (am) 916-5421
Direct Fez; (son) 916-5521
tbsrg'@fclA\w.cam

r
3003 NORTH CENTRAL AVENuE

SUITE 25W
pHoEm:x. ARIZGNA 55012-2913

PHONE: lane)918.-sooo
FAX: (602)915-5999

4'-~ 3: July 9, 2002

MartaKaileberg
ArizonaCorporation Commission
1200 West Washington
Phoenix, AZ 85007

Re: Qwest's Petition for deregulatiso of its voice messaging service
Docket No. T-010518-98-0575

Dear Ms. KaI1eberg:

f"
In response to your letter from June 24, 2002, Qwest does intend to pursue its petition for

deregulation of its voice messaging service. However, before Qwest files any additional
information in the matter, we believe an agreed upon schedule is needed. It would be
unproductive for Qwest to update the information unless we have agreed to a schedule for the
timely processing of this matter. Therefore, we would like to discuss this matter with you in
orderto outline a procedural schedule for both Staff and Qwest.

I

Sincerely,

FENNEMORE CRAIG

Timothy Berg
1

J

3  ' d 3E8'39d.Id.tBd.99S5£ UP 6663326 299 I S32 swan 3&lON3NN3:l 8:1 ez:9r ea. EE antsa



Arizona Voice Messaging or Telephone Answering Service Providers

The following non-inclusive list provides the names of some of the companies who are listed in
the Dexonline Yellow Pages under the headings of Telephone Answering Service and Voice
Mail. The total number of companies listed as of March 23, 2004 was 195 for the two headings
(Including Qwest).

3rd Wave Solutions

A B S Answering Service

AAA Discount Voicemail

Beeper Paging 8: Answer Service

Best Price Voice Mail

Call 24 Professional Answering

Service

Citizens Answering Svc

CommWorld Of Phoenix

CommWorld Of Tucson

Contact One Center

Copper State Communications

Dee's Answering Service

Discount Voice Mail

Enhanced Communications

Executive Answering Service

Free Office

Goldstar Technology Partners Inc

Intermountain Voice Exchange

Katie's Answering Svc

Looking For Voicemail

Message Link Communications

Meteor Southwest

ProLix Communications

Rincon Communications

Solaris

Temporarily Speaking

Touch America Telecommunications

Vision Business Centers

A Z Voice Messaging

A Better Connection

A Better Answer of Arizona

A Professional Image Inc

A Receptionist

A Virtual Office And Support

A Virtual Receptionist

A-American Marketing Team

A-CTI AnswerConnect Teleservices

AAA Answering Service

Abby's Answering Service

Ability Answering Service

Accommodating Answering Service

Accurate Answering Services

Action Telephone Answering

Affordable Voice Mail

All Call Answering Service

American Voice Mail Inc

Answer l Communications

Answer Phoenix Inc

Answer Phones Inc

Arizona Voicemail

Aztec Answering Service



Arizona Telephone Answering Devices

The following is a non-inclusive sample of retail outlets that offer telephone answering devices in
Arizona

Best Buy

Circuit City

Fry's Electronics

Office Max

Sears

Staples

Target

Wal-Mart



Arizona Corporation Commission
Docket No. T~01051 B-03-0454
Docket No. T~00DODD-00-0672

Qwest Corporation - Confidential DLT-'i7
Exhibits of David L. Teilzel
Page 1 of 6, May 20, 2004

REDACTED
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Arizona Corporation Commission
Docket No. T-01051B-03-0454
Docket No. T» 00000D-00-0672

Qwest Corporation DLT-18
Exhibits of David L. Ditzel

Pages 1-1 I, May 20, 2004COX ARIZONA TELCOM, L.L.c.
dfblal Cox Communications
dlbla Cox Business Services 0R\GlNAls

LOCAL EXCHANGE SERVICE

SECTION 4 - Promotional Offerings

4.1 Promotional Offerings

The Company, from time to time, may make promotional offerings of its services which
may include waiving or reducing the applicable charges for the promoted service. The
promotional offerings may be l imited as to the duration, the date and t imes of the
offerings and the locations where the offerings are made.

4.2 Competitive Response.

A. Residence Competitive Response Program

1. Description :

The Residence Competitive Response Program is an offering to Residential
Customers who qualify under one of the three categories below. In accordance with
the terms o f  t h i s Residence Competitive Response Program, Cox m ay of fer
incentive(s) to such current or prior residential Customers, who:

(T)

no longer subscribe to Cox Digital Telephone (CDT), or
requests disconnection of  exist ing service to establish service with a
telecommunicat ions provider for their  local  service, intral .ATA MTS and/or
interLATA long distance services, or
choose to  stay with Cox after a solicitation from a competing
telecommunications provider.

(T)
(C)
(C)
(C)
(T)

2. Terms and Conditions:

a.  Cox  reserv es the r ight  to discont inue this of f er ,  wi thout  f ur ther
proceedings or approvals, upon fourteen (14) days' notice to the Arizona
Corporation Commission (ACC).

b.  Cox wi l l  determ ine per iods and provis ions of  th is  of fer ,  pending ACC
approval.

c. Qualifying residential Customers are required to have a satisfactory credit
rating with in accordance with Section 2.5 above.

d. Cox shall use reasonable business ef for ts so that  s im i lar ly  s i tuated
Customers are offered similar incentive credits in similar circumstances,

e. The Residence Competit ive Response Program is a competit ive response
only and is not available for resale. ( `)

ADMINISTRATIVELY

ppr=z0vs0 FDR FILING

up
\l/
(M)

Issue Date: May 9, 2001 EffeCtive Date: June 8, 2001

Issued By: Martin Corcoran
Director, Tariff Development
Cox Communications, Inc.

1400 Lake Hearn Drive,
Atlanta, GA 30319



AT&T COMMUNICATIONS OF THE MOUNTAIN STATES, INC
ARIZONA

RESIDENTIAL LOCAL EXCHANGE SERVICES TARIFF

ISSUED: JUNE LB, 2003
EFFECTIVE: JULY 18. 2003
BY: Patr ick Clisham~State Regulatory Manager

.. 158

SECTION 4
ORIGINAL PAGE 1

r
-s
in w"mlAl11

i

4 | SPECIAL ARRANGEMENTS

4.1 Promotional Offerings

From time to time, the Company will introduce promotional offerings
The Company may offer services at a reduced rate, or offer incentives
including gift: certificates and coupons for promotional, market
research or rate experimentation purposes

4.2 Market Trials

The Company may offer service to test and evaluate service
capabilities, implementation procedures,
or for market research, including rate experimentation purposes
Such trials will he for a limited duration

technical processes

,r[{§D FOR FILING

Advice No. 425 :SIGN #r.l 1>1'zf'\2P



AT&T COMMUNICATIONS OF THE MOUNTAIN STATES, INC.
ARIZONA

LOCAL EXCHANGE SERVICES TARIFF
ISSUED: April 30, 2003
EFFECTIVE: May 30, 2003
BY: Leslie Buford-Tariff Administrator

SECTION 4
ORIGINAL PAGE 1

4. SPECIAL ARRANGEMENTS

4.1 Contracts

The Company may offer customized service packages under special
arrangements on a case-by-case basis. Service offered under this
Tari f f  provis ion wi l l be provided to Customers pursuant to
contract. Unless otherwise specified, the regulations for such
arrangements are in addition to the applicable regulations and
prices in other sect ions of  this Tarif f .

4.2 Promotional Offerings

From time to time, the Company will introduce promotional
offerings. The Company may offer services at a reduced rate, or
offer incentives including gif t certif icates and coupons for
ptomot:ional, market research or rate experimentation purposes.

4.3 Market Tria ls

The Company may offer service to test and evaluate service
capabilities , implementation procedures , technical processes,
ere. , or for market research, including rate experimentation
purposes. Such trials wil l  be for a l imited durat ion.

Advice No. 417



Eschelon Telecom of Arizona. Inc Arizona Tariff No. 3
Original Sheet No. 37

2.0 RULES AND REGULATIONS, Continued

2.15 Governmental Authorizations

The provision of Company's Services is subject to, and contingent upon
Company obtaining and retaining such approvals, consents, governmental
authorizations, licenses and permits, as may be required or be deemed necessary
by the Company. Comply shall use reasonable efforts to obtain and keep in
effect al] such approvals, consents, authorizations, licenses and permits that may
be required to be obtained by it. Company shall be entitled to take, and shall have
no liability whatsoever for, any action necessary to bring the Services into
conformance with any rules, regulations, orders, decisions or directives imposed
by the Federal Communications Commission or other applicable agency, and the
Customer shall fully cooperate in and take such action as may be requested by
Company to comply with any such rules, regulations, orders, decisions or
directives. Company's obligation to provide Service hereunder will terminate if
any required governmental authorization or grant is withdrawn, revoked or
otherwise tenninated

2.16 Promotions

Company may, from time to time, engage in special promotions of new or
existing Service offerings of limited duration designed to attract new Customers
or to increase existing Customer awareness of a particular offering. The
promotional offerings are subject to the availability of the Services and may be
limited to a specific geographical area, to a subset of a specific market group or to
customers who sign up for such Service on or after a particular date. Prior
approval for promotional offerings will be obtained from the appropriate
regulatory authority when required

Issued; May 12, 2003*
Issued by

Effective
Catherine Murray, Manager, Regulatory Affairs
ESCHELON TELECOM OF ARIZONA. INC

730 Second Avenue South, Suite 1200, Minneapolis, MN 55402
(612)436- 1632



IvlcLeodUSA Telecommunications Services, Inc Tariff Arizona C.C. No. 3
Fiiiih Revised Sheet No. 60

Canceling Fourth Revised Sheet No. 60

3.0 Description of Servicers Offered (cont'd)

(Moved to Sheet No. 59.1 for space reasons)

Promotional Offerings

McLeodUSA may from time to time engage in special promotions of limited duration
These promotions may be in the form of waiver or reduced recznring and nonrecurring
fees, lowered usage charges, or other actions designed to attract new Customers or to
increase existing Customer awareness of a particular service. All promotions will be
offered on a non-discriminatory basis to eligible Customers

3.8 Individual Case Basis (ICE) and Tenn and__Vo14me Discounts

McLeodUSA may offer individualized arrangements On a case-by-case basis where
necessary to meet prices, terms, or conditions of service offered by competitors. In
such cases, the prices offered by McLeod shall not exceed the prices for similar
services contained in this tariff In addition, a Customer signing a term service
agreement to purchase certain term discount eligible services from McLeodUSA are
eligible for a Term and Volume Discount. The Term and Volume Discount percentage
may change from month to month if the Customer's monthly volume of charges for
certain eligible services increases or decreases. McLeodUSA may contract with a
registered industry organization on a non-discriminatory basis that would permit
members purchasing eligible services from McLeodUSA under their own Master
Service Agreements to be subject to the industry's volume level in determining the
relevant Term and Volume Discount Tier for each member of the organization in a
given billing cycle. Only eligible services purchased under a single service agreement
count towards the applicable Term and Volume Discount. Discounts do not apply to
any non-recurring charges, federal, state and local use, excise, sales and privilege faxes
applicable surcharges related to universal service programs, emergency telephone
service (911/E911), telecommunications relay service for the hearing impaired
payphone surcharges; and other similar surcharges for required programs

Issued: December 31, 2003
BY:

Effective: January 30, 2004
David R. Conn
Vice President and Deputy General Counsel
6400 C Street SW, P.O. Box 3177
Cedar Rapids, Iowa 52406



MClmetro ACCESS TRANSMISSION
SERVICES. IN

ARIZONA TARIFF NO. 1
1sT REVISED PAGE no. 92

CANCELS ORIGINAL PAGE no. 92

Pmmniipnai Flffefinqs

The Company, from time to time, may make promotional offerings of its services which may
include waiving or reducing the applicable charges for the promoted service. The promotional
offerings may be limited as to the duration, the date anal times of the offerings and the locations
where the offerings are made

F' i ied;  MAY 23.  1997 Randee Klindworth Effective: June 23. 1997



SBC Telecom. Inc
Local Exchange Services Tariff

ACC Tariff No. 1
2"" Revised Page No. 121

10. PROMOTIONAL OFFERINGS

All Promotions are subject to availability at" Service at the requested location, do not
include CPE, are not assignable or transferable by the Customer, apply only so long as
Company provides the subject service, and are not valid with any other promotion, unless
otherwise specified. In addition, in the event that Customer terminates a Service before

the expiration of the contract term for that Service, all charges waived hereunder shall be
immediately due and payable to Company

10.1 Promotion A (C)

The Company will provide to Customers having satisfactory creditworthiness with the
Company, a one-time credit on their bill for every new Customer referral. The referred
Customer(s) must be located in the Company's Service territory. The Customer will
receive a $25 credit for each qualifying residential Customer reien'al and $50 for every
qualifying business referral. To receive the credit, the referred Customer must maintain
Service with the Company for at least one month and pay the applicable charges
associated with that Service

This promotion will commence on November 7, 2003 and end on February 5,2004 (C)

Issued: October 8, 2003 Effective: November 7. 2003

Issued by Carol Paulsen, Director-Regulatory Relations
1010 N. St. Mary's, Room 13K
San Antonio. Texas 78215



Sprint Communications Company L.P»uh\L1lNi\L
s 'E c " , N Arizona C.C. Local Exchange Tariff No. 4

let Revised Page 77
Cancels Original Page 77

LOCAL EXCHANGE SERVICES

7. Promotional Offerings

The Company may, from time to time, engage in special pwmotional service offerings designed to
attract new Customers or to increase existing Customers awareness of a particular Tariff offering
These offerings may be limited to certain dates, times and/or locations

ISSUED
June 30. 2003

State Tariffs
6450 Sprint Parkway
Overland Park, Kansas 66251

ADMlNlSTRAT1VELY

AppFl0vEt> ma FQLING

EFFECTWE
August 1, 2003



xo Arizona

Acc Tariff No. l 18ill\ Original Page as

Local Telephone Exchange Services

SECTION 3 SERVICE QFFERINGS. RATES & CHARGES

3.20 Promoizional Offerings

The Company, from time to time, may make promotional offerings of its services which may
include waiving or reducing the applicable charges for the promoted service. The promotional
offerings may be limited as to the duration, the date and time of the offerings and the locations
where the offerings are made

ISSUED' FEbI\}3Zll' 6. 2001 EFFECTWE ya -o I
Rex Knowles

vice presided, xegmdatory

XO Arizona. Inc

111 Kash Broadway, Spite 1009

salt LW city, UT 84111



Xspedius Management co. Switched Services, LLC

(fee8)398-2274 or 301-6174288

ORIGINAL Arizona No. 1

Original Page 95

SPECIAL ARRANGEMENTS

Temporary Promotional Programs

The Company may establish temporary promotional programs wherein it; may
waive or reduce non-recurring or recurring charges, to introduce present: or
potential Customers to a service not previously received by the Customers

Issue Date: September 20,2002

Effective Dal;e~ August 23,2802

James c. Falvey
Sr. Vice president - Regulatory Affairs
Xspedius Management Co. , LLC
7125 Columbia Gateway Drive, Suite 200

Columbia, MD 21046

Docket No



Z-Tel Communications. Inc Arizona Tariff No. 2
Section 9

Original Page 1

SECTION 9.0 _ PROMOTIONAL OFFERINGS

9.1 Special Promotions

The Company may, from time to time, offer services in this Tariff at special promotional rates and/or
terms. Such promotional arrangements shall be filed with the Commission when so required. All rates
and terms contained in this Tariff shall continue to apply unless specifically addressed in the promotional
agreements

Issued: October 20. 2000 Effective: November 20

Issued by Timothy Seat
Vice President - Regulatory Affairs

601 South Harbour island Boulevard. Suite 220

Tampa, Florida 33602 azl000l
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I. EXECUTIVE OVERVIEW

Starting in the early 1980's all of Qwest's regulated jurisdictions, including

Arizona, adopted the remaining-life depreciation technique for purposes of

regulatory accounting and rate-making. The remaining-life technique is forward

looking. It is designed to depreciate plant at a rate that wife cause it to be fully

depreciated as close as possible to the end of its projected life. Thus, under the

remaining-life technique, depreciation rates for each depreciable class of plant

are set so that the balance of in-depreciated assets in each class will be fully

depreciated by the end of that class' projected remaining life. The remaining-life

technique formula for calculating the annual depreciation rate on a class of plant

is:

Remaining-Life Depreciation Rate

(100% - Depreciation Reserve % - Net Saivaqe %)
Average Remaining Life

Under the remaining-life technique, as the factors in the formula change, the

depreciation rate will change. Consequently, it is appropriate to update

depreciation rates periodically to reflect changes in the remaining-life

depreciation rate formula factors. The FCC explained :

If such circumstances [depreciation rate calculations] are not self
balancing then the likelihood exists that either too much or too little will be
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allowed to stand in the [depreciation] reserve, perhaps for perpetuity
Such a result is not desirable

The recalculation of the remaining-life depreciation rate to reflect current factors

is known as a "technical update." The depreciation rates in Qwest's unadjusted

2003 Arizona test year were approved by the Commission on May 4, 2000 in

Docket No T-01051B-97-0689. Decision No. 62507. There has been no

technical update of those rates since then. Qwest Arizona's depreciation reserve

ratio increased from 44.4% at January 1 r 1997 to 56.1 % at January 1, 2003

Accordingly, Qwest is proposing a technical update of Qwest's Arizona

depreciation rates to reflect the significant increases in depreciation reserve ratio

percentages that occurred between January 15' of 1997 and 2003

In Arizona Docket T-1051 B-99-105. Staff recommended that Qwest remove

certain older vintages of plant from rate base on the presumption that plant in

those vintages was retired. Qwest's technical update incorporates Staffs

recommendation from that case

ELG Depreciation Report and Order, Docket No. 20188, FCC0-650 28437 (1980) at 76
The January 1 _ 2003 reserve ratio induces the effect of adopting plant retirements Staff

recommended in the Company's last rate case
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The effect of the technical update, including the Staffs recommended retirement

of old vintages yields an Arizona intrastate annual depreciation expense

reduction of nearly $110 million in the 2003 test year

Since the Commission approved new depreciation rates in May 2000, Qwest has

experienced radical changes in Arizona's telecommunications environment

Between December 2000 and December 2003, Qwest lost nearly 20% of its

Arizona residential access line total. Such competitive changes continue to

impact the lives of Qwest's embedded investment. The Commission stated

Advancements in technology, coupled with the desire to create robust
competition in Arizona's telecommunications industry, warrants setting
Qwest's depreciation lives within the range of competitors

History now demonstrates that the Commission was prescient when it issued its

May 2000 depreciation order. Telecommunications competition in Arizona has

developed to e much greater extent than was envisioned just a few years

previously

Arizona Docket No T-0105"IB-97-0689 Decision No 62507, Conclusions of Law, May 4, 2000
Para 3, p. 14
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ll. IDENTIFICATION OF WITNESS

3 Q. PLEASE STATE YOUR NAME, OCCUPATION, AND BUSINESS

ADDRESS

My name is Kerry Dennis Wu. My title is Director - Capital Recovery for

Qwest Corporation. My business address is 1600 7"' Avenue, Room

3006, Seattle, Washington 98191

g PLEASE GIVE A BRIEF OUTLINE OF YOUR EDUCATIONAL

10 BACKGROUND AND TELECOMMUNICATIONS EXPERIENCE

I graduated from Portland State University in 1974, where I earned

Bachelor of Science degrees in both Business Administration and

Science. In 1995. I received a Master of Business Administration from the

University of Washington. In addition, I am a Certified Internal Auditor, a

Certified Management Accountant and a Certified Public Accountant

Inactive

Q.

I began working for Pacific Northwest Bell ("PNB") in 1974 as an internal

auditor specializing in accounting and financial issues. later managed

Corporate Books, and was responsible for closing the Company's books

and preparation of its Securities and Exchange Commission Filings. I

subsequently managed Corporate Budget preparation. In the regulatory

I
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1

2

3

4

5

6

7

8

9

10

11

area, I supported U S WEST Communications' rate of return advocacy by

preparing testimony and related materials. in 1996, I worked for a

London-based mobile phone company, where l was responsible for

mechanizing annual regulatory filings and developing tariffs. Upon

returning to the U.S., l accepted a position with AirTouch Cellular as a

budget analyst. In August 1998, l was appointed the Director - Capital

Recovery for U S WEST Communications. In July 2000, U S WEST

merged with Qwest Communications and the successor company is

referred to as Qwest Corporation ("Qwest"). Most recently, I also have

been working with Qwest's Intrastate Long Distance Performance

Assurance Plan ("QPAP") issues.

12

13 Q. IN WHAT JURISDICTIONS HAVE YOU EITHER APPEARED ANDIOR

14 FILED TESTIMONY?

15

16

17

In addition to Arizona's Depreciation Docket No. T-0151 B-99-0105, I have

either appeared in and/or filed capital recovery testimony in Minnesota,

Nebraska, New Mexico and North Dakota.

18

19 III. PURPOSE OF TESTIMONY

20
21

A.

Q. WHAT IS THE PURPOSE OF YOUR TESTIMGNY?
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1 Qwest's current prescribed Arizona depreciation rates were established

based on depreciation reserve ratios and remaining lives as of January 1

1997. Because Qwest is filing a 2003 test year, my testimony explains

how Arizona depreciation rates should be adjusted by a "technical update

that reflects reserve ratios and remaining lives at the beginning of the test

IF QWEST'S DEPRECIATION RATES ARE UPDATED, WHAT IS THE

FINANCIAL EFFECT?

Because the overall depreciation reserve balance has increased from

44.4% at January 1, 1997 to 56.1% at January 1, 2003, " recalculated

depreciation rates will decline. A technical update to reflect this change

results in an annual Arizona intrastate expense reduction of nearly $110

million. A brief explanation of why this decrease occurs follows

IV. REMAINING-LIFE TECHNIQUE

IN DOCKET 20188. THE FCC ORDERED ADOPTION OF THE

REMAINING-LIFE TECHNIQUE. PLEASE EXPLAIN WHEN USING THE

A.

The reserve ratio includes retirements Staff recommended in the Company's last rate case that
are discussed later in this testimony
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REMAINING-LIFE TECHNIQUE. WHY RESERVE RATIOS ARE

RELEVANT?

According to the FCC

The essential difference between whole-life and remaining-life
depreciation rate calculations is that the former attempts to
determine that annual charge that would be appropriate in the
event that the current predictions of whole-life (estimated future life
added to current experienced or expired life) were in fact correct
The remaining-life process proceeds on the premise that the
current prediction of remaining or prospective life is correct and
attempts to allocate any unrecovered or unallocated costs over that
time to determine the annual future charges to expense

In other words, under remaining-life depreciation rate calculations, the

amount of depreciation already taken (net of retirements) becomes a

component of depreciation rate calculations. In this context, depreciation

reserve ratios are relevant because they represent the amount of

depreciation already taken as a percent of gross investment. Thus

remaining-life calculations capture changes in depreciation reserves

between the last r prescription and the new study date

IS THE REMAINING-LIFE DEPRECIATION TECHNIQUE APPROVED IN

ARIZONA?

ELG Depreciation Report and Order, Docket No. 20188, FCC 80-650 28437 (1980) at 79
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1 Yes. The Arizona Corporation Commission approved using the

2

3

remaining-life technique in Opinion and Order to Docket No. 9981-E-1051-

81~406, decision dated May 21, 1982.

4

5 Q. CAN YOU PROVIDE THE REMAINING-LIFE DEPRECIATION RATE

6 FORMULA?

7 The remaining-life depreciation rate formula is:

8
9

10
11
12

Annual Depreciation Rate = 100% - Dean Reserve % - Net Saivaae %
Average Remaining Life in Years

Net Salvage Percent expressed as a percent of original book costs.

13
14
15

Depreciation Reserve Percent roughly represents the amount of
depreciation already taken as a percent of original book costs.

16 Q. HOW DOES THE REMAINING-LIFE TECHNIQUE AFFECT ARlZONA'S

17 ANNUAL DEPRECIATION EXPENSE?

18

19

20

21

The remaining-life technique is designed to recover plant investment costs

over its remaining life. This design necessitates that periodic or "technical

updates"5 be performed in order to reflect current depreciation reserve

ratios and average remaining lives. The technique is best illustrated with

22 two numerical examples.

A.

A.

A.

s "Technical Update" refers to updating prescribed depreciation calculations to include the effects
of recent investment and depreciation reserve ratios, and remaining lives. Other prescribed
depreciation components such as curve shapes, projection lives and net salvage values are
specifically not to be adjusted. FCC 1995 Depreciation Study Guide, p. J-1 .
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In Case One, assume the depreciation reserve percent equals 45%

salvage percentage equals zero and the average remaining life equals 5

years. The remaining-life rate calculation would be a follows

Annual Depreciation Rate 100% - 45% - 0%
5 years

11% per year

In Case Two, assume all factors are identical to Case One except that the

depreciation reserve ratio now equals 55%. The rate calculation would

be

Annual Depreciation Rate 100% - 55% - 0%
5 years

9% per year

As a result of changing the depreciation reserve percentage only, Case

Two's recalculated annual depreciation rate decreased by 2%. These two

examples are analogous to Arizona's current depreciation reserve ratio

percentages

Once depreciation rates resulting from the technical update are known

the effect of the technical update on depreciation expenses can then be

calculated



Arizona Corporation Commission
Docket No. T-01051 B-03-0454
Docket No. T-00000D-00-0672
Qwest Corporation
Direct Testimony of K. Dennis Wu
Page 7, May 20, 2004

1

2 Q. IN ACTUAL TECHNICAL UPDATE CALCULATIONS, WOULDN'T THE

REMAINING-LIFE DENOMINATORS BE UPDATED AS WELL?3

4 Yes. The above numerical examples were illustrative only and were

5

6

7

8

designed to demonstrate the effect of an increased depreciation reserve

percentage only on annual depreciation rate calculations. In actual

calculations, the remaining-life denominator portion of the calculation

would be updated as well.

g

10 v. STAFF PLANT RECORDS ADJUSTMENT

11

12 Q.

13

IN QWEST'S PREVIOUS RATE CASE DOCKET (no. T-1051 B-99-105),

STAFF RECOMMENDED THAT CERTAIN VINTAGE PROPERTIES BE

14 REMOVED FROM THE RATE BASE. CAN you DISCUSS?

'15

16

17

18

19

Staff stated that the Company failed to prove certain plant vintages were

still in service and should be removed from rate base.7 Although I do not

necessarily agree with Staff's assertion that the vintages should be

removed from rate base, Qwest's present filing treats as retired, the plant

vintages Staff recommended be treated as retired in the Company's last

20 rate case.

A.

A.

7 Surrebuttal Testimony of Michael Brosc,h_ Docket No. T-1051B99-105, p. 23 - 25.
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VI. ARIZONA CONCLUSIONS

4 WHAT STUDY DATE WAS USED TO CALCULATE ARIZONA'S

CURRENTLY PRESCRIBED DEPRECIATION RATES?

The remaining~life rate calculations in Arizona's last depreciation case

were based on 1/1/97 investment and depreciation reserve levels

g WHAT WERE ARIZONA'S DEPRECIATION RESERVE RATIO

PERCENTAGES AS OF JANUARY 1. 1997 AND JANUARY 1. 2003?

Arizona's overall composite depreciation reserve ratio percentages were

as of January 1, 1997 and January 1, 2003, 44.4% and 66.1%

respectively

15

16

WHAT IS THE FINANCIAL EFFECT OF RECALCULATING ARIZONA'S

DEPRECIATION RATES UTILIZING A JANUARY 1. 2003 RESERVE

PERCENTAGE OF 56.1% OVERALL COMPOSITE RESERVE

PERCENTAGE VERSUS THE JANUARY 1. 1997 AMOUNT OF 44.4°/»?

Q.

Q.

Q.

Updating depreciation calculations for January 1,2003 versus January 1

1997 depreciation reserve ratio percentages, including retirement of Staff
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1 identified vintages from Qwest's last case, reduces annual depreciation

2 expenses during 2003 by nearly $110 million.

3

4 Q. DOES THIS CONCLUDE YOUR TESTIMONY?

5 Yes it does.

6

A.



BEFORE THE ARIZONA CORPORATION COMMISSION

COMMISSIONERS

MARC SPITZER CHAIRMAN
WILLIAM A. MUNDELL
JEFF HATCH-MILLER
MIKE GLEASON
KRISTIN K. MAYES

IN THE MATTER OF QWEST
CORPORATION'S FILING OF RENEWED
PRICE REGULATION PLAN

) DOCKET no. T-01051B-03-0454

IN THE MATTER OF THE INVESTIGATION OF
THE COST OF TELECOMMUNICATIONS
ACCESS

) DOCKET no. T-00000D-00-0672

DIRECT TESTIMONY EXHIBITS OF

KERRY DENNIS WU

ON BEHALF OF

QWEST CORPORATION

MAY 20. 2004



9- N r: 3
3 LD r\ o 3 *|-
U) o

I

I.

q-
0

E _
G) Oo. : mm

>m
I

C?C!*9'*!"'2'*:C29'-4'3?*\!LQ
(g 1-v>q'qg<v);Q(3|© .,-g)L|')'-

Q 9 v v v M $ W v M G D D * n m
C.>I*~<Dl*~CDLOGIJU3COCG£DCJ<D¢')t-CDC\I

1.-

Q
o

N¢ m'oo. \-

§9°%» .:MQQQD_
O m g . 2

o' 'o
=;8

<o0s Q Q
o
N
no
<

z

33
3 8

a° xE :8 9
~E
.E
5

<*)
o
o
N

z

E Lu
Z oLu<=,n:>8-£D
3_1
I-<(340
u .

Q Q Q Q Q Q Q Q Q Q C Q Q(9434-p._(g0Q©LQ¢~9¢?¢\l Q q qqcg qqq cgqqqqqqqq
c * > n o n o o r~ l - c o u l > l - - r - - c : c > c > < : o Gmum ' l l mm1 - 1 1 l l

IJJ
Z
| -
OLu
LI..LL
u.l

LLI col~c\zocomcocoo1ma\v
>Rx mmmvwmoomvvm
uJ$u. ' * *cmlJJor

c:ic~'$dc:5|~J<Fc5nc$c\iLdc::i~:r-
v-@fL>C)G!'=S'C\|OO{*>©®lDO1-C>\-<-
Q|_g')Q)L|_')QJg}q-|'-.q-gp-q-¢-\|'p 1-
d <d :ii d Lei r-I oz? Lfti c-i Qd ,_-; 6 Cd LE Lei N

l*- Lm |"-- Nco
Fl
8

2 uJ8
uJ&8LLlM._l

>-

@ @ 9 © § © N ¢ t ® ¢ W
u~:c'>aour;c>oQv~<rLnaQLQq\-c~J<qc>
c~'>Lonconur:u1ovu'.ar--znooc>oooLouu

l_uJ
uJ 8¢n
2 8
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2. I hereby swear and affirm that my answers contained in the attached
testimony to the questions therein propourided are true and correct to the
best of my knowledge and belief
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IDENTIFICATION OF WITNESS

Q. PLEASE STATE YOUR NAME, BUSINESS ADDRESS AND CURRENT

POSITION.

My name is David Ziegler. am employed by Qwest Services Corporation

as Assistant Vice President - Arizona Public Policy. My business address

is 4041 North Central Avenue, Phoenix, Arizona 85012. I am providing

this testimony on behalf of Qwest Corporation ("Qwest"), the public service

corporation providing telecommunications service in Arizona.

I

Q. WHAT ARE YOUR CURRENT RESPONSIBILITIES?

I am responsible for regulatory, legislative and community affairs in

Arizona.

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Q. PLEASE REVIEW YOUR EDUCATIONAL AND EMPLOYMENT

BACKGROUND.

A.

A.

A. l received a Bachelor of Science degree in Business Administration

(summa cum laude) from Columbia College in 1988. I have also attended

numerous industry seminars on economics, management, marketing and

technical courses. l began my career with Qwest (Mountain Bell) in 1978

in the business office. In 1980, l accepted the position of Manager -

Residence Operations, where I was responsible for developing methods
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and procedures for billing and collections. in 1986, I moved to Strategy

Development, where was responsible for cost of service studies and

economic regulatory issues In 1994, I  accepted the posi t ion of

Manager-Regulatory Affairs in Colorado Regulatory where I was

responsible for managing regulatory issues before the Colorado Public

Utilities Commission. In 1997, I accepted the position of Director

Regulatory Affairs in Colorado Regulatory. In 2001, I accepted the position

of Regional Director - Out of Region, where I was responsible for

regulatory and legislative activities in a 14-state area. In 2002, I accepted

my current position

I

12 HAVE YOU PREVIOUSLY APPEARED BEFORE THE ARIZONA

CORPORATION COMMISSION OR OTHER PUBLIC UTILITY

COMMISSIONS AS A WITNESS IN REGULATORY PROCEEDINGS?

l have testi fied before the Arizona Corporation Commission (the

Commission") in the hearing on the proposed settlement in Docket No

RT-00000F-02-271. Docket No. T-00000A-97-0238. and Docket No. T

00151 B-02-0871 (consolidated)

PURPOSE OF TESTIMONY

23

24

Q.

Q. WHAT IS THE PURPOSE OF YOUR TESTIMONY?
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The purpose of my testimony is to provide the Commission with an

overview and explanation of Qwest's filing in this matter, including the

following: (1) its Commission-ordered R14-2-103 filing ("Rule 103 Filing")

(2) its proposals for revision of the current Price Cap Plan, (3) its proposed

elimination of distance sensitive zone charges in retail Zones 1 and 2

(4) its proposal to use the Arizona Universal Service Fund ("AUSF") as a

mechanism to increase competition in less-densely populated portions of

Qwest's service territory in Arizona and to keep the price of basic

residential service low in those areas, (5) its proposed restructuring of

certain rates, and (6) its proposal for addressing intrastate access

charges. Further, as Mr. Teitzel and Mr. Mclntyre testified, Qwest's billing

and collection services and its voice mail services should be declared

deregulated because they are not essential and integral to the provision of

Qwest's public telephone service. Mr. Shooshan and Mr. Teitzel discuss

this proposed plan

Although Qwest's Rule 103 Filing shows a revenue requirement deficiency

of $322 million, Qwest does not propose rate increases to recover this

revenue requirement. Qwest does not believe that traditional

revenue-requirement-based ratemaking is appropriate or sustainable in

the increasingly competitive telecommunications market in Arizona

Rather, Qwest has proposed changes to the Price Cap Plan, rate

rebalancing, and the use of AUSF funding for subscribers in Qwest's less

dense service areas in order to (1) place Qwest in a position where it can
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compete fairly with its competitors in Arizona and (2) introduce competition

in the provision of telephone service in less densely populated portions of

the State.

BACKGROUND OF THIS PROCEEDING

WHY DID QWEST MAKE THIS FILING?

"Plan') for Qwest.

In 2001, the Commission approved with significant modifications a

Settlement Agreement between Qwest and Staff, which established a

Price Cap Plan (the The adoption of the Plan

represented

regulation by granting some degree of pricing flexibility to Qwest in

exchange for a commitment by Qwest not to seek an increase in rates for

three years and for certain mechanisms in the Plan that guaranteed that

Qwest's rates for certain basic services would be capped for the period of

the Plan. Further, the Pfan provided that the rates for basic/essential

services in the aggregate would be reduced annually in accordance with

the inflation/productivity adjustment, The Commission approved the Plan

in recognition of the increasingly competitive telecommunications market

in Arizona and of the inappropriateness of traditional ratemaking in a

competitive market.

a significant step away from traditional rate-of-return

1

2

3

4

5

6

7

8

g

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

A.

Q.

Q. WHAT HAS OCCURRED SINCE 2001 WHEN THE PRICE CAP PLAN
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WAS APPROVED BY THE COMMISSION?

Arizona is the state in which Qwest has faced the most significant

competitive losses throughout its 14-state region. There are more

wireless telephones in service in Arizona than wireline telephones served

by Qwest. Qwest has also faced significant competitive in-roads from

cable companies and other CLECS who provide wireline service

Competition has been beneficial to the ratepayers of Arizona, permitting

Qwest to compete freely with the CLECs will provide even larger benefits

to ratepayers

As is explained in detail in the testimony of Mr. Grate and Mr. Teitzel

Qwest has experienced a significant and continuing loss of lines since

2001 despite the fact that Arizona has been one of the fastest growing

states in the country. This has resulted in a significant loss of revenue by

Qwest since 2001. Further, Qwest has experienced automatic revenue

decreases totaling $60 million as a result of the Plan over its initial term

As is discussed in Mr. Shooshan's testimony, the change in the

competitive circumstances faced by Qwest makes it imperative that the

Commission revise the Plan

How WAS THIS DOCKET COMMENCED?

In July of 2003, as required by its Settlement Agreement approved in
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Decision No. 63487. Qwest filed with the Commission certain financial

information specified in the Settlement Agreement and its proposals for

revisions to the Plan. When it became clear that a revised plan would not

be approved prior to its expiration on March 30, 2004, Qwest filed a

motion seeking clarification as to how the Plan was to be applied during

the period between its expiration and a Commission order renewing

revising or otherwise terminating the Plan. On February 10, 2004, the

Commission entered an order clarifying how the Plan would apply during

the period preceding the adoption of a revised price cap plan and requiring

Qwest to make further reductions in intrastate access charges and in the

prices of Basket 1 service on April 1, 2004. In that order, at the urging of

Staff and RUCO, the Commission also required Qwest to make a full Rule

103 Filing as a prerequisite to any further proceedings on a revised price

cap plan. The parties to the docket subsequently agreed that the Rule

103 Filing should be based on a 2003 calendar test year

HAS QWEST FILED AN RULE 103 FILING AS REQUIRED BY THE

COMMISSION?

Qwest has submitted i ts Rule 103 Fi l ing simultaneously with this

testimony.

Heller-Hughes have filed testimony in support of the Rule 103 Filing

Philip Grate, Peter Cummings, Kerry Dennis Wu, and Nancy

QWEST'S PROPOSALS
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WHAT IS THE RELATIONSHIP BETWEEN QWEST'S RULE 103 FILING

AND ITS PROPOSALS IN THIS DOCKET?

Actually none. Qwest has submitted its Rule 103 Filing as required by

Decision No. 66772. If this were a traditional rate case instead of a

proceeding to revise the Plan, Qwest would propose increases in rates

and charges sufficient to provide it with the opportunity to recover this

revenue requirement deficiency. This is the traditional ratemaking method

followed by the Commission and other regulatory bodies in setting rates

for monopoly-provided public services, such as water and sewer

Traditional monopoly rate setting is neither appropriate nor sustainable in

a competitive marketplace. Monopoly rate setting assumes that the

utility's customers will all receive service from Qwest and pay the rates set

by the Commission, so as to permit Qwest to recover i ts revenue

requirement. This type of pricing does not work in a competi t ive

marketplace where consumers are free to choose among multiple

providers and can make that choice based on price and other service

differences. Given the competition Qwest faces from wireless, facilities

based, UNE-based, and VOIP providers, as well as resellers, which

makes traditional monopoly, rate-of-return pricing a relic of the past, it will

not work for the Commission to simply increase the rates Qwest charges

for its services on the assumption that those increases will produce
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additional revenues for Qwest. Qwest has not proposed rate changes to

recover the revenue requirement set forth in the Rule 103 Filing. Qwest

has made specific, targeted proposals for (1) amendments to the Price

Cap Plan, (2) limited rate rebalancing, (3) the elimination of distance

sensitive retail zone charges, and (4) the implementation of AUSF funding

in UNE Zones 2 and 3 to permit basic service rates in those zones to

remain at their current levels, Aside from the AUSF proposal, these

changes are largely revenue neutral, however, they will give Qwest a fair

and equal chance to compete effectively. The AUSF proposal will allow

Qwest to recover its costs of serving customers in high cost areas, but will

also create conditions conducive to the development of competition in the

less densely populated portions of Qwest service terri tory where

competitors have been reluctant to serve

15

to

PLEASE DESCRIBE THE CHANGES THAT QWEST HAS PROPOSED

FOR THE PRICE CAP PLAN?

Qwest has proposed five specific changes to the Price Cap Plan. These

changes are discussed in detail in the testimony of Mr. Shooshan and Mr

Teitzei. I will briefly describe those changes and the reason for each

change

Q.

First, Qwest has proposed the elimination of the Inflation/Productivity

Adjustment Mechanism for the Cap on Basket 1. Mr. Shooshan explains
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in his testimony why it is both necessary and appropriate to eliminate the

inflation/productivity Adjustment Mechanism. This mechanism does not

reflect the cost of service, the impact of the current competi t ive

environment or customer's needs and desires. Such automatic reductions

are not sustainable in a competitive market and in l ight of Qwest's

financial condition, as further explained in the testimony of Mr. Teitzel and

Mr. Grate

Second, Qwest is proposing to replace the current Basket 1 Cap with a

new cap reflecting the effect of the rate rebalancing proposed in the

testimony of Mr. Teitzel and Mr, Mcfntyre, and the elimination of distance

sensitive zone charges for customers in retail Zones 1 and 2 ($1.00 in

Zone 1 and $3.00 in Zone 2). The impact of these revisions will be a slight

downward adjustment in the Basket 1 Cap, which wil l  then remain

unchanged over the life of the revised plan. Qwest also proposes

eliminating the hard caps on specific Basket 1 services so that the rates

for all services in that Basket may be raised and lowered so long as the

aggregate revenues for those services remain at or below the recalculated

Third, Qwest proposes a "Competitive Zone" test for moving services out

of Basket 1 and into Basket 3. Mr. Teitzel describes the reasons for this

proposal in detail. Competition in the telecommunications industry in

Arizona and elsewhere has not developed on a service-by-service or
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stand-alone basis. Rather, competitors have focused on selling bundles

of services to consumers in discrete geographic areas, which they choose

to serve. For example, Cox has implemented its local telephone service

largely by offering telecommunications services as part of a package with

data and cable television services in neighborhoods in which Cox provides

cable television service. It has also focused on expansion into new

master-planned communities with bundles of services In order to

compete effectively, Qwest must be free to offer bundles of services on a

competitive basis where its competitors offer or are able to offer such

services. Qwest has proposed to define its competitive zones on a wire

center or smaller basis, with the zone being defined by the geographic

area in which a facilities-based, UNE~based, or resale competitor is

providing or offering service. in these competitive zones, all services

provided by Qwest will be subject to the pricing and other rules set forth in

A.A.C. R14-2-1101 et. seq. This will permit Qwest to compete on equal

terms and will provide the ratepayers of Arizona with the benefits of a true

competitive choice

Fourth, Qwest proposes the elimination of the Revenue Cap on Basket 3

As Mr. Shooshan and Mr. Teitzel discuss. there is no need for a Revenue

Cap on Basket 3 since the prices for services in that basket are effectively

restrained by competition. On a forward-looking basis, Qwest should be

able to price its competitive services in the same manner as the CLECs

who are not constrained by an overall revenue cap on the services they



ARIZONA CORPORATION COMMISSION
DOCKET no. T-01051 B-03-0454
DOCKET no. T-000000-00-0672
QWEST CORPORATION
DiRECT TESTIMONY OF DAVID L. ZIEGLER
PAGE 11. MAY 20, 2004

provide

Fifth, Qwest proposes that services contained in Qwest's Basket 3

(Competitive/Non-Essential) be subject to the same regulatory

requirements as services that have been declared competitive for other

providers. For example, CLECs routinely introduce new services for

which they file tariffs and which are automatically treated as competitive

services. As discussed by Mr. Shooshan, new services provided by

Qwest are by their very nature not basic, essential services. They are

essentially discretionary services and there is no need to apply the

limitations of Basket 1 to those services. Simifarly, Qwest's promotional

service offerings are subject to different requirements than those applied

to competitors. This difference in treatment should be changed

15

16

WHAT RATE REBALANCING HAS QWEST PROPOSED AS PART OF

ITS FILING?

Q.

As described in the testimony of Mr. Teitzel and Mr. Mcintyre, Qwest has

proposed various miscellaneous changes in its rates for services

Qwest

also requests the elimination of the free call allowance for directory

assistance service. The overall effect of these changes is to permit Qwest

the opportunity to recover an additional $7 million in revenues

including the elimination or limitation of certain obsolete services.
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1 Q. PLEASE DESCRIBE QWEST'S PROPOSAL To ELIMINATE DISTANCE

SENSITIVE ZONE CHARGES FOR CUSTOMERS IN ZONES 1 AND 2

Customers located in retail Zones 1 and 2 of Qwest's Arizona wire centers

currently pay additional charges over and above the base charge for MFR

and 1FB service they receive. These charges are referred to in Qwest's

tariff as zone charges. These distance-sensitive zone charges are difficult

for the customer to understand. Elimination of the charges will simplify

billing and minimize customer confusion

11 Q. PLEASE DESCRIBE QWEST'S PROPOSAL FOR THE USE OF AUSF

SUPPORT FOR RESIDENTIAL CUSTOMERS IN UNE ZONE 2 AND

BUSINESS AND RESIDENTIAL CUSTOMERS IN UNE ZONE 3?

20

Qwest proposes that the difference between the TSLRIC of basic

residential local exchange service in UNE Zone 2 and the sum of the MFR

rate and FCC Customer Access Line Charge in Zone 2 be recovered from

the AUSF. Similarly, Qwest proposes that the difference between the

ALRic of basic residential and business exchange service and the 1 FR

or 1FB rate and the FCC Customer Access Line Charge in UNE Zone 3

be recovered from the AUSF. This proposal will advance two important

First, it wil l permit residential and business

customers in those zones to continue to pay charges for basic service that

are the same as those paid in UNE Zone 1, so that all customers pay a

public interest goals.
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single statewide averaged rate for basic service. If these rates were raised

to cover the TSLRIC of providing basic services in those zones, customer

(and particularly residential customers) would face significant rate

increases. Use of AUSF funds wi l l  amel iorate the need for such

increases. Second, the implementation of this proposal will increase

competition in the provision of service to customers in UNE Zones 2 and

3. In June 2002, the Commission De-averaged the prices of unbundled

loops as UNEs so that the price of an unbundled loop is significantly

higher in UNE Zones 2 and 3 than in UNE Zone 1. Because all Qwest

residential and business customers pay the same basic charge for service

due to statewide averaging of rates and these rates are below the TSLRlC

of residential service in Zone 2 and the TSLRiC of basic business and

residential service in Zone 3, it is not economically sound for a CLEC to

buy an unbundled loop or UNE-P in Zone 2 or Zone 3 and to compete with

Qwest by serving a residential customer in Zone 2 or a residential or

business customer in Zone 3. Because the AUSF monies will be portable

(i.e., whatever carrier serves the customer wil l  receive the AUSF

payment), other carriers will be able to compete with Qwest in these

Zones by charging comparable or lower rates and recovering a portion of

their costs through AUSF payments, This will help bring the benefits of

competition to the fess-densely populated areas served by Qwest and will

prevent rural customers from being deprived of meaningful competitive

choice. Qwest's proposal is discussed in more detail in Mr. Teitzel's

testimony



ARIZONA CORPORATION COMMISSION
DOCKET no. T-01051 B-03-0454
DOCKET no. T~00000D-00-0672
QWEST CORPORATION
DIRECT TESTIMONY OF DAVID L. ZIEGLER
PAGE 14. MAY 20. 2004

2 Q. PLEASE DESCRIBE QWEST'S PROPOSAL FOR ADDRESSING

SWITCHED ACCESS SERVICES

If the Commission reverses the access charge reduction ordered in

Decision No. 66772, Qwest would propose intrastate access charges be

reduced by $5 million in this case. Assuming that the proposals Qwest

has made for revisions to the Plan are adopted, Qwest would not request

any specific rate increase to offset this rate reduction

For the reasons discussed in Mr. Mclrltyre's testimony, Qwest is not

proposing any further changes to switched access charges at this time

The FCC is presently investigating the entire topic of intercarrier

compensation Several parties are submitting proposals for

comprehensive plans for the complete revamping of intercarrier

compensation. Since this all-encompassing restructure of intercarrier

compensation is imminent, it seems appropriate to wait for that restructure

to address access charges

To the extent that the Commission chooses to order additional reductions

in intrastate access charges at this time, such changes must be revenue

neutral. As Qwest proposed in its prefiied testimony filed in the Access

Docket and in Mr. Mclntyre's testimony in this case, if Qwest's intrastate

access charges are reduced in this docket, the Commission should
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implement a subscriber line charge or other end-user charge in an amount

sufficient to offset the access reduction. Mr. Mclntyre explains the amount

of subscriber line charge that would be required to offset a reduction in

Qwest's intrastate access rates to the current interstate levels. For each

$5 Million reduction in Intrastate access, Qwest would need to receive 20¢

per line in a subscriber line charge

8 Q. ARE ALL OF THE PORTfONS OF QWEST'S PROPOSAL

INTERRELATED?

Yes. Because Qwest is proposing to deal with its financial needs by a

revised price cap plan and modest restructuring of rates, it is essential that

the Commission adopt all of the significant features of Qwest's proposal

If the Commission attempts to mix some portions of the existing Plan with

some proposed revisions and other changes based on traditional

rate raking methodologies, the result will be a mis-matched regulatory

scheme that neither permits Qwest an opportunity to earn a fair return on

its investment nor permits Qwest to compete fairly and equally in the

Arizona telecommunications market. Qwest simply does not believe that a

traditional rate case will produce results that are in the best interests of

Arizona ratepayers or Qwest-

undoubtedly argue for reductions in specific rates or continued limitations

on Qwest's ability to compete. However, these proposals will not serve

the interests of the citizens of Arizona, Similarly, a traditional rate

Certainly, various interested parties will
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proceeding that focuses on allowable levels of test year expenses

appropriate return on capital and rate designs, which serve goals other

than permitting the competitive market to work, will be resource intensive

for all parties and ultimately counter~productive. The challenges faced by

Qwest and the telecommunications industry in Arizona as a whole cannot

be met by setting rates that no customerwill ever pay to meet a revenue

requirement that will never be met

9

10

Q. WHAT ARE QWEST'S GOALS IN MAKING ITS FILING?

Qwest has made its proposals in this case recognizing that a traditional

revenue requirement and monopoly-based rate setting are not viable

alternatives today. Competition has changed forever the prices, terms

and conditions under which a company can successfully provide

telephone service to the public The Arizona telecommunications market

is one of the most competitive in the country and in the 14-state Qwest

service territory. The Plan adopted in 2001 was a first step toward

recognizing the need to move away from traditional revenue requirement

rate setting. Qwest believes that the Commission must approve a revised

price cap plan that continues the movement away from traditional

rate raking

The revised price cap plan adopted by the Commission must recognize

the realities of the competitive marketplace. It should adopt Qwest's
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Competitive Zones proposal to permit Qwest to compete fairly and

effectively with competitors who offered bundled services to customers in

distinct geographic areas. It should revise the Basket 1 price cap to

eliminate the inflation/Productivity Adjustment Mechanism and the hard

caps on services in that basket. it should recognize that a revenue cap on

Basket 3 is unnecessary because Qwest's ability to raise prices for

services in that basket is effectively constrained by competition. The

Commission should take this opportunity to bring competition to the less

densely populated areas of Qwest's service territory by adopting a fully

portable AUSF proposal for service in those areas that will permit CLECs

to serve those customers and preserve affordable service

13

14

Q. DOES THIS CONCLUDE YOUR TESTIMONY?



BEFORE THE ARIZONA CORPORATION COMMISSION

' IN'THE MATTER oF QWEST
CORPORATION'S FILING OF RENEWED
PRICE REGULATION PLAN.

DOCKET no. T-01051 B-03-0454

IN THE MATTER OF THE INVESTIGATION
OF THE COST OF
TELECOMMUNICATIONS ACCESS.

)
)
)
)
)
)
)
)

DOCKET no. T-00000D-00-0-72

STATE OF ARIZONA
COUNTY OF MARICOPA

AFFIDAVIT OF
DAVID L. ZIEGLER

ss

David L. Ziegler, of lawful age being first duly sworn, depose and states:

1, My name is David L. Ziegler. I am Assistant Vice President - for Qwest
Services Corporation in Phoenix, Arizona. I have caused to be filed written
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Page 1

Release 2
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8. INFORMATION AND BILLING SERVICES

8.7 ANCILLARY SERVICES (M)

Ancillary Services are services the Company has established based upon market
need. Ancillary Services consist of Market Messages, Screen Bill Fiche and
Billing Name and Address (BNA)

General Description

Market Message is a message containing one (l) to ten (10) lines of
information/advertisement on the customer's detail of current charges page of the
Company bill. All messages will be reviewed by the Company legal staff for
approval

Screen Bill Fiche is microfiche containing billing details for a customer's services
provided to a customer's end user

Billing Name and Address (BNA) is a service that provides the customer with a
method of obtaining information needed to identify the customer's end users. BNA
make available to an authorized customer the billing name and address on those
telephone numbers for which the customer has provided service but does not have
an associated name and address in the customer's data base

(M) Material found on this page previously appeared on Page 26

AZ2004-028
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Page 2

Release 2
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8. INFORMATION AND BILUNG SERVICES

8.7 ANCILLARY SERVICES (Cont'd) (M)

B. Rate Application and Parameters

The customer must purchase Bill Rendering Service in order to purchase Market
Messages

Contracts are required for each customer subscribing to BNA. BNA will not be
provided unless a contract is signed between the Company and the customer

A Market Message is set up on an ICE basis based on the technology required and
the associated costs

A Screen Bill Fiche set up charge applies per order and the fiche charge applies per
fiche provided to the customer. The Media Provisioning charge for microfiche
also applies

Methods for BNA

The Company will accommodate BNA requests in either of two ways
mechanized and/or manual

Mechanized

The mechanized method accepts requests on an input tape or a transmitted
data file in standardized format from the customer

Manual

The manual method accepts requests from the customer by telephone to
Company designated office and/or by paper via datafax or U.S. Mail

a

Output for BNA

With both the manual and mechanized methods. the customer has several
options for receiving BNA data. The customer may elect tape, transmitted data
liles and/or paper. For tape and transmitted data file output, the files are
returned in the standardized format. For paper output, the BNA data is returned
in a preformatted report. The BNA data will be provided to the customer at the
same intervals that the customer receives subscription data

(M) Material found on this page previously appeared on Page 27

AZ2004-028
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SECTION 8

ARIZONA
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Page 3
Release 2[4]

Effective: }

8. INFORMATION AND BILLING SERvlcEs

8.7 ANCILLARY SERVICES (Cont'd) (M)

C. Rates

ORDERING MAXIMIJM

$0.0240Market Message, per bill[1]

Screen Bill Fiche, per fiche[2,3] BDISB

Billing Name and Address
Mechanical Method, per listing
Manual Method, per listing

0.4250

[1] Plus establishment charge of $60000 for each new message

[2]

(T)

In addition to the Heft price per unit for the report,  a microfiche charge for the
provisioning applies

[3] Plus set up charge of $4,200.00

[4] This page  cance l s  Pages 4  through 35 ,  Re lease  I  and a l so cance l s  Sec t ion 108  in i ts
ent i re ty

(N)
(N)

(M) Mater ia l  found on this page  prev iously  appeared on Page  28
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6.8

6. SWITCHED AccEss SERVICE

RATES AND CHARGES (Cont'd)

LOCAL SWITCIIING

A. Local End Office Switching

RATE PER
ACCESS MINUTE

Originating
Temlinating
End Office Shared Port

$0.017300
0.017300
0.001300

MUNTHLY

End Office Dedicated Trunk Port
per trunk P4TWX

800 DB Access Service

800 CIC, per call
Vertical Features

$0.004053 (T)

0.0020915 (R)

0.0006853 (R)

POTS Translation Charge, per call
Call Handling and Destination
Feature Charge, per query

900 Access Service Customer Identification
Charge, per call 0.000994

NQNRECURRING
CHARGE

$103.56

N9G]X

890.76

Per first NXX, per End Office/Tandem
Per each subsequent NXX, per
End Office/Tandem
Expanded 900 Option per End Office/
Tandem with NXX Activity
(available with FGD)
Expanded 900 Option per End Office/
Tandem without NXX Activity
(available wide FGD) N98BX 968.22

AZ2004-027



QWEST CORPORATION

ARIZONA

ACCESS SERVICE
PRICE CAP TARIFF

PRICE LIST

SECTION 8
Page? I

Release 3[4]

Issued: 5-20-04 Effect ive:  }

8. INFORMATION AND BILLING SERvicEs

8.7 ANCILLARY SERVICES

A. General Description

See 8.7 of the Access Service Price Cap Tariff for description

(D)
(M)

B. Rate Application and Parameters

See 8 .7  of  the Access  Ser vice P r ice Ca p  T a r if f  for  Ra te Applica t ion a nd
Parameters

C .  R a t es

ORDERING

Market Message, per bi11[l]

Screen Bill Fiche, per fiche[2,3] BDISB

Billing Name and Address
Mechanical Method, per listing
Manual Method, per listing

[1] Plus establishment charge of $600 for each new message

[2] In addition to the fiche price per unit for the report, a microfiche charge for the
provisioning applies

[3] Plus set up charge of $4,200.00

[4] This page cancels Pages 2 through 10, Release 2

(M) Material moved from Page 6

AZ2004-028
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EXCHANGE AND
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Qwest Corporation
Price Cap Tariff

Arizona
SECTION 1

Page 8
Release 4

I ssued :  5 -20-04 Effect ive:  }

1. APPLICATION AND REFERENCE

1.3 SUBJECT INDEX

SUBJECT SECTION

I-800-US WEST Calling Service 6

Application and Reference
Application of this Document

Basic Rate Service Offering
Business Acquisition Program
Business Line Volume Purchase Plan
Business Maintenance Plans
Business Product Save Program

1 4

Call Data Collection and Transmission Service
Call Management Systems

Obsolete
Call Report Services
Calling Connection Plans

Obsolete
Central Office Automatic Call Distribution (CO-ACD)
Central Office Alarm Services
Central Office Services

Obsolete
Centrex Sewiee
Centrex 21 Service
Centrex Plus Service

Obsolete
Centrex PRIME Service
CENTRON 6 and CENTRON 30 Service
CENTRON Service
Competitive Response
Customer Premises Wire
Customer Premises Wire and Maintenance Plans
Customized Call Management Services/CENTRON l Service

10

(T)
(D)

AZ2D04-031



CorvlpET1T1vE
EXCHANGE AND
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Qwest Corporation
Price Cap Tariff

Arizona
SECTION 6

Page 20
Release 4

Issusdz 5-20-04 Effect ive:  }

6. MESSAGE TELECOMMUNICATION SERVICE

6.2 STANDARD s1:Rv1cE 0FFERINCS
6.2.4 DIRECTORY ASSISTANCE SERVICE

A. Directory Assistance (Cont 'd)

Charges
(D)
(T)

In locations, including Public Access Lines, where the customer has the
capability to direct dial Directory Assistance but chooses to place the call as a
mechanized or operator-assisted customer-dialed calling card call or operator-
assisted station-to-station call, the appropriate charge, specified in 6.2.1, applies
in addition to the Directory Assistance charge.

Each call dialed directly by customer[I ]

CHARGE

$1.15

• Each call placed from Public Access Lines[2]
- Direct Dial
- Alternately Billed

0.60
1.15

[1] Effective 04-01-2001, the maximum charge of each call dialed directly by the
customer into Directory Assistance will be $1.15,

[2] See 6.2.1 for additional charge applications.

AZ2004-031

a.
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Arizona
SECTION 9

Index Page 1
Release 3

I ssued :  5 -20-04 Effect ive:  }

9. CENTRAL OFFICE SERVICES

SUBJECT

Call Management Systems
Central Office - Automatic Call Distribution (CO-ACD)
Central Office Alarm Services
Centrex 21 Service
Centrex Plus Service
Centrex PRIME Service
CENTRON Custom Service

Dial Switching Systems
(D)
(T)

Optional Service Features

Scan-Alert Service

Az2004-031
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Price Cap Tariff

Arizona
SECTION 9

Page 1
Release 2[1 ]

I ssued :  5 -20-04 Effect ive:  }

9. CENTRAL OFFICE SERVICES

(M)

[1] This page also cancels the following pages: Pages 2 through 8, Release I.

(M) Material on Pages l through 8 moved to 109.1.7.

(N)
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COMPETITIVE
EXCHANGE AND
NETW0RK SERVICES

Qwest Corporation
Price Cap Tariff

Arizona
SECTION 9

Page 9
Release 2

Issued: 5-20-04 Effective: }

9. CENTRAL OFFICE SERVICES

9.1 DIAL SWITCHING SYSTEMS (T)

9.1.10 GPTIONAL SERVICEFEATURES

Description

1. The following optional service features are provided for Central Office Services
which are furnished from Stored Program Control central offices, and are subject
to the availability of facilities and generic feature programs. Each feature has a
description followed by the appropriate USO Cs.

2. The provision of such facilities and programs will be determined by the Company
based upon regular engineering practices and economic considerations.

3. Provisions of special arrangements and engineering required to make a feature(s)
compatible with the customer's system will be based on cost plus contribution.

4. Optional Services Features

•

1

•

1

a

|

•

Automatic Callback
Call Forwarding Busy Line
Call Forwarding Don't Answer
Call Forwarding Busy Line and Don't Answer
Call Forwarding - Variable
Call Forwarding via Private Facilities
Call Hold
Call Pick-Up
Call Waiting - All Calls
Call Waiting - Dial Originating
Call Waiting - Originating
Call Waiting - Terminating
CENTRON Management System
Code Calling
Conference Calling
Customer Changeable Speed Calling
Customer Traffic Recording Feature

AZ2004-031

A.



COMPETITIVE
EXCHANGE AND
NETWORK SERVICES
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Arizona
SECTION 109

Page 4
Release 2

Tissued: 5-20-04 Effect ive:  }

109. OBSQLETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SysTE1vls
109.1 .1 CENTREX SERVICE

A. General  (Cont 'd)

6. Application of Mileage and Incremental Charges

a. The method of serving main station lines located 011 continuous or
noncontinuous property will be determined by the Company. The application of
mileage or incremental charges is the same whether the telephone lines are
served by individual cable pairs or through concentrator equipment.

b. The basic station line rate schedule specified for telephone lines at the principal
location is applicable where the principal Centrex location is within the base rate
area.

c. The basic station line rate schedule specified for telephone lines at each
secondary location is applicable where the principal and secondary locations are
within the base rate area and the same Centrex rate area.

d. In the administration of Centrex station line rates in single CO district
exchanges, the Centrex rate area is coextensive with the exchange area. In
multi-CO district exchanges, the Centrex rate areas are defined by Centrex rate
area maps.

(D)

AZ2004-031



COMPETITIVE
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Qwest Corporation
Price Cap Tariff

Arizona
SECTION 109

Page 5
Release 2

Issued: 5-20-04 Effective: }

109. OBSOLETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SYSTEMS
109.1.1 CENTREX SERV1CE

A.6. (Cont'd)

e. In connection with foreign exchange main station line service, the basic
secondary location Centrex station line rate schedule will apply at each FX
station location. Except as specified for contiguous exchanges below, the
Centrex station line will be treated as an individual line business service for the
application of FX terms, conditions, rates and charges

(T)

Noncontiguous Exchanges

In multi-office exchanges where the principal Centrex location is in a C() district
other than the principal CO district of the serving exchange, FCO mileage
charges, as specified in the Competitive Private Line Transport Services Price
Cap Tariff, will apply to the circuit between the principal CO and the CO
serving the Centrex system

AZ2004-031
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SECTIQN 109

Page 6
Release 2

Issued: 5-20-04 Effect ive:  }

109. OBSOLETECENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SYSTEMS
109.1.1 CENTREX SERVICE

A.6. (Cont'd)

f. Secondary Location Centrex Station Line Rate Schedule (T)

Where the Principal Centrex
Location is within the Base
Rate Area and the Secondary
Location is

The Monthly Rate Per Main
Centrex Station Line is
The Below Component + Plus

Nonrecurring
Charge USOC

Within the base rate area
and a contiguous Centrex
rate area

The basic secondary
location Centrex station
line rate schedule plus $7.48 $47.50

Within the base rate area
and a noucontlguous
Centrex rate area

The rate treatment
specified for (RGR)
above plus (RGU) for
each intervening Centrex
rate area between the
principal Centrex lea
son and the Centrex
station[1 ] 7.48 47.50 RGU

(D)

[1] Can be multiple of (RGU) depending upon intervening areas

(D)

AZ2004-031
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Issued: 5-20-04 Effective: }

109. OBSOLETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SYSTEMS (Cont'd)

109.1.7 CUSTOMIZED CALL MANAGEMENT SERVICES/CENTRUN I SERVICE

A. Description

(D)
(M)

(Ml)

Customized Call Management Services (CCMS)/CENTRON I Service is
composed of standard and optional features furnished from a Stored Program
Controlled central office. CENTRON I is available to individual line residence
customers and CCMS is available to individual line business customers wishing
to combine one or more exchange access lines into a group

C CMS/ CENTR ON I Service is available to individual line business and residence
customers where technically feasible. CCMS/CENTRON I Service may be
incompatible with some services due to technical limitations

3. A customer may choose to combine access lines terminating at different locations
into a single CCMS/CENTRON I package. All access lines terminating in
CCMS/CENTRON I Service, however, must be served by the same central office

4. Flat Rate Service and Message or Measured Rate Service access lines may not be
mixed in the same C CMS/ CENTR ON I package

The combination of residence and business access lines is allowed. When a
CCMS/CENTRON I system contains both residence and business access lines
only one residence access line is permitted. In addition, no Hunting or Call
Forwarding-Busy Line features will be permitted between the business and
residence access lines

6. The quality of transmission for calls utilizing C CMS/CENTR ON I Call
Forwarding or CCMS/CENTRON I Conferencing may vary depending on the
distance and routing involved. The Company makes no representation as to the
quality of the transmission on such calls

7. C CMS/CENTRON I Service standard and optional features cannot be used in
combination with the following Custom Calling services: Call Waiting, Call
Forwarding-Variable, Three-Way Calling, Speed Calling-8 and Speed Calling
30 (MI)

(M) Material moved to Page 29.4

(Ml) Material moved firm 9.1 .7

AZ2004-031
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SECTION 109

Page 29. l
Release 1

Issued: 5-20-04 Effective: }

109. OBS0LETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SYSTEMS
109.1 .7 CUSTOMIZED CALL MANAGEMENT

(Cont'd)
SERVICES/CENTRON SERVICEI

C. Optional Features

Alternate Answering - (Call Forwarding-Busy Line)[1] (Business Only)

(M)

This feature automatically transfers incoming calls that encounter a busy condition
to an alternate designated line.

Alternate Answering - (Call forwarding-Don't Answer)[l] (Business Only)

This feature automatically transfers incoming calls dirt encounter a don't answer
condition after a preselected number of rings (from 1 to 7) to an alternate
designated line.

Call Forwarding - Variable

This feature allows the CCMS/CENTRON I user to program automatic transfer of
all calls made to the called line to a different line, within or outside the
CCMS/CENTRONI group. (MJ

[1] (M)When it is determined that a subscriber to Alternate Answering is forwarding calls
to a residence line fern a business line to the extent that the primary use of the
residence line is substantially of a business nature, the residence line will be
reclassified as a business service and business rates will apply. (M)

(M) Material moved from 9.1.7.
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109. OBSOLETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHINGSvsTE1vls
109.1.7 CUSTOMIZEDCALL MANAGEMENT SERVICES/CENTRUNISERVICE

C. Optional Features (Cont'd) (M)

Call Pickup Group

This feature enables a user of CCMS/CENTRONI Service to answer a call which
has been directed to another line in the package

Call Rejection (Business Only)

This feature enables a business customer to reject call attempts from up to 15
numbers of calling parties by dialing a code and the telephone numbers of calls to
be rejected. Any call attempts to the customer from these numbers will be
prevented from terminating to the customer and will instead be connected to an
announcement informing the caller that the call is not presently being accepted by
the called party. A customer may also reject future calls from the most recent call
received by dialing a code after completing the call

Call Waiting

This feature provides a tone alert to a CCMS/CENTRON I Service user who is on
an existing call that another call is waiting

Continuous Redial (Business Only)

This feature allows a business customer to dial a code that will cause the feature to
automatically redial the last number the customer dialed. If the called number is
busy, the feature will redial the called number for a limited period of time. A tone
alerts the customer when the called number becomes available

Convenience Dialing

This feature allows a CCMS/CENTRON I user to abbreviate dialing patterns for
frequently called and emergency numbers. By dialing an access code of l or 2
digits, a CCMS/CENTRON I customer can dial up to 6 or 30 preprogrammed
numbers, All lines in a package may share the same 30-number list or the 30
number list may be available to an individual line only. The 6-number list is
available only on an individual line basis. Convenience Dialing-6 can only be
combined with Intercom-30 on the same line and Convenience Dialing-30 can only
be combined with Intercom-6

(M) Material moved from 9.1.7

AZ2004-031
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109. OBSOLETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCIIING SYSTEMS
109.1.7 CUSTOMIZED CALL MANAGEMENT SERVICES/CENTRON I SERVICE

C . Optional Features (Cont 'd) (M)

Priority Q_aI1 (Business Only)

This feature allows a business customer to assign a maximum of 15 callers'
telephone numbers to a special list. The customer will hear a distinctive ring at
their location, when calls are received from callers' telephone numbers on that list.

Programmable Call Fo1'wardin,q-Busv Line(Business only)

This feature allows a CCMS customer to have incoming calls forwarded to another
number when the called number is busy. The CCMS customer can activate and
deactivate the forwarding feature by dialing a code. The CCMS customer can also
establish or change the number to which calls will be forwarded.

Programmable Call Forwarding-Don't Answer (Business only)

This feature allows a CCMS customer to have incoming calls forwarded to another
number if the customer does not answer after a preset number of ringing cycles.
The CCMS customer can activate and deactivate the forwarding feature by dialing
a code and can establish or change the number to which calls will be forwarded.

Selective Call Forwarding (Business Only)

This feature allows a business customer to specify a special list of a maximum of
15 telephone numbers. Incoming calls placed to the customer from telephone
numbers on that list will automatically be forwarded to a predefined telephone
number. All other calls will be handled normally.

Six-Wav Conferencing - (Business only)

This feature permits the CCMS customer to establish a conference call with up to 6
conferees, including the originator. Conferees may be inside or outside the CCMS
system. This feature is available where technically feasible.

(M) Material moved Hom 9.1.7.
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109. OBSOLETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SYSTEMS
109.1.7 CusToM1zED CALL MANAGEMENTSERVICES/CENTRONISERVICE

C. Optional Features (Cont'd)

Alternate Answering - (Call Forwarding-Busy Line/Don't Answer)[ l ,2]

(T)(M)

(T)

This feature automatically transfers incoming calls that encounter a (1) busy
condition and/or a (2) don't answer condition after a preselected number of rings
(from 1 to 7) to an alternate designated line

Alternate Answering - (Call Forwarding-Busy Line)(Residence On1y)[l,2] (T)

This feature automatically transfers incoming calls that encounter a busy condition
to an alternate designated line

Alternate Answering (Call Forwarding-Don't Answer)(Residence On1y)[1,2] (T)

This feature automatically transfers incoming calls that encounter a don't answer
condition after a preselected number of rings (from 1 to 7) to an alternate
designated line

h1tercom[2] (T)

A user of the CCMS/CENTRON I Service can dial up to 6 or 30 other lines in the
same package by dialing an access code followed by 1 or 2 digits. Two user
stations with the same line number cannot access each other utilizing the Intercom
feature (M)

U] When it is determined that a subscriber to Alternate Answering is forwarding calls
to a residence line from a business line to the extent that the primary use of the
residence line is substantially of a business nature, the residence line will be
reclassified as business service and business rates will apply

(M)

(M)
[2] These optional features became obsolete effective April 1, 2001, and are no longer

available to new customers

(M) Material moved from 9.1.7
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109. OBSOLETE CENTRAL OFFICE SERVICES

SERVICES/CENTRON SERVICEI
109.1 DIAL SWITCHING SYSTEMS
109.1.7 CUSTOMIZED CALL MANAGEMENT

(C0I1['d) (M)

D. Rates and Charges General

1. One nonrecuning charge applies per line, per customer request to

a. Establish Standard Feature Package

Establish optional feature(s) and miscellaneous line terminating arrangements
unless adding at the time the Standard Feature Package is established

c. Change optional feature(s) in an existing arrangement

NoNRECURRING
CHARGE

$13.00Per line

2. The nonrecurring charge will not apply

To discontinue all optional features

To discontinue one or more features when the remaining features stay the same

a.

b.

(M) Material moved from 9.1 .7
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109. OBSOLETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCH1NG SysTE1vls
109.1 .7 CUSTOMIZED CALL MANAGEMENT SERVICES/CENTRON I SERVICE

D. Rates and Charges - General (Cont 'd) (M)

3. The following USO Cs are for CCMS/CENTRON I Service only and are in
addition to the USO Cs for access lines and other services or equipment with
which they are associated.

I

USOC B
MONTHLY RATE

USINESS RESIDENCE

a. Standard Feature Package,
per line MVP11 310,50 (I) $9.25 (I) I

II
b. Optional Features

•

I
Alternate Answering-(Call
Forwarding-Busy Line)
(Business Only), per line MVPBL 4.00 (R) [1]
Alternate Answering-(Call
Forwarding Don't answer)
(Business Only), per line MVPDA 3.50 [1]

Call Forwarding - Variable,
per line

•

2.50 (R)

0.65

MVPCF

MVPCU

MVPSR

MVPCW

MVPAC

2.50 (RI I

Call Pickup Group, per line

Call Rejection, per line

Call Waiting, Per line

Continuous Radial, per line

4.30 4.0

3.00

4.00 02)

7,00

3.00 (R) (M)

[1] Not available.

(M) Material moved from 9.1.7.

(m>
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109. O8s0LE'rE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SYSTEMS
109.1 .7 CUsTonv11zED CALL MANAGEMENT SERVICES/CENTRON I SERV1CE

D.3.b.  (Cont 'd) (M)

Usoc
MONTHLY RATE

BUSINESS RESIDENCE

Convenience Dialing - 6# List,
per list, each MBWCD 552,50 (R) $1.75 (R)

I

!
I

Convenience Dialing - 30# List,
per list, each MVPCD 4.00

3.00

2.50 (R)

Priority Call, per line MVPDW

• Programmable Call Forwarding
Busy Line, per line MVPCB 7.50

Programmable Call Forwarding
Don't Answer, per line MVPCA 4.00

Selective Call Forwarding,
per line MVPSF

MVP6C

n
3.00 (R)

6.25
l

Six-Way Conferencing, per line (M)

[1] In the event an incoming 800 Service call is transferred to a remote location,
transmission performance cannot be guaranteed.

(M)
(M)

(M) Material moved from 9. 1.7.

AZ2004-031

in



COMPETITIVE
EXCHANGE AND
NETWORK SERVICES

Qwest Corporation
Price Cap Tariff

Arizona
SECTION 109

Page 29.8
Release 1

I ssued :  5 -20-04 Effect ive:  }

109. OBSOLETE CENTRAL OFHCE SERVICES

109.1 DIAL SWITCHING SYSTEMS
109.1.7 CUSTOM1ZED CALL MANAGEMENT SERVICES/CENTRONI SERVICE

D.3.b. (Cont'd) (T)(M)

(T)MONTHLY RATE[1]
RESIDENCE BUSINESS

Alternate Answering - (Call
Forwarding-Busy Line/Don't
Answer), per line MVPAA $0.85 (R)

1.75 (R)

$7.50 (R)

Intercom - 6#, per system

Intercom - 30#, per system MVP1C 4.00 (R) (M)

(M1 )Miscellaneous Line Terminating
Arrangements[1 ]

800 Service Circuit. each
termination to main station line (Ml)

[1] These optional features became obsolete effective April
available to new customers

1, 2001, and are no longer (N)
(N)

[2] In the event an incoming 800 Service call is transferred to a remote location,
transmission performance cannot be guaranteed

(T)(M1)
(Ml)

(M) Material moved from Page 29

(Ml) Materia] moved from Page 9.1.7
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109. OBSOLETECENTRAL OFFICE SERVICES

109.1 DIAL SW1TCHING SYSTEMS
109.1.12 CENTRON 6 AND 30 SERVICE (Cont'd)

D. Rates and Charges

1 The following USO Cs are for CENTRON 6 or 30 Service only and are in addition
to the USO Cs for access l ines and other services or equipment with which they
are associated

USOC
MONTHLY RATE

RESIDENCE BUSINESS

Standard Features
Initial Installation

CENTRON 6
Service (2 through
6 lines), per line[1] $ 11.75 (1) 3 11.75 (I)

CENTRON 30
Service (2 through
30 l ines)

Per l ine[2]
Per system

MVPAL
MVPAL

15.50 (I) 15.50 (I)

Standard Features
Subsequent Installation

CENTRON 6
Service (2 through
6 lines), per line[1] 11.75 (I) 11.75 (I)

CENTRON 30
Service (2 through
30 lines), per 1ine[2] MVPAL 15.50 (1) 15.50 (1>

[ 1 ] MUE and MUEAL for multiple users are the same rates and charges as MVP

[2 ] MUEOI and MUEA1 for multiple users is the same monthly rate as MVPAL

AZ2004-03t
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109. OBSOLETE CENTRAL OFFICE SERvicEs

109.1 DIAL SWITCU1NG SYSTEMS
109.1.12 CENTRON6 AND 30 SERVICE

D.1. (Cont'd)

c .  CENTRON 6 and 30 Service Optional Features

USOC
MONTHLY RATE

RESIDENCE BUSINESS

Additional Call Pickup
per group[1 ] MVPCP

Call Waiting
per line[1 ] 2.50 (R) 7.00 (R)

Call Forwarding
per line[1] MVPCF

Alternate Answering
(Call Forward Busy/
Don't Answer)
per l ine[1] 0.85 (R)

Alternate Answering
(Busy Line)
per l ine[l ] MVPBL [2 ]

Alternate Answering
(Don't Answer
per 1ine[1] MVPDA [2] 3.50 (R)

[1 ] This optional feature can be used with either CENTRON 6 or 30 Service

[2 ] Not available
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109. OBSOLETE CENTRAL OFFICE SERV1CES

109.1 DIAL SWITCHING SYSTEMS
109.1.12 CENTRON 6 AND 30 SERVICE

D.l .c. (Cont'd)

Usoc
MONTHLY RATE

RESIDENCE BUSINESS

CENTRON 30 Service
Convenience Dialing -
(30# List), per list, each MVPCD $2.50 (R) $4.00 (R)

CENTRON 6 Service
Convenience Dialing .-
(6# List), per list, each MBWCD 1,75 (R) 2.50 (R)

AZ2004-031
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Re l e ase  5

10. MISCELLANEOUS SERVICE OFFERINGS

10 .12 VOICE MESSAGING SERVICE
1 0 . 1 2 . 2 BUSINESS VOICE MESSAGING SERVICE

C.5.a. (Cont'd)

NONRECURRING
CHARGE

MONTHLY

MBB.MBBXA $10.00 $13.95

Mailboxes. each

Voice Mail

Discounted[1 ]
(D)
(T)

With CFBLDA
& MWI-A[2] [3] (T)

with CFBLDA
& MWI-A/V[2] VVMAE [3] (T)

with CFDA
& MwI-A[2] [3] (T)

With CFDA
& MWI-A/V[2] VVMAG

VJMXW

[3] (T)

(T)Lister On1y[4]

[1] The discounted rate applies when subscribed to in association with Business
CUSTOMCHOICE or QWESTBUSINESS LINE PLUS

(D)
(T)

[2] Nonrecurring charge applies in addition to the nonrecurring charge for voicemail
mailbox

(T)

[3] Nonrecurring charge is equal to the nonrecurring charge associated with the
installation of message waiting indication and call forwarding features

(T)

[4] The monthly rate includes an allowance of 300 minutes per month before billing
additional usage charges, specified following

(T)

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE

Az2004_030
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Page  5

Re l e a se  6

Issued: 5-20-04 a c t i v e :  }

1 .2

1. APPLICATION AND REFERENCE

TABLE OFCoNTENTS (Cont'd)

SECTION 5. EXCHANGE SERVICES

5.1 EXCHANGE AREAS

L1sT OF EXCHANGE AREAS AND LOCAL CALLING AREAS
CLASSES OE SERVICE OFFERED In An EXCHANGE AREA

<D>

LOCAL EXCHANGE SERVICE

MEASURED USAGE CHARGES
Low USE OPTION SERVICE
FLAT RATE SERVICE
LOCAL SERVICE OPTIONS
TELEPHONE ASSISTANCE PROGRAMS
HOME BUSINESS L/n5 (HBL) SERVICE
TENANT SOLUTIONS

PRIVATE BRANCH EXCHANGE (PBX) TRUNKS

FLAT RATE TRUNKS
DIRECTJNWARD-DIALING (D I D ) SERVICE

PREMIUM EXCHANGE SERVICES

TOUCH-TONE CALLING SERVICE
CUSTOM CALLING SERVICES
MARKET EXPANSION LINE (MEL) SERVICE
BASIC EXCHANGE ENHANCEMENT
OPEN SWITCH INTERVAL PROTECTION (OSIP)
CALLER IDENTIFICATION-BULK
U S WEST CUSTOM RUVGING SERVICE
HUNTING SERVICE
ANSWER SUPERVISIQN - LINE SIDE

NUMBER FORWARDING

AZ2004-029
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Page  6
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Ef f e c t i v e :  }

1 . 2

1. APPLICATION AND REFERENCE

TABLE OF CONTENTS (Cont'd)

5.5 PUBLIC COMMIMCAIIONS SERVICE - COIN AND COINLESS

PUBLIC ACCESS LINE SERVICE

JQINT USER SERVICE
DIRECTORY SERVICES

LISTING SERVICES
CUSTOM NUMBER SERVICE

OPERATOR SERVICES

INTERCEPT SERVICES

PACKAGED SERVICES

PACKAGES ASSOCIATED WITH BASIC EXCHANGE SERVICE

RESALE/SHARING OF CGMPANY SERVICES
(D)

AZ2004-029
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1 .2

1. APPLICATION ANI) REFERENCE

TABLE OF CONTENTS (Cont'd)

SECTION 105. OBSOLETE EXCHANGE SERVICES

105.2 LOCAL EXCHANGE SERVICE

105.2.4
1052.5

FLAT RATE SERVICE
LOCAL SERV1CE OPTIONS

105 .3 PR1vAT18 BRANCH EXCHANGE (PBX) TRUNKS

105.3.4
105.3.5

DIRECT-INWARD-DIALING (DID) SERVICE
LDENTIPIED OUTWARD D1AL1NG (IOD)

105.4 PREMIUM EXCHANGE SERVICES (T)
(D)

105 .4 .15
105 .4 .17

S IN G L E N UM BE R SERVICE
SELECT CALL ROUT1NG SERVICE

105.7

105.7.1

105.10

DIRECTORY SERVICES

LISTING SERVICES

RESALE/SHARTNG OF COMPANY SERVICES

AZ2004-029
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Page 19

Release 6

Effective: }

1. APPUCAT1ON AND REFERENCE

1.3 SUBJECT INDEX

SECTION

60 Day Product Guarantee
500 Access Service
711 Service
800 PA GELINE Service
900 Service Access Restriction

2
20

Acoustic or Inductive Connections
(D)

Adjustment of Charges
Advance Payments and Deposits
Airport Intercommunicating Service
Answer Supervision - Line Side
Application for Service
Arrangements for Night, Sunday, and Holiday Service
Assigning and Changing of Telephone Numbers
Associated Items of Equipment

Basic Exchange Enhancement
Basic Service Elements
Basic Serving Arrangements
Blocking for  10XXXl+/ ]0xxxol l+
Building Space and Electric Power Supply
Business Contingency Service
Business Continuation Routing
Business CUSTOMCHOICE

Cable, Wire and Service Termination Policy
Call Management Systems
Caller Identification - Bulk
Caller Identification Blocking - Per Call
Caller Identification Blocking - Per Line
Caller Identification Blocking Options
Cancellations and Deferments
Cellular Interconnection Charges
Central Office Make Busy/Stop Hunt
Central Office Services

Obsolete
CHOICE Business
CHOICE Home
CHOICE Two-line Business
CHOICE Two-line Home

AZ2004-029
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1 .3

1. APPIJCATION AND REFERENCE

SUBJECT INDEX (Cont'd)

SECTION

Classes of Service Offered in an Exchange Area
Code Billing
Combination Access Line Service
Company Responsibility
Compatibility
Complementary Network Services
Corrections of Equipment, Communications Systems and

Premises Wire
Connections of Premises Equipment to Telecommunications Services
Connections with Other Telephone Companies
Construction Charges and Other Special Charges
Construction on Public Highways or Other Easements
Contingency Plan Service
CO Lines and/or Trunks For Secretarial Answering Service

For Administrative Use
CUSTOMCHOICE
CUSTOMCHOICE-COMPLETE
Custom Calling Services
Custom Number Service

5
10

(D)
Customized Service

Obsolete
Customer Responsibility
Custom Ringing Service (US WEST)
Customized Services of Equipment or Service Arrangements

Obsolete
CUSTOMNET Service

Defacerment of Premises
Definition of Terns
Deposits
Dial Switching Systems
Digital Switched Service ODSS)
Direct-Inward-Dialing (DID) Service

Obsolete
Directory Errors or Omissions
Directory Listings
Directory Services

Obsolete

Dual Sefrvice

AZ2004-029
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1.3

1. APPLICATION AND REFERENCE

SUBJECT INDEX(coned)

SECTION

Joint User Service

Late Payment Charge
Liability of the Company
Limitations
Limited Communication
List of Exchange Areas and Local Calling Areas
Listing Services

Obsolete
Local Exchange Service

Obsolete
(D)

Local Service Options
Obsolete

Lost or Damaged Equipment
Low Use Option

Maintenance and Repair
Maps
MARKET EXPANSIONLINE (MEL) Service
Market Trials
Measured Usage Charges
Message Delivery Service
Message Waiting Indication
Miscellaneous Central Office Services
Miscellaneous Nonrecurring Charges
Miscellaneous Service Offerings

Obsolete
Miscellaneous Switched Digital Service Offerings
Miscellaneous Switching Arrangements

Obsolete

AZ2004-029
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1 . 3

1. APPLICATIQN AND REFERENCE

SUBJECT INDEX (Cont'd)

SECTION

QWEST CHOICE Business
QWEST CHOICE Home
QWEST CHOICE Two-line Business
QWEST CHOICE Two-line Home

5
5

Recording of Two-Way Telephone Conversations
Refusal
Resale of Service
Resale/Sharing of Company Services

Obsolete
Responsibilities of the Customer
Restriction of Service
Returned Payment Charge
Rural Construction Charges (Additional)

Select Call Routing Service
SELECTPAK
Service Liabilities
SINGLENUMBER Service

(D)
Special Assemblies, Facilities and Finishes of Equipment
Special Service Arrangements
Special Services
Special Taxes, Fees, Charges
Supercedure
Supplemental Billing
Suspension of a Portion of Service
Suspension of all Service
Suspension of Service

AZ2004-029
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2. GENERAL REGULATIONS - CONDITIONS OF OFFERING

2.1 DEFINITION OF TERMS (Cont'd)
(D)

Exchange Line(s)

A circuit connecting a main station with an additional extension station(s).

Facilities

Central office equipment,  supplemental equipment,  apparatus, wiring, cables
(outside plant  feeder  and distr ibution) and other  mater ia ls and mechanisms
necessary to or furnished in connection with telephone service.

Flat Rate Service

An exchange svawice for which a specified rate is charged, regardless of the
amount of local use.

AZ20D4-029
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2.1

2. GENERAL REGULATIONS _ CONDITIONSOF OFFERING

DEFINITION OF TERMS (Cont'd)

Local Exchange Service

The furnishing of telecommunication services to the Company's customers within
an exchange for local calling. This service also provides access to and from the
telecommunication network for long distance calling,

Local Service Area or Extended Local Service Area

That area throughout which an exchange service customer, at a given rate, may
make calls without the payment of a toll charge. A local service area may be
made up at one or more exchange areas.

(D)
Low Use Option

A type of exchange service provided to residential customers for a monthly rate
with an additional charge for each message (call) placed.

Measured Rate Service

A type of exchange service for which a regular charge is billed for incoming
service and access to the local arid toll networks. Local usage charges apply for
outgoing calls completed on a local basis.

A22004-029
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2.2

2. GENERAL REGULATIONS _ CONDITIONS OF OFFERING

ESTABLISH1NG AND FURNISHING SERVICE (Cont'd)

2.2.11 SPECIAL SERVICES

General

l.  Where equipment,  facilit ies,  or service arrangements are requested which are not
provided for in the Company 's applicable  Tarif fs,  monthly  rates and one-t ime
charges such as nonrecuuing and construct ion charges wil l  apply  based on the
circumstances in each case

2 .  These  spec ia l  equ ipment  and  se rv ice  i tems wi l l  be  prov ided  whenever ,  in  the
judgment  o f  the  Company ,  the re  i s  a  va l id  r e ason  for  p rov id ing  the  se rv ice
requested .  In such cases,  the  Company reserves the  r ight  to require  an in it ia l
contract period longer than one month at the same location

3. The rates and charges specif ied contemplate that w o r k will be performed during
regular working hours and that work once begun will  not be interrupted by the
customer. If, at the request of the customer, work is performed outside of regular
working hours, either for convenience or because the time allowed is insufficient
to permit  complet ion during regular  hours or if  the  customer interrupts work
which  has  begun ,  the  customer  may  be  requ ired  to  pay  any  add i t iona l  costs
incurred

A concession wil l  be  al lowed f rom the standard  rates for service  furnished to
employees of the Company. The amount of concession will,  in each case, depend
upon how necessary  the  serv ice  is  considered  in  carry ing on the  work of  the
Company

Promotional Offerings

(C)The Company may,  f rom t ime to t ime,  engage in spec ial  promotional offer ings
designed to attract new customers or to increase existing customer awareness of a
particular service. These offerings may include, but are not limited to, waiving or
reduc ing the  app l icab le  charges  for  the  promoted  se rv ice . The promotional
of fer ings are  subject  to the  avai labi l i ty  of  the  services and may be l imited  to a
specific geographical area, to a subset of a specific market group, the duration, and
the date and times of the offering (C )

AZ2004-029
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5. EXCHANGE SERVICES

SUBJECT

Answer Supervision - Line Side

Basic Exchange Enhancement
Business C US TOMCHOICE

Caller Identification - Bulk
CHOICE Business
CHOICE Home
Classes of Service Offered in an Exchange Area
Custom Calling Services
Custom Number Service

Direct-Inward-Dialing (DID) Service
Directory Services

Exchange Areas

Flat Rate Service
Flat Rate Trunks

HOME BUSINESS LINE {HBL} Service
Hunting Service

Intercept Services

List of Exchange Areas and Local Calling Areas
Listing Services
Local Exchange Service

(D)
Local Service Options
Low Use Option Service

Maps
MARKET EXPANSION LINE (MEL) Service
Measured Usage Charges
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Release 2

Effect ive:  }

5. EXCHANGE SERVICES

5.1 EXCHANGE AREAS (Cont'd)
(D)

Maps, indicating each exchange area within the Company's operating territory
are in separate binders

(D)

AZ2004-029
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5. EXCHANGE SERVICES

5.2 LOCAL EXCHANGE SERVICE (Cont'd)

LOCAL SERVICE OPTIONS

A. Service Stations

Description

Generally die Company will provide facilities for local exchange service within
the exchange area. Where facilities ah not in place or where unusual costs are
involved, facilities may be provided in accordance with Section 4

Service Station Service is offered as a means of providing telephone service in
isola ted and spar sely developed a reas  where it  is  not  pract icable for  the
Company to make facilities available or where to do so would impose excessive
costs on the general body of customers

Service stations are connected with a CO or tempmarily with a toll station of the
Company

S er vice s t a t ion a s soc ia t ions  wil l  be r equ ir ed t o a ppoint  a  s ecr et a r y or
representative to transact all business with the Company. An association will be
required to execute through its delegated representative, an agreement with the
Company covering the privileges and obligations of either patty to the other

e.  After  writ ten notice,  service may be discontinued on any line or  lines at  the
option of the Company when the service station association or the owner of the
service station line neglects or refuses to make such additions, replacements
changes ,  and r epa ir s  a s  may be necessa r y to p lace the l ine or  l ines  and
equipment in condition satisfactory to the Company for furnishing adequate
service of the type established by the Company for the area in which the service
stations are located

(C)

AZ2004-029
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5. EXCHANGE SERVICES

5.2 LOCAL EXCHANGE SERVICE
LOCAL SERVICE OPTIONS

A.2. (Cont'd)
(D)
(T)
(C)

The Company will provide and maintain the necessary circuit between the CO
and a mutually agreed upon junction point, usually at or near a base rate area
boundary. Service station customers will be required to construct and maintain
the necessary circuit or circuits and pole lines beyond such junction point
Where the agreed junction point is outside of the base rate area boundary
construction charges per Section 4 will apply

(C)

e. Special Service Arrangements (T)

(1) Service station circuits may, under separate agreement, be attached to poles of
the Company

(2) Semlce station lines may be connected with one- or four-party lines of the
Company. The regular main station line rates will be applicable for each main
station line connected

(C)

(3) Where facilities are available, service station lines may connect with facilities
of the Company (C)

(4) Where facilities are available, service station lines may be connected with
facilities of the Company at a location beyond the nominal junction point. In
such cases Private Line mileage charges will apply

AZ2004-029
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5. EXCHANGE SERVICES

5.2 LOCAL EXCHANGE SERVICE
LOCAL SERVICE OPTIONS

A.2. (Cont'd)

f. Rates and Charges

(1) The rate for a Service Station line does not include a telephone or equivalent

(T)

(2) The nonrecurring charge associated with the provision of flat rate service
access line applies

To install each access line

For connecting an access line when changing a grade of service to or from
PBX Service

NONRECURRING
CHARGE

MONTHLY

Each Senfice Station Line
Connected[1]

Residence
One-party [1] [1]

Business
One-party $42.50 (R) $30.40 (R)

[1] Regular rates and charges applicable at point of connection for the grade of service
the facility is equipped to provide. See 5.2.4 for rates and charges

[2] This page previously canceled Page 27
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5. EXCHANGE SERVICES

5.2 LOCAL EXCHANGE SERVICE
TELEPHONE ASSISTANCE PROGRAMS

Telephone Assistance Program for the Medically Needy (Cont'd)

Application

The Telephone Assistance Program for the Medically Needy is available to low
income households that meet specific financial eligibility criteria and
demonstrate a special medical need requiring a telephone in the home
Customers are financially eligible if their annual income is at or below 150% of
current federal poverty guidelines. Certification of medical need should be
obtained by use of a simple, standardized form to be completed by a physician
and attached to the application. The expected duration of the medical condition
must be stated on the form. The Arizona Department of Economic Security
(DES) will determine customer eligibility for this program

The program provides a credit to cover the monthly charge for basic local
residential phone service. The program also covers the Universal Service Fund
surcharge. In addition, the program covers 50% of the nonrecurring charge to
install the primary residential line. The FCC Lifeline program provides funding
for the subscriber line charge of $6.50 and contributes an additional $3.50 credit
toward the monthly charge for basic local residential service. In addition
nonna deposit requirements will be waived for program participants

(C)

(C)

The funding for this program was established by the Arizona Corporation
Commission in Decision No, 57462, dated July 15, 1991. Qwest was ordered to
set aside $1,000,000 annually for this program. Additionally, funding of $9.50
per qualifying customer is also available for this program through the federal
Lifeline program. Program benefits are available to new program participants as
long as there is sufficient money in the fund (which includes the $1,000,000
annual set-aside, federal Lifeline funds and all existing surplus funds) to cover

In the event that the $1,000,000 set-aside and federal Lifeline funds are not
sufficient to cover the new applicants in any given year, Qwest will allocate any
and all remaining surplus funds until all qualified customers are covered. In no
event shall surplus funds be used by Qwest to pay administrative costs before all
qualifying customers that have applied for benefits under the program have been
covered for any given calendar year

AZ2004-D29
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5. EXCHANGE SERVICES

5.2 LOCAL EXCHANGE SERVICE
5.2 .6 TELEPHONE ASSISTANCE PRQGRAMS

F . Te lephone  Assi stance  Programs Monthly  Credi t  (Cont 'd)

RESIDENCE ... LIFELINE
TELEPHONE ASSISTANCE PROGRAM

CREDIT
U S O C

CREDIT
AMOUNT

Federal Credit[1 ]
Federal Credit[1 ]
Monthly Increments

ASGFX
ASGF2

$6.50
1.75

(D)

[1] The two monthly federal credits represent $6.50 for baseline FCC Lifeline support
and an additional $1.75 FCC Lifeline support. See Tribal Lifeline for expanded
federal lifeline benefits available to residents living on reservations.

(D)
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5. EXCHANGE SERVICES

5 . 2 LOCAL EXCHANGE SERVICE
TELEPHONE ASSISTANCE PROGRAMS (Cont'd)

G. Tribal Lifeline

Description

Tribal Lifeline provides additional lifeline support of up to $25.00, in addition to
the baseline Federal Lifeline support of $8.25 for qualifying low-income
individuals living on reservations as deNned by the Bureau of Indian Affairs
(BLA) regulations

Terms and Conditions

Residents living on reservations are eligible for the Tribal Lifeline benefit if they
participate in one or more of the following programs

Bureau of Indian Affairs general assistance program

Tribally administered Temporary Assistance for Needy Families block grant
program

Head Start programs (only for those meeting its income-qualifying standard)

National School Lunch Program's free lunch program

b. The Company must obtain the customers signature on a document in which the
eligible customer certifies, under penalty of perjury, that such customer receives
benefits from at least one of the programs above, and lives on a reservation. In
addition to identifying the program or programs from which that customer
receives benefits, the customer must also agree to notify the Company if that
customer ceases to participate in the qualifying program or programs

c. Tribal Lifeline benefits apply to the primary flat local residential access line
including Extended Area Service (EAS), mileage charges or other non
discretionary charges associated with basic residential service. The benefit may
not bring the basic local residential access line rate below 851.00 per month

(C)

AZ2004-029
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5. EXCHANGE SERVICES

5.2 LOCAL EXCHANGE SERVICE
TELEPHONE ASSISTANCE PROGRAMS

G. Tribal Lifeline (Cont'd)

3. Monthly Credit[1]

CREDIT
USOC[2]

CREDIT
AMOUNT

Flat individual line (IF)

Base Rate Area ASGFT $10.43
(D)

U] The ASGPX and ASGF2 credits from the Lifeline Assistance Program totaling
$8.25 apply in addition to the Tribal Lifeline credit

[2] The credit amount is calculated by adding the IF rate of $13.18 charge plus the
$6.50 subscriber line charge together. The ASGFX and ASGF2 credits totaling
$8.25 are subtracted from the total and the remaining difference less $ I .00 which is
the minimum Tribal Lifeline rate allowed, is the credit amount. For example
Tribal Lifeline customer, ($13.l8 + 6.50 = 319.68 - $8.25 = $11.43 - $1.00)
$10.43 credit
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5. EXCHANGE SERVICES

LOCAL EXCHANGE SERVICE5.2

5.2.10 TENANT SOLUTIONS

A. High Rise Office Buildings,  Shopping Malls and Office Parks

Description

Tenant Solutions is a full service offering for tenants of designated multi-tenant
high rise off ice buildings, shopping malls,  and off ice parks. Tenants will be able
to choose from a menu of services and receive discounts or waivers of monthly
rates and/or nonrecurring charges.

Produc ts  and Serv ices

Menu of Services includes:

Flat Rated Exchange Access Lines
Trunks
STAND-BY LINE Service
MARKET EXPANSION LINE Service
Premium Listings, includes all but listed name

Caller Identification-Name and Number and Caller Identification Number only
Call Forwarding features as follows: (D)

Call Forwarding Busy Line (Expanded)
Call Forwarding Busy Line (External)
Call Forwarding Busy Line (Programmable)
Call Forwarding Don't Answer
Call Forwarding Don't Answer (Expanded)
Call Forwarding Don't Answer (Programmable)
Call Forwarding Busy Line/Don't Answer (Expanded)
Call Forwarding Busy Line (External)/Don't Answer

DIGICOMI Service[l]
DIGICOMII Service[l]
Tenant Calling Connection
Centrex 21 Service (Analog or ISDN lines - contracted service only)[2]
Single Line ISDN Service

(T)
m

[I] Description and rates found in the Competit ive Private Line Transport Services
Price Cap Tariff.

(T)

[ 2 ] Description and rates found in the Competit ive Exchange and Network Services
Price Cap Tariff

(T)

AZ2004-029
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5. EXCHANGE SERVICES

5 .3 PRIVATE BRANCH EXCHANGE (PBX) TRUNKS

A. General

PBX Service is not provided on a one-way basis. Therefore, in-only or out-only
trunks must be used in combinations which provide for two-way service for the
PBX system

2. Nonrecurring Change Charge
(D)
(T)

The following nonrecurring change charge applies,  at the customer 's request
unless otherwise specified, for all miscellaneous changes or rearrangements of
PBX tI'U1]1(S

NONRECURRING
CHARGE

Per PBX trunk $32,50

Because calls cannot be received on out-only trunks, the Company will arrange
with customers using these trunks to redirect incoming calls to a trunk which can
receive calls or to make necessary custom local area signaling data base changes

(T)

4.  Loop Diver s ity and/or  Avoidance def ined in the Compet it ive Pr iva te Line
Transport Services Price Cap Tariff are available with business trunks

(T)

a. Customers subscribing to Loop Diversity must also have additional facilities for
the diverse route

b. Customers subscribing to Avoidance may be required to pay Foreign Central
Off ice cha rges ,  a s  def ined in Sect ion 5  of  the Compet i t ive P r iva te Line
Transport Services Price Cap Tariff.

AZ2004-029

3.

1.



QWEST CORPORATION

ARIZONA

EXCHANGE AND NETWORK
SERVICES PRICE CAP TARIFF

SECTION 5
Page 84

Release 2

Issued: 5-20-04 Effective }

5. EXCHANGE SERVICES

5 . 4 PREMIUM EXCHANGE SERVICES
CUSTOM CALLING SERVICES

Terms and Condi t ions (Cont 'd)

15. Operator Verification and Interrupt will not function on lines equipped with any
of the Call Forwarding features

16. Due to technical limitations, thecalling number and the called number must be in
the same central office switch for the following features: Directed Call Pick Up
Directed Call Pick Up with Barge-In, Distinctive Alert and Dial Call Waiting

17. A telephone number must be assigned to lines equipped with Directed Call Pick
Up, Directed Call Pick Up with Barge-In, Distinctive Alert and Dial Call Waiting

18. A tone signaling telephone is required to use Do Not Disturb and its options

19 Last Call Return, Continuous Redial and Three-Way Calling are available on a
subscription or usage basis. The usage basis pricing options will be available
where facilities permit. For any month, the total usage billing will not exceed
$6.00 for each service, per line. Customers may request the removal of these
services at any time, at no charge

(D)
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5. EXCHANGE SERVICES

5_4 PREMIUM EXCHANGE SERVICES
CUSTOM CALLING SERVICES

Terms and Conditions (Cont 'd)

20. A 60 Day Product Guarantee allows customers who are new subscribers of
Remote Access Forwarding and Scheduled Forwarding, who are not completely
satisfied with the product, to receive credit for all monies billed for the product
The customer must notify the Company of their dissatisfaction and request
disconnection of the product within 60 days of the installation of the product

(D)
(T)

21. Recognizing the potential for misuse associated with Remote Access Forwarding
and Scheduled Forwarding, the Company will attempt to verify that requests for
this service are being made by the subscriber of record, not unauthorized parties

(T)

The following are restrictions to forwarding destinations for Remote Access
Forwarding and Scheduled Forwarding

No International numbers - only United States NPAs allowed
No 700. 800. 900. 950 or 976
No Nil or 555-1212
No operator assisted calls (0-, 0+, 00-, 00+, 0l+, IOXXX-I-0, loxxx+00
10XXX+0+, 10XXX+01 +)
No speed dial codes or customized dialing plans
No third-number billed calls
A limit of four destination changes per hour

AZ2004-029
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s. EXCHANGE SERVICES

5 . 4 PREMIUM EXCHANGE SERVICES
CUSTOM CALLING SERVICES

Terms and Condi t ions (Cont 'd)

22. I-CALLED service has blocking capabilities. Customers may block originating
and/or terminating I-CALLED calls. If a customer places an I-CALLED call to a
blocked number, there will be no charge

(T)

23. I-CALLED is not available on the following types of originating services (T)

Centrex type services
Public Telephone service
PBX t1'llI'1ks
Cellular
Operator assisted

24. I-CALLED is not available on calls to special access numbers, including but not
limited to: 800. 888. 900. 976 and Nl1

(T)

25. I-CALLED is limited to certain technologies. In addition, in order for the service
to work, the calling party and the called party must either be served from the same
central office or served from central offices which are linked by facilities that can
send the recorded name and telephone number. I-CALLED will only work on
intraLATA calls

(T)

AZ2004-029
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5. EXCHANGE SERVICES

5.4 PREMIUM EXCHANGE SERVICES
CUSTOM CALLING SERVICES

C.1.a. (Cont'd)

MQNTHLY
BUSINESS

Call Rejection

Cal] Transfer
Discounted[1 ]

(D)

Caller Identification
Discounted[1 ]

Call Waiting
Discounted[1]

CALLER ID WITH PRIVACY +

Name and Number

PUQ

Caller Identification - Number

Continuous Redial

Dial Call Waiting

Dial Lock

Directed Call Pick Up

Directed Call Pick Up with Barge-In

Distinctive Alert

Do Not Disturb

Easy Access

SECURITY SCREEN

SQAVX

U] Discounted rate applies when this feature is added as an additional feature with
QWFST CHOICE Business or QWEST CHOICE Two-line Business
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5. EXCHANGE SERVICES

5 . 4 PREMIUM EXCHANGE SERVICES
CUSTOM CALLING SERVICES

C.1.a. (Cont'd)

(D)

[1] This page  a l so cance l s  the  fol lowing pages:  Page  92 ,  Re lease  3
Page  93 ,  Re lease  3

(N)
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5. EXCHANGE SERVICES

5 . 5 PUBLIC COMMUNICATION SERVICE _ COIN AND COINLESS
PUBLIC ACCESS LINE SERVICE (Cont'd)

D. Rate s  and  Charge s

1. Each call to Directory Assistance is charged for and will not be subject to an
allowance

2. Basic Public Access Lines will be provided at the following rates and charges
(D)
(T)

NONRECURRING
CHARGE

MONTHLY
RATE[1]

Measured

GUESTLINE, per line $50.00

Resale with call allowance
per line

Full Resale, per line

Message

Resale with call allowance

Full Resale, per line

15Q

[1] Apply the measured or message usage rate, following, as appropriate
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5 . 9

5. EXCHANGE SERVICES

PACKAGED SERVICES (Cont'd)

(D)

[1] This page also cancels the following page: Page 180, Release 4
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105. OBSULETE EXCHANGE SERVICES

1 0 5 . 2 LOCAL EXCHANGE SERVICE
1 05 .2 .5 LOCAL SERVICE 0pT1ons

A.2. (Cont'd)

Combination Access Line Service will be furnished only in connection with
services for the same customer, business associates, members of the same family
and when there is a business relationship, such as, service in a business location
and service in the residence of an employee, etc

f Due to technical limitations, certain custom calling features will not work with
this service

Rates and Charges

a. Each access line will be charged for at the established individual line rate, and
the appropriate business or residence rate will apply

b. FCO mileage charges, as specified in the Competitive Private Line Transport
Services Price Cap Tariff, will apply in addition to any other mileage charges
applicable when the access lines are not located in the same CO area in multi
office exchanges

(T)

c. FX charges, as specified in the Private Line Transport Services Tariff, for
individual lines will apply to each access line located outside the exchange area
of the foreign (serving) exchange, except that when more than one access line is
located outside the exchange area and such lines are served by the same CO
circuit, the rates will be determined by the circumstances in each individual case

(T)

d. The rates quoted for Combination Access Line Service contemplate the use of
standard equipment. Where, in the opinion of the Company, messages cannot be
satisfactorily transmitted from or to any one station by using standard
equipment, and where it is feasible to overcome the transmission difficulties by
using special equipment, such special equipment will be provided at additional
rates or charges based on the circumstances in each individual case

(T)

No mileage charges will be applied for extension bells in consideration of the
distance between any station and the bell associated with such station but located
at another station

(T)
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(D)

[1] This page also cancels the following pages: Page 10,  Release 2.
Page l l ,  Release 1 .
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105. OBSOLETE EXCHANGE SERVICES

105.4 PREMIUM EXCHANGE SERVICES (T)

105.4.15 SINGLENUMEER SERVICE

SINGLENUMBER Service is available only to existing customers. Existing
customers may keep their existing service and can add or remove destinations
change ZIP Code routing,  add or  remove Prompt and Connect  and add or
remove Time-of-Day/Day-of-Week Fowvarding

Description

SINGLENUMBER Service (SNS) provides a single telephone number to business
customers with multiple business locations. Customers  may use this  s ingle
number to provide a single publicized access number for their business regardless
of the telephone number and locations of those multiple businesses. All calls to
this  s ingle number  a r e r ou t ed to a n a ppr opr ia t e des t ina t ion ba sed on the
geographical location of the calling party. Calls may also be routed on a percent
allocation basis

A Time-of-Day/Day-of-Week (TOD/DOW) forwarding feature is available as an
optional service. With the TOD/DOW) feature, the customer maintains a schedule
with TOD/DOW entries. Calls to the SNS customer are routed according to the
schedule

An optional feature is also available to those customers whose caller's telephone
number and/or ZIP Code cannot be identified through SS7, requiring the calls to be
forwarded to a  default  number . This optional feature,  Prompt and Connect
prompts the caller, via an announcement, to enter their 10-digit telephone number
thereby enabling the call to be connected to the proper location

Customer location for the purpose of SJNGLENUMBER Service is defined as each
telephone number or group of telephone numbers that are a call destination zone

B. Terms and Conditions

1. The SNS customer  has  full  cont rol of  the service. T he SNS cus tomer  is
responsible for providing the Company with the configuration of the service (e.g
destination location/number,  ZIP Code data,  percent allocation, etc). If  the
cus tomer  r eques t s  cha nges  t o t he ZIP  C ode da t a  t i le a nd/or  des t ina t ion
loca t ion/number  t ile,  it  is  the responsibility of die customer  to supply the
Company with complete replacement files

2. The SNS customer is responsible for the payment of all nonrecurring, recurring
and usage charges

(M) Material moved from Section 5
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105. OBSOLETE EXCHANGE SERVlCES

105.9 PACKAGED SERVICES
(D)

[1] This page also cancels the following pages: Page 21 .16, Release 2
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109. OBS0LETE CENTRAL OFFICE SERVICES

109.1 DIAL SWITCHING SYSTEMS
109.1 .6 AIRPORT INTERCOMMUNICATING SERVICE

B. 10. (Cont'd)
(D)

The incremental station line rate treatment specified for Centrex main station
line service will apply where the airport service rate area and the main station
are located in different CO districts of the same exchange (RGR,RGU)

In connection with FX main station service the basic main station line rate
schedule will apply to main stations at each FX station location. Each circuit
required to serve the main stations at FX locations from the serving exchange
will be treated as an individual line business service for the application of FX
mileage. In multi-office exchanges where the airport service rate area is in a
CO district other than the principal CO district of the serving exchange, FCO
mileage charges will apply to the circuit between the principal CO and the CO
sewing the airport service rate area

(D)
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6. RATES AND CHARGES

6.2 SERVICE QFFERINGS

LOW-SPEED DATA SERVICE

NONRECURRING
CHARGE

MONTHLY

A. Service Provisioning Charge

Initial
Subsequent SCHAX

$295.00
145.00

B. Network Access Channel (NAC)
per termination

2-wire IDCZX
lDC4X

$23.50 (I)
47.00 (1)

PCWSX
PCWTX
PCWWX

8.00 (I)
5.00 (T)

C. Channel Performance (CP)

End-to-End, per termination

LS31 Control Status Channel
Ls3l McCulloh Alarm-Type
LS31 DC Channel
Ls3 l Telegraph

0 to 75 baud
0 to 150 baud

Custom PJP++
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
L o w SPEED DATA SERVICE (Cont'd)

NONRECURRING
CHARGE

MONTHLY

D. Transport Mileage (TM)

Mileage Bands

Over 0 to 8
Fixed
Per mile

FQYX1
BLBXA

$70.00 $22.00

Over 8 to 25
Fixed
Per mile

FQYX2
3LBXB

Over 25 to 50
Fixed
Per mile

FQYX3
3LBXC

Over 50
Fixed
Per mile

FQYX4
3LBXD

E. Optional Features and Functions

1, Bridging

McCul1oh Bridging
per port 4.00 (D

Telegraph Bridging
per port
0 to 75 baud
0 to 150 baud

B5NJF

Direct Bridging
per port
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6.2

6. RATES AND CHARGES

SERV1CE OFFERINGS (Cont'd)

VOICE GRADE SERVICE

NONRECURRING
CHARGE

MONTHLY

A. Service ProvisioningCharge

Initial
Subsequent

$295.00
145.00

Network Access Channel (NAC)
per termination

2 wire IDCZX
lDC4X

$23.50 (I)
47.00 (1)

C. Channel Performance (CP)

1 | End-Link or mid-Link
per termination

Voice Grade 2
PCWEX 12.00 (I)No Signaling

Loop-Start Signaling
Type - LA
Type - LB
Type - LC
Type - LO
Type - LS

SF Signaling

PCWCX
PJWCX

Auto ringdove

PCWZX

PCWGX

AZ2004-026
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6. RATES AND CHARGES

6.2 SERVICE OFFER1NGS
VOICE GRADE SERVICE

C.1 . (Cont'd)

NONRECURRINC
CHARGE

MONTHLY

Voice Grade 3
PCWEX

PCWJX

$65.00 S 12.00(I)No Signaling
Loop-Start Signaling
Ground-Start Signaling
E & M Signaling
SF Signaling
Reverse Battery Signaling

PCWZX
PCWIX

Voice Grade 5

Data Stream PCWLX

Voice Grade 6
No Signaling
Data Stream

PCWEX
PCWLX

12.00 (R)

Voice Grade 7
PCWEX 12.00 (R)

PCWCX
PJWCX

No Signaling
Loop-Start Signaling

Type - LA
Type - LB
Type - LC
Type - LO
Type - LS

Ground-Start Signaling
E & M Signaling
SF Signaling

PCWJX

PCWZX
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COMPETITIVE
PRIVATE LINE
TRANSPORT SERVICES

Qwest Corporation
Price Cap Tariff

Arizona
SECTION 6

Page 5
Release 2

I ssued :  5 -20-04 Effect ive:  }

6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
Volclz GRADE SERVICE

C. 1. (Cont'd)

NONRECURRING
CHARGE

MONTHLY

Voice Grade 10
No SigI13lillg
Data Stream

PCWEX
PCWLX

$65.00 $12.00 (1>

Voice Grade 12
Data Stream

Custom PJP++
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
VOICE GRADE SERVICE

C.1. (Cont'd)

NONRECURRING
CHARGE

MONTHLY

2. End-to-End, per termination

Voice Grade 32
PCWEX

PCWAX

$65.00 $12.00 (I)No Signaling
Loop-Start Signaling

Type - LA
Type -LB
Type - LC
Type - LG
Type - LO
Type - LS

PCWCX
PCWSX
PJWCX

Auto ringdove PCWGX

Voice Grade 33
No Signaling
E&M Signaling
Reverse Battery Signaling

PCWEX

PCWlX

12.00 (I)

9.00 (I)

VoiceGrade 36
DataStream PCWLX

Voice Grade Basic
No Signaling PCWEX

POP++

12.00 (U

Custom

AZ2004-026
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6.2

6. RATES AND CHARGES

SERVICE OFFERINGS (Cont'd)

LOCAL AREA DATA SERV1CE (LADS)

NONRECURRING
CHARGE

MONTHLY

A. Service Provisioning Charge

initial
Subsequent SCHAX

$295.00
145.00

B. Network Access Channel (NAC)
per tenmnatlon

2-wire
4-wire

1DC2X
1DC4X

$23.50 (I)
47.00 (1)

Channel Performance (CP)
per termination PCWXX

D. Transport Mileage (TM) [1]

20.00 (1)

[1]

[1] Not applicable

AZ2004-026

c .
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6.2

6. RATES AND CHARGES

SERV1CE GFFERINGS (Cont'd)

AUDIO SERVICE

NONRECURRING
CHARGE

MONTHLY

A. Service Provisioning Charge

Initial
Subsequent

$295.00
145.00

B. Network Access Channel (NAC)
per termination

2»wi;re 1 DC2X $23.50 (D

C. Channel Performance (CP)

End-to~End, per termination

Ap3 l (3.0 kHz) non-equalized
AP32 (5.0 kHz) equalized
AP33 (8.0 kHz) equalized
AP34 (15.0 kHz) equalized
Custom

PCWOX
PCWQX
PJW5X
PJP++

AZ2004-026
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6.2

6. RATES AND CHARGES

SERVICE OFFER1NGS (Cont'd)

FOREIGN EXCHANGE SERVICE

NUNRECURRING
CHARGE

MONTHLY

A. Service Provisioning

Initial
Subsequent

$295.00
145.00

B. Network Access Channel (NAC)
per termination

2-wire 1Dc2x $23.50 (1)

Channel Performance (CP)
per termination

Loop-Sta11 signaling
Ground-Start Signaling
Reverse Battery Signaling

PJWEX

PJWLX

D. Transport Mileage (TM)

Mileage Bands

Over 0 to 8
Fixed
Per mile

FQYX1

Over 8 to 25
Fixed
Per mile

FQYX2
3LBXB

Over 25 to 50
Fixed
Per mile

FQYX3
3LBXC

Over 50
Fixed
Permile

FQYX4
3LBXD

Az2004-026
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6.2

6. RATES AND CHARGES

SERVICE 0FFER1NGS (Cont'd)

FOREIGN CENTRAL OFFICE SERVICE

NONRECURRING
CHARGE

MONTHLY

A. Service Provisioning

Initial
Subsequent

$295.00
145.00

Network Access Channel (NAC)
per termination

2-wire 1DC2X $23.50 (I)

Channel Performance (CP)
per termination

Loop-Start Signaling
Ground~Sta1't Signaling
Reverse Battery Signaling PJWZX

15.00 (I)
15.00 1
15.00 (I)

D. Transport Mileage (TM)

Mileage Bands

Over 0 to 8
Fixed
Per mile

FQYXI

Over 8 to 25
Fixed
Permile

FQYX2

Over 25 to 50
Fixed
Per mile

FQYX3
BLBXC

Over 50
Fixed
Per mile

FQYX4
3LBXD

AZ2004-026
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6.2

6. RATES AND CHARGES

SERVICE OFFERINGS (Cont'd)

EXCHANGE SERVICE EXTENSIONS

NONRECURRING
CHARGE

MQNTHLY

A. Service Provisioning

Initial
Subsequent

$295.00
145.00

Network Access Channel (NAC)
per termination

2-wire 1DC2X $23.50 (I)

Channel Performance (CP)
per termination PJWGX 11.75 (1)

D. Transport Mileage (TM)

Mileage Bands

Over 0 to 8
Fixed
Per mile

FQYX1
3LBXA

Over 8 to 25
Fixed
Per mile

FQYX2
SLBXB

Over 25 to 50
Fixed
Per mile

FQYX3
3LBXC

Over 50
Fixed
Per mile

FQYX4

AZ2004-026
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6.2

6. RATES AND CHARGES

SERVICE OFFERINGS (Cont'd)

TELEPHQNE ANSWERING SERVIC E

NONRECURRING
CHARGE

MONTHLY

A, Service Provisioning

Initial
Subsequent SCHAX

$295.00
145.00

Network Access Channel (NAC)
per termination

2-wire 1Dc2x $23.50 (I)

Channel Performance (CP)
per termination PJWJX 11.75 (I)

AZ2004-026

c.

B.


